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1. The current standard of higher education in specialty 075 "Marketing" for the second (master's)
level of higher education (Order of the Ministry of Education and Culture No. 960 dated 07.10.2019).

2. Discussion of proposals from employers and students at meetings of NMCU 075 (minutes No. 5/24
dated 04/24/2024, 6/24 dated 04/30/2024).

3. Discussion of the results of internal self-analysis, proposals from employers and students at
department meetings (minutes No. 3 dated 18.10.2023, 19 dated 26.04.2024).

4. Regulations on the development, approval, monitoring and revision of educational programs at KPI
named after Igor Sikorskyi (https://osvita.kpi.ua/node/137)

5. Order NOD/263/2024 dated April 8, 2024 "On the organization and planning of the educational
process for the 2024-2025 academic year" (https://document.kpi.ua/2024_HOD-263).

Stakeholder reviews are attached:

Andriy Fedorchenko

State higher educational institution "Kyiv National University of Economics named after Vadym
Hetman"

Chairman of the subcommittee on specialty 075 Marketing of the Scientific and Methodological
Commission No. 5 on Business, Management and Law of the Higher Education Sector of the Scientific
and Methodological Council of the Ministry of Education and Science of Ukraine, Doctor of Economic
Sciences, Professor, Head of the Department of Marketing named after A.F. Pavlenka of the State
Higher Educational Institution "Kyiv National University of Economics named after Vadym Hetman"

Olena Kubyshina
"Eurocar" LLC
Director of the Marketing and Advertising Department

Bakalo Kateryna
LLC "LIFECELL"
Expert of the Loyalty Enhancement Department, Candidate of Economic Sciences

Dr. Sergiy Spivakovskyy
Higher Colleges of Technologies, UAE
Assistant Professor of Business Department

Esonwouia OMN/Evolution of the EP

EBontouis oCcBiTHLOI Nporpamu "MpPoOMNCNOBUIN MapKeTUHI" MOPIBHAHO i3 MonepeaHbLO BEPCIELD,
BBeZleHOo B Aito Big 15.02.2022 poky, BKoYaE B cebe HMxYenoaHi 3MiHN.

1. Po3wWwnpeHo ckad OCBiTHIX KOMMNOHEHT, A0 akux gogaHo OK "lepdomMaHC MapKeTuHr" yepes
HaraJibHy HeobXigHICTb NOCMANTW 30aTHICTb A0 AiarHOCTYBaHHSA, MApKeTUHIOBOrO aHanily Ta
MOCUNEHHS ePEKTUBHOCTI CTpPaTEeriYHOro Ta onepawinHoro yrnpasiHHA MapKeTUHIOBOIO OisIbHICTIO.

2. OK "[ip>xntan cTpaTerii nignpnemMcTBa" NepeHeceHo B LMK 3arajbHOI NiAr0TOBKM i3 METOI0
MOCUJIEHHS 3arajibHUX YMPaBAiHCbKMX HAaBMYOK i3 ypaXyBaHHAM KPOCHYHKLIOHaIbHOIO XapakTepy
MapKeTUHIOBOI LiASIbHOCTI.

3. BignosigHo go Haka3zy HO[1/263/2024 Big 08.04.2024 «[lMpo opraHizauito Ta naaHyBaHHSA
OCBITHBLOrO Npouecy Ha 2024-2025 HaBYanbHUN pik» 6yno 36inbweHo o06car OK "BUKOHaHHSA
MaricTepcbKoi gucepTauii" 3 12 0o 14 kpeauTiB, a TakoxX 36inbLieHo obcar OK unkny npodecinHoi
nigrotoBku, Wob yHNKHYTU ApobOBMX 3Ha4YEHb KPeAUTIB Ta BUATU Ha PEKOMEHAOBAHWIN piBEHb
KpeauTiB ONa eK3aMeHauinHnx Ta 3anikosux OK.

4. Oucunnniny "MapKeTuHr iHHOBaLi Ha MPOMNC/IOBOMY PUHKY" NepeHeceHo A0 NepLuoro
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ceMecTpy, BoOHa BMKagaTumeTbcs 6e3 nodiny Ha KpeauTHi Moaysi, Wo A03BOJINAO NOCUANTN Ti
LificHiCTb Ta 36inbwnTn 06CAr ayANTOPHMX FOAWNH Ha NPOBEAEHHS NEKLINHUX 3aHATb.

6. BubipkoBa 4acTuKHa BianoBigHO Ao Haka3zy HOL1/263/2024 Bip 08.04.2024 «[Mpo opraHi3auito Ta
nJjaHyBaHHSA OCBITHLOro npouecy Ha 2024-2025 HaBYa/ibHUN pik» NpoBeaeHa Yepes yHidikauito B
MeXXKaX BCbOIro YHIiBEPCUTETY, LLO B NO4asbLLIOMY A03BOAUTL 3006yBavyam obupaTtn He TinbKu B
Mexax paKyNbTeTCbKOro KaTasory, aje n KaTaJoriB iHWnNX hakyNbTeTB Ta iHWNX PiBHIB HaBYaHHSA
(6bakanaBpcbkui). Nopin BnbipKOBOT YHaCTUHM Ha CKNaAoBY i3 POPMOIO KOHTpPOJIO "ek3aMeH" Ta
(hOPMOI0 KOHTPOII0 "3aNiK" YMOXKJIMBUAIO peani3aLito 3arajlbHOYHIBEPCUTETCbKOro rpadiky
HaBYaHHSA, KOJIN Ha CeCinHMI nepiog BiABOANTLCA ABa TUXXHI A5 ABOX-TPbOX €K3aMeHiB. ¥
nonepenHin Bepcii, 3a yMOBM AOTPUMKIN hopMaTy BUBIPKOBMX ANCUUNANIH Y BUr 41 3aNiKiB, B
MeXXaX HOPMaTMBHOI YHaCTUHN MOXKHa Bys10 NOCTaBUTU TiNlbKN OOUNH €K3aMeH, W0 NopyLUyBano
rpadik oCBiTHbLOro NpPoLECy, OCKINIbKW 3MEHLLYBaN0 CECIMHNI Nepion A0 0OHOIO TUXHSA, i
36inbwyBano nepiod HaB4aHHA 40 19 TUXKHIB.

TakoX BiabynMCb 3MiHW | Y YaCTWHI peani3auii 3aranbHUX Ta (PaxOBUX KOMMNETEHLIN OKPEMUMU
OCBITHIMM KOMMOHEHTaMu.

1) OK "MpaKTU4YHNI KYpC iHO3eMHOI MOBW O4 LiN0BOI KOMYHiKauii" gonosHeHo MPH 05.

2) OK "Po3pobka cTtapTan npoekTiB" - Busy4yeHo ®K 06 Ta MNMPH 04.

3) OK "CtpaTeriyHun mapkeTuHr" - npubparHo 3K 02, ®K 06, ®K 08, ®K 10, NPH 05, MNMPH 08, MNMPH
14, MPH 17.

