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1. The current standard of higher education in specialty 075 "Marketing" for the third (doctor of
philosophy) level of higher education (Order of the Ministry of Education and Culture No. 313 dated
04/07/2022).

2. Discussion of proposals from employers and students at meetings of NMCU 075 (minutes No. 5/24
dated 04/24/2024, 6/24 dated 04/30/2024).

3. Discussion of the results of internal self-analysis, proposals from employers and students at
department meetings (minutes No. 3 dated 18.10.2023, 19 dated 26.04.2024).

4. Regulations on the development, approval, monitoring and revision of educational programs at KPI
named after Igor Sikorskyi (https://osvita.kpi.ua/node/137)

5. Order NOD/263/2024 dated April 8, 2024 "On the organization and planning of the educational
process for the 2024-2025 academic year" (https://document.kpi.ua/2024 HOD-263).

Stakeholder reviews are attached:

Mykhailo Aucklander
Odessa National Polytechnic University

Head of the Department of Marketing

Andriy Fedorchenko
Kyiv National University of Economics named after Vadym Hetman

Head of the Department of Marketing named after A. Pavlenka

Dubovik Tetiana

Kyiv National University of Trade and Economics

Professor of the Department of Journalism and Advertising
EBoniouia OlN/Evolution of the EP

MopiBHAHO i3 oCTaHHbLO Bepcieto ON "MapKeTuUHr" ana TPeTboro (OCBiTHLO-HAaYKOBOI0) PiBHSA
nigroToBkW BignosiaHo oo Hakasy HOL/263/2024 Big 08.04.2024 «[1po opraHi3auito Ta niaaHyBaHHS
OCBITHbOro npouecy Ha 2024-2025 HaBYanbHUI pik» Byno 36inbweHo obcsAr oCBITHLOI Nporpamm 3
48 0o 56 KpeauTiB.

3MiHM BiABYyNMCb 3@ paxyHOK:

1. 36inbweHHA 0bcary aucumnnid UMKy npodecinHoi nigroToBkn (sik 060B'A3KOBUX, TakK i
BMBipKOBUX).

2. 36inblieHHs obcsary OK "lMeparoriyHa npakTuka" i3 MeToto 6inblu NOBHOI peanisauii iHTerpasabHOI
KOMMEeTEHTHOCTI, (0aXoBOi KOMMNETEHTHOCTI "34aTHICTb 34iNCHIOBAaTN HAayKOBO-MeAaroriyHy
AianbHICTb y BULWin ocsiTi" (PK 04) Ta nporpamMHux pesynbTaTiB HaB4aHHs (MPH 04, MPH 05, MPH
09).

OKpimM LbOro, Takox BupiweHo nepeHectn OK "MeTo[on0ris HayKoOBUX OOCNIOXKEHb B MapKeTUHry"
i3 TPETbOro CeEMecTpy y APYrui i3 METOK CTBOPEHHSA MiArPYHTSA ONS HanMUCaHHS aucepTaLlinHol
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pob0TK, OCKiNIbKN HayKOBa CKJ1af0Ba MepLIoro poky HaB4aHHSA nepepnbayace smnbip Ta 06rpyHTYBaHHS
MeTOoL0JI10riT NpoBeeHHS BJIaCHOIr0 HayKOBOIro AOCNIAXKEHHS, 34INCHEHHSA Oornaay Ta aHanisy
iICHYHO4YMX nornsais Ta NigxXoA4is, WO PO3BUHYJINCSA B CyYacCHI Hayui 3a 0bpaHMM HanpsiMoOM.

Takox, i3 MeToto onTuMi3zauii NnobynoBu iHOMBIAYaIbHOI TpaekTopii HaB4YaHHSA 6ys10 BMpiLLEHO
nepeHecTun BubipkoBi OK Ha opyrun pik HaBYaHHSA, y TPETIN Ta YeTBEPTUN CEMECTPU, L0 A03BONTb
BiNblW TOYHO BM3HAYUTUCH i3 AUCUMNAIHAMK BiflbHOro BMBOPY, SIKi CTaHyTb y HaroAi Npu 34iNCHEeHHI
HaYKOBOIr0 AOCJIiAXKEHHSA B Me)Xax AucepTauinHoi poboTu, OCKiNbKN TEMa AMCeEPTaLLiMHOIoO
JocnigxXeHHa 06npaeTbCa Ta YTOYHIOETHCA B NePLUNN PiK HaBYaHHS.

Compared to the last version of the OP "Marketing" for the third (educational and scientific) level of
training in accordance with the Order NOD/263/2024 dated 08.04.2024 "On the organization and
planning of the educational process for the 2024-2025 academic year", the volume of the
educational program was increased from 48 up to 56 credits.

The changes took place due to:

1. Increasing the volume of disciplines of the cycle of professional training (both mandatory and
optional).

2. Increasing the scope of the "Pedagogical Practice" OK with the aim of more fully implementing
integral competence, professional competence "Ability to carry out scientific and pedagogical
activities in higher education" (FC 04) and program learning outcomes (PRN 04, PRN 05, PRN 09).

In addition, it was also decided to transfer the "Methodology of scientific research in marketing" from
the third semester to the second in order to create a basis for writing a dissertation, since the
scientific component of the first year of study involves the selection and justification of the
methodology of conducting one's own scientific research, conducting a review and analysis of
existing views and approaches developed in modern science in the chosen direction.

Also, in order to optimize the construction of an individual learning trajectory, it was decided to
transfer the selective OCs to the second year of study, in the third and fourth semesters, which will
allow more precisely to determine the disciplines that will be useful when conducting scientific
research within the scope of the dissertation work, since the topic of the dissertation research is
selected and specified in the first year of study.
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1. NIPO®JIb OCBITHbOI MPOrPAMWU/ EDUCATIONAL PROGRAMME PROFILE

1 - 3aranbHa iHdopmauina/General information

MoBHa Ha3Ba 3BO Ta HaBYasbLHOro
nigpo3ainy/Full name of Higher
education institution and
faculty/institute

HauioHanbHU TEXHIYHWUNA
yHiBepcuTeT YKpaiHu
«KNiBCbKUM NONITEXHIYHNIA
IHCTUTYT iMeHi Irops
Cikopcbkoro», ®akynbTeT

National Technical University
of Ukraine «lgor Sikorsky Kyiv
Polytechnic Institute»,
Faculty of Management and

MeHe>XMeHTY Ta Marketing
MapKeTUHIy
CTyniHb BULLOI OCBITK Ta Ha3Ba CtyniHb poKTopa disiocodii PhD Degree

KBanidikauii/Higher education degree
and qualification title

DOKTOp chinocodii 3
MapKETUHIY

PhD in Marketing

OdiuinHa Ha3Ba OM/Educational
programme official title

MapkeTnHr

Marketing

Tun gunnomy Ta obcar Ol/Diploma
type and EP scope

Ounnnom pokTtopa dinocodii,
OCBIiTHS CKNlafoBa 56
KpeauTis EKTC 3
nposefeHHsM BJIaCHOIro
HayKoBOIro JOCNig>KEeHHS Ta
0hOpPMSIEHHSA NOrO
pe3ynbTaTiB y BUrnagi
ancepTauil, TEPMIH
HaB4YaHHSA 4 POKKU

PhD diploma, 56 credits ECTS
with scientific research in the
form of a dissertation,
training period 4 years

HasaBHicTb akpeguTauii/Prior
accreditation

AkpeguntoBaHo HA34BO,
cepTudikaT 5421 Bif
2023-07-06 gincHmnnm go
2028-07-01

Accredited by NAQA,
cetificate No 5421 from
2023-07-06 valid to
2028-07-01

LUunkn, pieeHb BO/Education cycle, level
of HE

HPK YkpaiHn - 8 piBeHb
QF-EHEA - TpeTin unkn
EQF-LLL - 8 piBeHb

NQF of Ukraine - 8 level
QF-EHEA - 3 cycle
EQF-LLL - 8 level

MepepnymoBu/Prerequisites

HasBHICTb CTyneHs MaricTpa

Master Degree

dopmun 3006yTTa ocBiTU/ Forms of

OyHa (pmeHHa); O4Ha (Bev.);

full-time; full-time evening;

