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NMPEAMBYJIA/PREAMBLE

PO3POBJIEHO/ELABORATED:

PO3POBJIEHO npoeKTHOO rpynoto: "

KepiBHUK MpOeKTHOI rpynun

HYepHeHko OkcaHa BonognMmupiBHa, KaHANAAT €KOHOMIMHUX HayK, [OUEeHT, OoUeHT pn
MPOMUCAOBOro MapkeTuHry, rapadT ONMN "MpomMmuciosnin mapkeTuHr" nepworo (bar JCbKOT0)

piBHS OCBITU
YneHn NpoeKTHOT rpynu:

Jinnnk IpuHa BikTopiBHa, npe3naeHT IO «YKpaiHcbKa acouiallin MapkeTuHry»

ConHues Ceprinn Onekcinosun4, 4OKTOp hi3nKo-MaTeMaTUYHNX HayK, Npodyecop, 3aBigysay Kadeapn
MPOMWC/IOBOr0o MapKeTUHIy

Wynbrina Tiogmnuna MuxansisHa, OKTOP eKOHOMIYHKUX Hayk, rnpodecop, npodecop Kaheapu
MPOMUC/IOBOr O MapKeTUHry

Murankeend XaHHa MuxanniBHa, DOKTOP €KOHOMIYHUX HayK, Npodecop, Npodiecop kateapu
NPOMUCIOBOr0 MAapKETUHTY

303ynLoB OnekcaHap BiKTopoBWY, KaHOMAAT eKOHOMIYHUX HayK, Npodecop, rnpodgecop xkadenpun
MPOMUC/IOBOIrO MapKeTUHry

KybunwnHa Hapia CepriiBHa, KaHAWAAT EKOHOMIYHUX HAaYK, AOUEHT, AoUeHT kadeapw
MPOMUVC/IOBOrO MapKeTUHry

LlapboBa TeTsHa OnekCcaHApiBHA, KAHANOAT €KOHOMIYHNUX HaYK, AOLeHT kadeapu n;  vMCI0BOro
MapKeTUHIy

Hdepkay BikTopis, 3nobyeauy

DEVELOPED by the project group:

Head of the project group

Chernenko Oksana Volodymyrivna, candidate of economic sciences, associate professor, associate
professor of the industrial marketing department, guarantor of the "Industrial Ma :ting" C 2 of the
first (bachelor's) level of education

Members of the project team:

Lylyk Iryna Viktorivna, president of the NGO "Ukrainian Marketing Association”

Solntsev Sergii Oleksiyovych, Doctor of Physical and Mathematical Sciences, Professor, Head of e
Department of Ir istrial Marketing

Shulhina Liudmyla Mykhailivna, doctor of economic sciences, professor, professor of the depa nent
of industrial marketing

Zhygalkevych Zhanna Mykhailivha, Doctor of Economic Sciences, Professor, Professor of the
Department of Industrial Marketing

Zozulov Oleksandr Viktorovych, candidate of economic sciences, professor, professor of the
department of industrial marketing

Kubyshina Nadiya Serhiivha, Candidate of Economic Sciences, Associate Professar, Associate
Professor of the Department of Industrial Marketing

Tsarova Tetiana Oleksandrivna, Candidate of Economic Sciences, Associate Professor of the
Department of Industrial Marketing

Victoria Derkach, acquirer



NOroaXXeEHO/AGREED:

HaykoBo-MeToAM4YHa KoMicisa YHiBepcuTeTy 3i crewiansbHocTi 075 «MapkeTuHr»/Scientific and

methodological commissi *on specialty 075 "Marketing"
Fonosa HMKY/Head of SN 1na WYAbMIHA/ Liudmyla SHULHINA
MpoTokon Ne/Protocol No. - 2 )./year ’

MeToanyHa paaa KTl im. Irops Cikopcekkoro/Methodical Council of KPI named afte

3acTynHuk rososun MetogudHol paau/Deputy Chairman of the Methodological Cou
AraTonin MEJIbHW :HKO/ Anatolii MELNYCHENKO

(npoTokon Ne/protocol No Big/of « . 2 Jyear).

BPAXOBAHO/CONSIDERED:

1. YAHHWA CTaHAAPT BULLLOT OCBITY 3a creuianbHicTo 075 «MapKeTuHr» ons neplioro
(Bakanaspcbkoro) pisHA BuuLoi ocBiTK (Hakas MOH Ne 1343 Big 05.12.2018).

>N

2. O6broBopeHHs Npono3nuin Big poboTodasuis Ta cTyAeHTIB Ha 3acinaHHax HMKY 075 (npotokonu

NeNe 5/24 Bip 24.04.2024, 6/24 8ip 30.04.2024).

3. ObroBopeHHA pe3ynbLTaTiB BHYTPILHLOro camoaHanisy, npono3uvuin sin pobotonal B Ta
CTYAEHTIB Ha 3acinaHHax Kadeapwn (npotokonn NeNe 3 Bif 18.10.2023, 19 Big 26.04.2024).

4. TMonoxeHHA npo po3pobrieHHA, 3aTBEPAXKEHHA, MOHITOPWHI Ta nepernsa ocBiTHIX I rpam B K[|

iMm. Irops Cikopcbkoro (https://osvita.kpi.ua/node/137)

5. Haka3z HOO/263/2024 8in 08.04.2024 «[po opraxizauito Ta NNaHyBaHHsA OCBITHbI )1 OUECY Ha

2024-2025 Has4yanbHWi pik» (https://document.kpi.ua/2024 HOD-263).

FeueHnsii-BIAryKN CTeNKXoNaepie A04al0ThCs:

OneHa KybuwnHa
OB «EBpokap»
OvpekTop AenapTaMeHTy MapKeTUHry Ta pekjamu

Maprapwta QiTpix
TOB «Toprosuit aim «CaHiTapHud wnT YKpainu»
T ApeKkTop

Dr Nataliia Pysarenko,
University of Exeter, UK
senior lecturer in marketing



4/22

1. The current standard of higher education in specialty 075 "Marketing" for the first (bachelor) level
of higher education (Order of the Ministry of Education and Culture No. 1343 dated 05.12.2018).

2. Discussion of proposals from employers and students at meetings of NMCU 075 (minutes No. 5/24
dated 04/24/2024, 6/24 dated 04/30/2024).

3. Discussion of the results of internal self-analysis, proposals from employers and students at
department meetings (protocols No. 3 dated 18.10.2023, 19 dated 26.04.2024).

4. Regulations on the development, approval, monitoring and revision of educational programs at KPI
named after Igor Sikorskyi (https://osvita.kpi.ua/node/137)

5. Order NOD/263/2024 dated April 8, 2024 "On the organization and planning of the educational
process for the 2024-2025 academic year" (https://document.kpi.ua/2024_HOD-263).

6. Draft order of the Ministry of Education and Science “On introducing changes to certain standards
of public lighting” 2024 rub.

Stakeholder reviews are attached:

Olena Kubyshina
JSC "Eurocar"
Director of the Marketing and Advertising Department

Margarita Dietrich
Trading House "Sanitary Shield of Ukraine" LLC
Director

Dr Nataliia Pysarenko,
University of Exeter, UK
senior lecturer in marketing

Esonwouina OM/Evolution of the EP

EBontouisi oCcBiTHLOI Nporpamu "MpoMncioBuin MapkeTuHr" neporo (bakanaBpCbKoro) piBHS
HaBYaHHS MOPIBHAHO i3 NonepenHbLOIO BepCielo, BBeaeHo B Aito Big 17.05.2023 poky (Hakas
HOH/165/2023), BpaxoBy€e peKoOMeHaaulil i BUMOrn CTENKXONAepiB Ta BuMmorn Hakasy
HO/[/263/2024 Big 08.04.2024 «[IMpo opraHisauito Ta nJaHyBaHHA OCBITHLOIO Mpouecy Ha
2024-2025 HaB4YanbHUN pik» i BKIOYaE B cebe HuKYenoadaHi 3miHu.

1. 3i cknaay OCBITHIX KOMNOHEHT LMKy 3arasibHoi nigrotoekn smeeneHo OK «EKOHOMI4YHa Teopis»,
HaToMICTb 36inblweHo 0b6car OK «MakpoekoHOMIKa Ta MiKPOEKOHOMIKa», 3 KO MPU3HAYeHOo icnuT.
Tak OK «MakpoekoHOMiKa Ta MiKPOEKOHOMIKa» nepeHeceHo L0 NepLloro ceMecTpy HaBYaHHS i3
MEeTO0 MOCUIEHHS TEOPETUYHOI 6a3n 019 NiAroToBkM A0 BUKNadaHHA OK «MapKeTuHr», sika
NMOYMHAETLCA Y APYroMy cemecTpi. Takox 3i cknagny OK umnkny npodecinHoi niaroToBKN BUBEAEHO
OK «TexHONOrivYHMM ayauT B MapKeTUHry», HaToMicTb Ao OK LuKNy 3aranbHOI NigroTOBKN BBEOEHO
OK «TexHOoNorivyHi 3acaan MapKeTUHIroBOi AiNIbHOCTI» W06 po3WUPUTN 3MICT NCLUUMIHK Ta
Ha[aTwu y3araJibHeHe ysBJIEHHS NPO TEXHOJIOTi0 AK OCHOBY AifANILHOCTI 6i3Hecy B wifloMy. TakoxX A0
cknagy OK uumkny 3arasabHOi NiArOTOBKW NepeBefeHo amcumnnniiHy «CTatTuctnyHe 3abesnedvyeHHs
MapKeTUHIrOBMX AOCNIOXKEHb», IKa BUKTAAAETbCA Y 7 CeMecTpi, Wob NnocnnnTn akLueHT Ha
CTAaTUCTMYHIN cknagoBin OK. Tako)X A0 UWKIY 3arasbHOl NiaroTtoBku BeegeHo HoBy OK «bi3Hec-
nJjaHyBaHHA», iKa € HeobXigHOIO YacTMHOW poboTn MapKeTosiora 3 ornagy Ha noTpeby nnaHyBaHHI
6araTOKOMMOHEHTHOT MapKEeTMHIOBOI (PYHKLIT, @ TakoXX ANa Niarotosku 3006yBayiB 0O onaHyBaHHS
Ol «MpoMnUCcAoBNIN MapKETUHI» APYroro (MariCTepCbKOro) oCBiTHLOr0 pPiBHS.

