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NMPEAMBYJIA / PREAMBLE

PO3POEBJIEHO / DESIGNED
KepisHuk pobo4oi rpynwu/ Head of the project team:

Xurankesud XXanHHa MuxauniBHa, JOKTOP €KOHOMIYHUX Hayk, ripogecaop, npogecop kKageapu
npomucnoBoro MapketuHry / Zhanna Zhygalkevych, Doctor of Science in Economics, Professor,
Professor of the Department of Industrial Marketing;

Ynewn pobouol rpynwu/ Project team members:

Conuues Cepris OnekciioBuy, AOKTOp i3znko-MaTeMaTUYHUX HayK, ripogecop, 3asigysay
kKaeapn npomMucioBoro MapkeTuHry / Sergii Solntsev, Doctor of Physical and Mathematical
Sciences, Professor, Head of the Department of Industrial Marketing;

Ulynerina JlliogMmuna MuxainiBHa, [OKTOP €KOHOMIYHUX HayK, nNpogecop, npogecop kageqpu
npomucraosoro mMapketuHry / Liudmyla Shulhina, Doctor of Science in Economics, Professor,
Professor of the Department of Industrial Marketing;

Bopucenko OneHa CepriiBHa, kangmgat eKOHOMIYHUX HayK, AOUEHT, AOUEeHT kathegpu
npomucnosoro mapketuHry / Olena Borysenko, Candidate of Economic Sciences, Professor,
Associate Professor of the Department of Industrial Marketing; b

CyBopoBa IpuHa MukonaiBHa, KaHAWMOAT €KOHOMIYHUX HayK, OOLUEHT, AOUEeHT kagenpu
npomMucioBoro MmapketuHry / Iryna Suvorova, Candidate of Economic Sciences, Professor, Associate
Professor of the Department of Industrial Marketing;

TpuBanno AHppin KOpiKoBuY, KaHAM[AT €KOHOMIYHUX HaykK, AOUEHT, AOUEeHT kKadenpu
npomucnosoro mapkeTuHry / Andrii Tryvailo, Candidate of Economic Sciences, Professor, Associate
Professor of the Department of industrial Marketing;

@icyn Onis BomoguMupiBHA, KaHAWAAT €KOHOMIYHUX Hayk, AOUEHT, AOUEeHT Kadenpu
npomucnoBoro MapketTuHry / Tetiana Tsarova, Candidate of Economic Sciences, Professor, Associate
Professor of the Department of Industrial Marketing;

HOpina Hatanis BonoguMupiBHa, KaHOU[AT EKOHOMIYHWUX HAaYK, OOLUEHT, JOLUEHT Kapenpu
npomucnoBoro MmapkeTuHry / Nataliya Yudina, Candidate of Economic Sciences, Professor, Associate
Professor of the Department of Industrial Marketing;

Danbko IOpiv IBaHOBUY, [OKTOP E€KOHOMIYHUX HayK, MPOPEKTOP 3 HayKoBOI Ta MiXXHapogHor
AisAbHOCTI CYyMCbKOro HalUioHanbHOro arpapHoro yHisepcuteTty / Yurii Danko, Doctor of Science in
Economics, Professor, Vice-Rector for Research and International Activities, SNAU (3a 3rogo)

CaBuubka Hartanis JleoHigiBHa, JOKTOD €KOHOMIYHIX HayK, rMpogecop, 3asigyBadyka Kapeapu
MapKEeTUHIy, YNpasaiHHSA pernyTaLieo Ta KJAIEHTCbKUM A0CBiAoM [epxxaBHoro 6ioTexHo/10rYHoro
yHiBepcuteTy / Nataliia Savytska, Doctor of of Science in Economics, Professor, Head of the
Department of Marketing, Reputation and Customer Experience Management, State Biotechnology
University (3a 3rogoto)

KocTtsa Ceprii BorgaHoBu4, perioHanbHNi MapkeTuHr-MmeHegxep UenTpansHol, CxigHoi €Bporun
Ta A3sii komnanii Bolt / Sergey Kostya, Regional Marketing Manager for Central, Eastern Europe and
Asia at Bolt (3a 3rogoio)

