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NMPEAMBYVYJIA / PREAMBLE

PO3POBJIEHO / DESIGNED

PO3POBJIEHO npoeKTHO rpynoto:

KepiBHUK NpOeKTHOI rpynu

3o03ynboB OnekcaHap BikTopoBuY, KaHOMAAT EKOHOMIYHUX HayK, Nnpodecop, npodecop Kadenpun
MPOMNCIIOBOIr0 MapKeTuHry, rapaHT OMNM "MpoMuUcnoBuin MapkeTUHr" gpyroro (Marictepcbkoro)
piBHS OCBITK

YneHu npoeKTHOI rpynu:

Jinnuk lpuHa BikTopiBHa, npe3mnaeHT 'O «YKpaiHCbKa acoluiauia MapKeTUuHry»

ConHues Ceprin Onekcinoesuny, okTop isnkKo-MaTeMaTU4YHUX HaYyK, Npodecop, 3aBigysay Kadenpwu
MPOMUC/IOBOr0 MapKeTUHry

Wynbrina JiogMmuna MuxannisHa, [OKTOP EKOHOMIYHUX HayK, Npodecop, npodecop Kadenpu
MPOMUCJSIOBOr0 MapKeTUHry

f13BiHCbKa Hapia BikTopiBHa, KaHONOAT €KOHOMIYHMX HayK, AOLEHT, OOUEHT Kagenpu
MPOMUC/IOBOr0 MapKeTUHry

LlapboBa TeTsaHa OnekcaHApiBHa, KaHONAAT €KOHOMIYHUX HayK, AOLEHT Kadeapu NpOMUCIOBOro
MapKeTUHry

MoponsH Onekcangp Onerosuy, 3006yBay

NMOroa>XeHO / AGREED:

HaykoBo-MeToamn4YHa KoMicia YHiBepcuTeTy 3i cneuianbHocTi D5 «MapkeTuHr»/ The Scientific and
Methodological Commission of the University on specialty D5 "Marketing" / (npoTokon / minutes of
meeting Ne___ Bif / dated 2025)

onosa HMKY/Head of SMCU moamnna WYJNbIIHA/ Liudmyla SHULHINA

MeToaun4Ha paga KIl im. Iropsa Cikopcbkoro / The Methodological Council of Igor Sikorsky Kyiv
Polytechnic Institute (npoTokon / minutes of meeting Ne___ Big / dated 20))
Fonosa MeToaun4Hoi paau / Head of the Methodological Council

TeTsaHa XKEJNNACKOBA / Tetiana ZHELIASKOVA

BPAXOBAHO / CONSIDERED:

1.YYMHHMIM CTaH4apT BULLOI OCBITK 3a cneuianbHicTioO 075 MapKeTUHI ons Apyroro (Marictepcbkoro)
piBHS BMLWOI ocBiTN (Haka3z MOH Ne 960 Big 10.07.2019).

URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-osvita/zatverdzeni%20standarty/2019/11/11/2
019-11-05-075-marketing-magistr.pdf

2. PekoMeHpauUii 3 BpaxyBaHHS 3ayBa)KeHb Ta CNabKux CTOPiH 3a CTPYKTYPOK Ta 3MICTOM OCBIiTHbLOI
nporpamMmu 3a pesysibTaTaMn akpeauTaLin OCBITHIX Nporpam yHisepcuTeTy. MeToAnYHa paja Bif
01.02.2024.URL: https://osvita.kpi.ua/mr_04_2023-2024

3. Pe3ynbTaTu BHYTPILLHbOrO CamMoaHanily, npono3unuii poboToaasLiB, akageMi4yHOI CNiIbHOTK Ta
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3006yBayiB opyroro (MaricTepcbKoro) piBHs BMLLOI OCBITW OO0 3MiCTY OCBIiTHbO-MPOdeCinHoI
nporpamu, BHeceHi Ao 06roBopeHHs Ha 3acifaHHi Kadenpn NMPOMMCIIOBOr0 MapKEeTUHTY.

4. ObroBopeHHSs npono3uuin Big poboToaasUiB, akaAeMIYHOI CNiNbHOTK Ta 3400yBaYiB Apyroro
(MaricTepcbkoro) piBHSA BMLLOT OCBITU WOAO0 3MICTY, AKOCTi Ta YAOCKOHA/IEHHSA OCBIiTHbO-
npocdecinHoi nporpamMm Ha 3acigaHHax HMKY D5 MapkeTuHr.

5. MocTtaHoBa KMY Big 29.04.2025 Ne 266 «[po 3aTBEPAKEHHSA Mepeniky rasaysen 3HaHb i
cneuianbHocTen». URL: https://zakon.rada.gov.ua/laws/show/266-2015-%D0%BF#n11

7. HauioHanbHa paMKa KBanipikauin. 3aTBepaeHa noctaHoBoo KMY Ne 1341 Big 23.11.2011p.

8. PeueHsii, Biarykun poboTtoaaBLiB, CTENKXONAEPIB Ta pe3ybTaTn NrPOMaACcbKoro obrosopeHHs
000 3MICTY, AKOCTI Ta YAOCKOHas/IeHHSA OCBITHLO-NPOgECinHOI NporpamMu.

9. [loBiAHWK 3arafibHOYHIBEPCUTETCLKMX HaBYaIbHUX AUCLUMAIH ANS PO3POOHUKIB OCBITHIX
nporpaM. YxsaneHo MetoaundHoto Pagoto Kl im. Irops Cikopcbkoro

(npoTokon Ne 6 Big 10.04.2025). URL: https://osvita.kpi.ua/dovidnyk

10. NonoxxeHHsa npo ocBiTHI Nnporpamm KIl imM. Iropsa CikopCcbKoro (3aTBepaA>XeHO Ta BBEAEHO B fit0
Haka3om Ne HO1/232/25 Big 24.03.2025 "lMpo 3aTBepOxeHHs MNon0XKeHHS Mpo oCBiTHI nporpamu K|
iM. Iropsa Cikopcbkoro"). URL: https://osvita.kpi.ua/node/137

11. ®opma onucy ocBiTHLOI Nporpamu B KIl iM. Iropsa Cikopcbkoro. URL:
https://osvita.kpi.ua/node/137

12. Haka3 HO[ 362-25 Bifg 25.04.2025 «[1po niaHyBaHHA Ta opraHi3auito oCBiTHLOro Npouecy Ha
2025-2026 HaB4anbHUM pik». URL: https://document.kpi.ua/2025 HOD-362-25). HEMAE PE3YJIbTATY