4) OK "CTtpaTeriyHmnn mapkeTunHr. Kypcosa poboTa" - npnbpaHo 3K 02, ®K 06, ®K 08, ®K 10, NPH
07, MPH 08, NPH 14.

5) OK "lMepcdomaHc mapkeTuHr" (HoBsa) - npusHaydeHo 3K 03, 3K 06, ®K 05, ®K 08, MPH 06, NMPH 09,
MPH 10, MPH 11, NPH 12, MPH 15.

6) OK "BukKoHaHHS Marictepcbkoi guceprauii” - npnbpaHo 3K 05, 3K 07, 3K 08, 3K 10, ®K 10, NPH
08, NMPH 17.

O3HaueHi 3MiHK 3pobneHo, Wwob po3BaHTaxMTnN okpemi OK.

The evolution of the "Industrial Marketing" educational program compared to the previous version,
put into effect on February 15, 2022, includes the following changes.

1. The composition of educational components has been expanded, to which the OK "Performance
Marketing" has been added due to the urgent need to strengthen the ability to diagnose, market
analysis and increase the effectiveness of strategic and operational management of marketing
activities.

2. OK "Digital strategy of the enterprise" was transferred to the cycle of general training with the aim
of strengthening general management skills, taking into account the cross-functional nature of
marketing activities.

3. In accordance with the Order NOD/263/2024 dated 08.04.2024 "On the organization and planning
of the educational process for the 2024-2025 academic year", the amount of the "Execution of a
master's dissertation" credit was increased from 12 to 14 credits, and the amount of credit for the
cycle of professional preparation in order to avoid fractional values of credits and reach the
recommended level of credits for examination and credit OCs.

4. The discipline "Marketing of innovations on the industrial market" has been moved to the first
semester, it will be taught without dividing it into credit modules, which made it possible to
strengthen its integrity and increase the amount of classroom hours for conducting lectures.

6. The selective part in accordance with the Order NOD/263/2024 dated 04/08/2024 "On the
organization and planning of the educational process for the 2024-2025 academic year" was
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conducted through unification within the entire university, which in the future will allow applicants to
choose not only within the faculty catalog , but also catalogs of other faculties and other levels of
education (undergraduate). The division of the selective part into a component with the form of
control "exam" and the form of control "credit" made it possible to implement the university-wide
study schedule, when two weeks are allotted for two or three exams per session. In the previous
version, provided that the format of optional subjects in the form of credits was followed, only one
exam could be taken within the normative part, which violated the schedule of the educational
process, as it reduced the session period to one week, and increased the study period to 19 weeks.

There have also been changes in the implementation of general and professional competencies by
individual educational components.

1) OK "Practical course of a foreign language for business communication" supplemented by PRN 05.
2) OK "Development of startup projects" - FC 06 and PRN 04 were removed.

3) OK "Strategic Marketing" - removed ZK 02, FC 06, FC 08, FC 10, PRN 05, PRN 08, PRN 14, PRN 17.
4) OK "Strategic marketing. Course work" - removed ZK 02, FC 06, FC 08, FC 10, PRN 07, PRN 08,
PRN 14.

5) OK "Performance Marketing" (new) - ZK 03, ZK 06, FC 05, FC 08, PRN 06, PRN 09, PRN 10, PRN 11,
PRN 12, PRN 15 are appointed.

6) OK "Performance of a master's thesis" - removed ZK 05, ZK 07, ZK 08, ZK 10, FC 10, PRN 08, PRN
17.

The indicated changes are made to offload individual OKs.
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1. NIPO®JIb OCBITHbOI MPOrPAMWU/ EDUCATIONAL PROGRAMME PROFILE

1 - 3aranbHa iHdopmauina/General information

MoBHa Ha3Ba 3BO Ta HaBYasbLHOro
nigpo3ainy/Full name of Higher
education institution and
faculty/institute

HauioHanbHU TEXHIYHWUNA
yHiBepcuTeT YKpaiHu
«KNiBCbKUM NONITEXHIYHNIA
IHCTUTYT iMeHi Irops
Cikopcbkoro», ®akynbTeT
MeHeLXXMeHTy Ta
MapKeTUHry

National Technical University
of Ukraine «lgor Sikorsky Kyiv
Polytechnic Institute»,
Faculty of Management and
Marketing

CTyniHb BULLOT OCBITW Ta Ha3Ba
KBanidikauii/Higher education degree
and qualification title

CTyniHb MaricTpa
MaricTp MapKeTUHry

Master Degree
Master of Marketing

OdiuinHa Ha3Ba OM/Educational
programme official title

MPOMUCNOBUIA MapKeTUHT

Industrial Marketing

Tun gunnomy Ta obcar Ol/Diploma
type and EP scope

Ounnnom maricTpa, 90
kKpeauTtie EKTC, TepMiH
HaBYaHHSA 1 pik 4 micaui

Master diploma, 90 credits
ECTS, training period 1 year
4 month

HasaBHicTb akpeguTauii/Prior
accreditation

AkpeguntoBaHo HA34BO,
cepTudikat 5491 Big
2023-07-07 pincHmnnm go
2026-07-01

Accredited by NAQA,
cetificate No 5491 from
2023-07-07 valid to
2026-07-01

LUwnkn, pieeHb BO/Education cycle, level
of HE

HPK YkpaiHn - 7 piBeHb
QF-EHEA - npyruni unkn
EQF-LLL - 7 piBeHb

NQF of Ukraine - 7 level
QF-EHEA - 2 cycle
EQF-LLL - 7 level

MepepnymoBun/Prerequisites

HasaBHICTb CTyneHs
bakanaspa

Bachelor Degree

dopmun 3006yTTa ocBiTU/ Forms of
Education

OyHa (peHHa); 3ao4.;

full-time; part-time;

MoBa(u) BnknagaHHs/Language (s) of
instruction

YKpaiHCbKa

Ukrainian

IHTepHeT-agpeca po3MiweHHsa O /URL
of the educational program

https://osvita.kpi.ua/075_OPP
M _PM

2 - MeTa ocBiTHbOI nporpamu/Educational programme purpose

MigroToBKa axiBLiB, 34aTHNX PO3B’'A3yBaTH

Training of specialists capable of solving

CKJlagHi cneuianizoBaHi 3aBAaHHA B cepi
MapKeTUHIroBOI Aif/IbHOCTI, 34INCHIOBATH i
3abe3nevyBaTn MiXKKyJIbTYpPHY haxoBy
B3aEMO/LII0 NpeacTaBHUKIB HAayKOBOI CMiJIbHOTN,
CNpsAMOBaHY Ha iHTerpawito YHiBepCUTEeTCbKOI
OCBiTW B EBPONENCbKNIA OCBITHbO-HAaYKOBUI
MPOCTIp WAAXOM iHTepHaLuioHani3auil
OCBITHBLOIO NpoLECy B yMOBax CTasioro
iHHOBALMHOrO HayKOBO-TEXHIYHOr0 PO3BUTKY
cycninbCcTBa Ta popMyBaHHA BUCOKOT
afdanTMBHOCTI 3400yBayiB BULLOT OCBITK B
yMoOBax TpaHcdopMaLlii puHKY npaui 4yepes
B3aEMoOJito 3 poboToaaBUAMN Ta iHWINMU
CTenkKxongepamum.

complex specialized tasks in the field of
marketing activities, to implement and ensure
intercultural professional

interaction representatives of the scientific
community aimed at the integration of
university education in the European
educational and scientific space through the
internationalization of the educational process
in conditions of sustainable innovative scientific
and technical development of society and
formation of high adaptability of students of
higher education in the conditions of
transformation of the labor market through
interaction with employers and other
stakeholders.
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3 - XapakTepucTuka ocBiTHbOi nporpamu/ Educational programme characteristics

NMpenmeTHa obnacTb/Subject area

Ob6’eKT BUBYEHHS: MAapKETUHIOBa AisNIbHICTb SK
opma B3aeMonii cyb'eKTiB pUHKOBMX BiAHOCUH
019 3a40BOJIEHHSA X EKOHOMIYHUX Ta
couiasibHUX iHTepeciB.