2. 3i cKknagy OCBITHIX KOMMOHEHT LMKy npodecinHoi nigrotoekn snsegeHo OK «lpomucnose
TOBapPO3HABCTBO», OCKIiNIbKM KJIOYOBI CKNanoBi uwiei OK MoxxHa 3abe3neqynTn ancumnniHow
«MapKeTMHroBa ToBapHa MoniTuka». TakoxX BnBeaeHo OK «IHBeCTyBaHHA» K ANCUUMNIHY
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€KOHOMIYHOro cnpsaMyBaHHA. BuBeneHo 3i cknaay Asi OK: «PU3MKONOria B MapKeTUHIOBIl
DiaNbHOCTI» Ta «IHpopMaLinHi cMCTeMN | TEXHONOT T B MapKeTUHry». HaTOMICTb 3anpoBa>XeHo
KOMMJIEKCHY ANCUNMIiHY «IHoOpMaLiNnHUA iIHCTPYMEHTapih B MapKeTMHIOBIN aHaniTULi B yMOBaXx
HeBM3Ha4yeHOoCTi». 3anpoBaaxeHo OK «BcTyn B MapkeTUHr», Wwob po3saHTaxutn OK «MapKeTuHr»,
AKa Hapasi byae cknafaTucb 3 ABOX KPeAUTHUX MOAYNIB 3aMiCTb TPbOX.

OK «lporpamMHe 3abe3nevyeHHss MapKeTUHIy» NepenMeHoBaHO B «[porpaMHe 3abe3neyeHHs ansa
aHani3y faHUX B MAapKeTUHry», Wo 6inbll ToYHO Bigobparkae 3MiCT ANCUMNNIHM Ta il MeTy.

3. OK "[ip>XnTan MapKeTUHr" nepeHeceHo i3 CbOMOro CEMeCTpPY A0 TPETbOro B MeXax LNKy
npoecinHOT NiIAroTOBKW i3 METOK CKOPILWOro HafaHHA 3arajlbHOro po3yMiHHSA LMGPOBOro
KOHTEKCTY, B AIKOMY Ma€ npautoBaTu MapkeTosor. [Noganblue BUBYEHHA ANCLUMNJIIH Ma€ BiabyBaTunch
i3 pPO3YMIHHAM LIbOro KOHTEKCTY. B MexXax Takoro xe 3agyMy nepeHeceHo OK «bi3Hec-
MPOrHo3yBaHHA» (i3 LWWOCTOro cemecTpy B TpeTin). OK «IHhpacTpyKTypa TOBApPHOrO PUHKY»
nepeHeceHo i3 NepLIoro CEMeCTPY Ha APYIrUN, OCKiJIbKM B NEPLLUOMY CEMECTPI BUKIALAETHLCA
«MaKpoeKOHOMiIKa Ta MiKPOEKOHOMIiKa», L0 CJTyrYE EKOHOMIYHUM NiArPYHTAM A9 N04asbLIOro
BUBYEHHSA MapKeTUHIOBOI Teopii.

4. BignosigHo oo Haka3y HOL/263/2024 Big 08.04.2024 «[1po opraHi3auito Ta niaHyBaHHS
OCBITHBOrO Npouecy Ha 2024-2025 HaB4anbHUI pik» 6yno 36inbweHo obcar 36inbweHo obcsar
okpeMnx OK LMKNiB 3aranbHOi Ta NpoecinHol NiAroToBKY, Wo6 YHUKHYTU Ap060BUX 3HAYEHb
KpeauTiB Ta BUATK Ha PEKOMEHA0BAHNN pPiBEHb KPeAUTIB 019 eK3aMeHauinHnx Ta 3anikoBux OK
3riAHO pekoMeHAalin A0 KOXKHOIro LKy,

5. Takoxx Biabyncb 3MiHM i y YaCTUHI peanisauii 3arafbHMX Ta PaxoBNX KOMMNETEHLIN OKpeMnmMm
OCBiTHIMW KOMMNOHEHTaMMU.

1) Ha BnkoHaHHA Haka3y MiHicTepcTBa 0oCBiTY i Haykn YkpaiHu Ne 842 Big 13.06.2024 0o nepeniky
3arasbHUX KOMneTeHTHocTen byno goaaHo n. 15 Takoro 3micTy: «3K 15. 3gaTHICTb yxBantoBaTu
pilleHHSA Ta LiaTW, 4OTPMUMYIOYNCE NPUHLUNY HENPUAYCTUMOCTI Kopynuii Ta 6yab AKNX iHLWINX
nposeiB HegobpovecHocTi». KomneTeHuito npnsHavyeHo OK: 30 01 «3acaaun ycHoro npodecinHoro
MOBJ/IEHHS (pUTOpUKaA)»

2) OK "bi3Hec-nnaHyBaHHA" (HOBa AucuunniHa) npusHadeHo 3K 03, 3K 07, 3K 09, 3K 11, 3K 12, &K
05, PK 07, PK 11, ®K 13, ®K 16 Ta MNPH 02, MPH 04, MPH 07, NPH 10, NMPH 11, MPH 13, NPH 19.

6. MopiBHAHO i3 NonepenHbOtO Bepcieto Ol cnpouweHo cxemy 3B'a3KiB Mixk OK. MpnbpaHo 3amB.i
3B'SA3KN, @ TAaKOX 3B’A3KWN, sKi 3abe3nevyBann gucunniiHu, BuBeaeHi 3i ctpykTypu O, gogaHo HoBi,
aKki 3abe3neyyoTb HOBY OK Ta aucumnniHm, aki 6ynun nepemiwleHi B iHWI cemecTpu.

The evolution of the educational program "Industrial Marketing" of the first (bachelor's) level of study
compared to the previous version, put into effect on 17.05.2023 (Order HOH/165/2023), takes into
account the recommendations and requirements of stakeholders and the requirements of the Order
NOD/263/2024 dated 08.04 .2024 "On the organization and planning of the educational process for
the 2024-2025 academic year" and includes the following changes.

1. From the educational components of the cycle of general training, the "Economic theory" OC was
removed, instead, the scope of the "Macroeconomics and microeconomics" OC, from which the exam
is scheduled, was increased. Thus, the OC "Macroeconomics and Microeconomics" was transferred to
the first semester of study in order to strengthen the theoretical base for preparation for teaching
the OC "Marketing", which begins in the second semester. Also, the OC "Technological audit in
marketing" was removed from the OC of the professional training cycle, instead the OC
"Technological foundations of marketing activity" was introduced to the OC of the general training
cycle in order to expand the content of the discipline and provide a generalized idea of technology as
the basis of business activity as a whole. Also, the discipline "Statistical support of marketing
research", which is taught in the 7th semester, has been transferred to the OC of the general
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training cycle in order to strengthen the emphasis on the statistical component of the OC. Also, a
new OC "Business Planning" was introduced into the cycle of general training, which is a necessary
part of the marketer's work in view of the need to plan a multi-component marketing function, as
well as to prepare applicants for mastering the OP "Industrial Marketing" of the second (master's)
educational level.

2. From the educational components of the cycle of professional training, the OK "Industrial
Commodity Science" was derived, since the key components of this OK can be provided by the
discipline "Marketing Commodity Policy". Also, OK "Investment" was introduced as a discipline of
economic direction. Two OKs were removed from the composition: "Riskology in marketing activity"
and "Information systems and technologies in marketing". Instead, a comprehensive discipline
"Information toolkit in marketing analytics in conditions of uncertainty" was introduced. Introduction
to Marketing EC has been introduced to relieve the burden of the Marketing EC, which will currently
consist of two credit modules instead of three.

OK "Marketing software" has been renamed "Software for data analysis in marketing", which more
accurately reflects the content of the discipline and its purpose.

3. OK "Digital Marketing" has been moved from the seventh semester to the third within the cycle of
professional training in order to provide a faster general understanding of the digital context in which
a marketer should work. Further study of the disciplines must take place with an understanding of
this context. Within the framework of the same plan, the OK "Business forecasting" was transferred
(from the sixth semester to the third). OC "Infrastructure of the commodity market" was transferred
from the first semester to the second, since in the first semester "Macroeconomics and
microeconomics" is taught, which serves as an economic basis for further study of marketing theory.

4. In accordance with the Order NOD/263/2024 dated 04/08/2024 "On the organization and planning
of the educational process for the 2024-2025 academic year", the volume of individual OK cycles of
general and professional training was increased in order to avoid fractional values of credits and
reach the recommended the level of credits for examination and credit OCs according to the
recommendations for each cycle.

5. There have also been changes in the implementation of general and professional competencies by
individual educational components.

1) Pursuant to the Order of the Ministry of Education and Science of Ukraine No. 842 dated
13.06.2024, item 15 of the following content was added to the list of general competencies: "ZK 15.
The ability to make decisions and act in accordance with the principle of inadmissibility of corruption
and any other manifestations of dishonesty." Competence assigned by OK: ZO 01 "Principles of oral
professional speech (rhetoric)"

2) OK "Business Planning" (new discipline) assigned to ZK 03, ZK 07, ZK 09, ZK 11, ZK 12, FC 05, FC
07, FC 11, FC 13, FC 16 and PRN 02, PRN 04, PRN 07, PRN 10, PRN 11, PRN 13, PRN 19.