Education 3aou.; part-time;
MoBa(wn) BVlKn.auaHHﬂ./Language (s) of YKpaiHCbka Ukrainian
instruction

IHTepHeT-agpeca po3miweHHsa O /URL
of the educational program

https://osvita.kpi.ua/075_ONP
D_Marketing

2 - MeTa ocBiTHbOI nporpamu/Educational programme purpose

MigroToBka npodecioHanis, AKi BOJIOAIIOTb

KOMMNEeTEeHTHOCTAMU, AOCTaTHIMN ONs

BUPILLEHHS KOMMNEKCHUX npobnaem y ranysi
npocdecinHoi Ta/abo [oCNiAHNLbKO-IHHOBALIAHOI
DiNbHOCTI B chepi MapKeTUHry Y KOHTEKCTI

CTaJioro po3BUTKY CyCI'IiJ'IbCTBa, MaloTb

KOHUEeNTyasibHi Ta MeTOL0/10MNYHI 3HaHHSA,
30aTHi 0O iX PO3LWNPEHHS Ta NepeouiHKN,

MOXYTb CMiJIKyBaTUCb 3 EKCNEPTHUM i

HayKOBMM CepefoBULLEM Ta OEMOHCTPYIOTb
iHHOBALiNHICTb, BUCOKUI CTYMiHb CAMOCTINHOCTI

Ta akageMivyHoi obpoyecHOCTi.

Training of professionals who possess
competencies sufficient to solve complex
problems in the field of professional and/or
research and innovation activities in the field of
marketing in the context of sustainable
development of society, have conceptual and
methodological knowledge, capable of their
expansion and reassessment, can communicate
with expert and scientific environment and
demonstrate innovativeness, a high degree of
independence and academic integrity.




7/22

3 - XapakTepucTuka ocBiTHbOi nporpamu/ Educational programme characteristics

NMpenmeTHa obnacTb/Subject area

e O6’eKT AisNIbHOCTI: MAPKETUHIOBA AiANIbHICTb
AK dbopMa B3aemMofii Cyb’'eKTIB PUHKOBUX
BiAHOCMH AN 3a00BOJIEHHSA IX €EKOHOMIYHUX Ta
couiasibHUX iHTepeciB.

e Llini HaBYaHHS: HabyTTS 30aTHOCTI
pO3B'A3yBaTN KOMMAEKCHI NnpobnemMn
npodecinHoi Ta/abo foCnifHNLbKO-IHHOBALINHOI
OiNbHOCTI y chepi CydacHOro MapKeTuHry, wo
nepepnbayvae rnmboke nepeocMmNCNEHHS HagBHUX
Ta CTBOPEHHS HOBUX LLiNICHUX 3HaHb Ta/abo
npodecinHOi NPaKTUKW; 30iNCHEHHSA HAaYKOBO-
negaroriyHol AissbHOCTI.

e TeopeTuUYHMM 3MICT NpeaMETHOI 061acTi:
CYYaCHi MapKeTMHIoBi KOHUEMLii yrnpaBJliHHSA
Bi3HecoM; NMoHATINHO-KaTEropinHNIA anapar,
NPUHUWMN, PYHKLIT, KOHLUENUii MapKeTuHry Ta
IX icTOpuYHi nepeaymoBu; cneyndika
DifaNbHOCTI PUHKOBUX CYyB’EKTIB y pi3HUX chepax
Ta Ha Pi3HUX TUMax PUHKIB; 3MICT
MapKeTUHroBOi Aisi/IbHOCTI, po3pobieHHs
MapKeTUHIroBUX CTpaTerin Ta popmMyBaHHS
YMpPaBAiHCbKMX pilleHb Yy chepi MapKeTUHry.

* MeToau, METOANKN Ta TEXHOJOrII:
3arajibHOHaAYKOBIi Ta creuiajibHi MeToau,
npodecinHi MeToanKn Ta TeEXHONOTIi
3abe3nevyeHHs epeKTMBHOI iIHHOBALLiNHOT
MapKeTUHIroBOl Ta NPOBaA>XEHHS HayKOBO-
OOCNigHOI | NegarorivyHoi 4isnbHOCTI, MeToaun
aHanisy faHuXx i3 BUKOPUCTaHHAM CyYaCHUX
LUNPOBUX TEXHOJIOTIN.

* IHCTpyMeHTH Ta obaaaHaHHA: CyYacHi
YHiBepcaibHi Ta cneuianizoBaHi iHpopMaLinHi
Ta KOMYHiKaLUiHi cucteMun, NporpamHi
npoayKTn, HeobXiaHi AN HayKoOBUX
nocnigxeHb, MPUUHATTSA Ta NPOBaA>XKEHHS
iHHOBaLiNHOT MApPKEeTUHIOBOI OisiNIbHOCTI.

* Object of activity: marketing activity as a form
of interaction of subjects of market relations to
satisfy their economic and social interests.

* Learning goals: acquiring the ability to solve
complex problems of professional and/or
research and innovation activities in the field of
modern marketing, which involves a deep
rethinking of existing and creating new integral
knowledge and/or professional practice;
implementation of scientific and pedagogical
activities.

* Theoretical content of the subject area:
modern marketing concepts of business
management; conceptual and categorical
apparatus, principles, functions, concepts of
marketing and their historical prerequisites; the
specifics of the activities of market entities in
different areas and on different types of
markets; content of marketing activities,
development of marketing strategies and
formation of managerial decisions in the field of
marketing.

* Methods, techniques and technologies:
general scientific and special methods,
professional methods and technologies for
ensuring effective innovative marketing and
implementation of scientific research and
pedagogical activities, methods of data analysis
using modern digital technologies.

* Tools and equipment: modern universal and
specialized information and communication
systems, software products necessary for
scientific research, adoption and implementation
of innovative marketing activities.

OpieHTauis

Ol/Aspect

OCBiTHbO-HayKoBa

Educational and scientific

OcHoBHu# ¢okyc OMN/Main focus

Mporpama 6a3yeTbCa Ha NepefoBUX HAYKOBUX
MONOXKEHHSAX, WO BPaxoBYIOTb aKTyaJlbHUN CTaH
i NepcrneKTUBM PO3BUTKY NpodecinHoi chepwm,
OpiEHTOBaHa Ha (PpopMyBaHHSA Ta PO3BUTOK
HayKOBMX | HAYKOBO-MPUKJIAAHUX MOJIOXKEHb
MapKeTUHry. ®oKyc HayKoBOI CKJ1ag0BoOI
NiagroTOBKW 30Cepen>XeHo Ha HayKOBUX
npobnemMax MapKeTUHIOBOI AiASIbHOCTI B
ranyssax, NoB’A3aHUX i3 TEXHIYHUM
CNpsAMYBaHHSAM YHiBEpCUTETY.

Kno4oBi csioBa: MapKeTUHIr, MPOMUCIIOBUIA
MapKeTWHr, iHHoBaLil, Teopis Ta MeTo40J10ris
MapKeTUHry

The program is based on advanced scientific
provisions that take into account the current
state and prospects for the development of the
professional sphere, and is focused on the
formation and development of scientific and
scientific-applied marketing provisions. The
focus of the scientific component of training is
on scientific problems of marketing activities in
the fields related to the technical direction of the
University.

Keywords: marketing, industrial marketing,
innovation, theory and methodology of
marketing

Ocob6nusocTi ON/Features
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OcobnuBicTb (YHiKanbHiCTb) OMN «MapKeTUHr»
Nossira€ y Tomy, Lo BOHa:

1. CnnpaeTbca Ha baraTopivyHWMA QOCBIg
NiAroTOBKM HayKOBLIB B Chepi MapKeTUHry.

2. NobypoBaHa Ha YHiKaJIbHUX TEOPETUKO-
MeTOOUNYHUX PO3pobKax KONEKTUBY Kadeapu,
noymHato4m 3 1992 poky, [OCBiAi BAKOHAHHSA
Mi>KHapOOHUX NPOEKTIB Ta HAaYKOBO-A0CIAHUX
TeMm, cniBnpaui 3 NiANpneEMCTBaMU Ta
HayKoBMMMN yCTaHoBaMu, y T.4. HAH YkpaiHn.