Lini HaB4aHHS: NigroToBKa axiBLuiB, SKi
BOJIOAIIOTb CYy4aCHUM €KOHOMIYHMM MUCNEHHAM
Ta BiANOBIAHUMN KOMMETEHTHOCTAMM,
HeobxigHMMN ONns BUpiWeHHA Nnpobnem i
pO3B’A3aHHA CKJaQHUX 3a4ay MapKeTUHIoBOI
nianbHOCTI, Wo nepenbayaoTb NPOBeAEHHS
nocnigxxeHb Ta/abo 3[iNCHEHHSA iIHHOBALLIN

Ta XapaKTepu3lylTbCqd HEBU3HAYEHICTIO YMOB i
BUMOT .

TeopeTUYHMI 3MICT NpeaMeTHOI obnacTi: cyTb
MapKeTUHry K CydaCHOT KoHUenuil ynpaBaiHHS
Bi3HecoM; NMoHATINHO-KaTEropinHNIA anapar,
NPUHUWMN, PYHKLIT, KOHLUENUii MapKeTuHry Ta
IX icTOpuYHi nepeaymoBu; cneyndika
DifaNbHOCTI PUHKOBUX CYyB’EKTIB y pi3HUX chepax
Ta Ha Pi3HUX TUMax PUHKIB; 3MICT
MapKeTUHroBOi Ais/IbHOCTI, po3pobieHHs
MapKeTUHIroBUX CTpaTerin Ta popmMyBaHHS
YMpPaBAiHCbKMX pilleHb Yy chepi MapKeTUHry.
MeToau, MeETOANKUN Ta TEXHOJOFIT:
3arajibHOHaAYKOBIi Ta creuiajibHi MeToau,
npodecinHi MeToONKN Ta TeXHONOrii, HeobxigHi
nns 3abesnedyeHHs eheKTUBHOI MAapKETUHIOBOI
OiNbHOCTI.

IHCTpyMeHTU Ta obaagHaHHA: CydacHi
YHiBepcaibHi Ta cneuianizoBaHi iHpopMaLinHi
CUCTEMM | MpOorpamHi NpoayKTn, HeobxiaoHi ans
MPUUHATTA Ta iMNeMeHTauii MapKeTUHI0BUX
yMpPaBAiHCbKUX pilleHb.

Object of study: marketing activity as a form of
interaction of subjects of market relations to
satisfy their economic and social interests.
Training goals: training of specialists who
possess modern economic thinking and the
relevant competencies necessary for solving
problems and solving complex tasks of
marketing activities, which involve conducting
research and/or implementing innovations and
are characterized by the uncertainty of
conditions and requirements.

Theoretical content of the subject area: the
essence of marketing as a modern concept of
business management; conceptual and
categorical apparatus, principles, functions,
concepts of marketing and their historical
prerequisites; the specifics of the activities of
market entities in different areas and on
different types of markets; content of marketing
activities, development of marketing strategies
and formation of management decisions in the
field of marketing.

Methods, techniques and technologies: general
scientific and special methods, professional
methods and technologies necessary to ensure
effective marketing activities.

Tools and equipment: modern universal and
specialized information systems and software
products necessary for making and
implementing marketing management
decisions.

OpieHTauis

Ol/Aspect

OcBiTHbO-NpodecinHa

Educational and professional

OcHoBHu# ¢okyc OMN/Main focus

YnpaB/iiHHA MapKeTUHIOBOK LiANIbHICTIO
rocnogaptoroymx cy6’ekTiB, O NpaLlooTb Ha
NPOMUCJIOBOMY PUHKY.

Kno4oBi csioBa: MapKeTUHr, MPOMUCIIOBUIA
MapKeTWUHI, MPOMUCJIOBUA PUHOK, YIpPaBJliHHA
CUCTEMOI MapKeTUHry NMpPoMMCII0BO-
BUPOBHMYOro NigNpMeEMCTBa, TOBapHa
iIHHOBaLiNHI NONITUKa NPOMMCIIOBOrro
nignpuMeMCTBA, CTPaTeriYHUN MapKeTUHr

Management of marketing activities of business
entities operating in the industrial market.
Keywords: marketing, industrial marketing,
industrial market, management of the marketing
system of an industrial-production enterprise,
product innovation policy of an industrial
enterprise, strategic marketing

Ocob6nusocTi ON/Features
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YHiKanbHicTb ON «[MpoMNUCIOBUI MapPKETUHI»
Nossira€ y Tomy, Lo BOHa:

1. opieHTOBaHa Ha NiAroToBKY (haxiBUiB, WO
BONOAII0OTb 3HAHHAMU 3 YNPaBJiHHA
MapKeTUHIroBO LifANbHICTIO NiANPUEMCTB, LWO
NpauoTb Ha MPOMUCIOBOMY PUHKY;

2. nobynoBaHa Ha YHiKanbHUX TEOPEeTUKO-
MEeTOOUNYHUX Ta HaYKOBOMPaKTUYHUX po3pobkax
KOJIeKTMBY Kadenpwu, wo 3 1992 poky
3aiMa€eTbCa caMe npobnemMmamm NPOMMUCIOBOro
MapKeTWUHry, AOCBiAi cniBnpaui 3
NiANPUEMCTBaMM Ta HAYKOBUMU yCTaHOBaMu, y
T.4. HAH YKpaiHu, nos'a3aHUMun 3 BUpoOBHNYOLO
Ta HAYKOBO-TEXHIYHOW AiANbHICTIO; cniBnpaui 3
TEXHIYHMMU IHCTUTYTaMun, hakynbTeTamMum
YHiBEpCUTETY, NOro iHHOBaLIMHUMMN
nigpo3ginamu;

3. Kaghenpa NPOMUCTIOBOro MapKeTuHry byna
rnepLioto B YKpaiHi Ta AoHeOaBHa €QUNHOIO
Kahenpoto MapKeTUHry, ska crneuianizyeTbCs
caMe Ha NPOMMCIOBOMY MapKETUHTY;