6. Compared to the previous version of the OP, the scheme of connections between OKs has been
simplified. Redundant connections were removed, as well as connections that provided disciplines
removed from the OP structure, new ones were added that provided a new OC and disciplines that
were moved to other semesters.
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1. NIPO®JIb OCBITHbOI MPOrPAMWU/ EDUCATIONAL PROGRAMME PROFILE

1 - 3aranbHa iHdopmauina/General information

MoBHa Ha3Ba 3BO Ta HaBYasbLHOro
nigpo3ainy/Full name of Higher
education institution and
faculty/institute

HauioHanbHU TEXHIYHWUNA
yHiBepcuTeT YKpaiHu
«KNiBCbKUM NONITEXHIYHNIA
IHCTUTYT iMeHi Irops
Cikopcbkoro», ®akynbTeT
MeHeLXXMeHTy Ta
MapKeTUHry

National Technical University
of Ukraine «lgor Sikorsky Kyiv
Polytechnic Institute»,
Faculty of Management and
Marketing

CTyniHb BULLOT OCBITW Ta Ha3Ba
KBanidikauii/Higher education degree
and qualification title

CtyniHb 6bakanaBpa
6akanaBp MapKeTUHry

Bachelor Degree
Bachelor of Marketing

OdiuinHa Ha3Ba OM/Educational
programme official title

MPOMUCNOBUIA MapKeTUHT

Industrial Marketing

Tun gunnomy Ta obcar Ol/Diploma
type and EP scope

Ounnom 6bakanaspa, 240
kKpeauTtie EKTC, TepMiH
HaB4YaHHSA 3 pokun 10 Micauis

Bachelor diploma, 240 credits
ECTS, training period 3 years
10 months

HasaBHicTb akpeguTauii/Prior
accreditation

AkpeguntoBaHo HA34BO,
cepTudikaT 5455 Big
2023-07-07 pincHmnnm go
2026-07-01

Accredited by NAQA,
cetificate No 5455 from
2023-07-07 valid to
2026-07-01

LUwnkn, pieeHb BO/Education cycle, level
of HE

HPK YkpaiHn - 6 piBeHb
QF-EHEA - nepwwnin unkn
EQF-LLL - 6 piBeHb

NQF of Ukraine - 6 level
QF-EHEA - 1 cycle
EQF-LLL - 6 level

MepepnymoBun/Prerequisites

HasBHICTb MOBHOI 3arasibHOI
cepenHbOl OCBITHU

Complete general secondary
education

dopmun 3006yTTa ocBiTU/ Forms of
Education

OyHa (peHHa); 3ao4.;

full-time; part-time;

MoBa(u) BnknagaHHs/Language (s) of
instruction

YKpaiHCbKa

Ukrainian

IHTepHeT-agpeca po3MiweHHsa O /URL
of the educational program

https://osvita.kpi.ua/075_OPP

I 3E

B_PM

2 - MeTa ocBiTHbOI nporpamu/Educational programme purpose

MigroToBKa BMCOKOKBaNihikoBaHUX haxiBuiB y
cepi NPOMUCIOBOIr0 MAapPKETUHIY, AKi
BOJIOAIOTb CYyH4aCHUMU €KOHOMIYHMN Ta
YAPaBAiHCbKUMUW 3HAHHAMM, 34aTHUX
poO3B’A3yBaTW CKAaOHI cneuianizoBaHi 3aBAaHHA
MapKeTUHIroBOi AiSNbHOCTI, 36epiratoymn
MOpaJSibHi, KYJIbTYPHi, HAYKOBI LLiHHOCTI
rpoMaAssHCbKOro CyCniNibCTBa Ta BiAnosigae
CtpaTerii po3suTky KIl iM. Irops Cikopcbkoro B
yMOBax TpaHchopMaLlii puHKyY npaLi Ta
ONHaMiYHUX BUKNKKIB BizHec cepenoBuLLa.

Training of highly qualified specialists in the field
of industrial marketing who possess modern
economic and managerial knowledge, capable of
solving complex specialized tasks of marketing
activities, preserving the moral, cultural and
scientific values of civil society and corresponds
to the Development Strategy of KPl named after
Igor Sikorskyi in the conditions of transformation
of the labor market and dynamic challenges of
the business environment.
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3 - XapakTepucTuka ocBiTHbOi nporpamu/ Educational programme characteristics

NMpenmeTHa obnacTb/Subject area

Ob6’eKT BUBYEHHS: MAapKETUHIOBa AisNIbHICTb SK
opma B3aeMonii cyb'eKTiB pUHKOBMX BiAHOCUH
019 3a40BOJIEHHSA X EKOHOMIYHUX Ta
couiasibHUX iHTepeciB.

Uini HaBYyaHHs: nigrotoBka 6bakanaBpis
MapKeTUHry, sKi yCBiAOMAIOIOTb LiHHOCTI
rpoMagsHCbKOro CycnisibCTBa Ta BONOAIIOTb
Cy4aCHUM €KOHOMiIYHUM MUCIIEHHAM

i BIANOBIiAHNMMN KOMMNETEHTHOCTSAMMU,
HeobXiogHMMK ANs NpoBadXXeHHS eheKTUBHOI
MapKeTUHIroBOI AifAsIbHOCTI B cepi
MPOMMCSIOBOr0 MapKETUHTY.

TeopeTUYHUI 3MICT NpeagMeTHOI 061acTi: CyTb
MapKeTUHry K CydaCHOT KoHUenuil ynpaBaiHHS
Bi3HeCOoM; MOHATINHO- KaTeropinHUM anapar,
NPUHUWMN, PYHKLIT, KOHLUENUii MapKeTuHry Ta
IX icTOpuYHi nepeaymoBu; cneyndika
DifaNbHOCTI PUHKOBUX CYyB’EKTIB y pi3HUX chepax
Ta Ha Pi3HUX TUMax PUHKIB; 3MICT
MapKeTUHroBOi Aisi/IbHOCTI, po3pobieHHs
MapKeTUHIroBUX CTpaTerin Ta popmMyBaHHS
YMpPaBAiHCbKMX pilleHb Yy chepi MapKeTUHry.
MeToau, MeETOANKUN Ta TEXHOJOFIT:
3arajibHOHaAYKOBIi Ta creuiajibHi MeToau,
npodecinHi MeToONKN Ta TeXHONOrii, HeobxigHi
nns 3abesnedyeHHs eheKTUBHOI MAapKETUHIOBOI
OiNbHOCTI.

IHCTpyMeHTU Ta obaagHaHHA: CydacHi
YHiBepcaibHi Ta cneuianizoBaHi iHpoOpMaLinHi
CUCTEMM | MpOorpamHi NpoayKTn, HeobxiaoHi ans
MPUUHATTA Ta iMNeMeHTauii MapKeTUHI0BUX
yMpPaBAiHCbKUX pilleHb.

Object of study: marketing activity as a form of
interaction of subjects of market relations to
satisfy their economic and social interests.
Learning objectives: training bachelors of
marketing who are aware of the values of civil
society and possess modern economic thinking
and the relevant competencies necessary for
the implementation of effective marketing
activities in the field of industrial marketing.
Theoretical content of the subject area: the
essence of marketing as a modern concept of
business management; conceptual and
categorical apparatus, principles, functions,
concepts of marketing and their historical
prerequisites; the specifics of the activities of
market entities in different areas and on
different types of markets; content of marketing
activities, development of marketing strategies
and formation of managerial decisions in the
field of marketing.

Methods, techniques and technologies: general
scientific and special methods, professional
methods and technologies necessary to ensure
effective marketing activities.

Tools and equipment: modern universal and
specialized information systems and software
products necessary for making and
implementing marketing management
decisions.

OpieHTauis

Ol/Aspect

OcBiTHbO-NpodecinHa

Educational and professional

OcHoBHu# ¢okyc OMN/Main focus

Migprotoeka haxisuiB B chepi MapKeTUHry, Lo
BONOAII0OTb KOMMETEHLiAMUN, HeOBXiAHMMIN Ans
npoBag)XeHHSA MapKEeTUHIoBOl OiS/IbHOCTI Ha
MPOMUCJIOBOMY PUHKY Ha (PYHKLLIOHaJIbHOMY
PiBHi.