3. ba3yeTbCH Ha BNaCHMX HayKOBUX po3pobKax,
aBTOPCbKUX METOoAMKaX, Cy4aCHUX OCBITHIX
TEXHONOorisxX.

4. Nlo3Bons€e oTpuMaTn NornnmbaeHi 3HaHHS 3
MPOMUCSIOBOr0 MapKEeTUHIY Ta Yy CNopigHeHnX 3
HUM chepax.

5. [103BONISIE BUKOHYBATW AOCIOXXEHHSA Y
cniBnpaui 3 iHHOBaLiMHMMK Nigpo3ainamm
yHiBEpCUTeTy.

The feature (uniqueness) of OP "Marketing" is
that it:

1. It is based on many years of experience in
training scientists in the field of marketing.

2. It is built on the unique theoretical and
methodological developments of the
department's staff since 1992, the experience of
implementing international projects and
research topics, cooperation with enterprises
and scientific institutions, including NAS of
Ukraine.

3. It is based on own scientific developments,
author's methods, modern educational
technologies.

4. Allows you to gain in-depth knowledge of
industrial marketing and related fields.

5. Allows you to carry out research in
cooperation with innovative units of the
university.

4 - NMpupaTHICTb BUNYCKHUKIB 00 NpaueBsallTyBaHHA Ta noaanbwioro HaB4aHHs/ Eligibility
of graduates for employment and further study

MpupaTtHicTh po npauesnawTtyBaHHA/Eligibility for employment

MpaueBnawwTyBaHHA Ha Nocafgax HayKOBUX i
HaykKoBOMNeAaroriYyHMx npauiBHUKIB Y HAayKOBUX
yCTaHOBax i 3aKsagax BULLOI OCBITU, NoCajax
€KCrnepTiB, KOHCYNbTAHTIB, aHaNiTUKIB, TOLWO B
yCTaHOBaxX Ta OpraHisauisx.
MpaueBnawTyBaHHsa 3a AK 003:2010:

2310 Buknapaydi 3aknaniB BULLLOI OCBITKU
2419.1 HaykoBi cniBpoBIiTHUKN (MapKeTUHT,
e(heKTUBHICTb roCrnoAapCbKoi AiaNbHOCTI,
pauioHanizauis BUpobHMLTBA, iHTEeNeKTyasibHa
BJIACHICTb)

2419.2 MpodecioHann y cepi MapKeTUHry,
e(eKTUBHOCTI rocnofapCbKoil AisfNIbHOCTI,
pauioHanizauil BUpobHMLTBA, iIHTeNeKTyanbHOI
BJIACHOCTI Ta iHHOBALiNHOI OiA/IbHOCTI.

Employment in positions of scientific and
scientific teaching staff in scientific institutions
and institutions of higher education, positions of
experts, consultants, analysts, etc. in institutions
and organizations.

Employment under DK 003:2010:

2310 Teachers of higher education institutions
2419.1 Research staff (marketing, efficiency of
economic activity, rationalization of production,
intellectual property)

2419.2 Professionals in the field of marketing,
business efficiency, rationalization of production,
intellectual property and innovation.

Mopanbwe HaByaHHA/Further study

MpaBo 3000yTTA HAayKOBOro CTyNeHsa AOKTOpa
HayK Ta 0OAATKOBUX KBanidikaLlin y cucrtemi
OCBITU OOPOCIUX.

The right to obtain a Doctor of Science degree
and additional qualifications in the adult
education system.
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5 - BuknapaHHsA Ta ouiHloBaHHA/Teaching and assessment

BuknapaHHa Ta HaBYaHHA/Teaching and studying

3arasbHUin CTUAb HaBYaHHA - NpobneMHo-
OpiEHTOBAHUN.

BuknagaHHs npoBoAnTbLCA y hOpMi ekuin,
NMPaKTUYHNX Ta CEMIHAPCbKNX 3aHATD,
BUKOHAHHS iHAUBIAYaIbHUX CEMECTPOBUX
3aBAaHb, CaMOCTIiNHOI poboTKn i3 MOXUBICTIO
KOHCY/IbTYBaHHS i3 BUKagavyeM, peanisauii
iHTepPaKTMBHOIO HaB4YaHHSA, ANCKYCiN Ha 3adaHy
TeMaTuky, iHAMBIAYaNbHUX 3aHATb i3
3aCTOCYBaHHSAM iHHOPMaLiNHO-KOMYHIiKaLiNnHNX
TexHoNorin (enekTpoHHe HaB4YaHHA (e-learning),
OHNlaNH-NeKUil) 3@ OKPEMMMU OCBITHIMU
KOMMOHEeHTaMn. BUKOpNCTOBYIOTHCA OKpeMi
efleMeHTU 3MillaHOro HaB4YaHHS, (MaTepian
MOXKe HajaBaTUCb OHJIANH, ANCTAHLINHO),
negaroriyHa npakTuka, yydacTb Yy bBisHec-
ceMiHapaXx, y4acTb Y HayKOBUX KOHepeHUisX,
HanuCaHHA CTaTeln Ta Te3 3a pe3yJibTaTamMu
ancepTauinHoro ocnigXeHHs, BAKOHaHHS
auncepTauinHoi poboTn.

The general learning style is problem-oriented.
Teaching is conducted in the form of lectures,
practical and seminar classes, individual
semester tasks, independent work with the
possibility of consulting with the teacher,
implementation of interactive learning,
discussions on a given topic, individual classes
with the use of information and communication
technologies (electronic learning (e-learning),
online lectures) by individual educational
components. Separate elements of blended
learning are used (the material can be provided
online, remotely), pedagogical practice,
participation in business seminars, participation
in scientific conferences, writing articles and
theses based on the results of dissertation
research, and performing dissertation work.

OuiHloBaHHA/Assessment

Bci BuAM HaB4YanbHOI AiAIbHOCTI Ta KOHTPOJIbHI
3axoau (yCHi Ta MMCbMOBI 3aliKu, eK3aMeHw,
MOAY/IbHi KOHTPOJIbHI poboTKY, iHOMBIAYaNbHI
CeMecTpoBi 3aBAaHHS) OLiHIOITLCA BiAMNOBIAHO
00 PeNnTMHIoBOI cucTeMmn 3a cTobasbHOO
LWKasow 3 nogajnblnM nepeBefeHHSAM B OLiHKK
YHIBEPCUTETCHKOI LLUKaN.

All types of educational activities and control
measures (oral and written assessments, exams,
modular control papers, individual semester
assignments) are evaluated according to the
rating system on a one-point scale with further
conversion into university scale evaluations.
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6 - NMporpamMHi kKoMmneTeHTHOCTI/Programme competencies

IHTerpanbHa KoMmneTeHTHicTb/Integral competence

34aTHICTb NpoAyKyBaTW HOBI iAei, po3B'a3yBaTu
KOMMNEKCHI npobnemun npogecinHoi Ta/abo
OOCNIAHNUBbKO-IHHOBALINHOT AisNnbHOCTI y cdepi
MapKeTUHry, 3aCTOCOBYBaTN METOLOOTIit0
HayKOBOI Ta NegarorivyHoil AiaabHOCTI, a TakKoX
MPOBOANTMN BNACHI HAYKOBI OOC/iOXEHHS,
pe3ynbTaTn SKNX MaloTb HaYKOBY HOBU3HY,
TeopeTuyHe Ta NPaKTUYHE 3HAYEHHS.

The ability to produce new ideas, to solve
complex problems of professional and/or
research and innovation activities in the field
of marketing, to apply the methodology of
scientific and pedagogical activities, as well
as to conduct own scientific research, the
results of which have scientific novelty,
theoretical and practical significance.