Pubanbyenko PoMaH AHOPIKOBHY, 3aCHOBHMK areHuii performance mapketuHry ROMAN.UA /
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Roman Rybalchenko, founder of the performance marketing agency ROMAN.UA (3a 3ronoto)

BacbkoB IBan FenHagihoBuy, 3406yBay nepworo (6akanaspcbkoro) pisHa suuol ocsitn O
«[pomucnosui mapketuHr» / lvan Baskov, Bachelor's degree applicants of the EPP «Industrial
marketing» (3a 3roAot)

Ab6pameupr AnHa OmutpiBHa, 3400yBayka nepworo (6akanaBpcbKoro) piBHsa Buwjol ocsity OfIf
«[pomucnosuii mapkeTuHr» / Anna Abramets, Bachelor's degree applicants of the EPP «Industrial
marketing» (3a 3rogow)

NOrog>eHoO / AGREED:

HayKoBo-MeToauyHa KoMicia yHisepcuTeTy 3i cneuiansHocTi D5 MapkeTtuHr / The Scientific and
Methodological Commission of the University on speciality D5 Marketing (npoTtokon / minutes of
meeting Ne ¥ 8ip / dated 03 06, 2026)

lonosa HMKY -D5 / Head of the SMCU- D5

- MXWaHua KNWTANKEBWUY / Zhanna ZHYGALKEVYCH

MeToanyHa pana KMl im, Irops Cikopcskoro / The Methodological Council of Igor Sikorsky Kyiv
Polytechnic Institute (npoTokon / minutes of meeting Ne. 8- Bin / dated 04 O 202¢)

lonosa Metoawn4Hoi pagw / Head of the Methodological Council
TeTsiHa XEJTACKOBA / Tetiana ZHELIASKOVA
BPAXOBAHO / CONSIDERED:

1. Mpo BuWy ocBiTY: 3akoH YkpaiHu Ne 1556-VII y uuHHIn pepakuyii sig 09.04.2025.
https://zakon.rada.gov.ua/laws/show/1556-18+#Text

2. CtaHpapT Buwloi oCBiTW YKpaiHm 3a cneyiansHicTio 075 MapkeTuHr ranysi 3Hade 07
YnpaBniHHA Ta aAMiHICTpyBaHHA, CTyneHs Buwoi ocBiTu - Oakanaep, nepworo
(6akanaBpcbkoro) pisHa Buwoi oceitn (MOH Ne1343 eig 05.12.2018 p.). URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-osvita/zatverdzeni%20standarty/12/21/0
75-marketing-bakalavr-1.pdf

3. HauioHanbHa pamka ksahidikauiii: NMoctaHoBa KabiHeTy MinicTpiB Ykpainm Nel341 Bif
2311, 20011 p. % YUHHIW pepakuil. URL:
https://zakon.rada.gov.ua/laws/show/1341-2011-%D0%BF#Text

4, CTaHfapTH | pekoMeHaauii wono 3abesnevyeHHs AKOCTi B EBPONeNcsKoMy NPoCTopi BUULOT

ocBiTH (ESG 2015) URL:
https://www.britishcouncil.org.ua/sites/default/files/standards-and-guidelines_for_ga_in_the_eh
ea 2015.pdf

5. Mpo 3aTBepAXEeHHs nepeniky rany3ei 3HaHb i cneuialibHOCTEN, 33 AKUMU 30INCHIOETHLCA
niarotoeka 3no6ysadis BMLLOT Ta haxoBoi nepeasuwoi ocBiTu: NMoctaHoBa KabiHeTy MiHicTpis
YKpaiHu Ne 266 Big 29.04.2015 p. y 4uHHIA pegakuii (3i 3miHamMn | 0OMOBHEHHAMN 3riQHO
nocraHoOBMN KMY Ne 188 Bif 21.02.2025 p.). URL:
https://zakon.rada.gov.ua/laws/show/266-2015-%D0%BF#nll

6. Po3'ACHEHHS LWOA0 3acTocyBaHHA KpuTepiiB OLiIHIOBAHHA SKOCTI OCBITHbLOI nporpamu:
MeToanYHKKA nocibruk / A. ByTeHko, . [leHnckida, O. €Epemenko, O. Knuuw, 1. Cimwar, O.
TpebeHko. KWiB : HalioHanbHe areHTCTBO i3 3a6e3nevyeHHs AKOCTI BULLLOT ocBiTK, 2024, 127 c.
URL: https:/fis.gd/LxPOXu.