Kno4oBi csioBa: pUHOK, MapKeTUHT,
MPOMUCJIOBUN MApPKETUHI, YHKLLiOHasbHI
3a/lavyi MapKeTUHry, MapKeTUHI OBi
DOoCNig>XeHHS

Training of specialists in the field of marketing
who possess the competencies necessary for the
implementation of marketing activities in the
industrial market at the functional level.
Keywords: market, marketing, industrial
marketing, functional tasks of marketing,
marketing research

Ocob6nusocTi ON/Features
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YHiKanbHicTb ON «[MpoMNUCIOBUI MapPKETUHI»
nonsirae y Tomy, LUO:

1. opieHTOBaHa Ha NiAroToBKY (haxiBUiB, WO
BOJIOAIOTb 3HAHHAMM 3 NPOBaOXKEHHS
MapKeTUHroBol AifASIbHOCTI MiANPUEMCTB, LW,0
npauloloTb Ha MPOMUCIOBOMY PUHKY;

2. nobynoBaHa Ha YHiKaJllbHUX TEOpPeTUKOo-
MEeTOAUYHUX Ta HayKOBOMPaKTUYHMX po3pobkax
KOJIeKTMBY Kadenpwu, wo 3 1992 poky
3aiMa€eTbCa caMe npobnemMmamm NPOMMUCIOBOro
MapKeTWUHry, AOCBiAi cniBnpaui 3
nignpMeEMCTBaAMU Ta HAYKOBUMUW YyCTaHOBaMW,
MoB'aA3aHMMN 3 BUPOOHMNYOIO Ta HAaYKOBO-
TEXHIYHOI AOiANbHICTIO; cniBNpaui 3 TEXHIYHUMK
IHCTUTYTamMun, PaKynbTETaMN YHIBEpCUTETY,
noro iHHoBaLUiMHMMK Nigpo3ainamu;

3. Kaghenpa NPOMUCTIOBOro MapKeTuHry byna
rnepLuoto B YKpaiHi Ta AoHeOaBHa €QNHOIO
Kahenpoto MapKeTUHry, ska crneuianizyeTbCs
caMe Ha NPOMUCSIOBOMY MapKeTUHrYy;

4. nporpama Ma€e BUCOKY NMPaKTU4YHY
CNPSAMOBaHICTb: iHAUBIAYanbHi poboTn
CTYAEHTIB BUKOHYIOTbLCS MO KOHKPETHUM
nignpnemMcTeam;

5. BUKnaga4i BAKOPUCTOBYIOTb BJIACHI HAayKOBI
po3p06bKK, aBTOPCbKi METOOMKWN, CyHaCHi OCBITHI
TexXHOoNorii.

The uniqueness of OP "Industrial Marketing" is
that:

1. focused on the training of specialists with
knowledge of implementation of marketing
activities of enterprises working for the
industrial market;

2. built on the unique theoretical-methodical and
scientific-practical developments of the staff of
the department, which since 1992 has been
engaged in precisely the problems of industrial
marketing, experience of cooperation

with enterprises and scientific institutions
related to production and scientific and technical
activity; cooperation with technical

institutes, the faculties of the university, its
innovative units;

3. the department of industrial marketing was
the first in Ukraine and until recently, the only
department of marketing that specializes

in industrial marketing;

4. the program has a high practical orientation:
individual works students are carried out at
specific enterprises;

5. teachers use their own scientific
developments, author's methods, modern
educational technologies.

4 - NMpupaTHICTL BUNYCKHUKIB 00 NpaueBsallTyBaHHA Ta noaanbwioro HaB4aHHs/ Eligibility
of graduates for employment and further study

MpupaTtHicTh po npauesnawTtyBaHHA/Eligibility for employment

BignosigHo 0o dep>xaBHoro knacudikaTopy
npodpecin OK 003:2010, y YNHHIN pepakuii
BUMYCKHUKM MOXYTb MNpaLoBaTh Ha nocajax,
L0 BiAMOBIAAOTb KAaCUiKauinHUM
YrpyrnoBaHHAM:

1475 MeHepxep (ynpaBuTenb) 3 MAapKeTUHIY
1475.3 MeHepxxepu (ynpasuTeni) 3
OOCNiOXKEeHHS PUHKY Ta BUBYEHHS CyCMisIbHOI
OYyMKun

1475.4 MeHep)Xep 3 MapKeTUHIY, NIOFiCTUKN,
nocTtadvaHHs, 36yTy, i3 3B'513KiB 3 TPOMaACbKICTHO
1476.1 MeHepxep (ynpaBuTesnb) 3 pekiaMu
2419.2 KOHCYNbTaHT 3 MapKeTUHry

2419.2 daxiBeub i3 3B'A3KiB 3 rPOMaCbKIiCTIO Ta
npecoto

2419.2 daxiBeub-aHAMITUK 3 OOCIOXKEHHS
TOBapHOro PUHKY

2419.2 PeknamicT

2419.2 daxiBelLb 3 METOAIB PO3LLUNPEHHS PUHKY
36yTy (MapkeTosor)

According to the State Classifier of Professions
DK 003:2010, in the current edition, graduates
can work in positions corresponding to the
classification groups:

1475 Marketing manager

1475.3 Market research and public opinion
managers

1475.4 Marketing, logistics, supply, sales, public
relations manager

1476.1 Advertising manager

2419.2 Marketing consultant

2419.2 Public and press relations specialist
2419.2 Specialist-analyst in commodity market
research

2419.2 Advertiser

2419.2 Specialist in sales market expansion
methods (marketer)

Mopanbwe HaByaHHA/Further study

Mo>XNmMBICTb NPOOOBXKYBaTU HaBYaHHA Ha
Apyromy (MaricTepCcbKoMy) piBHi BULLOI OCBITH.
HabyTTa nonaTkoBMx KBaniikauin B CUCTEMI
nicnagunnaoMHoOI OCBITH.

The opportunity to continue studying at the
second (master's) level of higher education.
Acquisition of additional qualifications in the
postgraduate education system.
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5 - BuknapaHHsA Ta ouiHloBaHHA/Teaching and assessment

BuknapaHHa Ta HaBYaHHA/Teaching and studying

3aranbHUiM CTUAb HaB4YaHHSA: NpobneMHo-
OpieHTOBaHMIN. HaBYaHHSA NMPOBOANTLCA Y hOPMi
NEeKUin, NpakKTUYHMNX 3aHATb Ta KOMMN'IOTEPHUX
MPaKTUKYMiB, BUKOHaHHS KYpCOBUX pobiT Ta
iHOMBIAYaIbHOrO CEMECTPOBOIro 3aBAaHHSA Y
BUrNsai po3paxyHKoBUxX pobiT, HanncaHHs
pedepaTiB Ta aHaNiTUYHUX OrNagis,
NpoBedeHHS KOHCY/IbTYBaHHS, peanisauis
iIHTEpPaKTMBHOIO HaBYaHHSA Y BUTNA4i Kenc-
3aBdaHb Ta AUCKYCi Ha 3adaHy TEMaTUKY,
BUKOPUCTOBYIOTHLCA OKPEMi eNleMeHTH
3MillaHOro HaB4YaHHS, NnepeponnJoMHa
nMpakTuKa, ydacTb y BisHec-ceMiHapax, y4acTb Y
HayKOBUX KOH(pepeHUiax, HanncaHHA cTaTen Ta
Te3 3a pe3ysibTaTaMu AUMJIOMHOro
DOCNig)XeHHS, BUKOHaHHS KBaflidikauinHoI
bakanaBpcbKkoi poboTun

General learning style: problem-oriented.
Teaching conducted in the form of lectures,
practical classes and computer

classes practicums, completion of coursework
and individual semester work tasks in the form
of calculation works, writing essays,

etc analytical reviews, consulting,
implementation interactive learning in the form
of case tasks and discussions on the
assignment subject, separate elements of
blended learning are used, pre-diploma practice,
participation in business seminars, participation
in scientific ones conferences, writing articles
and theses based on the results of the

diploma research, performance of qualifying
bachelor's work

OuiHloBaHHA/Assessment

Bci Buan HaB4asibHOI AiANbHOCTI Ta KOHTPOJIbHI
3axoau (yCHi Ta MMCbMOBI 3aliKu, eK3aMeHw,
MOAY/JIbHi KOHTPOJIbHI pob0TY, TEeCTyBaHHA Ta
ONUTYBaHHSA, iIHAUBIAYaslbHI CeEMeCTpOoBi
3aBJaHH4, OKpeMe OLiHI0BaHHA KypCcoBuMX pobiT,
3axmcT 6akanaBpCbKOI AMNIO0MHOI poboTKn)
OLiHIOOTbLCA BiAMOBIAHO A0 PENTUHIOBOI
cucTemm 3a ctobasnbHOIO WKaow 3 NoAaNbLIUM
nepesefeHHAM B OLLIHKW YHIBEPCUTETCbKOI
WKaan. TakoX MPoMi>KHO POPMOIO0 KOHTPOJIIO
€ KafleHdapHa aTecTauis.

All types of educational activities and control
measures (oral and written credits, exams,
modular control papers, testing and survey,
individual semester tasks, separate

assessment coursework, bachelor thesis
defense) are evaluated according to the rating
system on the stobal scale and further transfer
to university scale grades. Also intermediate the
form of control is calendar certification.
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6 - NMporpamMHi kKoMmneTeHTHOCTI/Programme competencies

IHTerpanbHa KoMmneTeHTHicTb/Integral competence

34aTHICTb BMpilWyBaTW CKNagHi cneuianizoBaHi
3a4adi Ta NpakTU4YHi Nnpobnemn y chepi
MapKeTUHroBol AisfibHOCTI abo y nNpoLeci
HaBYaHHS4, Wo nepenbavae 3acTOCyBaHHS
BiAMOBIAHNX Teopin Ta MeTo.4iB i
XapaKTepU3YyETbLCA KOMIMJIEKCHICTIO Ta
HEBM3HAYEeHICTI0O YMOB Ha MPOMMCIIOBOMY PUHKY.

Ability to solve complex specialized and
practical tasks problems in the field of
marketing activity or in the learning process,
which involves the application of relevant
theories and methods and is characterized by
complexity and uncertainty of conditions

on industrial market.