3aranbHi komneteHTHOCTI (3K)/General competencies

3K 30aTHICTb 00 abCTPaKTHOro MUC/IEHHS, Ability to abstract thinking, analysis and
01 aHanisy Ta CMHTe3y synthesis
3K 30aTHICTb A0 nowyky, obpobneHHs Ta Ability to search, process and analyze
02 aHanisy iHopmMauii 3 pisHUX axxepen information from various sources
3K 3RaTHICTb NpaLlioBaTh B MPKHapoAHoMy Ability to work in an international context
03 KOHTEKCTi
3AATHICTD PO3B A3yBaTI KOMMNEKCHI The ability to solve complex problems in the
npobnemun y cchepi MapKeTUHry Ha OCHOBI ) ) : X
. field of marketing on the basis of a systematic
3K CUCTEMHOro HayKOBOIro CBiTOrNAny Ta L .
. scientific worldview and a general cultural
04 3arasibHOro KyJbTYPHOro Kpyrosopy i3 : . . o
. O outlook in compliance with the principles of
OOTPUMAHHAM MPUHLUMIB NPOdECINHOT €TUKKN . . . .
L . professional ethics and academic integrity
Ta akageMivyHoi gobpodecHoCTi
daxosi komneteHTHOCTI (PK)/Professional competencies
BHaTH'CTb finaHyBsatin | BUKOHyBaTH The ability to plan and carry out original
opuriHanbHi OCNIAXKEHHS, focaraTtu . D
) . . research, to achieve scientific results that
®K | HaykKOBUX pe3ysnbTaTiB, AKi CTBOPIOIOTb HOBI .
s ! create new knowledge in the theory,
01 3HaHHA y Teopii, MeToaoNorii i MpakTULi .
methodology and practice of modern
Cy4aCHOro MapKeTUHry Ta AOTUYHUX [0 HbOIO ; . A
. . marketing and related interdisciplinary areas
MiDKANCUMNAIHAPHUX HanpsaMax
30aTHICTb YCHO | MMCbMOBO Npe3eHTyBaTu Ta | The ability to orally and in writing present and
obroBoptoBaTu pe3ysbTaTh HAayKOBUX discuss the results of scientific research and
oK nocnig»eHb Ta iHHOBaLNHMX po3pobok innovative developments in Ukrainian and
02 |yKpaiHCbKOW Ta iHo3eMHol MoBaMu, rnmboke | foreign languages, a deep understanding of
pPO3yMiHHS iIHLLOMOBHUX HayKOBUX TEKCTIB 3a | foreign language scientific texts according to
HanNnpPsMoM O0Chia)XeHb the direction of research
3'D'aTiHH'gb 33;;2;03;/Bigﬁmcg:acs:,,geggﬁm e Ability to apply modern marketing methods
oK PYyMEH P Y P and tools, digital technologies, resources and
TEeXHONOrii, pecypcn Ta EKOHOMIKO- : .
03 : ! . . economic and mathematical methods and
MaTeMaTU4HiI MeToau i MoAeni y HayKoBiin Ta . L . o
ATV ) models in scientific and pedagogical activities
neparorivyHin fisnbHOCTI
@K |3paTHICTb 34iNCHIOBATN HayKOBO-MeaaroriyHy The ability to carry out scientific and
04 OiSNIbHICTb Yy BULLIA OCBITI pedagogical activities in higher education
oK 30aTHICTb A0 NpoBad>XeHHS HayKOBO- Ability to carry out scientific and
05 opraHizauinHoi AianbHOCTI Ta ynpaBniHHA | organizational activities and manage scientific
HayKOBO-AOCNIAHNLBKUMU NPOEKTaMm and research projects
30aTHICTb 00 KPUTUYHOIo nepeocmucieHHs i [Ability to critically rethink and develop modern
OK PO3BUTKY Cy4acHOI Teopii, meTogosorii Ta marketing theory, methodology and practice
06 MPakKTMKN MapKeTUHIYy B X04i NpoBedeHHS in the course of conducting own original
BJIACHUX OpUriHaNIbHUX HAYKOBMX O0CAIOXXEHb scientific research
BHaTH'CTb. AO BUABNEHHA | q)opMa'n|3qu|| The ability to identify and formalize patterns of
3aKOHOMIpHOCTEN PO3BUTKY CY6'eKTIB . .
UHKOBMX Bl AHOCMH Ha OCHOBI development of subjects of market relations
oK ® l:naMeHTaanmx T3 NPUKNAAHUX on the basis of fundamental and applied
07 Y P research, development of recommendations

[ocCnigXeHb, po3pobsieHHs pekoMeHaauin
w040 NiaABULLEHHSA €ePEKTUBHOCTI
MapKeTUHIrOBUX CUCTEM

for increasing the efficiency of marketing
systems




11/22

OK
08

30aTHICTb BUSABAATU, CTaBUTU i BUpiWLyBaTun
npobsemMn fOCNiOHULBLKOIO XapakTepy B
cchepi MapKeTUHry, ouiHIOBaTK Ta
3abe3nevyBaTu AKICTb BUKOHYBAHUX
nocnigykeHb Ta nybnikauito X pe3ynbTaTiB y
NpoiNbHNX PaxoBUX BITYNIHAHUX i
3apybiXKHMX BUOAHHSX, WO BXOOATb A0
Mi>KHapoOHUX HayKoMeTpuyHux 6a3 gaHux

The ability to identify, pose and solve
problems of a research nature in the field of
marketing, to evaluate and ensure the quality
of performed research and the publication of
their results in specialized professional
domestic and foreign publications that are
included in international scientometric
databases
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7 - NMporpamMHi pesynbtTatn HaB4aHHA (MPH)/ Programme learning outcomes

[1PH
01

MaTwn nepepnoBi KOHUENTyasbHi Ta
MeTOA00rYHI 3HAaHHA 3 MAapPKETUHTY i
OOTUYHUX NpeaMeTHUX rany3en, a Takox
DOCNIOHULbKI HAaBUYKWN, OOCTATHI Ons
MpoBeAeHHS HayKOBUX i MPUKIaAHNX
0OCNig>XeHb Ha PiBHI OCTaHHIX CBITOBUX
OOCArHeHb 3 BiAMNOBIAHOIr0 HanpsaMy,
OTPUMaHHSA HOBUX 3HaHb Ta/abo 3JiINCHEHHS
iHHOBaALiN

Have advanced conceptual and
methodological knowledge of marketing and
related subject areas, as well as research skills
sufficient to conduct scientific and applied
research at the level of the latest world
achievements in the relevant field, obtain new
knowledge and/or implement innovations

[PH
02

Po3pobnatu Ta peanizoByBaTu HayKoBi Ta/abo
iHHOBAUiNHI NPOEKTU, AKi 4al0Tb MOXXJIMBICTb
MnepeoCcMNCINTL HasiBHE Ta CTBOPUTU HOBE
LinicHe 3HaHHSA Ta/abo npodecinHy NpakTuky
i pO3B'A3yBaTW 3HAYYLLi HAYKOBI Ta
TEeXHONOori4YHi NpobaeMn MapKeTUHry 3
ypaxyBaHHAM couiasibHUX, EKOHOMIYHMX Ta
MPaBOBUX aCMeKTIB

Develop and implement scientific and/or
innovative projects that provide an
opportunity to rethink the existing and create
new integral knowledge and/or professional
practice and to solve significant scientific and
technological problems of marketing, taking
into account social, economic and legal
aspects

[1PH
03

dopMyoBaTK | NepeBipaATU rinoTesu;
BUKOPUCTOBYBaTK ANA 06rpyHTYBaHHSA
BVWCHOBKIB HaJIe)XHi AOKa3un, 30KpeMa,
pe3ybTaTh TEOPEeTUYHOro aHanisy,
eKCrnepuMeHTanbHUX AOCNIAXKEHb i
MaTeMaTu4HoOro Ta/abo KoMmn'toTepHOro
MOAEeNI0BaHHSA, HasfABHI niTepaTypHi AaHi