EBOJIIOLUIA OCBITHbOI MPOrPAMU / EVOLUTION OF THE EDUCATIONAL PROGRAMME


https://osvita.kpi.ua/dovidnyk
https://osvita.kpi.ua/node/137
https://osvita.kpi.ua/sites/default/files/downloads/Forma_Opys_OP.docx
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1. NPO®JIb OCBITHbOI MPOrPAMM / EDUCATIONAL PROGRAMME PROFILE

1 - 3aranbHa iHdopmMauia / General information

MNoBHa Ha3Ba 3akjiafy BULLOI OCBiTK Ta

HaB4asbHoOro nigposainy / Full name of

higher education institution and faculty
/ educational and scientific institute

HauioHanbHU TEXHIYHWUNA
yHiBepcuTeT YKpaiHu
«KNiBCbKUM NONITEXHIYHNIA
IHCTUTYT iMeHi Irops
Cikopcbkoro», ®akynbTeT
MeHeLXXMeHTy Ta
MapKeTUHry

National Technical University
of Ukraine «lgor Sikorsky Kyiv
Polytechnic Institute»,
Faculty of Management and
Marketing

CTyniHb BULLOT OCBITW Ta Ha3Ba

0CBiTHbOI KBanidikauii / Higher

education degree and education
qualification title

CTyniHb MaricTpa
MaricTp MapKeTUHry

Master Degree
Master of Marketing

OdpiuinHa Ha3Ba OCBITHLOI NMporpamm /
Educational programme official title

MPOMUCNOBUIA MapKeTUHT

Industrial Marketing

Tun gunnaomy Ta o6car oCBiTHLOI
nporpamu / Diploma type and
educational programme volume

Ounnnom maricTpa, 90
KpeauTtis EKTC, TepMiH
HaBYaHHSA 1 pik 4 micaui

Master diploma, 90 credits
ECTS, training period 1 year
4 month

IHdbopMauisa npo akpeguTadito /
Accreditation information of the
educational programme

AkpegntosaHo HA34BO,
cepTudikaT BiNnCHMA [0
2026-07-01

Accredited by NAQA,
cetificate No valid to
2026-07-01

Linkn, piseHb BULLOI 0CcBiTK / Education
cycle, level of higher education

HPK YkpaiHn - 7 piBeHb
QF-EHEA - npyruni unkn
EQF-LLL - 7 piBeHb

NQF of Ukraine - 7 level
QF-EHEA - 2 cycle
EQF-LLL - 7 level

Mepepnymosun / Prerequisites

HasaBHICTb CTyneHs
bakanaspa

Bachelor Degree

dopmun 3006yTTA oCBiTK / Forms of
Education

OyHa (peHHa); 3ao4.;

full-time; part-time;

MoBa(un) BuknagaHHs / Language(s) of
instruction

YKpaiHCbKa

Ukrainian

IHTepHeT-aapeca po3MilleHHS
ocBiTHbOI nporpamu / URL of the
educational programme

https://osvita.kpi.ua/D5_OPP
M _PM

2 - MeTa ocBiTHbOI nporpamu / Educational programme purpose

MigroToBKa axiBLiB, 34aTHNX PO3B’'sA3yBaTH
CKJlagHi cneuiasizoBaHi 3aBAaHHA B cdepi
MapKeTUHIrOBOI AifANbHOCTI, 34INCHIOBATH i
3abe3mnevyBaTn MiXKKYJIbTYPHY haxoBy
B3aEMOLII0 NMpeacTaBHUKIB HAayKOBOI CMiJIbHOTN,
CrpsAMOBaHYy Ha iHTerpaLito YHIBepCUTeTCbKOl
OCBITW B €EBPONENCbKNIA OCBITHbO-HAaYKOBUM
MPOCTIp WASXOM iHTepHauioHanizauil
OCBITHBOIO NpoLECY B YMOBax CTasioro
iHHOBALIMHOMO HAaYKOBO-TEXHIYHOIO PO3BUTKY
CycCninbCTBa Ta hopMyBaHHSA BUCOKOI
afJanTMBHOCTI 3400yBayiB BULLOT OCBITK B
yMOBax TpaHcdOopMaLii puHKyY npaui 4epes
B3aEMOAit0 3 poboToAaBUAMKU Ta iHLWIWMMN
cTenkxongepamu.

Training of specialists capable of solving
complex specialized tasks in the field of
marketing activities, to implement and ensure
intercultural professional

interaction representatives of the scientific
community aimed at the integration of
university education in the European
educational and scientific space through the
internationalization of the educational process
in conditions of sustainable innovative scientific
and technical development of society and
formation of high adaptability of students of
higher education in the conditions of
transformation of the labor market through
interaction with employers and other
stakeholders.
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3 - XapakTepucTuKa ocBiTHbOI nporpamu / Educational programme characteristics

MpeameTHa o6nacTtb / Subject area

Ob6’eKT BUBYEHHS: MAapPKETUHIOBa Ais/IbHICTb SK
hopma B3aeMonii cyb'eKTiB pUHKOBUX BiAHOCUH
019 3a0BOJIEHHSA X EKOHOMIYHUMX Ta
couiasibHUX iHTepeciB.

Lini HaB4aHHS: NigroToBKa daxiBLuiB, SKi
BOJIOAIIOTb CYyHYaCHUM €KOHOMIYHUM MUCIEHHAM
Ta BiANOBIAHUMN KOMMETEHTHOCTAMM,
HeobXigHMMK ONns BUpiWeHHA Nnpobnem i
pO3B’'A3aHHA CKJaQHUX 3a4ayY MapKeTUHIOBOI
nianbHOCTI, Wo nepenbayatoTb NPOBEAEHHS
nocnigXeHb Ta/abo 34iNCHEHHSA iIHHOBALLIN

Ta XapaKTepun3lyTbCHd HEBU3HAYEHICTIO YMOB i
BUMOT .

TeopeTUYHMI 3MICT NpeaMeTHOI obnacTi: cyTb
MapKeTUHIy K Cy4aCHOT KOoHLenuil ynpaBaiHHS
Bi3HecoM; MOHATINHO-KATEropinHNIA anapar,
NPUHUWMN, PYHKLIT, KOHLUENUil MapKeTUHry Ta
IX icTOpuYHI NepeaymoBu; cneyndika
OifaNbHOCTI PUHKOBUX CYyB'EKTIB y pi3HUX chepax
Ta Ha Pi3HUX TUMax PUHKIB; 3MICT
MapKeTUHIroBOI Ais/IbHOCTI, po3pobaeHHs
MapKeTUHIroBUX CTpaTerin Ta popMyBaHHS
YMpPaBAiHCbKMX pilleHb Yy chepi MapKeTUHry.
MeToau, METOANKUN Ta TEXHOJOrIT:
3arajibHOHaYyKOBIi Ta creuiajibHi MeToau,
npodecinHi MeToOnKK Ta TeXHONOrii, HeobxigHi
ons 3abesnedyeHHs eheKTUBHOI MapKEeTUHIOBOI
OitNbHOCTI.