4. nporpamMma Ma€ BUCOKY MPaKTUYHY
CNPSAMOBaHICTb: iHAUBIAYanbHi poboTn
CTYLEHTIB BUKOHYIOTbCS MO KOHKPETHUM
nignpnemMcTeam;

5. BUKnaga4i BAKOPUCTOBYIOTb BJIACHI HAayKOBI
po3p06bKK, aBTOPCbKi METOOMKWN, CyHaCHi OCBITHI
TexXHOoNorii.

The uniqueness of OP "Industrial Marketing" is
that it:

1. focused on the training of specialists who
have knowledge of managing the marketing
activities of enterprises operating in the
industrial market;

2. built on the unique theoretical-methodical and
scientific-practical developments of the staff of
the department, which since 1992 has been
dealing with the problems of industrial
marketing, the experience of cooperation with
enterprises and scientific institutions, including
NAS of Ukraine, related to production and
scientific and technical activities; cooperation
with technical institutes, faculties of the
university, its innovative divisions;

3. the department of industrial marketing was
the first in Ukraine and until recently the only
department of marketing that specializes in
industrial marketing;

4. the program has a high practical orientation:
individual works of students are performed at
specific enterprises;

5. teachers use their own scientific
developments, author's methods, modern
educational technologies.

4 - NMpupaTHICTL BUNYCKHUKIB 00 NpaueBsallTyBaHHA Ta noaanbwioro HaB4aHHs/ Eligibility
of graduates for employment and further study

MpupaTtHicTh po npauesnawTtyBaHHA/Eligibility for employment

BignosigHo 0o dep>xaBHoro knacudikaTopy
npodecin K 003:2010, y YNHHIN pedakuii,
BUMYCKHUKM MOXYTb NpaLoBaTh Ha nocajax,
L0 BiAMOBIAAOTb KAaCUiKauinHUM
YrpyrnoBaHHAM:

1233 KepiBHMKW NiAp0o34iniB MapkKeTuUHry (1233
OnpekTop 3 MapkeTuHry, 1233 HavasbHUK
Bigainy 36yTy (MapkeTuHry) Towlo.)

1475 MeHepxep (ynpaBuTenb) 3 MapKeTUHTY

According to the State Classifier of Professions
DK 003:2010, in the current version, graduates
can work in positions corresponding to the
classification groups:

1233 Heads of marketing departments (1233
Director of Marketing, 1233 Head of the Sales
(Marketing) Department, etc.)

1475 Marketing manager

Mopanbwe HaByaHHA/Further study

Mo>XKNMBICTb NPOOOBXUTK OCBITY 3a TPeTiM
(OCBITHBO-HAYKOBUM) pPiBHEM BULLLOT OCBITH.
Mo>xyTb HabyBaTu 00AaTKOBUX KBasidpikaLin B
cucTeMi NicnagunaoMHOT OCBITW.

The opportunity to continue education at the
third (educational and scientific) level of higher
education. They can acquire additional
qualifications in the postgraduate education
system.
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5 - BuknapaHHsA Ta ouiHloBaHHA/Teaching and assessment

BuknapaHHa Ta HaBYaHHA/Teaching and studying

3arasbHUin CTUAb HaBYaHHA - NpobneMHo-
OpieEHTOBaHWUIN. BuknagaHHa NpoBOANTLCA Y
GopMi neKkuin, NPakTUYHUX Ta CEMIHAPCbKUX
3aHATb, BUKOHAHHSA iIHAMBIAYaNbHNX
CeMeCcTpOBMX 3aBAaHb, KOHCYJIbTYBaHHA,
peani3auii iIHTepaKTUBHOIO HaBYaHHA Yy BUrNa4i
Kenc-3aBaaHb Ta AUCKYCiN Ha 3adaHy
TeMaTuKy. BukopncToByTbCA KypcoBi poboTn,
OKpeMi enemMeHTU 3MillaHOoro HaB4YaHH#A,
3aCTOCYBaHHSA iIHHOPMALINHO-KOMYHIiKaLiNnHMNX
TexHonorin (MaTepian MoXxe HagaBaTUCb
OHJlaH, ANCTaHUINHO), NnepeaanniomMHa
nMpakTuKa, ydacTb y BisHec-ceMiHapax, y4acTb Y
HayKOBUX KOH(pepeHUiax, HanncaHHA cTaTen Ta
Te3 3a pe3ysibTaTaMn gucepTauinHoro
OOCNiOXXEeHHS, BUKOHAHHA MaricTepCcbKoi
ancepTauil.

The general learning style is problem-oriented.
Teaching is conducted in the form of lectures,
practical and seminar classes, implementation
of individual semester tasks, counseling,
implementation of interactive learning in the
form of case tasks and discussions on a given
topic. Coursework, separate elements of
blended learning, application of information and
communication technologies (the material can
be provided online, remotely), pre-diploma
practice, participation in business seminars,
participation in scientific conferences, writing
articles and theses based on the results of
dissertation research, execution of a master's
thesis are used.

OuiHloBaHHA/Assessment

Bci Buan HaB4asibHOI AiANbHOCTI Ta KOHTPOJIbHI
3axoau (yCHi Ta MMCbMOBI 3aliKu, eK3aMeHw,
MOAY/JIbHi KOHTPOJIbHI pob0TY, TEeCTyBaHHA Ta
ONUTYBaHHSA, iIHAUBIAYaslbHI CeEMeCTpOoBi
3aBJaHH4, OKpeMe OLiHI0BaHHA KypCcoBuMX pobiT,
3axXUCT MaricTepcbKol agncepTaLii) OLiHIITbLCS
Bi4AMOBIAHO 40 PENTUHIOBOI CUCTEMN 3a
cTobanbHO LWKano 3 Nofanblunm
nepesefeHHAM B OLLIHKW YHIBEPCUTETCbKOI
WKaan. TakoX MPoMi>KHO POPMOIO0 KOHTPOJIIO
€ KafleHdapHa aTecTauis.

All types of educational activities and control
measures (oral and written assessments, exams,
modular control works, testing and surveys,
individual semester tasks, separate evaluation
of coursework, defense of a master's thesis) are
evaluated according to the rating system on a
one-to-one scale with subsequent transfer to
university grades scales Calendar certification is
also an intermediate form of control.
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6 - NMporpamMHi kKoMmneTeHTHOCTI/Programme competencies

IHTerpanbHa KoMmneTeHTHicTb/Integral competence

30aTHICTb pO3B'sAA3yBaTW CKNagHi 3agadvi i
npobnemun B chepi MPOMUCNIOBOr0 MapKETUHTY B
npodecinHin gisnbHOCTi abo y npoueci HaBYaHHS,
wo nepenbayva€e NnpoBeAeHHS OocnigxeHb Ta/abo
30iNCHEHHSA IHHOBALLIN Ta XapaKTepU3yeThbCA
HEBM3HAYEHICTIO YMOB i BUMOT.

The ability to solve complex tasks and
problems in the field of industrial marketing
in professional activities or in the learning
process, which involves conducting research
and/or implementing innovations and is
characterized by the uncertainty of
conditions and requirements.