3aranbHi komneteHTHOCTI (3K)/General competencies

30aTHICTb peanizyBaTu CBOI NpaBa i 060B’'A3KM
AK YN1eHa CyCnifibCTBa, YCBIAOMMOBATHU
LiHHOCTI rpoMagsAHCbKOro (BislbHOro

The ability to realize one's rights and
responsibilities as a member of society, to be

3K eMOKpPATUYHOr0) CyChinbCTBa Ta aware of the values of a civil (free democratic)
01 HeJ(l)6xi HpiCTb Horo CTayJ'IOFO 03BUTK society and the need for its sustainable
Be xoseHcﬂsa NDaBa. ADaB | CBop6o o yI;IHI/I i development, the rule of law, the rights and
P P » NP 004 Jito/, freedoms of a person and a citizen in Ukraine.
rpoMagsiHnHa B YKpaiHi.
3’32::&" zﬁﬁE;FaTHV: T:anl%lll;aiHoir:c??TTiMi The ability to preserve and multiply moral,
P » KYZIbTYPHI, Hay H . cultural, scientific values and achievements of
AOCATHEHHS CyCrnINbCTBA HA OCHOBI PO3YMIHHA society based on an understanding of the
n I??wpé'TL?).?gﬁKﬁaH?Th?'F.I).:._'Sicge: pg;?g;:zm history and patterns of development of the
3K pear ’ HA Y 38 subject area, its place in the general system of
CUCTeMi 3HaHb NPO NPUPOAY i CYCNiNbCTBO Ta . )
02 03BUTKY CVCHINLCTRA, TEXHIKM | knowledge about nature and society and in
TeXHgnFc))riM BI/IIZO yVICTOB BaT;/I i3HI BMAN Ta the development of society, technology and
v )éOBO'I' a?(TMBHOyCTi ng aKTVIBﬁOFO technologies, to use various types and forms
popmi py A of motor activity for active recreation and
BiAMNOYMHKY Ta BeAeHHS 340p0BOro cnocoby leading a healthy lifestyle
KUTTA. '
3K 30aTHICTb 80 abCTPaKTHOro MUC/IEHHS, Ability to abstract thinking, analysis and
03 aHanisy Ta CMHTe3y. synthesis.
3K | 3RaTHICTL BYMTCA | OBOJIOAIBATY CyHaCHNMY Ability to learn and master modern knowledge.
04 3HaHHAMN.
3K 3[aTHICTb NPOABASATN BU3HAYEHICTD i The ability to show determination and
05 HarnonersanBiCTb WOAO NOCTaBJ/IEHNX 3aBAaHb i persistence in relation to tasks tasks and
B3sTUX 060B’'S3KiB. assumed responsibilities
. . . Knowledge and understanding of the subject
3K | 3HaHHS Ta po3yMiHHS npeagmeTHoi obnacTi Ta area and understanding of professional
06 PO3yMiHHSA NPOdECiNHOT AigNbHOCTI. activity
3K 30aTHICTb 3aCTOCOBYBATMK 3HAHHSA Y Ability to apply knowledge in practical
07 MPaKTUYHUX CUTYyaUisx. situations.
3K 30aTHICTb NPOBEAEHHSA AOC/IAXKEHb Ha Ability to conduct research at an appropriate
08 BiAMNOBIOAHOMY PiBHi. level.
3K |3paTHiCTb BUKOPUCTOBYBaTW iHpopMaUuiiHi Ta| Ability to use information and communication
09 KOMYHiKaLinHi TeXHOOrIi. technologies.
3K 34aTHICTb CNiNKyBaTUCS iIHO3EMHOIO Ta Ability to communicate in foreign and national
10 0ep>XaBHOK MOBaMW. languages.
5}1( 34aTHICTb NpautoBaT B KOMaHAi. Ability to work in a team.
34aTHICTb cninkyBaTUCsa 3 npeactaBHukamm |Ability to communicate with representatives of
3K iHWKX NpodecinHNX rpyn pi3HOro pieHA (3 other professional groups at different levels
12 ekcrnepTaMy 3 iHWKWX raay3en 3HaHb/BNAiB (with experts from other fields of
€KOHOMIYHOI AiaNbHOCTI). knowledge/types of economic activity).
3K 3AaTHICTL NpauiosaTy B MPXHApOAHOMY Ability to work in an international context.
13 KOHTEeKCTI.
3K |3maTHICTb 4igaTu couianbHO BiAMOBIiAaNbLHO Ta The ability to act socially responsibly and
14 cBigoMo. consciously.
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30aTHICTb yXBaJlloBaTW pPilUeHHA Ta AiaTn,

The ability to make decisions and act in

3K | AOTPUMYIOYUCh MPUHLXMY HENPUNYCTUMOCTI [accordance with the principle of inadmissibility
15 Kopynuii Ta 6yab SKUX iHWNX NPOsBIB of corruption and any other manifestations of
Heno0bpoYeCHOCTI dishonesty
daxosi komneteHTHOCTI (PK)/Professional competencies
oK 30aTHICTb NIOFiYHO | NOCNIA0BHO The ability to logically and consistently
01 BiATBOPIOBATU OTPUMaHi 3HaHHSA NpeaMeTHOI reproduce the acquired knowledge of the
obnacTi MapKeTuHry. subject area of marketing.
oK 30aTHICTb KPUTUYHO aHanizyBaTu 1 The ability to critically analyze and generalize
02 y3araJibHIOBaTN NOJIOXKEHHS NMpeaMeTHOI the provisions of the subject area of modern
obnacTi cydacHOro MapKeTuHry. marketing.
3AaTHICTL BMKOPWCTOBYBATI TEOPETUHHI The ability to use the theoretical provisions of
@K |N0oNoXKeHHA MapKeTUHry ANns iHTepnpeTadii Ta

marketing to interpret and predict phenomena

03 MIPOTHOSYBAHHA ABWLL | TIPOLECIS y and processes in the marketing environment.
MapKeTUHrOBOMY CepeoBULLI.
30aTHICTb NPOBaAXXyBaTW MapKETUHIOBY The ability to conduct marketing activities
@K | misanbHICTb Ha OCHOBI PO3yMiHHSA CYyTHOCTI Ta |based on an understanding of the essence and
04 | 3MicTy Teopii MapkKeTUHry i byHKUioHanbHKX [content of marketing theory and the functional
3B'A3KiB MiX il CKN1ag4oBNUMMU. relationships between its components.
®K | 3paTHICTb KOPEKTHO 3acTocoByBaTu MeToau, | Ability to correctly apply marketing methods,
05 NPUNOMUN Ta IHCTPYMEHTU MapKeTUHry. techniques and tools.
DK BAaL'Z'E;—b)KnepHOHB:ﬂM:gH“;ipCKCETe—M;;OB' The ability to conduct marketing research in
06 A A yp P various areas of marketing activity.

MapKEeTUHIOBOI AiANIbHOCTI.

30aTHICTb BU3HAYaTV BMANB DYHKLIOHAIbHUX

The ability to determine the impact of

DK obnacten MapKeTUHIy Ha pe3ynbTaTu . .
. ) functional areas of marketing on the results of
07 rocnofapcbKol AisJIbHOCTI PUHKOBUX . . .,
o economic activity of market entities.
cyb’ekTiB.
OK 30aTHICTb po3pobNATN MapKeTUHIOBE Ability to develop marketing support for
08 3abe3nevyeHHs po3BUTKY BizHecy B ymoBax business development in conditions of
HeBU3HAYeHOCTiI. uncertainty.
®K | 3paTHICTb BUKOPUCTOBYBaTW iHCTpyMeHTapinn | Ability to use marketing tools in innovative
09 MapKeTUHrY B iHHOBaALLINHIN BiANbHOCTI. activities.
BD'a.TH'CTb BIKOPNCTOBYBATI MapKETUHTOBI Ability to use marketing information systems
iH(bOpMaLiNHi cMCTeMN B yXBaJsiEHHI ) : . .
oK ; . in making marketing decisions and develop
MapKeTUHIroBMUX pilleHb i po3pobnatu . ) . .
10 eKOMEHIALLT LLOA0 MiLBULLEHHS iX recommendations for improving their
P Aaull LWoA ABuLL, effectiveness.
e(peKTNBHOCTI.
oK 30aTHICTb aHanisyBaTu NoBediHKy puHKoBux | The ability to analyze the behavior of market
11 cyb’'ekTiB Ta BU3Ha4YaTu ocobnmBocTi subjects and determine the peculiarities of the
PYHKLIOHYBaHHSA PUHKIB. functioning of markets.
oK 34aTHICTb 06rpyHTOBYBaTW, MPE3EHTYBATH i The ability to substantiate, present and
12 | BMPOBAZXyBaTV pe3ynbTaTy pocnipxeHb y | implement the results of research in the field
chepi MapKeTuHry. of marketing.
3paTHicTe M1aHYBaHHA | NPOBAAXEHH The ability to plan and implement effective
K e(eKTMBHOI MapKEeTUHIOBOI 4iASIbHOCTI . S o
, . marketing activities of a market entity in a
13 |puHKoBOro cyb’ekTa B KpoC-pyHKLIiOHaIbHOMY . :
. cross-functional section.
po3pi3i.
DK 30aTHICTb NPONOHYBAaTW BAOCKOHANEHHS Ability to propose improvements to marketing
14 wono hyHKLUIN MapKeTUHIOBOI AifNIbHOCTI. functions.
OK 3uaTHi;c;:HT(f)TobBzgx;yze:&mol;as;oﬁwgroBy Ability to conduct marketing activities in
15 A . P Y industrial and related markets
CropiaAHEeHUMU 3 HAMWN PUHKaX
3[0aTHICTb BpaxoByBaTWU TeXHiKO-ekoHOMIYHI | The ability to take into account the technical
®K | ocobnmBoCTi NiANPMEMCTB, LLO NpaLoTb Ha and economic features of enterprises
16 MPOMUCIOBOMY PUHKY, Y (PYHKLIOHaNbHIN operating on the industrial market in the

DiANbHOCTI MapkeToJiora

functional activity of a marketer
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7 - NMporpamMHi pesynbtTatn HaB4aHHA (MPH)/ Programme learning outcomes