IHCTpyMeHTU Ta obaagHaHHA: CyYacHi
YHiBepca/ibHi Ta cneuianizoBaHi iHpopMaLinHi
CUCTEMM | MPOorpamHi NpoayKTn, HeobxiaoHi ans
MPUUHATTA Ta iMNJIeMeHTaU il MapKeTUHI0BUX
YMPaBAiHCbKUX pilleHb.

Object of study: marketing activity as a form of
interaction of subjects of market relations to
satisfy their economic and social interests.
Training goals: training of specialists who
possess modern economic thinking and the
relevant competencies necessary for solving
problems and solving complex tasks of
marketing activities, which involve conducting
research and/or implementing innovations and
are characterized by the uncertainty of
conditions and requirements.

Theoretical content of the subject area: the
essence of marketing as a modern concept of
business management; conceptual and
categorical apparatus, principles, functions,
concepts of marketing and their historical
prerequisites; the specifics of the activities of
market entities in different areas and on
different types of markets; content of marketing
activities, development of marketing strategies
and formation of management decisions in the
field of marketing.

Methods, techniques and technologies: general
scientific and special methods, professional
methods and technologies necessary to ensure
effective marketing activities.

Tools and equipment: modern universal and
specialized information systems and software
products necessary for making and
implementing marketing management
decisions.

OpieHTauina ocBiTHLOI Nnporpamm / Scope

OcBiTHbO-NpodeciHa

Educational and professional

OcHoBHUM (POKYC OCBITHb

oi nporpamum / Main focus

YnpaB/iiHHA MapKeTUHIOBOKO OiA/IbHICTIO
rocnofaptoroymx cy6’ekTiB, O NpaLlooTb Ha
NMPOMUCJIOBOMY PUHKY.

Kno4oBi csioBa: MapKeTUHI, MPOMUCIIOBUIA
MapKeTWUHI, MPOMUCJIOBUA PUHOK, YNpaBiHHSA
CUCTEMOI MapKeTUHIy NMPOMKCII0BO-
BUPOBHMYOro NigNpmeMCcTBa, ToBapHa
iIHHOBaLiNHI NONITUKa NPOMMUCIIOBOIro
nignpuMeMCTBA, CTPaTEeriYHUN MapKeTUHr

Management of marketing activities of business
entities operating in the industrial market.
Keywords: marketing, industrial marketing,
industrial market, management of the marketing
system of an industrial-production enterprise,
product innovation policy of an industrial
enterprise, strategic marketing

Oco6nuBocTi OCBiTHbLOI Nnporpamu / Features
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YHiKanbHicTb ON «[MpoMNUCIOBUI MapPKETUHI»
Nossira€ y Tomy, Lo BOHa:

1. opieHTOBaHa Ha NiAroToBKY (haxiBUiB, WO
BONOAII0OTb 3HAHHAMU 3 YNPaBJiHHA
MapKeTUHIroBO LifANbHICTIO NiANPUEMCTB, LWO
NpauoTb Ha MPOMUCIOBOMY PUHKY;

2. nobynoBaHa Ha YHiKanbHUX TEOPEeTUKO-
MEeTOOUNYHUX Ta HaYKOBOMPaKTUYHUX po3pobkax
KOJIeKTMBY Kadenpwu, wo 3 1992 poky
3aiMa€eTbCa caMe npobnemMmamm NPOMMUCIOBOro
MapKeTWUHry, AOCBiAi cniBnpaui 3
NiANPUEMCTBaMM Ta HAYKOBUMU yCTaHOBaMu, y
T.4. HAH YKpaiHu, nos'a3aHUMun 3 BUpoOBHNYOLO
Ta HAYKOBO-TEXHIYHOW AiANbHICTIO; cniBnpaui 3
TEXHIYHMMU IHCTUTYTaMun, hakynbTeTamMum
YHiBEpCUTETY, NOro iHHOBaLIMHUMMN
nigpo3ginamu;

3. Kaghenpa NPOMUCTIOBOro MapKeTuHry byna
rnepLioto B YKpaiHi Ta AoHeOaBHa €QUNHOIO
Kahenpoto MapKeTUHry, ska crneuianizyeTbCs
caMe Ha NPOMMCIOBOMY MapKETUHTY;

4. nporpamMma Ma€ BUCOKY MPaKTUYHY
CNPSAMOBaHICTb: iHAUBIAYanbHi poboTn
CTYLEHTIB BUKOHYIOTbCS MO KOHKPETHUM
nignpnemMcTeam;

5. BUKnaga4i BAKOPUCTOBYIOTb BJIACHI HAayKOBI
po3p06bKK, aBTOPCbKi METOOMKWN, CyHaCHi OCBITHI
TexXHOoNorii.

The uniqueness of OP "Industrial Marketing" is
that it:

1. focused on the training of specialists who
have knowledge of managing the marketing
activities of enterprises operating in the
industrial market;

2. built on the unique theoretical-methodical and
scientific-practical developments of the staff of
the department, which since 1992 has been
dealing with the problems of industrial
marketing, the experience of cooperation with
enterprises and scientific institutions, including
NAS of Ukraine, related to production and
scientific and technical activities; cooperation
with technical institutes, faculties of the
university, its innovative divisions;

3. the department of industrial marketing was
the first in Ukraine and until recently the only
department of marketing that specializes in
industrial marketing;

4. the program has a high practical orientation:
individual works of students are performed at
specific enterprises;

5. teachers use their own scientific
developments, author's methods, modern
educational technologies.