3aranbHi komneteHTHOCTI (3K)/General competencies

g}l( 30aTHICTb MpuUAMaTM OBrpyYHTOBAHI pilLLEHHS Ability to make informed decisions
3K 30aTHICTb reHepyBaTK HOBI igel Ability to generate new ideas (creativity) and
02 (KpeaTMBHICTb) Ta 3HaHHSA knowledge
3K 30aTHICTb ouiHOBaTM Ta 3abe3nevyyBaTu The ability to evaluate and ensure the quality
03 AKICTb BUKOHYBaHUX pobiT of the work performed
3K 30aTHICTbL A0 apantadil Ta Al B HOBNX Ability to adapt and act in new situations
04 cuUTyauiax
gl5< 30aTHICTb 40 Mi>XocobucTicHOT B3aeMoaii Ability to interpersonal interaction
3K 30aTHICTb A0 nowyky, obpobneHHs Ta Ability to search, process and analyze
06 aHanisy iHpopMauii 3 pi3HMUX oXxepen information from various sources
3K 3ﬂ'aTH'CTb. BUABNAT IHILIATBY Ta Ability to show initiative and entrepreneurship
07 NiANPUEMANBICTb
3K 3MaTHICTL PO3POBNATYM NPOEKTY Ta Ability to develop and manage projects
08 yrnpasasaTu HUMU
3K 3paTHICTL npoBanysatit pesynbrarti The ability to apply the results of scientific
HayKOBUX AOCAiIAXKEHb B EKOHOMILLi B . ) : s
09 . ) research in economics to marketing activities
MapKeTUHIroBY Aif/IbHICTb
3K 30aTHICTb A0 NpoBaA>XeHHs NpodecCinHol Ability to carry out professional activities in
10 OiSNIbHOCTIi B KOHTEKCTi CTasoro po3BuTKy the context of sustainable development
daxosi komneteHTHOCTI (PK)/Professional competencies
30aTHICTb JIOFiYHO | NOCNiIAO0BHO The ability to logically and consistently
®K | BigTBOpPIOBATM Ta 3aCTOCOBYBATU 3HAHHA 3 reproduce and apply knowledge of the latest
01 HaMHOBILLINX Teopil, MeToAIB i NpakTN4HUX | theories, methods and practical techniques of
NPUAOMIB MapKEeTUHIY marketing
3paTHicTb KOPEKTHO IHTEPMPETYBATH The ability to correctly interpret the results of
K pe3ynbTaTh OCTaHHIX TeopeTU4YHUX : . .
02 LOCIIMKEHD Y Chepi MapKETUHIY Ta the IaFest theoretical re;earch in the ﬁgld Qf
" marketing and the practice of their application
NPaKTUKKM TX 3aCTOCYBaHHSA
OK 3ﬂ.aTH'CTb AO NPOBEAEHHA CAaMOCTINHNX Ability to conduct independent research and
[ocnigXeHb Ta iHTepnpeTauii iXx pe3ynbTaTiB | | hei Its in the field of Keti
03 y cpepi MapKeTUHIy Ha MPOMKUC/IOBOMY Ta mterpr.et.t CIF resutts ih the neld of marketing
. in industrial and related markets
CNOpPiAHEHUX PUHKaX
@K | 3paTHICTb 3aCTOCOBYBaTK TBOPYMUI Nigxin Ao The ability to apply a creative approach to
04 poboTun 3a chaxom work by profession

34aTHICTb A0 AiarHOCTYBaHHS MapKeTUHIOBOI

Ability to diagnose the marketing activity of a

®K | misanbHOCTiI puHKoBOro cyb’ekTa, 3pincHeHHsa | market entity, carry out marketing analysis
05 | MapKeTMHroBOro aHasni3y Ta MPOrHO3yBaHHSA and forecasting in industrial and related
Ha NPOMMUCSIOBOMY Ta CMOpPiAHEHUX PUHKaX markets
3RaTHICTE 06_|/|paTv| | 3acTOCOBYBATH The ability to choose and apply effective
eheKTUBHI 3acobu ynpasBniHHS ) ) i
: ) means of managing the marketing activities of

OK MapKeTUHIrOBOIO AiSIbHICTIO PUHKOBOIO ; A

\ o . o . a market entity at the level of an organization,
06 cyb’ekTa Ha piBHi opraHisauii, nigpo3gainy,

rpynu, Mepexi Ha MPOMUCIOBOMY Ta
cropigHeHNX puHKax

division, group, network in industrial and
related markets
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OK
07

30aTHICTb po3pobnaTn i aHanisyesaTun
MapKeTUHroBy CTpaTerito pMHKOBOro cyb’ekTa
Ta Wasaxu 1l peanizauil 3 ypaxyBaHHAM
MiXKYHKLIOHa/IbHNX 3B'A3KiB B peasibHOMYy Ta
uncdpoBoOMy cepeaoBuLL

The ability to develop and analyze the
marketing strategy of a market entity and
ways of its implementation, taking into
account cross-functional relationships in the
real and digital environment

OK
08

30aTHICTb hOpMyBaTUN CUCTEMY MAPKETUHIY
pMHKOBOro cyb’ekTa Ta ouiHOBaTH
pe3ynNbTaTUBHICTb i e(PeKTUBHICTb il
PyHKLIiOHYBaHHS Ha NPOMMC/IOBOMY Ta
CNOpPigHEHUX PUHKaX

The ability to form a marketing system of a

market entity and evaluate the effectiveness

and efficiency of its functioning in industrial
and related markets

OK
09

30aTHICTb 34iNCHIOBATU Ha HAI€XXHOMY PiBHi
TeopeTUYHi Ta NPUKNaaHi AOCNIOAXKEHHS Y
chepi MapKeTUuHry

The ability to carry out theoretical and applied
research in the field of marketing at an
appropriate level

DK
10

30aTHICTb BU3HavYaTu crneungiky
MPOMUC/IOBOr0 PUHKY Ta MOBeAiHKY
CMo>XnBayiB Ha HbOMY

The ability to determine the specifics of the
industrial market and the behavior of
consumers on it

OK
11

30aTHICTb MNaHyBaTW Ta NPOBaA XyBaTw
iHHOBaUiNHY OiSNbHICTL NiANPUEMCTBA, WO
npauto€e Ha MPOMUCIIOBOMY PUHKY

The ability to plan and carry out innovative
activities of an enterprise operating in the
industrial market
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7 - NMporpamMHi pesynbtTatn HaB4aHHA (MPH)/ Programme learning outcomes

[1PH
01

3HaTW i BMiTN 3aCTOCOBYBATU Y MPAKTUYHIN
DiSANbHOCTI CyYacHi NpuHLUMNK, Teopii, MeToamn
i NPaKTUYHI NPUNOMUN MapPKETUHry 3
ypaxyBaHHAM KPOCHYHKLiOHAbHOr o
cepefoBuLLa

Know and be able to apply modern principles,
theories, methods and practical techniques of
marketing in practical activities, taking into
account a cross-functional environment

BmiTn apanToByBaTK i 3aCTOCOBYBATU HOBI
OOCArHEHHS B TEOpil Ta MPaKTULI MapKeTUHry