[JeMOoHCTpyBaTU 3HAHHSA | PO3YMIHHSA

Demonstrate knowledge and understanding of

rPH : ; . oo
01 TEeopeTUYHUX OCHOB Ta NPUHUUNIB the theoretical foundations and principles of
MPoOBaA XEeHHSA MapKETUHIOBOI AisA/IbHOCTI. marketing activities.
AHanizyBaTu i NpOrHo3yBaTu PMHKOBI ABMLLA
y P yBe P t Analyze and forecast market phenomena and
Ta npouecn Ha OCHOBI 3aCTOCYBaHHA L
rPH : processes based on the application of
dhyHOaMeHTaAbHUX MPUHLMUMIB, TEOPETUYHNX et X
02 ) o fundamental principles, theoretical knowledge
3HaHb | NPUKAAOHUX HABUYOK 34iNCHEHHS ! ) . L
. . and applied skills of marketing activities.
MapKeTUHIroBOi AisA/IbHOCTI.
3acTocoByBaTu HabyTi TeoOpeTHYHi 3HaHHS . .
y Y P Apply acquired theoretical knowledge to solve
[1PH ONA PO3B’A3aHHA NPAKTUYHUX 3aBAaHb Y . . : .
03 Chhepi MapKETUHTY, y TOMY YUCAI Ha practical tasks in the field of marketing,
r ) including in industrial and related markets.
MPOMWC/IOBOMY Ta CMOPiAHEHUX PUHKAX.
36bupaTun Ta aHanizyBaTn HeobxigH : .
. pa Y ARy Collect and analyze the necessary information,
iH(bopMaLito, po3paxoByBaTW €KOHOMIYHI Ta ) L
. calculate economic and marketing indicators,
lMPH | MapKeTUHIroBi MOKa3HUKN, 06rpyHTOBYBaTH : .
i A ; substantiate management decisions based on
04 yrpasBaiHCbKIi pilleHHSA Ha OCHOBI .
. ; - the use of the necessary analytical and
BUKOPUCTaHHA HeOBXiAHOro aHaNiTUYHOrO 1 .
) . methodical tools.
MEeTOANYHOro iIHCTpYMeHTapito.
BuaBnaTu 1 aHanisyBaTW KJKOYOBI Identify and analyze the key characteristics of
fPH XapaKTepuUCTUKN MapKeTUHrosux cnctem |marketing systems of various levels, as well as
05 Pi3HOr0 piBHSA, @ Tako>X 0CcobIMBOCTI the peculiarities of the behavior of their
noBeaiHkK ix cy6’ekTiB, y TOMY 4YNCAi Ha subjects, including in industrial and related
MPOMWCJ/IOBOMY Ta CMOPiAHEHUX PUHKAX. markets.
Bu3Ha4aTu pyHKLiOHaNbHI obnacTi To determine the functional areas of the
MapKeTUHIOBOI AifAJIbHOCTI PUHKOBOI O marketing activity of the market entity and
lPH cyb’eKkTa Ta iX B3aEMO3B'A3KN B CUCTEMI their interrelationships in the management
06 ynpassiHHA, po3paxoByBaTW BioNOBioHi system, to calculate the relevant indicators
MOKa3HMKM, AKi XxapaKTepusyTb that characterize the effectiveness of such
pe3yNbTaTUBHICTb TaKoi OisSIbHOCTI. activities.
BukopucrtosyBaTu undposi iHhopMauinHi Ta C o . L
prucToBy H (bp__ hopmaLl .| Use digital information and communication
KOMYHIiKaUiNHi TeXHONOrIil, @ TaKoX NMporpamHi .
R technologies, as well as software products
NPoayKTn, HeobXiaHi AN HaNeXHOro . \
rPH . . necessary for proper proceedings marketing
NMpoBag>XeHHS MapKeTUHIroBOIl AifA/IbHOCTI Ta o ! S .
07 activity and practical application of marketing
MPaKTMYHOIr0 3aCTOCYBaHHA MapKeTUHIOBOIrO . A .
; . : tools, including in industrial and related
iHCTPYMEHTapIto, y TOMY 4YMCAi Ha markets
MPOMWNC/IOBOMY Ta CMOPiOAHEHUX PUHKAX. ’
3acTocoByBaTM iHHOBaLUIWNHI Nigxoamn WwWono Apply innovative approaches to the
rPH npoBag>XeHHS MapKeTUHIrOBOIl AifASIbHOCTI implementation of marketing activities of a
08 punHKoBOro cyb’ekTa, rHy4dko agantyBaTucs | market entity, flexibly adapt to changes in the
00 3MiH MapKeTMHIroBOro cepenosmua. marketing environment.
OuiHoBaTN PU3UKKN NPOBaOXEHHS . . .
va KE'II:"VIHI'OBO'I' ﬂﬁ’ﬂanOCT? BCTﬂaHOBJ'I}OBaTVI Assess the risks of conducting marketing
[PH P ! activities, establish the level of uncertainty of
piBEHb HEBM3HAYEHOCTi MAapKeTUHIOBOIr0O . : .
09 N . . the marketing environment when making
cepenoBumLa NMpU NPUAHATTI yNpaBniHCbKNX .
) management decisions.
pilleHb.
MosicHioBaTW iHOpMaUito, igei, npobnemn Ta o . .
® pMaLilio, 14 P Explain information, ideas, problems and
aJIbTEPHATUBHI BapiaHTN NPUNHATTS . ) .
. ; . . alternative options for making management
rPH ynpaBaiHCbKUX pilleHb axiBusaM i - o e .
10 HeaxiBLISIM Y Cepi MapKeTUHT decisions to specialists and non-specialists in
n eJJ,CTaBHI/IKa{/I i3Hp|/|x C_Ir_) KT gmx the field of marketing, representatives of
pe L P py, ypP various structural units of the market entity.
nigpo3ninie puHKoBoro cyb’ekTa.
€MOHCTPYBaTU BMiHHA 3aCTOCOBYBaTU -
.'u' Py S oBY Demonstrate the ability to apply an
MiKAUnCUMNAiHapHUI Nigxig Ta 34iINCHIOBaTKN . o
rpPH MaPKETHHI0BI (hyHKLIT PUHKOBOI0 Cy6'ekTa interdisciplinary approach and perform
11 Y y Y marketing functions of a market entity,

TOMY YUCJIi HA NPOMUCNIOBOMY Ta CrMopiAHEHUX
PUHKaX.

including on industrial and related markets.
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BusaBnaTn HaBUYKKM CaMOCTIiNHOT poboTy,

Demonstrate the skills of independent work,

rPH : . : L
12 FHYYKOro MUCNEHHS, BigkpuTocTi oo HoBux | flexible thinking, openness to new knowledge,
3HaHb, YTV KPUTUYHUM | CAMOKPUTUYHUM. be critical and self-critical.
fPH BignoBigaTn 3a pe3ynbTaTu CBOEI AiANbHOCTI, To be responsible for the results of one's
13 BUABNASATN HAaBUYKM NiAMNPUEMHULBKOI Ta activity, to show entrepreneurial and
yrpaBAiHCbKOI iHiLiaTMBN. managerial initiative skills.
BrnkoHyBaTn pyHKLiOHabHI 060B'A3KN B . L
rPH YE PyHKL : Perform functional duties in the group, offer
rpyni, NponoHyBaTn obrpyHTOBaHI . .
14 oo reasonable marketing solutions.
MapKeTUHIOBi pPilLIeHHS.
iATN couianbHO BiAMNOBIAANbLHO Ta . : .
A Hian A Aan To act socially responsible and socially
rpPOMaCbKO CBiAOMO Ha OCHOBI €TUYHUX ; h . .
! conscious on the basis of ethical principles of
[1PH NPUHLWMIB MapKeTUHry, noBarun o ; ! .
. . : . marketing, respect for cultural diversity and
15 KYNbTYPHOIO Pi3HOMaHITTA Ta LiHHOCTEN o : X
: values of civil society with respect for
rPOMaAAaHCLKOro CyCnisnibCTBa 3 4OTPUMAHHSAM S .
. ! individual rights and freedoms.
npas i ceobon ocobucTocTi.
fPH Bionosigatn BMMOram, siKi BUCyBatloTbCs A0 To meet the requirements of a modern
16 |cydacHoro mapkeTtosora, nigBULLYBaTN PiBEHb marketer, to raise the level of personal
ocobucToi NpodecinHOi NiAroTOBKMU. professional training.
[JeMOoHCTpyBaTU HaBUYKN NMCbMOBOI Ta YCHOI | Demonstrate written and oral professional
[1PH npodecinHoi KOMyHiKaLii Lep>XaBHO 1 communication skills in national and foreign
17 iHO3EMHOIO MOBaMM, @ TaKOXX HaJIE)XXHOIr o languages, as well as proper use of
BUKOPUCTaHHSA npodecinHoi TepMiHoOorii. professional terminology.
JeMOHCTpyBaTn BiANOBIiAANbHICTb Y Demonstrate responsibility in relation to
[PH CTaBJIEHHI 00 MOpasibHUX, KYJIbTYPHUX, moral, cultural, scientific values and
18 |HayKOBUX LiHHOCTEN i JOCArHEeHb CyCcniNbCTBa achievements of society in professional
Yy NPOMECinHIN MapKETUHIOBIN OiNbHOCTI. marketing activities.
[deMoHCTpyBaTN 3HaHHA ocobnmBocTen Demonstrate knowledge of the peculiarities of
fpH | MPOMUC0BOrO T2 crnopigHeHux 3 HUM puHKiIB, |industrial and related markets, the functioning
19 hyHKLiOHYBaHHSA rocnofapcbkux cyb’ekTiB Ha| of economic entities on it, and take this into

HbOMY, Ta BPaxoByBaTu Lie Y MYHKLIOHaNbHIN
OianbHOCTI MapkeTonora.

account in the functional activity of a
marketer.
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8 - PecypcHe 3abe3nevyeHHsa peanisauii nporpamu/ Resource provision for programme
implementation

KappoBe 3abe3neuyeHHs/Staffing

BignosigHO A0 KagpOBUX BUMOT LLOAO0
3abe3neyvyeHHs NPoBag)XeHHS OCBITHbLOI
OisNbHOCTI ong BignosigHoro piBHa BO
(oopmaTok 2 oo JliueH3sinHnx ymos),
3aTBepa)xeHux MNoctaHoBoto KabiHeTy MiHicTpis
YKpaiHu Big 30.12.2015 p. Ne 1187 B YMHHINR
peaakuii.