4 - MpupaTHICTb BUNYCKHUKIB 0,0 NpaueBNaluTyBaHHA Ta NOAANbLUIOIro HaB4aHHA /
Eligibility of graduates for employment and further study

MpupaTtHicTh po npauesnawTtyBaHHA / Eligibility for employment

BignosigHo no [ep>aBHOro kKnacudikaTopy
npodecin OK 003:2010, y YnHHIN pepakuil,
BUMYCKHUKM MOXYTb NpaLoBaTh Ha nocajax,
Lo BiAMOBIAAOTb KAacnikauinHuM
YrpynoBaHHAM:

1233 KepiBHUKYN Nigpo3ainis MapkeTuHry (1233
OnpekTop 3 MapkeTuHry, 1233 HavasbHUK
Bigainy 36yTy (MapkeTuHry) Towo.)

1475 MeHepnxep (ynpasutesib) 3 MapKeTUHTY
2419.2 MpodecioHann y cepi MapKeTUHry,
e(eKTUBHOCTI rocnofapCbKoil AisfNIbHOCTI,
pauioHanizauii BMpobHNLUTBA, iIHTEeNeKTyasibHOI
BJIACHOCTI Ta iHHOBALINHOI AiANbHOCTI

According to the State Classifier of Professions
DK 003:2010, in the current version, graduates
can work in positions corresponding to the
classification groups:

1233 Heads of marketing departments (1233
Director of Marketing, 1233 Head of the Sales
(Marketing) Department, etc.)

1475 Marketing manager

Mopanbwe HaByaHHA / Further study

Mo>XNMBICTb NPOOOBXUTK OCBITY 3a TPETIM
(OCBITHLO-HayKOBMM) piBHEM BULLOI OCBITH.
Mo>xyTb HabyBaTn 00AATKOBUX KBaslidpikaLiln B
cucTeMi NicnagunaoMHOT OCBITW.

The opportunity to continue education at the
third (educational and scientific) level of higher
education. They can acquire additional
qualifications in the postgraduate education
system.
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5 - BuknapaHHA Ta ouiHioBaHHA / Teaching and assessment

BuknapaHHa Ta HaBYaHHA/Teaching and studying

3arasbHU CTUAb HaBYaHHA - NPobneMHoO-
OpiEHTOBaHMIN. BuknagaHHS NpoBOONTLCS Y
GopMi neKkuin, NPakTUYHUX Ta CEMIHAPCbKUX
3aHATb, BUKOHAHHS iIHOAMBIAYaNbHUX
CeMeCTpOBMX 3aBAaHb, KOHCYJIbTYBaHHA,
peani3auii iIHTepaKTUBHOIO HaBYaHHSA Y BUTNA4i
Kenc-3aBAaHb Ta AUCKYCiN Ha 3afaHy
TeMaTuKy. BUKopncToByoTbCA KypCcoBi poboTn,
OKpeMi enemMeHTN 3MiluaHOro HaB4aHHA,
3aCTOCYBaHHS iIHHOPMALINHO-KOMYHIiKaLinHMNX
TexHonorin (MaTepian MoXe HagaBaTUCh
OHNlaH, ANCTaHUINHO), NnepeaannioMHa
npakTuKa, ydacTb y BisHec-ceMiHapax, y4acTb Y
HayKOBUX KOH(epeHLUisax, HanncaHHA cTaTen Ta
Te3 3a pe3yJsibTaTaMu gucepTauinHoro
OOCNiO)XXEeHHS, BUKOHAHHSA MaricTepCbKoi
ancepTauil.

The general learning style is problem-oriented.
Teaching is conducted in the form of lectures,
practical and seminar classes, implementation
of individual semester tasks, counseling,
implementation of interactive learning in the
form of case tasks and discussions on a given
topic. Coursework, separate elements of
blended learning, application of information and
communication technologies (the material can
be provided online, remotely), pre-diploma
practice, participation in business seminars,
participation in scientific conferences, writing
articles and theses based on the results of
dissertation research, execution of a master's
thesis are used.

OuiHloBaHHA / Assessment

Bci BMAM HaB4YanbHOI AiS/IbHOCTI Ta KOHTPOJIbHI
3axoau (yCHi Ta MMCbMOBI 3aMliK1, eK3aMeHw,
MOLYJIbHi KOHTPOJIbHI pob0TY, TEeCTYyBaHHSA Ta
OMNUTYBaHHSA, iIHAUBIAYaslbHI CEMeCTPOBI
3aBJaHH$, OKpeMe OLiHI0BaHHA KypCcoBuMX pobiT,
3axXUCT MaricTepcbKol gncepTaLii) OLiHII0TbLCS
BiAMOBIAHO 0O PEMTUHIOBOI CUCTEMMU 3@
cTobasbHO0 LWKano 3 NoJanblunM
nepesefeHHAM B OLLIHKM YHIBEPCUTETCbKOI
LWKaan. TakoX MPOMi>KHOIO (hOPMOIO KOHTPOJIIO
€ KasieHJapHa aTecTaLis.

All types of educational activities and control
measures (oral and written assessments, exams,
modular control works, testing and surveys,
individual semester tasks, separate evaluation
of coursework, defense of a master's thesis) are
evaluated according to the rating system on a
one-to-one scale with subsequent transfer to
university grades scales Calendar certification is
also an intermediate form of control.
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6 - NMporpamMHi KoMmneTeHTHOCTI / Programme competencies

IHTerpanbHa KOMMNETEHTHICTb

/ Integral competence

30aTHICTb PO3B'sA3yBaTV CKAagHi 3agadvi i
npobnemun B chepi NPOMNCIOBOr0 MAapKETUHIY B
npodecinHin gisnbHOCTi abo y Npoueci HaBYaHHS,
wo nepenbayace NnpoBeAeHHSA OocnigxeHb Ta/abo
3[iNCHEHHS IHHOBALLI Ta XapaKTepPU3yeEThbCS
HEBU3HA4YeHIiCTIO YMOB i BUMOT .

The ability to solve complex tasks and
problems in the field of industrial marketing
in professional activities or in the learning
process, which involves conducting research
and/or implementing innovations and is
characterized by the uncertainty of
conditions and requirements.