Be able to adapt and apply new achievements
in the theory and practice of marketing to

lPH v . .,
02 ONS OOCATHEHHS KOHKPETHUX Linen i achieve specific goals and solve the problems
BUpPiLLEHHS 3aa4 PUMHKOBOro cyb’ekTa B of a market entity in the context of sustainable
KOHTEKCTIi CTasIoro po3BuUTKY development
MnaHyBaTW i 34iNCHIOBATW BAACHI
OOCNigXKeHHS y cchepi MapKeTUHry, Plan and carry out own research in the field of
aHanizyBaTu NOro pesynbTaTH i marketing, analyze its results and justify the
rPH . ) ; > i
03 06r'pyHTOBYBaTU yXBasieHHA e(heKTUBHMX adoption of effective marketing decisions in
MapKeTUHIroBMX pilleHb B YyMOBax conditions of uncertainty in industrial and
HEeBWU3HA4YeHOCTi Ha MPOMUCJIOBOMY Ta related markets
CropigHEeHNX PMHKax
MgM;Lﬁv?::c?s(gﬁﬂi;ﬁ:;g?;e;m ;;agggzM To be able to develop the strategy and tactics
rpPH i 0C-yHK i(leaanoro Xay%KTé i of marketing activity taking into account the
04 eani_fa i H{; I'ILlOMVICJ'IOBOM TEF; o Fi)yHeme cross-functional nature of its implementation
P H P y pia in industrial and related markets
pUHKaX
I'Ipe3eHTyBaTv|. Ta 0brosopiosaTy PE3YNLTATV | prasent and discuss the results of scientific
[PH HayKOBUX | NPpUKIaAHUX A0CNIOXKEHb, - . \ .
. and applied research, marketing projects in
05 MapKeTUHIrOBMX NMPOEKTIB Aep>XaBHO Ta : .
. national and foreign languages
iHO3eMHOI0 MOBaMM
MEM;?Mn':fg:g#y?;;SH%(fTeiKTS:E(')CBTObFO To be able to increase the effectiveness of the
rpPH p Ol AlATE P : marketing activity of a market entity at
cyb’eKTa Ha pi3HNX PIBHAX yNpaBJliHHSA, .
06 03POBASTY NPOEKTY Y Cepi MAPKETUHTY Ta different levels of management, to develop
po3p P y P P y and manage projects in the field of marketing
ynpaBAsaTu HUMU
[PH |BMiTn popMyBaTK i BAOCKOHaNBaTu cuctemy| To be able to form and improve the marketing

07 MapKeTUHry pMHKOBOro cyb’ekTa system of a market entity
BukopucTtoByBaTn MmeTogm MixxocobucTticHoi | Use methods of interpersonal communication
[IPH | KOMyHiKauii B xoAi BUpilleHHs KoeKTUBHUX | in the course of solving collective problems,
08 3aja4, BeOeHHS neperoBopis, HAYKOBMX conducting negotiations, scientific discussions
OUNCKYCin Yy chepi MapKeTUHry in the field of marketing
fPH Po3yMiTK CyTHICTb Ta 0CO6AMBOCTI Understand the essence and features of using
09 |3@CTOCYBaHHSA MapKETUHIOBIX iIHCTPYMEHTIB Y marketing tools in the process of making

npoueci NPUNHATTS MapKETUHIOBUX pPilleHb

marketing decisions

O6rpyHTOBYBaTU MapKETUHIOBI PiLLEHHSA Ha

Justify marketing decisions at the level of a

[PH | piBHi pMHKOBOro cy6’eKkTa i3 3aCTOCYBaHHAM : .
. . market entity using modern management
10 CyYaCHUX ynpaBaiHCbKNX NPUHUKMNIB, oo .
, . . Lo principles, approaches, methods, techniques
nigxoAais, MeToAiB, NPUNOMIB

BukopucTtoByBaTh MeTOAM MapKeTUHIOBOIrO

CTpaTeriyHoro aHasily Ta iHTepnpeTyBaTu Use the methods of marketing strategic
lIPH | Wnoro pe3ynbTaTu 3 METOK BOOCKOHAIEHHS analysis and interpret its results in order to
11 MapKEeTUHIOBOI AifA/IbHOCTiI PUHKOBOIO improve the marketing activity of a market

cyb’eKTa Ha NPOMUCIOBOMY Ta CMOpPigHEHNX
PUHKaXx

entity in industrial and related markets

r1PH
12

3AiNCHIOBATU OiarHOCTYBaHHSA Ta CTpaTerivyHe
N onepaTmMBHE yNpaBiiHHA MapKEeTUHIOM
3a4an4 po3pobku Ta peanizauii
MapKeTUHIroBMX CTpaTerin, NPOeKTIB i
nporpam Ha NPOMUCNIOBOMY Ta CNOPiAHEHNX
PUHKaXx 3 ypaxyBaHHAM 3acafj CTanoro
PO3BUTKY

Carry out diagnostics and strategic and
operational management of marketing for the
development and implementation of
marketing strategies, projects and programs in
industrial and related markets, taking into
account the principles of sustainable
development
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KepyBaTn MapKeTUHIOBOIO AiASIbHICTIO Manage the marketing activities of the market
rpPH pPUHKOBOro cyb’'ekTa, a TakoXX Noro entity, as well as its divisions, groups and
13 nigpo3ainis, rpyn i Mepexx, BU3Ha4aTu networks, determine the criteria and indicators
KpuTepii Ta NOKa3HWKMW 1T OLiHIOBaHHS for its evaluation
(DOpMyBa?..TM MapKETVHIOBY cncTeMy Form a marketing system of interaction, build
[PH B3aemofii, byayBaTun AOBrOCTPOKOBI | - . .
AN : ong-term mutually beneficial relations with
14 B3aEMOBUIiAHI BiAHOCMHN 3 iHLWINMU .
, other market subjects
cyb’'eKTamMun puUHKY
36upatu He.O6XI,D,I-'|I AaH! 3 PISHNX [XKEPET, Collect the necessary data from various
06pobnsaTM i aHanizyBaTu ix pesynbTaTu i3 :
lPH . sources, process and analyze their results
3aCTOCYBaHHAM Cy4acHMX MeTofiB Ta . o
15 o using modern methods and specialized
cnewianizoBaHoro NporpaMHoOro
software
3abe3neyeHHs
n.naHyBaTV" yAOCKOHaNoBaTK Ta Plan, improve and implement the marketing
peanizoByBaTW MapKeTUHIOBY CKIaAoOBY : . o
P . component of the industrial enterprise's
cTpaTerii iHHOBaALINHOIO PO3BUTKY . ! )
. 9 innovative development strategy, its product
[1PH | npoMucnoBoro niagnpueMcTBa, MOro ToBapHo- . X ) ;
) oo k . and innovation policy during the
16 | iHHOBaLiMHY NONITUKY Mif Yac NMPOBaAXKEHHS | . . . I
o ; implementation of marketing activities in the
MapKeTUHroBOIl AissIbHOCTiI Ha MPOMMCIIOBOMY . )
WHKY Ta CIODIIHEHWUX DUHKEX. B TOMY YACAI industrial market and related markets,
P y PIA P » B TOMY including the high-tech market
PUHKY BUCOKNUX TEXHOJIOFIN
fPH BMiTn BUABNATK cneumndiky ekoHoMiYHMX  [To be able to identify the specifics of economic
17 BiAHOCWH Ha NPOMUCIIOBOMY PUHKY Ta relations in the industrial market and the
rnoBeAaiHKy roro cy6’ekTiB behavior of its subjects