In accordance with personnel requirements for
ensuring educational proceedings activities for
the corresponding level of VO (Appendix 2 to the
License Terms), approved by the Resolution of
the Cabinet of Ministers of Ukraine dated
December 30, 2015. No. 1187 in the current
version.

MaTepianbHO-TexHiYHe 3abe3ney

eHHs/ Material-technical support

BignoBigHO 00 TEXHONMOrMIYHMX BUMOT LL,OAO
MaTepiasbHO-TeXHi4YHOro 3abesnevyeHHs
OCBITHbOI AiANILHOCTI BiANoBigHOro piBHA BO
(nopaTok 4 no JliueHsinHnx ymos),
3aTBepoxeHux MNoctaHoBoto KabiHeTy MiHicTpis
YkpaiHu Bif 30.12.2015 p. Ne 1187 B YMHHIn
penakuii.

In accordance with technological requirements
for material and technical provision of
educational activities of the corresponding level
of HE (Appendix 4 to License conditions),
approved by the Resolution of the Cabinet of
Ministers

of Ukraine dated December 30, 2015 No. 1187
in the current edition.

IHdbopMauiHe Ta HaBYabHO-MeTOoAMYHe 3abe3neuy

education

eHHAa/ Information and methodical support of the
al process

BionoBigHO 4,0 TEXHOJIOTIYHNX BUMOI LLOA0
HaBYaJ/IbHO-METOANYHOro Ta iHopMaLiNHOro
3abe3nevyeHHs OCBITHbOI AiA/IbHOCTI
BianosigHoro pisHs BO (gogaTtok 5 oo
JliueH3sinHnx ymoB), 3aTBepa)xeHux MocTaHOBO
KabiHeTy MiHicTpiB YkpaiHu Big 30.12.2015 p. Ne
1187 B 4MHHIN pepakuil.

In accordance with the technological
requirements for educational and methodical
and information support of educational activities
of the corresponding level of HE (Appendix 5 to
the License Terms), approved by the Cabinet
Resolution of the Ministers of Ukraine dated
December 30, 2015 No. 1187 in the current
edition.

9 - AkapeMiyHa mobGinbHicTb/Academic mobility

HauioHanbHa KpeauTHa Mo6in

bHicTb/National credit mobility

Mporpamoto 003BOJIIETLCA MOXKJINBICTb
akageMivyHoi MobinbHOCTI y BignoBiAHOCTI 3
yrogamu, nignncaHumm YHiBepCcuTeToMm, 3rigHo
3 YAHHWM 3aKOHOLABCTBOM

The program allows the possibility of academic
mobility in compliance with the agreements
signed by the University, in accordance with the
current legislation

MixxHapoaoHa KpeauTHa MObinbHI

ctb/International credit mobility

Mporpamoto A03BONIAETLCA MiXKHapOAHa
akageMiyHa MobinbHicTb (30Kkpema, Epasmyc+)
BiANOBiAHO A0 M0I0XKEHHSA NP0 aKageMiyHy
Mob6inbHicTb KMl iM. Irops CikopcbKoro.

The program allows international academic
mobility (in particular, Erasmus+) in accordance
with the Regulation on academic mobility of KPI
named after Igor Sikorsky.

HaB4yaHHsa iHO3eMHuXx 3p00yBaviB BO/Study of Foreign applicants of HE

Onsa iHO3eMHUX rpoMagsH HaBYaHHS
MPOBOANTLCA YKPATHCbKOK MOBOLO.

For foreign citizens, education is conducted in
Ukrainian language
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2. NEPEJIIK KOMMOHEHTIB OCBITHbOI MPOrPAMWU/COMPONENTS of EDUCATIONAL

PROGRAMME
dopMa

KpeguTiB | nigcymMkoBoro

Kopn/Code OcBIiTHI kOoMMoOHeHTU NporpamMu/Components EKTC/ECTS| koHTponto/Final
credits |control measure

form
HOPMATWBHI ocBiTHi koMnoHeHTU/Required (standard) components
0O60B’5A3KOBi KOMMOHEHTW LMKY 3arasibHoi nigrotoBku/General training cycle
3acaan ycHoro npodecinHoro mosneHHs (putopuka) / Principles of Oral Professional . .
30 01 Speech (Rhetoric) 2.0 3anik / Final test
3002 IcTopia ykpaiHcbKoi KynbTypwu / History of Ukrainian Culture 2.0 3anik / Final test
30 03 OcHoBu 3p0poBoro cnocoby xutTts / Fundamentals of a Healthy Lifestyle 3.0 3anik / Final test
30 04 MpakTnyHM Kypc iHo3eMHoi moBu / Practical Foreign Language Course

30 04.1 EgiK]:erHHVIVI Kypc iHo3eMHoi MmoBu. YacTuHa 1/ Practical Foreign Language Course. 3.0 3anik / Final test

30 04.2 Eé)rathTVI‘-IHVIVI Kypc iHo3eMHoi MoBK. YacTuHa 2 / Practical Foreign Language Course. 3.0 3anik / Final test
30 05 dinocodis / Philosophy 2.0 3anik / Final test
30 06 MNMpaBo3HaBcTBO / Science of Law 2.0 3anik / Final test

MpakTUYHUI KypC iHO3eMHOI MOBW npodecinHoro cnpamysaHHa / Practical Foreign
30 07 .
Language Course for Professional Purposes
30 07.1 npaKTMHHMM KYpC iHO3eMHOI MOBY npoq)eCMHpro cnpsMyBaHHA. YacTuHa 1/ 3.0 3anik / Final test
Practical Foreign Language Course for Professional Purposes. Part 1
MpakTUYHUIN KypC iIHO3eMHOI MOBU NMPOodEeCiNHOro cnpaMyBaHHSA. YacTuHa 2 /

3007.2 Practical Foreign Language Course for Professional Purposes. Part 2 3.0 Ek3amen / Exam
30 08 MakpoekoHOMiKa Ta MikpoeKoHoMiKa / Macroeconomics and microeconomics 5.0 Ek3ameH / Exam
30 09 bizHec-komyHiKauii / Business communications 5.0 Ek3ameH / Exam
30 10 OcHoBu nporpamysaHHs / Programming Fundamentals 3.0 3anik / Final test
3011 MeHep>xmeHT / Management 3.0 3anik / Final test
30 12 ;SéCﬁ;orHHl 3acalm MapKeTUHIroBoi AisnbHOCTI / Technological principles of marketing 3.0 3anik / Final test
3013 CainiTu Ta Beb-ansanH B MapkeTuHry / Sites and web design in marketing 3.0 3anik / Final test
30 14 Buwa matemaTnka ansa ekoHomicTie / Higher mathematics for economists