3aranbHi komneteHTHocTi (3K)

/ General competencies

‘Z}l( 30aTHICTb MpuUAMaTM OBrpyYHTOBAHI pilLLEHHS Ability to make informed decisions
3K 30aTHICTb reHepyBaTK HOBI igel Ability to generate new ideas (creativity) and
02 (KpeaTMBHICTb) Ta 3HaHHSA knowledge
3K 30aTHICTb ouiHOBaTM Ta 3abe3nevyyBaTu The ability to evaluate and ensure the quality
03 AKICTb BUKOHYBaHUX pobiT of the work performed
3K 30aTHICTbL A0 apantadil Ta Al B HOBNX Ability to adapt and act in new situations
04 cuUTyauiax
gl5< 30aTHICTb 40 Mi>XocobucTicHOT B3aeMoaii Ability to interpersonal interaction
3K 30aTHICTb A0 nowyky, obpobneHHs Ta Ability to search, process and analyze
06 aHanisy iHpopMauii 3 pi3HMUX oXxepen information from various sources
3K 3ﬂ'aTH'CTb. BUABNATK IHILIATBY Ta Ability to show initiative and entrepreneurship
07 NiANPUEMANBICTb
3K 3MaTHICTL PO3POBNATYM NPOEKTY Ta Ability to develop and manage projects
08 yrnpasasaTu HUMU
3K 30aTHICTb A0 NpOBag)XeHHA npodecinHoi Ability to carry out professional activities in
09 OiSNbHOCTI B KOHTEKCTi CTanoro po3BuTKy the context of sustainable development
daxoBi komneteHTHOCTI (PK) / Professional competencies
30aTHICTb JIOFiYHO | NOCNiAOBHO The ability to logically and consistently
CK BiATBOPIOBATWN Ta 3aCTOCOBYBATU 3HAHHA 3 reproduce and apply knowledge of the latest
01 HaWHOBIWNX Teopin, meToaiB i NpakTn4iHUX | theories, methods and practical techniques of
MPUIOMIB MapKEeTUHIY marketing
3paTHicTL KOPEKTHO IHTEPTIPETYBaTH The ability to correctly interpret the results of
CK pe3ynbTaTn OCTaHHIX TEOPEeTUYHUX he | h cal hin the field of
02 DoCNiaXeHb y chepi MapKeTUHry Ta the a’;estt eoretica researc 'n.t € .ed °
" marketing and the practice of their application
NPakKTUKK TX 3aCTOCYBaHHA
3’1.aTH'CTb A0 NPOBEAEHHH caMOCTINHNX Ability to conduct independent research and
CK | pocnip)XeHb Ta iHTepripeTauii ix pe3ynbTaTiB | . : ; . )
03 y Chepi MapKeTUHIy Ha MPOMUC/IOBOMY Ta interpret their results in the field of marketing
. in industrial and related markets
CNOpPiIAHEHUX PUHKaX
CK | 3pmaTHicTb 3acTocoByBaTK TBOp4YUI Nigxig Ao | The ability to apply a creative approach to
04 poboTun 3a chaxom work by profession
30aTHICTb 0 AiarHocTyBaHHA MapkeTuHrosoi| Ability to diagnose the marketing activity of a
CK | mpianbHOCTi puHKoBOro cy6’ekTa, 34iNCHEHHS market entity, carry out marketing analysis
05 | MapKeTUHIroBOro aHanildy Ta NMPOrHO3yBaHHA and forecasting in industrial and related
Ha NPOMMCNOBOMY Ta CMOPIAHEHUX PUHKAX markets
3maTHICTb 06.v|paT|/| | 3CTOCOBYBATH The ability to choose and apply effective
eekTnBHI 3acobu ynpasniHHSA . ) i
: d means of managing the marketing activities of
CK MapKeTUHIrOBOIO LisA/IbHICTIO PUHKOBOIO : S
\ oo . L . a market entity at the level of an organization,
06 cyb’ekTa Ha piBHi opraHisauii, nigpo3giny,

rpynu, Mepexi Ha NMPOMUCIIOBOMY Ta
CropigHeHnX pMHKax

division, group, network in industrial and
related markets
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30aTHICTb po3pobnaTn i aHanisyesaTun
MapKeTUHroBy CTpaTerito pMHKOBOro cyb’ekTa

The ability to develop and analyze the
marketing strategy of a market entity and

3’7{ Ta Wasaxu 1l peanizauil 3 ypaxyBaHHAM ways of its implementation, taking into
MiXKYHKLiIOHaIbHNX 3B'A3KiB B peasibHOMY Ta| account cross-functional relationships in the
uncdpoBoOMy cepeaoBuLL real and digital environment
3AaTHICTS q)OpMyBa,TM cncremy MapkeTuiry | rhe ability to form a marketing system of a
PUHKOBOro cy6’eKkTa Ta OLiHIOBaTU . .
CK ) . . market entity and evaluate the effectiveness
pe3yNbTaTUBHICTb i ePEKTUBHICTb il . . A )
08 (bYHKLIIOHYBAHHS Ha NPOMUC/IOBOMY Ta and efficiency of its functioning in industrial
YHKUIOHYBaH P y and related markets
CNOpPigHEHUX PUHKaX
CK 30aTHICTb 34INCHIOBAaTU Ha HanexHoMy piBHi | The ability to carry out theoretical and applied
09 TeopeTUYHi Ta NPUKNaaHi AOCNIOAXKEHHS Y research in the field of marketing at an
chepi MapKeTUuHry appropriate level
CK 30aTHICTb BU3Ha4YaTu cneuungiky The ability to determine the specifics of the
10 MPOMNCIIOBOIr0 PUHKY Ta NOBEAIHKY industrial market and the behavior of
CNOXXMBa4iB Ha HbOMY consumers on it
CK 34aTHICTb NaHyBaTW Ta NPoOBaAXXyBaTu The ability to plan and carry out innovative
11 iHHOBaUiNHY OiSNbHICTL NiANPUEMCTBA, WO activities of an enterprise operating in the

Npauloe Ha NPOMUCSIOBOMY PUHKY

industrial market
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7 - NMporpaMHi pesynbtatyu HaB4aHHA (MPH) / Programme learning outcomes

[1PH
01

3HaTW i BMiTN 3aCTOCOBYBATU Y MPAKTUYHIN
DiSANbHOCTI CyYacHi NpuHLUMNK, Teopii, MeToamn
i NPaKTUYHI NPUNOMUN MapPKETUHry 3
ypaxyBaHHAM KPOCHYHKLiOHAbHOr o
cepefoBuLLa

Know and be able to apply modern principles,
theories, methods and practical techniques of
marketing in practical activities, taking into
account a cross-functional environment

BmiTn apanToByBaTK i 3aCTOCOBYBATU HOBI
OOCArHEHHS B TEOpil Ta MPaKTULI MapKeTUHry