Formulate and test hypotheses; use
appropriate evidence to substantiate
conclusions, in particular, the results of
theoretical analysis, experimental studies and
mathematical and/or computer modeling,
available literature data

[PH
04

FMnMboKo po3yMiTu Ta iMnNaeMeHTyBaTuU
3arasibHi NpUHUUNM Ta METOAN
MapKEeTUHIOBOI HAaYKN, a TaKOXX MEeTOoA00rit0
HayYKOBUX O0OCNiA)XeHb, 3aCTOCYyBaTn IX y
BJIACHUX OOCNIAXKEHHAX Ta Y BUKNa4aubKin
DiaNbHOCTI

Deeply understand and implement the general
principles and methods of marketing science,
as well as the methodology of scientific
research, apply them in own research and in
teaching activities

[1PH
05

MpencTaBnsaTy Ta ONpUAIOOHIOBATY
pe3ynbTaTn CaMOCTINHUX OpUTriHaNbHUX
HayKOBUX AOCAIAXKEHb, SKi MalOTb HayKOBY
HOBU3HY, TEOPeTUYHE Ta NpakTU4He
3HaYeHHA 3 AOTPUMAHHAM HaneXHoi
aKageMivyHoi fobpoyecHOCTi, a TaKoX
OEeMOHCTpYyBaTU BONOAIHHA MEeTOLONOrIE0
BUKNIaZaHHSA NpodecinHO-0piEHTOBaHUX
ONCUWMIH | HECTWM BigNOBigaNbHICTb 3a
HaBYaHHS iHWKNX

Present and publicize the results of
independent, original scientific research that
has scientific novelty, theoretical and practical
significance with due academic integrity, as
well as demonstrate mastery of the
methodology of teaching professionally
oriented disciplines and be responsible for
teaching others

[PH
06

MnaHyBaTW i BUKOHYBaTWN eMnipuyHi Ta/abo
TeopeTUYHi JOCNiOXKEeHHS 3 MapKeTUHIy Ta
OOTUYHNX MiXKAMCUMNAIHAPHUX HanpsMmiB 3
BUKOPUCTAHHSAM CyYaCHUX iIHCTPYMEHTIB Ta
OOTPUMaHHAM HOPM NPOGECiNHOI i
aKa[eMi4YHOI eTUKUN, KPUTUYHO aHanisyBaTu
pe3ynbTaTu BAACHUX AOCNIAXKEHD i
pe3ynbTaTh iHWNX JOCAIAHNKIB Y KOHTEKCTI
YCbOIr0 KOMMJIEKCY Cy4aCHUX 3HaHb LLOA0
nocnigxxysaHoi npobniemn

Plan and carry out empirical and/or theoretical
research on marketing and related
interdisciplinary areas using modern tools and
observing the norms of professional and
academic ethics, critically analyze the results
of own research and the results of other
researchers in the context of the entire
complex of modern knowledge regarding the
problem under study

[1PH
07

BifibHO Npe3eHTyBaTW Ta obrosopioBaTy 3
haxiBuamn i HepaxiBuAMU pe3ybTaTH
0OoCnioXeHb, HayYKOBiI Ta NMpuKAaaHi npobnemun
MapKeTUHry Aep>XaBHOI Ta iHO3eMHOI0
MOBaMu, ONpuUAIDAHIOBaTN pe3ybTaTn
DoCnigXeHb y HayKoBuX nybnikauisax y
MPOBIAHUX BITYN3HAHMX Ta Mi>KHAPOAHUX
HayKOBUX BUOAHHAX

Freely present and discuss with specialists and
non-specialists the results of research,
scientific and applied problems of marketing in
national and foreign languages, publish the
results of research in scientific publications in
leading domestic and international scientific
periodicals
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3acToCcoByBaTU CyYacCHi iIHCTPYMEHTH i

rpPH

08

crneuianizoBaHi 6a3n gaHux Ta iHbopMaLin
cncTemMmn

TexHonorii nowyky, o6pobaeHHs Ta aHanisy
iHopMaLii, 30KpeMa MeToan aHanizy AaHNX
Bennkoro obcsary Ta/abo cknagHoOi CTPYKTYpPW,

Apply modern tools and technologies for
searching, processing and analyzing
information, in particular, methods of

analyzing data of a large volume and/or

complex structure, specialized databases and
information systems

Hi

OpraHizoByBaTW i 34iNCHIOBATN OCBITHIN
MPH
09 HaB4YaJIbHO-MeTOoONYHE Ta HOPMaTUBHeE

3abe3neyvyeHHs

npouec y cepi MapKeTUHry, Noro Haykose,

To organize and carry out the educational
process in the field of marketing, its scientific,
educational-methodical and regulatory support

8 - PecypcHe 3abe3nevyeHHsa peanisauii nporpamu/ Resource provision for programme
implementation

KappoBe 3abe3neueHHs/Staffing

BignoBigHO A0 KagpOBUX BUMOTI LLOAO0
3abe3neyvyeHHs NPoBaaXeHHS OCBITHbLOT
OiNbHOCTI ong BignosigHoro piBHa BO
(opomaTtok 2 oo JliueH3inHnx ymos),
3aTBepa)xeHux MNoctaHoBoto KabiHeTy MiHicTpis
YKpaiHu Big 30.12.2015 p. Ne 1187 B YMHHIN
penakuii.

In accordance with the personnel requirements
for ensuring the implementation of educational
activities for the corresponding level of HE
(Appendix 2 to the Licensing Conditions),
approved by the Resolution of the Cabinet of
Ministers of Ukraine dated 12.30.2015 No. 1187
in the current version.

MaTepianbHO-TexHiYHe 3ab6e3ney

eHHs/ Material-technical support

BignoBigHO 00 TEXHONOrMIYHUX BUMOT LL,OAO0
MaTepiaslbHO-TeXHiI4YHOro 3abesnevyeHHs
OCBITHbLOI AiANILHOCTI BiANoOBiAHOro piBHA BO
(nopaTok 4 go JliueHsinHmnx ymos),
3aTBepoxeHux MNoctaHoBoto KabiHeTy MiHicTpis
YkpaiHu Bif 30.12.2015 p. Ne 1187 B YMHHIN
penakuii.

In accordance with the technological
requirements for the material and technical
support of educational activities of the
corresponding level of HE (Appendix 4 to the
License Terms), approved by the Resolution of
the Cabinet of Ministers of Ukraine dated
12.30.2015 No. 1187 in the current version.

IHdbopMauiHe Ta HaBYaNbHO-MeTOoAUYHe 3abe3ney

education

eHHAa/ Information and methodical support of the
al process

BionoBigHO 4,0 TEXHOJIOTIYHNX BUMOI LLOA0
HaBYaJ/IbHO-METOONYHOIro Ta iHopMaLiNHOro
3abe3nevyeHHs OCBITHbOI AiA/IbHOCTI
BianosigHoro pisHs BO (gogaTtok 5 oo
JNliueHsinHnx ymoB), 3aTBepa)xeHux MocTaHOBO
KabiHeTy MiHicTpiB YkpaiHu Big 30.12.2015 p. Ne
1187 B 4MHHIN pepakuil.

In accordance with the technological
requirements for educational and
methodological and informational support of
educational activities of the corresponding level
of HE (Appendix 5 to the Licensing Terms),
approved by Resolution of the Cabinet of
Ministers of Ukraine dated 12.30.2015 No. 1187
in the current version.

9 - AkapeMiyHa mobGinbHicTb/Academic mobility

HauioHanbHa KpeauTHa Mo6in

bHicTb/National credit mobility

Mporpamoto N03BOJNISETLCS MOXKJIMBICTb
akageMivyHoi MobinbHOCTI y BignoBiAHOCTI 3
yrogamu, nignncaHumm YHiBepCuTeToM, 3rigHo
3 YYYHHUM 3aKOHOL,aBCTBOM.

The program allows the possibility of academic
mobility in accordance with the agreements
signed by the University, in accordance with
current legislation.