Buwa maTemaTrKa 015 eKOHOMICTiB. YacTuHa 1. BeKTOopHUIM Ta AnudepeHuianbHui . .
3014.1 aHani3 / Higher mathematics for economists. Part 1. Vector and differential analysis >0 3anik / Final test
30 14.2 Buwa MaTEMaTUKa ANS €KOHOMICTIB. YacTuHa 2. IHTerpanbHe 4ncneHHs / Higher 5.0 EksameH / Exam
mathematics for economists. Part 2. Integral calculus
30 15 Teopis AMOBIPHOCTEN Ta MaTeMaTN4Ha CTaTUCTUKa / Probability theory and 5.0 ExksaMeH / Exam
mathematical statistics
30 16 CraTtuctuka / Statistics 5.0 Ek3ameH / Exam
3017 C'ra'rmc_'rque 3abe3neyeHHA MapKeTUMHIoBUX AoCAniAXeHb / Statistical support of 3.0 3anik / Final test
marketing research
30 18 bisHec-nnaHyBaHHA / Business planning 3.0 3anik / Final test
O60B’AA3KOBIi KOMMOHEHTW LMKy NpogecinHoi niarotosku /Professional training cycle
o 01 BcTyn B MmapkeTuHr / Introduction to marketing 5.0 Ek3ameH / Exam
o 02 IHppacTpyKTypa ToBapHOro puHKy / Market infrastructure 4.0 3anik / Final test
o 03 MapkeTuHr B iHopMaUinHoMy cycninbCcTBi / Marketing in an information society 4.0 3anik / Final test
10 04 MapkeTuHr / Marketing
110 04.1 MapKeT_VlHr. LlaCTVII—!a 1. TeopeTMq_Hl OCHOBW MapKeTuHry / Marketing. Part 1. 5.0 Ek3ameH / Exam
Theoretical foundations of marketing
110 04.2 MapkeTuHr. ‘-IaCTl/lHa_ 2. ®yHpameHTaNnbHUN MapkeTuHr / Marketing. Part 2. 5.0 Ek3ameH / Exam
Fundamental marketing
1o 05 dyHAaMeHTaNlbHUIA MapkeTuHr. KypcoBa poboTa / Fundamental marketing. Coursework 1.0 3anik / Final test
10 06 bisHec-nporHo3sysaHHs / Business forecasting 4.0 3anik / Final test
rno o7 MapkeTuHr nocnyr / Service marketing 4.0 3anik / Final test
1o 08 LipxnTan mapkeTuHr / Digital marketing 4.0 3anik / Final test
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®dopma
KpeowuTiB | miaCyMKoOBOro
Kon/Code OcBIiTHI kOoMMoHeHTK nNporpamu/Components EKTC/ECTS| koHTponto/Final
credits |control measure
form
110 09 |H('.bOpMaLI,'II/IHI/II/I IHCTPyMeHTapiit B MapKeTWHIOBIl aHaNiTULI B yMOBaX HEBU3HAYEHOCTI 8.0 3anik / Final test
/ Information tools in marketing analytics in conditions of uncertainty
o 10 MapkeTuHroBa ToBapHa noniTuka / Marketing product policy 5.0 Ek3ameH / Exam
no 11 MapkeTuHroBa ToBapHa nonitTuka. Kypcoea poboTta / Marketing commodity policy. 1.0 3anik / Final test
Coursework
no 12 MoBeaiHka crnoxuneadis / Consumer behavior 5.0 Ek3ameH / Exam
10 13 I‘Iporng'He 3a6e3|jequHﬂ ONs aHanisy AaHnx B MapkeTuHry / Software for data 4.0 3anik / Final test
analysis in marketing
o 14 Mpomucnosun mapkeTuHr / Industrial marketing 5.0 Ek3ameH / Exam
rno 15 Mpomuncnosun MmapkeTuHr. Kypcosa poboTa / Industrial marketing. Coursework 1.0 3anik / Final test
o 16 MapkeTuHrosa nonitTuka posnoginy / Marketing distribution policy 5.0 Ek3ameH / Exam
no 17 MapkeTuHrosi gocnigxeHHsa / Marketing researches 6.0 Ek3ameH / Exam
o 18 MapkeTuHroBi gocnigxeHHs. KypcoBa poboTa / Marketing researches. Coursework 1.0 3anik / Final test
o 19 MapkeTuHrose uiHoyTBOopeHHSA / Marketing pricing 5.0 Ek3ameH / Exam
1o 20 MapkeTuHrosi meTpuku / Marketing metrics 5.0 Ek3ameH / Exam
o 21 MapkeTuHrosi meTpukun. Kypcosa pobota / Marketing metrics. Coursework 1.0 3anik / Final test
ro 22 MapkeTunHroBa noniTuka npocysaHHs / Marketing promotion policy 5.0 Ek3ameH / Exam
o 23 Mi>kHapogHui MmapkeTuHr / International marketing 4.0 3anik / Final test
o 24 MepepannnomMHa npakTuka / Pre-diploma Practice 6.0 3anik / Final test
1o 25 OunnomHa poboTa / Diploma Thesis 6.0 3axucT / Defence
BUWBIPKOBI ocBiTHi koMmnoHeHTW/Elective components
BnbipkoBi KOMMOHEHTM LMKy 3arajibHoi niagrotoBkun/General training cycle
3B 01 OcBIiTHIn komnoHeHT 1 3Y-KaTanory / Educational component 1 GU-Catalogue 2.0 3anik / Final test
3B 02 OcCBIiTHIn koMnoHeHT 2 3Y-KaTanory / Educational component 2 GU-Catalogue 2.0 3anik / Final test
BnbipkoBi KOMNOHEHTU LUKy NpodecinHoi niarotosku/Professional training cycle
B 01 OcCBIiTHIn koMnoHeHT 1 ®-KaTanory / Educational Component 1 from P-Catalogue 4.0 3anik / Final test
B 02 OCBITHIn KOMNOHeHT 2 ®-kaTanory / Educational Component 2 from P-Catalogue 4.0 3anik / Final test
B 03 OCBIiTHIn koMNoHeHT 3 ®-kaTanory / Educational Component 3 from P-Catalogue 4.0 3anik / Final test
B 04 OCBITHin KOMNOHeHT 4 ®-kaTanory / Elective Educational Component 4 from P- 4.0 3anik / Final test
Catalogue
B 05 OCBITHIn KOMNOHeHT 5 ®-kaTanory / Elective Educational Component 5 from P- 4.0 3anik / Final test
Catalogue
B 06 OCBITHIn KOMNOHEHT 6 ®-kaTanory / Elective Educational Component 6 from P- 4.0 3anik / Final test
Catalogue
B 07 OCBIiTHIn koMNoHeHT 7 ®-kaTanory / Elective Educational Component 7 from P- 4.0 3anik / Final test
Catalogue
B 08 OCBIiTHIn koMNoHeHT 8 ®-kaTanory / Elective Educational Component 8 from P- 4.0 3anik / Final test
Catalogue
B 09 OCBITHIn kKOMNOHEHT 9 ®-kaTanory / Elective Educational Component 9 from P- 4.0 3anik / Final test
Catalogue
fB 10 OCBIiTHIn koMnoHeHT 10 ®-kaTanory / Elective Educational Component 10 from P- 4.0 3anik / Final test
Catalogue
B 11 OCBIiTHIn koMNoHeHT 11 ®-kaTanory / Elective Educational Component 11 from P- 4.0 3anik / Final test
Catalogue
M8 12 OCBITHIn KOMNOHEHT 12 ®-kaTanory / Elective Educational Component 12 from P- 4.0 3anik / Final test
Catalogue
fB 13 OCBIiTHIn koMNOHeHT 13 ®-kaTanory / Elective Educational Component 13 from P- 4.0 3anik / Final test
Catalogue
M8 14 OCBIiTHIn KOoMNOHeHT 14 ®-kaTanory / Elective Educational Component 14 from P- 4.0 3anik / Final test
Catalogue
3aranbHuii obcar HopMmaTuUBHUX KoMnoHeHTiB OlN/Total scope of the required 180
components:
3aranbHuii obcar Bubipkosux komnoHeHTiB Ol/Total scope of the elective 60
components:
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Kon/Code

OcCBIiTHI kKOMNoOHeHTU nporpammn/Components

KpeowuTiB | miaCyMKoOBOro
EKTC/ECTS| koHTponto/Final
credits |control measure

®dopma

form

O6csAr oCBiITHIX KOMMOHEHTIB, WO 3abe3nevyyoTb 3400yTTA KOMNETEHTHOCTEN

Bu3Ha4veHux CBO/Total scope of the educational components aimed at acquisition of 180
competencies specified in the Higher Education Standard:
3ATAJIbHWIA OBCAr OCBITHBLOT MPOrPAMW/TOTAL SCOPE OF THE EDUCATIONAL 240

PROGRAMME
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3. CTPYKTYPHO-JIOIN4YHA CXEMA OCBITHbOI MPOrPAMU/STRUCTURAL-AND-LOGICAL

SCHEME OF THE EDUCATIONAL PROGRAMME

CTPYKTYPHO-JIOITUHA CXEMA OCBITHBOI ITPOIPAMH/
STRUCTURAL AND LOGICAL SCHEME OF THE EDUCATIONAL PROGRAM
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5. ®OPMA ATECTALLII 30B5YBAYIB BULLLOi OCBITWU/ THE FORM OF ATTESTATION FOR
DEGREE PURSUERS

ATecTauia 3006yBadiB BULLOT OCBITU NPOBOANTLCA Y hopMi Ny6NiYHOro 3axmcTy KBanigikauinHoi
pob0oTn Ta 3aBepLUYETLCA BUOAYe0 JOKYMEHTa BCTAaHOBJIEHOrO 3pa3Ka Npo NMpUCYA KEeHHS CTyneHs
6akanaBpa 3 NPUCBOEHHAM KBaslidpikalii «bakanaBp MapKeTUHIy» 3a OCBITHbO-NMPOGECINHO
nporpamoto «MpoMNCNOBNIA MapKeTUHI» 3i creuiasnbHOCTi 075 «MapkeTuHr». BunyckHa atecTauis
30iNCHIOETLCA BiOKPUTO i NybnivHo.

Attestation of higher education applicants is carried out in the form of a public defense of the
qualification work and ends with the issuance of a document of the established model on awarding a
bachelor's degree with the qualification "Bachelor of Marketing" under the educational and

professional program "Industrial Marketing" in the specialty 075 "Marketing". Graduation certification
is carried out openly and publicly.



21/22

6. MATPULA BIAMNOBIAHOCTI MPOrPAMHUX KOMMNETEHTHOCTEA KOMMOHEHTAM
OCBITHbOI MPOrPAMU/COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES WITH
PROGRAMME COMPONENTS

30(30]30(30|30(30]30(30]30|30|30|30|30|30]30|30|30|30|10|r1o|rno|rno|no|rno{no|rno|no|rno|{no|rno|no|rno|{no|rno|{rno|rno|{rno|rno|rno|rno|rno|rno|(rno
01]02(03|04[05|06(07]|08(09]10(11]12(13]|14(15]|16(17]18(01 |02 [03 |04 |05]06 |07 (0809 |10|11|12|13|14|15|16|17]18|19|20|21|22|23 |24 |25
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7. MATPULUA 3ABE3NEYEHHA MPOrPAMHUX PE3YJIbTATIB HABYHAHHA BIANOBIAHUMU
KOMMOHEHTAMU OCBITHbOI MPOrPAMN/ COMPLIANCE MATRIX OF PROGRAMME
LEARNING OUTCOMES WITH PROGRAMME COMPONENTS

30|30|30(30|30|30|30|30(30|30]30(30|30|30|30|30(30|30|10oj|rno|rno|(rno|rno{rno|rno|rno|no|rno|rno|rno{rno(rno|rno\no|no|rno|{rno|rno{rno|rno|rnoj|noj|rno
01(02|03|04|05(06|07]1081|09]10(11|12]|13|14(15(16]|17]18|01 (02|03 |04 |05 |06 |07 |08 (09 10|11 |12 |13 )14 |15|16(17]18|19|20|21 |22 |23 (24 |25
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