Be able to adapt and apply new achievements
in the theory and practice of marketing to

lPH v . .,
02 ONS OOCATHEHHS KOHKPETHUX Linen i achieve specific goals and solve the problems
BUpPiLLEHHS 3aa4 PUMHKOBOro cyb’ekTa B of a market entity in the context of sustainable
KOHTEKCTIi CTasIoro po3BuUTKY development
MnaHyBaTW i 34iNCHIOBATW BAACHI
OOCNigXKeHHS y cchepi MapKeTUHry, Plan and carry out own research in the field of
aHanizyBaTu NOro pesynbTaTH i marketing, analyze its results and justify the
rPH . ) ; > i
03 06r'pyHTOBYBaTU yXBasieHHA e(heKTUBHMX adoption of effective marketing decisions in
MapKeTUHIroBMX pilleHb B YyMOBax conditions of uncertainty in industrial and
HEeBWU3HA4YeHOCTi Ha MPOMUCJIOBOMY Ta related markets
CropigHEeHNX PMHKax
MgM;Lﬁv?::c?s(gﬁﬂi;ﬁ:;g?;e;m ;;agggzM To be able to develop the strategy and tactics
rpPH i 0C-yHK i(leaanoro Xay%KTé i of marketing activity taking into account the
04 eani_fa i H{; I'ILlOMVICJ'IOBOM TEF; o Fi)yHeme cross-functional nature of its implementation
P H P y pia in industrial and related markets
pUHKaX
I'Ipe3eHTyBaTv|. Ta 0brosopiosaTy PE3YNLTATV | prasent and discuss the results of scientific
[PH HayKOBUX | NPpUKIaAHUX A0CNIOXKEHb, - . \ .
! and applied research, marketing projects in
05 MapKeTUHIrOBUX MPOEKTIB A epP>KaBHOIO Ta : .
. national and foreign languages
iHO3eMHOI0 MOBaMM
MEM;?Mn':fg:g#y?;;SH%(fTeiKTS:E(')CBTObFO To be able to increase the effectiveness of the
rpPH p Ol AlATE P : marketing activity of a market entity at
cyb’eKTa Ha pi3HNX PIBHAX yNpaBJliHHSA, .
06 03POBASTY NPOEKTY Y Cepi MAPKETUHTY Ta different levels of management, to develop
po3p P y P P y and manage projects in the field of marketing
ynpaBAsaTu HUMU
[PH |BMiTn popMyBaTK i BAOCKOHaNBaTu cuctemy| To be able to form and improve the marketing

07 MapKeTUHry pMHKOBOro cyb’ekTa system of a market entity
BukopucTtoByBaTn MmeTogm MixxocobucTticHoi | Use methods of interpersonal communication
[IPH | KOMyHiKauii B xoAi BUpilleHHs KoeKTUBHUX | in the course of solving collective problems,
08 3aja4, BeOeHHS neperoBopis, HAYKOBMX conducting negotiations, scientific discussions
OUNCKYCin Yy chepi MapKeTUHry in the field of marketing
fPH Po3yMiTK CyTHICTb Ta 0CO6AMBOCTI Understand the essence and features of using
09 |3@CTOCYBaHHSA MapKETUHIOBIX iIHCTPYMEHTIB Y marketing tools in the process of making

npoueci NPUNHATTS MapKETUHIOBUX pPilleHb

marketing decisions

O6rpyHTOBYBaTU MapKETUHIOBI PiLLEHHSA Ha

Justify marketing decisions at the level of a

[PH | piBHi pMHKOBOro cy6’eKkTa i3 3aCTOCYBaHHAM : .
. . market entity using modern management
10 CyYaCHUX ynpaBaiHCbKNX NPUHUKMNIB, oo .
, . . Lo principles, approaches, methods, techniques
nigxoAais, MeToAiB, NPUNOMIB

BukopucTtoByBaTh MeTOAM MapKeTUHIOBOIrO

CTpaTeriyHoro aHasily Ta iHTepnpeTyBaTu Use the methods of marketing strategic
lIPH | Wnoro pe3ynbTaTu 3 METOK BOOCKOHAIEHHS analysis and interpret its results in order to
11 MapKEeTUHIOBOI AifA/IbHOCTiI PUHKOBOIO improve the marketing activity of a market

cyb’eKTa Ha NPOMUCIOBOMY Ta CMOpPigHEHNX
PUHKaXx

entity in industrial and related markets

r1PH
12

3AiNCHIOBATU OiarHOCTYBaHHSA Ta CTpaTerivyHe
N onepaTmMBHE yNpaBiiHHA MapKEeTUHIOM
3a4an4 po3pobku Ta peanizauii
MapKeTUHIrOBUX CTPaTEri, MPOEKTIB i
nporpam Ha NPOMUCNIOBOMY Ta CNOPiAHEHNX
PUHKaXx 3 ypaxyBaHHAM 3acafj CTanoro
PO3BUTKY

Carry out diagnostics and strategic and
operational management of marketing for the
development and implementation of
marketing strategies, projects and programs in
industrial and related markets, taking into
account the principles of sustainable
development
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KepyBaTn MapKeTUHIOBOIO AiASIbHICTIO Manage the marketing activities of the market
rpPH pPUHKOBOro cyb’'ekTa, a TakoXX Noro entity, as well as its divisions, groups and
13 nigpo3ainis, rpyn i Mepexx, BU3Ha4aTu networks, determine the criteria and indicators
KpuTepii Ta NOKa3HWKMW 1T OLiHIOBaHHS for its evaluation
(DOpMyBa?..TV' MapKETVHIOBY cncTeMy Form a marketing system of interaction, build
[PH B3aemofii, byayBaTun AOBrOCTPOKOBI | - . .
AN : ong-term mutually beneficial relations with
14 B3aEMOBUIiAHI BiAHOCMHN 3 iHLWINMU .
) other market subjects
cyb’'eKTamMun puUHKY
36upatu He.O6XI,EI,I-'|I AaH! 3 PISHNX [XKEPET, Collect the necessary data from various
06pobnsaTM i aHanizyBaTu ix pesynbTaTu i3 :
lPH . sources, process and analyze their results
3aCTOCYBaHHAM Cy4acHMX MeTofiB Ta . o
15 o using modern methods and specialized
cnewianizoBaHoro NporpaMHoOro
software
3abe3neyeHHs
n.naHyBaTV" yAOCKOHaNoBaTK Ta Plan, improve and implement the marketing
peanizoByBaTW MapKeTUHIOBY CKIaAoOBY : . o
P . component of the industrial enterprise's
cTpaTerii iHHOBaALINHOIO PO3BUTKY . ! )
. 9 innovative development strategy, its product
[1PH | npoMucnoBoro niagnpueMcTBa, MOro ToBapHo- . X ) ;
) oo k . and innovation policy during the
16 | iHHOBaLiMHY NONITUKY Mif Yac NMPOBaAXKEHHS | . . . I
o ; implementation of marketing activities in the
MapKeTUHroBOIl AissIbHOCTiI Ha MPOMMCIIOBOMY . )
WHKY Ta CIODIIHEHWUX DUHKEX. B TOMY YACAI industrial market and related markets,
P y PIA P » B TOMY including the high-tech market
PUHKY BUCOKNUX TEXHOJIOFIN
fPH BMiTn BUABNATK cneumndiky ekoHoMiYHMX  [To be able to identify the specifics of economic
17 BiAHOCWH Ha NPOMUCIIOBOMY PUHKY Ta relations in the industrial market and the
rnoBeAaiHKy roro cy6’ekTiB behavior of its subjects