MixxHapoaoHa KpeauTHa MobinbHicTh/International credit mobility

Mporpamoto A03BONIAETLCA MiXKHapOAHa
akageMivyHa MobinbHicTb (30Kkpema, Epasmyc+)
BiANoOBiAHO A0 M0I0XKEHHSA NP0 aKageMiyHy
MOob6inbHicTb KMl iM. Irops CikopcbKoro.

The program allows international academic
mobility (in particular, Erasmus+) in accordance
with the Regulation on academic mobility of KPI
named after Igor Sikorsky.

HaB4yaHHs iHO3eMHuXx 3p060yBaviB BO/Study of Foreign applicants of HE

Onsa iHO3eMHUX rpoMagsH HaB4YaHHS
NPOBOONTLCA YKPAIHCbKO MOBOIO.

For foreign citizens, education is conducted in
Ukrainian language
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2. NEPEJIIK KOMMOHEHTIB OCBITHbOI MPOrPAMWU/COMPONENTS of EDUCATIONAL

PROGRAMME

Kon/Code

OCBIiTHI kOMNoOHeHTU nporpamu/Components

KpeguTis
EKTC/ECTS
credits

dopMa
MigCyMKoOBOro
KoHTposnto/Final
control measure
form

HOPMATWBHI ocBiTHi koMnoHeHTU/Required (standard) components

0O60B’5A3KOBi KOMMOHEHTW LMKY 3arasibHoi nigrotoBku/General training cycle

HaB4anbHi gucumnniHn s 0BONOAIHHA 3arajbHOHaYKOBUMU (hinocopcbkmMin) komneTeHTHoCTAaMuU/Disciplines for

mastering general scientific (philosophical) competences

dinocogcbki 3acanm HaykoBoi gisnbHOCTI / Philosophical Foundations of Scientific

30 01 Activities 6.0 Ek3ameH / Exam
HaB4anbHi aucumnniHm ansa 3006yTTa MOBHUX KoMneTeHTHocTel/Disciplines for acquiring language competences
30 02 IHO3eMHa MoBa AJ1 HayKoBOi AisnbHOCTI / Foreign Language for Scientists
30021 | e e e oo AOCTANE
30022 | e e e e o VAL
HaB4anbHi gucumnninn gna 3006yTTa rAMbrMHHUX 3HaHb 3i cneuianbHocTi/Disciplines for acquiring in-depth
knowledge of the specialty
o o1 gﬂ:;;éurzﬂﬁ;iiﬂg?zggﬁgx pocnipxeHb B MapkeTuHry / Methodology of Scientific 50 Exsamen / Exam
1002 e e pemelomiel MK TEXHQTGr MAKEEns [ 5.0 | exsamen  Bxa
M0 03 | i eonpay ™ C1"oMI TMOGEM Pradom] 5.0 | ecsamen  Bxam
110 04 E:Ir%ﬁggizaHHﬂ €KOHOMIiYHUX cncTeM i npouecis / Modeling of Economic Systems and 50 Exsamen / Exam
HaB4anbHi ancumnninm gns 3006yTTa yHiBepcasibHUX KOMNeTeHTHoCTeln gocnigHuka/Disciplines for the acquisition
of universal competences of the researcher
110 05 Sq%:)a\/gi;?/:iic'*t?v%ggzo-iHHOBaUMHOT aisnbHocTi / Organization of Scientific and 5.0 Ek3ameH / Exam
10 06 i’;\g;gzg;;i npobnemu neparoriku Buwoi wkonm / Actual Problems of Higher School 2.0 3anik / Final test
ro 07 MNMeparoriyHa npakTuKka / Pedagogical Practice 3.0 3anik / Final test
BUWBIPKOBI ocBiTHi komnoHeHTW/Elective components
Bunbipkosi KOMNOHEHTU LUKy npodecinHoi niarotosku/Professional training cycle
rnB 01 OCBIiTHin kKoMnoHeHT 1 ®-KaTasnory / Educational Component 1 from P-Catalogue 4.0 3anik / Final test
B 02 OCBITHIn KOMNOHEHT 2 ®-kaTanory / Educational Component 2 from P-Catalogue 5.0 Ek3ameH / Exam
B 03 OCBIiTHIn KoMNOHeHT 3 ®-kaTanory / Educational Component 3 from P-Catalogue 5.0 Ek3ameH / Exam
3arajbHuii obcar HopMmaTUBHUX KoMMoHeHTiB OlN/Total scope of the required 42
components:
3aranbHuii obcar BubipkoBux komnoHeHTiB Ol/Total scope of the elective 14
components:
O6cAr 0CBITHIX KOMMOHEHTIB, WO 3abe3nevyoTb 3400yTTA KOMNETEHTHOCTEN
Bu3Ha4eHux CBO/Total scope of the educational components aimed at acquisition of 42
competencies specified in the Higher Education Standard:
3AFANTBHUI OBCAr OCBITHBLOI MPOrPAMU/TOTAL SCOPE OF THE EDUCATIONAL 56

PROGRAMME
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3. CTPYKTYPHO-JIOIN4YHA CXEMA OCBITHbOI MPOrPAMU/STRUCTURAL-AND-LOGICAL
SCHEME OF THE EDUCATIONAL PROGRAMME

Opramamis Pinccopeari Imosenes nos2 X
mayroEC- 3TN EayEoBOl ZTHEOCTL
moBarmEmOT maywosol Yacrioea 1. Hayxosi
mixmemocTi Fammocr aocriTsenn
Merogoaonx
S 05.104:00:..!: Asryami npodasu Iwm MOB2 11X
sacamt mayKoBol ‘EEYEOBO! TATLEOCTL.
J0CTITERMD: B : mexzrorixg srmol ? s
AEERCTL e Haceea 2. Hayxosa
MapeTITY :
Cysacka mapatersa Prar T pp— Tezarormma Ocerreit
MIDKSTHRTY B YMOBEX eyeacm: mpeETINE EOMDORERT |
S— opuamim @.xaraory
prsirra Temomorti ¥
e Ocaimuit
riv—
Mozemonaray g
exomoMiTIn - ¥
cHeTeM i
mpouesis
Ocairaiit
KoMmOoReRT 3
$-rararory
v

Hanncanna arcepramiinoi poSotn

1 cemectp

2 cemectp

3 cemecTp

4 cenectp

Organization of Philosophical :
Seientific and Foundations of &FDEE,;sm{uf‘h )
Innovative Activities Scientific ientists. Part i caderme
Activities sard
| T
L I
Methodobegy of Philosophical EEEE—
R i Fouadatiasof Actual Problems of Scientists, Pat 2, Sciectific
EAICh 1. 1entific School Pe -
Marketing Activitios Higher edagogy Communicatioa

¥

Marketing Analytics

Moder Paradigmof Based onModam Pedagogical Elective
Marketing in The Information Practice Educational
Conditions of Innovate Technologies Componmt |
Economy fromP-
/ Catalogue
/ Elective
Educational
Component2
Modelingof fromP-
Economic Systems
and Processes Catalogue
Elective
Educational
Component 3
from P-
Caulogue

Writing a dissertation

1 semester

2 semester

3 semester

4 semester
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4. HAYKOBA CKJIAOOBA/SCIENTIFIC COMPONENT

NNAH HAYKOBOI POBOTHU

3pobyBaua ctyneHs pokrtopa dinocodii*

*) Y pa3i [OCTPOKOBOIro 3axXMCTy AucepTauinHoi poboTn iHAMBIAYaAbHWUA NAaH HayKoBOi poboTu
MOXXe ByTn CKOpUroBaHUN.