8 - PecypcHe 3abe3nevyeHHs peanisauii nporpamu/ Resource provision for programme
implementation

KappoBe 3abe3neueHHsn/Staffing

BignoBigHO 00 KagpoBMX BUMOT LLLOLO
3abe3nevyeHHs NpoBagXeHHS OCBIiTHbLOI
OianbHOCTI ona signosigHoro pisHA BO
(mnopaTok 2 oo JliueHsinHmnx ymos),
3aTBepO)xeHux MoctaHoBoto KabiHeTy MiHicTpis
YkpaiHu Big 30.12.2015 p. Ne 1187 B YMHHIn
penakuii.

In accordance with the personnel requirements
for ensuring the implementation of educational
activities for the corresponding level of HE
(Appendix 2 to the Licensing Conditions),
approved by the Resolution of the Cabinet of
Ministers of Ukraine dated 12.30.2015 No. 1187
in the current version.

MaTepianbHO-TexHiYHe 3abe3ney

eHHa/ Material-technical support

BionoBigHO 4,0 TEXHOJIOMIYHNX BUMOI LLOA0
MaTepiaslbHO-TeXHIYHOro 3abesnevyeHHs
OCBITHbLOI AisanbLHOCTI BignosigHoro pisHa BO
(oopmaTtok 4 no JliueHsinHnx ymos),
3aTBepa)xeHux MNoctaHoBoto KabiHeTy MiHicTpis
Ykpainu Big 30.12.2015 p. Ne 1187 B YMHHIN
penakuii.

In accordance with the technological
requirements for the material and technical
support of educational activities of the
corresponding level of HE (Appendix 4 to the
License Terms), approved by the Resolution of
the Cabinet of Ministers of Ukraine dated
12.30.2015 No. 1187 in the current version.

IHcbopMauihHe Ta HaBYabHO-MeTOoAMYHe 3ab6e3ney

education

eHHs/ Information and methodical support of the
al process

BignoBigHO 0O TEXHOMOMYHMX BUMOT LLOAO
HaBYaJIbHO-MEeTOANYHOr0 Ta iHPOpPMaLiNHOIro
3abe3neYvyeHHs OCBITHbLOI AisA/IbHOCTI
BignosigHoro pieHa BO (gopnaTtok 5 oo
JNliueHsinHMX ymMoB), 3aTBepAKeHnx MocTaHOBOIO
KabiHeTy MiHicTpiB YkpaiHu Big 30.12.2015 p. Ne
1187 B YMHHIN pepakuii.

In accordance with the technological
requirements for educational and
methodological and informational support of
educational activities of the corresponding level
of HE (Appendix 5 to the Licensing Conditions),
approved by Resolution of the Cabinet of
Ministers of Ukraine dated 12.30.2015 No. 1187
in the current version.
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9 - AkapeMiyHa MobinbHicTb/Academic mobility

HauioHanbHa kpeauTHa MobinbHicTb/National credit mobility

Mporpamoto A03BOJIIETLCA MOXKJINBICTb
akageMivyHoi MobinbHOCTI y BignoBiAHOCTI 3
yrogamu, nignmcaHumm YHiBepcuTeToMm, 3rigHo
3 YAHHMM 3aKOHOLaBCTBOM.

The program allows the possibility of academic
mobility in compliance with agreements signed
by the University, in accordance with current
legislation.

MixxHapoaHa kpeauTHa MobinbHicTb/International credit mobility

Mporpamoto A03BONIAETLCA MiXKHapoOAHa
akapemiyHa MobinbHiCcTb (30kpema, Epasmyc+)
BiANOBiAHO A0 MOI0XKEHHSA NMPO aKkageMiyHy
Mob6inbHicTb KMl iM. Irops CikopcbKkoro.

The program allows international academic
mobility (in particular, Erasmus+) in accordance
with the Regulation on academic mobility of KPI
named after Igor Sikorsky.

HaB4yaHHsa iHO3eMHuXx 3p060yBadiB BO/Study of Foreign applicants of HE

Onsa iHO3eMHUX rpoMagsH HaBYaHHS
NMPOBOONTLCA YKPATHCbKOK MOBOIO.

For foreign citizens, education is conducted in
Ukrainian language.
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2. NEPEJIIK KOMMOHEHTIB OCBITHbOI MPOrPAMWU/COMPONENTS of EDUCATIONAL

PROGRAMME
dopMa
KpeguTiB | nigcymMkoBoro
Kopn/Code OcBIiTHI kOoMMoOHeHTU NporpamMu/Components EKTC/ECTS| koHTponto/Final
credits |control measure
form
HOPMATWBHI ocBiTHi koMnoHeHTU/Required (standard) components
0O60B’5A3KOBi KOMMOHEHTW LMKY 3arasibHoi nigrotoBku/General training cycle
3001 HaykoBi gocnigxeHHsa B MapkeTuHry / Scientific Research in Marketing 3.0 3anik / Final test
EKOHOMIiYHMI BUMIp cTanoro po3suTKy / The Economic Dimension of Sustainable . .
30 02 Development 2.0 3anik / Final test
MpakTUYHUI KypC iIHO3eMHOT MOBW AN AiNI0BOI KOMyHiKauii / Practical Foreign . .
3003 Language Course for Business Communication 3.0 3anix / Final test
30 04 Po3pobka cTapTan-npoekTiB / Startup Project Development 3.0 3anik / Final test
30 05 HioxunTtan cTpaTterii nignpuemcTsa / Digital Strategies of The Enterprise 3.0 3anik / Final test
0O60B’A3KOBIi KOMIMOHEHTW LMKy NpodecinHoi niarotoeku /Professional training cycle
1o 01 CTpaTeriyHui mapkeTuHr / Strategic Marketing 5.0 Ek3ameH / Exam
o 02 CrpaTerivyHui mapkeTuHr. Kypcosa poboTta / Strategic Marketing. Coursework 1.0 3anik / Final test
1o 03 MapkeTuHrosum meHeg)XxmeHT / Marketing Management 5.0 3anik / Final test
10 04 l\ﬂllc;?'fe,utlHKa CNO>XMBayiB Ha NpoMncaosomMy puHky / Consumer Behavior in The Industrial 50 ExksaMeH / Exam
110 05 MapKe‘I"I/IHF iHHOBaLI Ha npomucaoBoMy puHKY / Marketing of Innovations in The 50 EksameH / Exam
Industrial Market
1o 06 MepcdomaHc MapkeTuHr / Performance Marketing 4.0 3anik / Final test
ro 07 MpakTuka / Practice 14.0 3anik / Final test
10 08 BrukoHaHHS MaricTepcbkoi gucepTalii / Execution of Master's Thesis 14.0 3axuct / Defence
BWBIPKOBI ocBiTHI komnoHeHTuU/Elective components
BubipkoBi KOMNOHEHTU UMKNY npodecinHoi nigroToBku/Professional training cycle
rnB 01 OCBITHIn KoMnoHeHT 1 ®-KaTanory / Educational Component 1 from P-Catalogue 5.0 Ek3ameH / Exam
rnB o2 OCBITHIn KOMNOHeHT 2 ®-KaTanory / Educational Component 2 from P-Catalogue 5.0 Ek3ameH / Exam
B 03 OCBITHIn KoMNoHeHT 3 ®-kaTanory / Educational Component 3 from P-Catalogue 5.0 Ek3ameH / Exam
1B 04 OcCBIiTHin KOMNoOHeHT 4 ®-kaTasnory / Elective Educational Component 4 from P- 4.0 3anik / Final test
Catalogue
B 05 OcCBIiTHin KOoMNoHeHT 5 ®-kaTanory / Elective Educational Component 5 from P- 4.0 3anik / Final test
Catalogue
3aranbHun o6car HopMmaTMBHUX KoMnoHeHTIB Ol/Total scope of the required 67
components:
3aranbHuin obcar BnbipkoBmnx komnoHeHTIB OlN/Total scope of the elective 23
components:
O6cAr oCBiITHIX KOMMOHEHTIB, WO 3abe3nevyoTb 3400yTTA KOMNETEHTHOCTEN
Bu3Ha4eHux CBO/Total scope of the educational components aimed at acquisition of 67
competencies specified in the Higher Education Standard:
3AFANBHUI OBCAr OCBITHBOI MPOrPAMU/TOTAL SCOPE OF THE EDUCATIONAL 90
PROGRAMME
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3. CTPYKTYPHO-JIOIN4YHA CXEMA OCBITHbOI MPOrPAMU/STRUCTURAL-AND-LOGICAL