8 - PecypcHe 3abe3neyeHHs peanisauii nporpammu / Resource provision for programme

impleme

ntation

Kappose 3abesne

yeHHs / Staffing

BignoBigHO 00 KaApoOBMX BUMOT LLOAO
3abe3nevyeHHs NpoBagXeHHS OCBITHbLOI
OianbHOCTI onsa signosigHoro pisHA BO
(mopaTok 2 go JliueHsinHnx ymos),
3aTBepO)xeHux MNoctaHoBoto KabiHeTy MiHicTpis
Ykpainum Big 30.12.2015 p. Ne 1187 B YMHHIN
penakuii.

In accordance with the personnel requirements
for ensuring the implementation of educational
activities for the corresponding level of HE
(Appendix 2 to the Licensing Conditions),
approved by the Resolution of the Cabinet of
Ministers of Ukraine dated 12.30.2015 No. 1187
in the current version.

MaTepianbHO-TexHiYHe 3abe3neye

HHA / Material-technical support

BionoBigHO 40 TEXHOJIONIYHUX BUMOT OO0
MaTepiaslbHO-TeXHIYHOro 3abesnevyeHHs
OCBITHbLOI AisnbHOCTI BignosigHoro pisHa BO
(mnopaTtok 4 no JliueH3inHuX ymoB),
3aTBepa)xeHux MNoctaHoBot KabiHeTy MiHicTpis
Ykpainu Big 30.12.2015 p. Ne 1187 B YMHHIN
penakuii.

In accordance with the technological
requirements for the material and technical
support of educational activities of the
corresponding level of HE (Appendix 4 to the
License Terms), approved by the Resolution of
the Cabinet of Ministers of Ukraine dated
12.30.2015 No. 1187 in the current version.

IHbopMauiiHe Ta HaBYasbHO-MeTOoAUYHe 3abe3neyeH
education

al process

HA / Information and methodological support of the

BionoBigHO 40 TEXHOJIONIYHUX BUMOTI OO0
HaB4YaJIbHO-MeTOANYHOr 0 Ta iHhopMaLiHOro
3abe3nevyeHHs OCBITHLOI AistNIbHOCTI
BianosigHoro pisHa BO (mopaTtok 5 oo
JliueH3inHnx ymoB), 3aTBepa)xeHux NMocTaHOBO
KabiHeTy MiHicTpiB YkpaiHu Big 30.12.2015 p. Ne
1187 B 4YMHHIN pepakuil.

In accordance with the technological
requirements for educational and
methodological and informational support of
educational activities of the corresponding level
of HE (Appendix 5 to the Licensing Conditions),
approved by Resolution of the Cabinet of
Ministers of Ukraine dated 12.30.2015 No. 1187
in the current version.
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9 - AkapemMiyHa MobBinbHicTb / Academic mobility

HauioHanbHa kpeguTHa MobinbHicTb / National credit mobility

Mporpamoto 003BOJNIAETLCA MOXIINBICTb
aKaneMiyHoi MobBiNbHOCTI y BiAMOBIAHOCTI 3
yrogamu, nignmcaHumm YHiBepCUTeToM, 3rigHo
3 YAHHUM 3aKOHOOaBCTBOM.

The program allows the possibility of academic
mobility in compliance with agreements signed
by the University, in accordance with current
legislation.

MixxHapoaHa kKpeauTHa MobinbHicTb / International credit mobility

Mporpamoto A03BOJNISIETLCS MiXKHapoAHa
akageMivyHa MobinbHICTb (30KpeMa, Epa3zmyc+)
BiAMoBiAHO A0 MoN0XXeHHSA NPo akageMidHy
MobinbHicTb KMl iM. Irops Cikopcbkoro.

The program allows international academic
mobility (in particular, Erasmus+) in accordance
with the Regulation on academic mobility of KPI
named after Igor Sikorsky.

HaB4yaHHA iHO3eMHUX 3800yBay4iB BULLLOI OCBiTH /

Study of foreign applicants of higher education

Onsa iHO3eMHUX rpoMagsH HaBYaHHS
MPOBOANTLCSA YKPATHCbKOK MOBOIO.

For foreign citizens, education is conducted in
Ukrainian language.

10 - NMpouenypa npucBoeHHA npodecininx kBanidikauin / Procedure for awarding
professional qualifications
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2. MEPEJIIK KOMMOHEHTIB OCBITHbOI MPOrPAMMN / COMPONENTS of EDUCATIONAL