Pik
niaroToBKu

3MicT HayKoBOi poboTu acnipaHTa

dopmMa KOHTpPOJIO

1 pik

CkNafaHHs iHAWBIAYaNbHOr0O MiaHy HayKoBOI
poboTK acnipaHTa Ta NOro 3aTBEPAXKEHHSA Ha
BYeHin paai HHI/dakynbTeTy. Bnbip Ta
06r'pyHTYBaHHSA TEMMW BJIACHOIO HAYKOBOIO
00CTiO>KeHHS, BU3SHAYEeHHSA 3MIiCTy, CTPOKIB
BWKOHaHHA Ta obcary HaykoBux pobiT; Bubip Ta
06rpyHTYBaHHS MeTOA0/10riT NpoBeLeHHS BacHOro
HayKOBOIro OOCAIAXKEHHS, 34iINCHEHHA Ornaay Ta
AHanNi3y iCHYYMX Nornaais Ta Nigxoais, Wo
pPO3BMHYINCS B CyYacHin Hayui 3a obpaHum
HanpaMmoM. OhopMAEHHSA OTPUMaHUX pe3ysbTaTiB B
TEKCTi gucepTauinHOro 4oCnig)XeHHs.

Mnigrotoska Ta nybnikauia He MeHwe 1-i cTaTTi y
HayKOBUX BNAAHHSAX, BKJIOYEHNX 00 nepeniky
HayKOBUX PaxoBUX BUAaAHb YKpaiHu, abo y
nepiognYHNX HayKoBMX BUAAHHSAX MPOiHAEKCOBAHUX
y 6a3ax gaHmnx Web of Science Core Collection
Ta/abo Scopus (A0 Takux MOXYTb ByTn 3apaxoBaHi
0OHOOCIBHI MOHOrpadii, Lo peKoMeHOoBaHi o
OPYyKy ByeHoto pagoto YHiBepcMTeTy Ta NponLan
peueH3yBaHHA abo NaTeHT Ha BMHaXiA, Lo
MPONLWOB KBaNiikauinHy ekcrnepTnly Ta
be3nocepenHbLO CTOCYETLCA HAYKOBMX pe3yJsbTaTiB
oncepTauii).

3BiTYBaHHSA NPO Xii BUKOHAHHSA
iHOMBIAYaNbHOrO NJaHy
HaykoBoOi poboTu acnipaHTa
OBiYi Ha piK 3 MpeACcTaB/IeHHAM
NiaTBEPOXXYIOHYNX MaTepianis
Mpo HAayKOBI pe3ynbTaTu
(ny6nikauii, naTeHTn TOLLO).

2 pik

MpoBeneHHA Nig KepiBHULTBOM HayKOBOIo
KepiBHMKa BNAaCHOro HayKoBOro OOCAIAXKEHHS, WO
nepenbayac BMpilLEeHHS OOCNIAHULbLKNX 3aBAaHb
LWISAXOM 3aCTOCYBaHHSA KOMMJIEKCY TEOPETUYHUX Ta
eMnipn4yHmnx metogis. OPopMaeHHs OTPUMaHUX
pe3ynbTaTiB B TEKCTI ANUCepTaLinHOro
0OCNIOXKEHHS.

MNigrotoska Ta nybnikauia He MeHwe 1-i cTaTTi y
HayKOBUX BNAAHHSAX, BKJIKOYEHUX 00 nepeniky
HayKoBuX haxoBUX BUAaHb YKpaiHu, abo y
nepiognyYHNUX HayKoBMX BUAAHHSAX MPOiHAEKCOBAHUX
y 6a3ax gaHmux Web of Science Core Collection
Ta/abo Scopus (A0 Takux MOXYTb ByTn 3apaxoBaHi
04HOOCIBHI MOHOrpadii, Lo peKoMeHAoBaHi o
NPYKYy ByeHoto pafoto YHiBepcUTeTy Ta nponam
peueH3yBaHHA abo MaTeHT Ha BMHaXxiAd, Wo
MPONWOB KBanidikauinHy ekcrnepTunly Ta
be3nocepenHbLO CTOCYETLCSA HAYKOBUX pe3ynbTaTiB
ancepTtauil.

3BiTYBaHHSA NPO XiA BUKOHaHHSA
iHOMBIAYaNbHOrO NJaHy
HayKoBoOi poboTu acnipaHTa
OBiYi Ha piK 3 MpenCcTaB/IeHHAM
NiaTBEPAXXYHOYNX MaTepianis
Mpo HAayKOBI pe3ynbTaTu
(ny6nikauii, naTeHTn TOLLO).
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Pik | . . :
. 3micT HaykoBoi poboTu acnipaHTa dopMa KOHTpO
|n|p.r0TOBKu Y P P P poJio
AHai3 Ta y3arajbHeHHSA OTPMMaHUX pe3ynbTaTiB
B/IACHOr0 HayKOBOI0 AOCNIAXKEHHS; 0brpyHTyBaHHS
HayKOBOi HOBM3HWN OTPUMaHKX pe3ynbTaTiB, ix
TeopeTuyHoro Ta/abo NpakTUYHOro 3HaYEeHHS.
OcopMneHHa oTpUMaHNX pe3ynbTaTiB B TEKCTI
oncepTauinHOro AOCAIAXKEHHS. . .
. X . . . 3BiTYBaHHSA NPO Xifi BUKOHAHHSA
MNigprotoska Ta nybnikauia He MeHwe 1-i cTaTTi y ; ;
: iHOVBiAYaNbHOIro NAaHy
HayKOBUX BUAAHHAX, BKJKOYEHUX A0 nepeniky ; )
. HaykKoBOi poboTun acnipaHTa
: HayKOBUX paxoBUX BUAAHb YKpaiHu, abo y e )

3 pik . NBiYvi Ha piK 3 NpeACcTaBNEeHHAM
nepioaAnYHNX HayKOBUX BUAAHHSAX NIATBEPIKYIONMX MATEpiaie
npoiHaekcoBaHnx y 6asax gaHux Web of Science PAXY P

: Npo HayKoBi pe3ynbTaTu
Core Collection Ta/abo Scopus (40 TakKNx MOXYTb )

: P (nybnikauii, naTeHTn TOLLO).

OyTuK 3apaxoBaHi 0aHOOCIOHI MOHOrpadil, Lwo
pekoMeH0BaHi A0 APYKY ByeHowo panoto
YHiBepCcUTETY Ta NPOMLNK peleH3yBaHHA abo
naTeHT Ha BUHaXiA, WO NPONLLOB KBanidikaLlinHy
ekcnepTuly Ta 6e3nocepefHbO CTOCYETLCSA
HayKOBUX pe3ynbTaTiB Anceprauil.
OcopMneHHa HayKoBUX AOCATHEHb acnipaHTa y 3BiTYBaHHSA NPO XiA BUKOHaHHSA
BUIA4I AncepTauii, nigBeaeHHs nigcyMKiB woao  |iHAMBiAyanbHOro nnaHy
MOBHOTW BUCBIT/IEHHSA pe3yfibTaTiB AucepTalii B HaykKoBOI poboTun acnipaHTa Ta
HayKOBUX CTaTTAX BiAMNOBIAHO YAHHNX BUMOT . npeseHTaUia aucepTaLlinHoOro

4 pik BnpoBap)XeHHS oaep)XaHUX pe3ynbTaTiB Ta NOCNIAXEHHA Ha 3acifaHHi
OTPMMaHHA NiATBEPA)KYBAaSIbHUX AOKYMEHTIB. Kaenpu y TepMiHU
Mpoxoa>KeHHs npoLenypu atecTauii pa3oBoio BCTAHOB/IEHI HOPMATUBHMUMU
crewuianizoBaHoOK BYEHOI pafolo Ha MiacTaBsi nOKyMeHTamu. MNybnidyHnn
ny6niYHOro 3axmMCcTy HayKOBUX OOCArHEHb y hOpMi  [3axnCT AncepTalii B pa3osin
ancepTauil. CreuianizoBaHin BYeHin pagi.

SCIENTIFIC WORK PLAN
candidate for the degree of Doctor of Philosophy*

*) In case of early defense of the dissertation, the individual plan of the scientific work may be
adjusted.



A year
of
training

The content of the graduate student's
research work

Form of control

1 year

Compilation of an individual plan of a graduate
student's scientific work and its approval by the
academic council of the National Institute of
Advanced Studies/faculty. Selection and justification
of the topic of one's own scientific research,
determination of the content, deadlines and scope
of scientific works; choosing and justifying the
methodology of conducting one's own scientific
research, carrying out a review and analysis of
existing views and approaches that have developed
in modern science in the chosen direction.
Presentation of the obtained results in the text of
the dissertation research.