9 cemecp

MapkeTir

Pospodka craprar
npockTin

Shmcrhet immonanii
MpeTI mpoMEeroBOMy
pry

Hayxoni
TocTimremAL

MapKeTIITY

Torcaiiia EXOOMIEIHE FMIp
Crparorii cnowwRauis Kl €1a1070 posBTEY
npomenanovy piy
MpaxTiamii kype MAPKCTIIT.
iHaseMHoT WoRM Ypeora ——
nn sinorot posors. aps
i i
Komy#ikaril
MCHOTAMEHT
T
10 cemexip)
Nimwuran
Dpasnamn ype cparerii
o3IOl MoRIT ninprencTR)
e ool
FouyTiKail

9 semester

Statceic Markcting

Startup Project
Development

Marketing of
Innovations in

SCHEME OF THE EDUCATIONAL PROGRAMME

Scicmific
Rescarch in

The Industeiol
arket

Cansumer Behavior in
The Industrial Market

ering

The Economic

11 cemecrp |

FpaTikn

ikouauKA MaricTepeRkoT AeCpTLT

P— Sustainable
et Development
Practical Forcign Marketine. ?
1 angunge Course Courserwork
for Business
T
10 semester| 3 Petommes
Dl | e
Practieal Forcign Stategiosof [T L
uage Course The nterprise
for Business
Communication
11 semester | Practice

Fxcntion of Master's Thesis
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5. ®OPMA ATECTALII 30,06YBA4IB BULL,OI OCBITU/ THE FORM OF ATTESTATION FOR
DEGREE PURSUERS

ATecTauis 3006yBadiB BULLOT OCBITU 3a OCBITHLO-NPOGECINHOW0 NporpamMoto «MpoMnUcioBun
MapKeTUHr» creuianbHOCTi 075 MapKeTuUHr NpoBOoANTLCA Y popMi Ny6NiYHOro 3axmcTy
(memoHcTpauil) kBanidikauinHoi Marictepcbkoi poboTn Ta 3aBepLUYETLCA BUAavyelo 4OKYMeEHTa
BCTAHOBJ/IEHOI 0 3pa3kKa NpPo NPUCYOXKEHHS CTyNeHsa MaricTpa 3 NMPUCBOEHHAM KBanidikalii «MmaricTp
MapKeTUHTIY».

KeanighikauiiHa poboTa nepeBipAeTLCS Ha NaariaT Ta Nicasa 3aXUCTY PO3MILLLYETLCSA B PeNo3nTopii
HTB YHiBepcnTeTy 14 BilbHOrO AOCTYyny.

ATecTauis 34iNCHIOETLCA BiaKpUTO i nybsiyvHo.

Attestation of students of higher education in the educational and professional program "Industrial
marketing" specialty 075 Marketing is conducted in the form of a public defense (demonstration) of a
qualifying master's thesis and ends with the issuance of a document of the established model on the
awarding of a master's degree with the qualification "master of marketing".

The qualifying work is checked for plagiarism and after protection is placed in the NTB repository of
the University for free access.

Attestation is carried out openly and publicly.
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6. MATPULA BIAMNOBIAHOCTI MPOrPAMHUX KOMMNETEHTHOCTEA KOMMOHEHTAM
OCBITHbOI MPOrPAMU/COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES WITH
PROGRAMME COMPONENTS

30 01|30 02|30 03[30 04|30 0510 01|10 02|10 03|10 04|10 05|10 06|10 07|10 08
3Ko01| X X X X X X X X
3K 02 X X X
3K 03 X X X X X
3K 04 X X X X X X
3K 05 X
3K0o6| X X X X X X X X
3K 07 X X
3K 08 X X
3K09| X
3K 10 X
@K 01 X X X X X X X
DK 02 X X X X X
®K 03 X X X X X X
@K 04 X X X X X
®K 05 X X X X X X X X
®K 06 X X X
®K 07 X X X X X
®K 08 X X X
PK 09| X X X X
PK 10 X
DK 11 X X
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7. MATPULUA 3ABE3NEYEHHA MPOrPAMHUX PE3YJIbTATIB HABYHAHHA BIANOBIAHUMU
KOMMOHEHTAMU OCBITHbOI MPOrPAMN/ COMPLIANCE MATRIX OF PROGRAMME
LEARNING OUTCOMES WITH PROGRAMME COMPONENTS

30 01|30 02|30 03[30 04(30 05|10 01|10 02|10 03|10 04|10 05|10 06|10 07|10 08

nPHO1| X X X X X X X X
nPH 02| X X X X X X X X X
MPH 03] X X X X X X X X X
[PH 04 X X X X X X X X
MPH 05| X X X X X X X X
rPH 06 X X X X X
rPH 07 X X
rPH 08 X X X X

rPH 09 X X X X X X
lPH 10 X X X X X X X X X
MPH 11 X X X X X X
MPH 12 X X X X X X X X
MPH 13 X X X
MPH 14 X X X
MPH 15 X X X X X X X X X X
MPH 16 X X X
MPH 17 X X X
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