PROGRAMME
KpeauTis . ®opma
N nigcyMKoBoOro
Koa/Code OcBiTHI kKOoMMoHeHTK Nporpamu/Components EKTC/ECTS .
: KoHTposto / Final
credits
control form
HOPMATWBHI ocBiTHI koMmnoHeHTU/Required (standard) components
O60B’5A3KOBi KOMMOHEHTW LMKY 3arasbHoi nigrotoBkun/General training cycle
HayKoBi [OCNig)XEeHHSA B MapKeTUHry / . .
3001 Scientific Research in Marketing 3.0 3anix / Final test
CTanuin po3BUTOK MPOMUCIIOBOro NignNpruemMcTBa / . .
3002 Sustainable Development of an Industrial Enterprise 2.0 3anix / Final test
MpakKTUYHNI KypC iIHO3eMHOT MOBW ANSA AiNIOBOI KOMYHiKaLii / . .
3003 Practical foreign language course for business communication 3.0 3anix / Final test
YnpaBniHHA cTapTan-npoekTamu / . .
30 04 Startup Project Management 3.0 3anik / Final test
0O60B’A3KOBi KOMIMOHEHTW UMKy NpodecinHoi niarotoeku /Professional training cycle
CTpaTeriyHum MapKeTUHr i gigxnTtan cTpaTerii /
fo o1 Strategic Marketing and Digital Strategies 3.0 Exsamen / Exam
CTpaTeriyHuim MapKeTuHr i gigxmnTtan ctpaTerii. Kypcoa poboTa / . .
no 02 Strategic marketing and digital strategies. Coursework 1.0 3anik / Final test
MapKeTVHroBuii MeHea)KMeHT / . .
1o 03 Marketing Management 4.0 3anik / Final test
MoBeiHKa iHAYCTpiafbHUX CNOXMNBaYiB /
1o 04 Industrial Consumer Behavior 3.0 Eksamen / Exam
MepdomMaHC MapKeTuHr /
1o 05 Performance Marketing 5.0 Ek3ameH / Exam
MapKeTWHT iHHOBaLin Ha MPOMUCIOBOMY PUHKY / . )
1o 06 Marketing of Innovations in The Industrial Market 3.0 3anix / Final test
MapKeTuWHr iHHOBaLIin Ha NPOMNCIOBOMY PUHKY. KypcoBa poboTa / . )
no o7 Marketing of Innovations in The Industrial Market. Coursework 1.0 3anik / Final test
1o 08 npaK.TMKa / 14.0 3anik / Final test
Practice
BukoHaHHA MaricTepcbkoi gmucepTauii /
o 09 Completion of a Master’s Thesis 16.0 3axucr / Defence
BUWBIPKOBI ocBiTHi komnoHeHTW/Elective components
BnbipkoBi KOMMOHEHTW LMKy npodeciiHoi niarotosku/Professional training cycle
OCBITHIn KOMNOHEHT 1 ®-KaTanory /
B 01 Educational Component 1 from P-Catalogue 5.0 Eksamen / Exam
OCBITHIn KOMNOHEHT 2 ®-KaTasnory /
1B 02 Educational Component 2 from P-Catalogue 5.0 Eksamen / Exam
OCBITHIn KOMNOHEHT 3 ®-kaTasnory /
1B 03 Educational Component 3 from P-Catalogue 5.0 Eksamen / Exam
OCBITHIn KOMNOHEHT 4 ®-kaTanory / . .
18 04 Educational Component 4 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHEHT 5 ®-kaTanory / . .
18 05 Educational Component 5 from P-Catalogue 4.0 3anik / Final test
3aranbHuii 06csar 060B’'A3K0BUX KOMMNOHEeHTIB / Total volume of the required 67
components:
3aranbHuin obcar BubipkoBnx komnoHeHTIB / Total volume of the elective components: 23
O6car ocBiTHIX KOMMNOHEHTIB, W0 3abe3neyytoTb 3400yTTA KOMNETEHTHOCTEN
BU3Ha4YeHNX CTaHAapToM BuLLOi ocBiTu / Total volume of the educational components 67
aimed at acquisition of competencies specified in the Higher Education Standard:
3ATFAJTIbHWIA OBCAT OCBITHLOI MPOrPAMU / TOTAL VOLUME OF THE EDUCATIONAL
PROGRAMME 90
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3. CTPYKTYPHO-JIOINYHA CXEMA OCBITHbOI MPOrPAMU / STRUCTURAL-AND-LOGICAL
SCHEME OF THE EDUCATIONAL PROGRAMME
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4. ®OPMA ATECTALLIi 340B5YBAY4IB BULLLOi OCBITU / THE FORM OF ATTESTATION FOR
DEGREE PURSUERS

ATecTauis 3006yBadiB BULLOT OCBITU 3a OCBITHLO-NPOGECINHOW0 NporpamMoto «MpoMnUcioBun
MapKeTUHr» creuianbHOCTi 075 MapKeTuUHr NpoBOoANTLCA Y popMi Ny6NiYHOro 3axmcTy
(memoHcTpauil) kBanidikauinHoi Marictepcbkoi poboTn Ta 3aBepLUYETLCA BUAavyelo 4OKYMeEHTa
BCTAHOBJ/IEHOI 0 3pa3kKa NpPo NPUCYOXKEHHS CTyNeHsa MaricTpa 3 NMPUCBOEHHAM KBanidikalii «MmaricTp
MapKeTUHTIY».

KeanighikauiiHa poboTa nepeBipAeTLCS Ha NaariaT Ta Nicasa 3aXUCTY PO3MILLLYETLCSA B PeNo3nTopii
HTB YHiBepcnTeTy 14 BilbHOrO AOCTYyny.

ATecTauif 34INCHIOETLCA BiAKPUTO i ny6nivHoO.

Attestation of students of higher education in the educational and professional program "Industrial
marketing" specialty 075 Marketing is conducted in the form of a public defense (demonstration) of a
qualifying master's thesis and ends with the issuance of a document of the established model on the
awarding of a master's degree with the qualification "master of marketing".

The qualifying work is checked for plagiarism and after protection is placed in the NTB repository of
the University for free access.

Attestation is carried out openly and publicly.
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5. MATPULA BIANOBIJHOCTI NPOrPAMHUX KOMMNETEHTHOCTEA KOMMOHEHTAM
OCBITHbOI MPOrPAMU / COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES WITH
PROGRAMME COMPONENTS

30 01(30 02(30 03|30 04|10 01|10 02|10 03|10 04|10 05|10 06|10 07|10 08|10 09
3Kko01| X X X X X X X X X
3K 02 X X X X
3K 03 X X X X X
3K 04 X X X X X
3K 05 X
3Ko06| X X X X X X X
3K 07 X X
3K 08 X X
3K 09 X
CKo01 X X X X X X X
CK 02 X X X X X X
CK 03 X X X X X X
CK 04 X X X X X
CK 05 X X X X X X X X X
CK 06 X X X
CK 07 X X X X X
CK 08 X X X
CK09| X X X X
CK 10 X
CK 11 X X X
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6. MATPULA 3ABE3NEYEHHA MPOrPAMHUX PE3YJIbTATIB HABYHAHHA BIANOBIAHUMMU
KOMMOHEHTAMU OCBITHbOI MPOrPAMMN / COMPLIANCE MATRIX OF PROGRAMME
LEARNING OUTCOMES WITH PROGRAMME COMPONENTS

30 01|30 02(30 03[30 04|10 01|10 02|10 03|10 04|10 05|10 06|10 07|10 08|10 09

nPHO1| X X X X X X X X
npPH 02| X X X X X X X X X
MPH 03] X X X X X X X X X
[PH 04 X X X X X X X X
MPH 05| X X X X X X X X
lPH 06 X X X X X
rPH 07 X X
rPH 08 X X X X X

rPH 09 X X X X X X
MPH 10 X X X X X X X X X X
MPH 11 X X X X X
MPH 12 X X X X X X X
MPH 13 X X X
MPH 14 X X X
MPH 15 X X X X X X X X X X
lPH 16 X X X X
MPH 17 X X X
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