Preparation and publication of at least 1 article in
scientific publications included in the list of
specialized scientific publications of Ukraine, or in
periodical scientific publications indexed in the Web
of Science Core Collection and/or Scopus databases
(these may include individual monographs that are
recommended to be printed by the Academic
Council of the University and have undergone peer
review or a patent for an invention that has passed
a qualification examination and is directly related to
the scientific results of the dissertation).

Reporting on the progress of
the implementation of the
individual plan of the graduate
student's scientific work twice a
year with the presentation of
supporting materials on
scientific results (publications,
patents, etc.).

2 year

Under the guidance of a scientific supervisor,
conducting own scientific research, which involves
solving research tasks by applying a complex of
theoretical and empirical methods. Presentation of
the obtained results in the text of the dissertation
research.

Preparation and publication of at least 1 article in
scientific publications included in the list of
specialized scientific publications of Ukraine, or in
periodical scientific publications indexed in the Web
of Science Core Collection and/or Scopus databases
(these may include individual monographs that are
recommended to be printed by the Academic
Council of the University and have undergone peer
review or a patent for an invention that has passed
a qualification examination and is directly related to
the scientific results of the dissertation.

Reporting on the progress of
the implementation of the
individual plan of the graduate
student's scientific work twice a
year with the presentation of
supporting materials on
scientific results (publications,
patents, etc.).

3 year

Analysis and generalization of the obtained results
of own scientific research; substantiation of the
scientific novelty of the obtained results, their
theoretical and/or practical significance.
Presentation of the obtained results in the text of
the dissertation research.

Preparation and publication of at least 1 article in
scientific publications included in the list of
specialized scientific publications of Ukraine, or in
periodical scientific publications indexed in the Web
of Science Core Collection and/or Scopus databases
(these may include individual monographs that are
recommended to be printed by the Academic
Council of the University and have undergone peer
review or a patent for an invention that has passed
a qualification examination and is directly related to

the scientific results of the dissertation.

Reporting on the progress of
the implementation of the
individual plan of the graduate
student's scientific work twice a
year with the presentation of
supporting materials on
scientific results (publications,
patents, etc.).

18/22



19/22

A year The content of the graduate student's
of Form of control
. research work

training|

Reporting on the progress of
the implementation of the
individual plan of the graduate
student's scientific work and
the presentation of the
dissertation research at the
meeting of the department
within the terms established by
regulatory documents. Public
defense of the dissertation in a
one-time specialized academic
council.

Designing the scientific achievements of the
graduate student in the form of a dissertation,
summarizing the completeness of the coverage of
the results of the dissertation in scientific articles in
accordance with current requirements.

4 year [Implementation of the obtained results and receipt
of supporting documents.

Passing the attestation procedure by a one-time
specialized scientific council based on the public
defense of scientific achievements in the form of a
dissertation.

5. ®OPMA ATECTALII 30,06YBAYIB BULL,Oi OCBITU/ THE FORM OF ATTESTATION FOR
DEGREE PURSUERS

BunyckHa aTecTauia 3006yBaYiB BNLWOI OCBITN 3@ OCBITHbO-HAaYKOBOK MPOrpaMolo «MapKeTUHr»
cneuianbHocTi 075 «MapkeTuHr» 34iNcHETLCA Y ddopMi Ny6nivYHOro 3axncTy amcepTtauinHoi poboTu
Ta 3aBepLUYETbCA BUAAYe0 JOKYMeHTa BCTaHOBJIEHOr O 3pa3Ka Nnpo NPUCYAXKeHHS CTyNneHs AOoKTopa
inocodii 3 NPUCBOEHHAM KBanidikauil « 4OKTOp (ifocoii 3 MapKeTUHry».

BignosigHO A0 BMMOr 00 ohOpMJIEHHS AMCepTaLlil oOMH aBTOPCbKNI apKyw AopiBHioe 40 Tuc.
OPYKOBaHMX 3HaKiB, BPaxoByun undpu, po3aisioBi 3HaKM, MPOMIXKKKN MiXK C/10BaMu, WO CTaHOBUTb
6113bKO 24 CTOPIHOK OPYKOBAHOIr0 TEKCTY Npu ohopMeHHI ancepTauii 3a 4ONOMOrok
KOMM'IOTEPHOT TEXHIKN 3 BUKOPUCTaHHSAM TEKCTOBOro pefakTtopa Word: wpudT - Times New Roman,
po3Mip wpudTy - 14 pt.

OuncepTauis Ha 3006yTTSH HayKOBOro CTyrneHa KaHanaaTa HayK NoBMHHa maTu obecar 7,6-10,1
aBTOPCbKUX apKyLliB, ohopMJIeHUX BiAMOBIAHO 40 BMMOT, yCTaHoBsieHUX MOH. MNMpn BUKOPUCTaHHI
LMX BUMOT WOAO0 MaKCMManbHOro Ta/abo MiHiMmanbHOro obcary oCHOBHOIO TEKCTY AucepTauil Ha
3006yTTA HAYKOBOIro CTyneHsa AokTopa dinocodii, hakTn4HO 06CsAr OCHOBHOIO TEKCTY Ma€e
CcTaHoBUTKM 160-212 cTopiHOK A4,

KeanighikauiiHa poboTa NepeBipAETLCA Ha NlariaT Ta Micna 3aXUCTy PO3MILLYETLCA B Peno3nTopil
HTB YHiBepcuTeTy N8 BiJIbHOrO A0OCTYNYy. BunyckHa aTecTauia 34iNCHIOETLCA BIiAKPUTO Ta
ny6niyHo.

The graduation certification of students of higher education in the educational-scientific program
"Marketing" specialty 075 "Marketing" is carried out in the form of a public defense of the
dissertation work and ends with the issuance of a document of the established model on awarding
the degree of Doctor of Philosophy with the qualification "Doctor of Philosophy in Marketing".
According to the requirements for the design of the dissertation, one author's sheet is equal to
40,000 printed characters, including numbers, punctuation marks, spaces between words, which is
about 24 pages of printed text when designing a dissertation using computer technology using the
Word text editor: font - Times New Roman, font size - 14 pt.

The dissertation for obtaining the scientific degree of candidate of sciences must have a volume of
7.6-10.1 author's sheets, drawn up in accordance with the requirements established by the Ministry
of Education and Science. When using these requirements regarding the maximum and/or minimum
volume of the main text of the dissertation for obtaining the scientific degree of Doctor of
Philosophy, in fact the volume of the main text should be 160-212 A4 pages.

The qualification work is checked for plagiarism and after protection is placed in the NTB repository
of the University for free access. Graduation certification is carried out openly and publicly.
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6. MATPULA BIAMNOBIAHOCTI MPOrPAMHUX KOMMNETEHTHOCTEA KOMMOHEHTAM
OCBITHbOI MPOrPAMU/COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES WITH

PROGRAMME COMPONENTS

30 01|30 02|10 01|10 02|10 03|10 04|10 0510 06|10 07
3Ko01| X X X X
3K 02 X X X X
3K 03 X X X X
3K0o4| X X X
®PK 01 X X
PK 02 X
®K 03 X X X X
PK 04 X X
®K 05 X X
DK 06 X X
oK 07] X X X
®PK 08 X X X
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7. MATPULUA 3ABE3NEYEHHA MPOrPAMHUX PE3YJIbTATIB HABYHAHHA BIANOBIAHUMU

KOMMOHEHTAMU OCBITHbOI MPOrPAMN/ COMPLIANCE MATRIX OF PROGRAMME
LEARNING OUTCOMES WITH PROGRAMME COMPONENTS

30 01|30 02|10 01110 02(r10 03|10 0410 05|10 06|10 07
nPHO1| X X X X
MPH 02 X X X
nPH 03] X X X X X X
[PH 04 X X X X X X
MPH 05| X X X X X
MPH 06| X X X X
rPH 07 X X X X X
lPH 08 X X X
rPH 09 X X X
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