7. MbkHapogHa CTaHAapTHa Knacudikauis ocsiTu: Manysi oceiTw i nigroToskK 2013 poky (ISCED-
F 20 1.3 ) HDeTanbHi onwucu ranysen. URL:
https://uis.unesco.org/sites/default/files/documents/international-standard-classification-of-edu
cation-fields-of-education-and-training-2013-detailed-field-descriptions-2015-en.pdf




10.

11.

12.

13.

14.

15.

16.
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PekoMmeHpauis Paaun LoA0 KAOYOBUX KOMMETEHTHOCTEN AN HaBYaHHSA BNPOAOBX YyCbOro
KUTTA. €EBponencbka KoMiciq. URL:
https://education.ec.europa.eu/focus-topics/improving-quality/key-competences
HauioHanbHU KnacudgikaTop Ykpainn. Knacudikatop npodecin OK 003:2010, 3aTBEepa)KeHUi
Haka3oM [lepxcnoxmectaHaapTy YKpaiHu Big 28.07.2010 p. Ne 327 y 4nHHin pepakuii. URL:
https://zakon.rada.gov.ua/rada/show/va327609-10#Text

CtpaTeria po3sutky KII im. Iropa Cikopcbkoro Ha 2025-2030 pokm URL:
https://kpi.ua/strategy

MonoxxeHHa nNpo ocBiTHI Nnporpamu Kl iM. Irops Cikopcbkoro (Hakas «[lpo 3aTBepa>XeHHS
Mono>xeHHA Npo ocBiTHI nporpamu Kl iM. Iropsa Cikopcbkoro» HOH/232/25 Big 24.03.2025 p.).
URL: https://osvita.kpi.ua/node/137.

Mpo nnaHyBaHHA Ta opraHisauito ocBiTHbOro npouecy 2026/2027 H.p. (Haka3 KIl im. Irops
Cikopcbkoro Ne HO[1/215/26 Big 18.03.2026).

Mpo BHeceHHA 3MiH A0 Haka3y Big 18.03.2026 Ne HOL/215/26 «[po nnaHyBaHHSA Ta
opraHizauito ocBiTHboOro npouecy 2026/2027» (Haka3 KIl iMm. Iropa Cikopcbkoro Ne
HOL/479/26 dsl 29.05.2026)

[OOBiAHWK 3arafibHOYHIBEPCUTETCbKUX HaBYasibHUX AUCUUNAIH A8 PO3PO0OHUKIB OCBITHIX
nporpam. YxsaneHo MetoaundHotwo Papgoto KIll iM. Iropsa Cikopcbkoro (npotokon Ne 6 Bif
10.04.2025). URL: https://osvita.kpi.ua/dovidnyk

Pe3synbTaTu aHanisy OCBiTHbO-NPOECiNHUX NporpaMm BiTYUIHAHUX Ta 3apybiXHUX
YHIBEPCUTETIB; pe3ynbTaTn OOCAiIAXKEHb BUMOI PUHKY Npaui, noTpeb ranysi Ta perioHis.
PekomeHpaUil HayKoBO-MenaroriYyHMX NpauiBHUKIB, akaAeMiyHOI CMiNbHOTU, NpenCcTaBHUKIB
CTYOEHTCbKOro CamMoBpsilyBaHHSA, 30006yBayiB BULLOI OCBITU, NMpeacTaBHMKIB poboToaaBLiB i
iHLUMX CTENKXoNaepis.

On Higher Education: Law of Ukraine No. 1556-VIl, as amended as of 04/09.2025.
URL: https://zakon.rada.gov.ua/laws/show/1556-18#Text

. Standard of Higher Education of Ukraine in the specialty 075 Marketing of the field of

knowledge 07 Management and administration, for the first (bachelor's) level of higher
education - Bachelor's Degree (Order of the Ministry of Education and Science of Ukraine No.
1343 dated 05/12/2018).

URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-osvita/zatverdzeni%?20standarty/12/21/0
75-marketing-bakalavr-1.pdf

National Qualifications Framework: Resolution of the Cabinet of Ministers of Ukraine No. 1341
dated 23.11.2011, as amended. URL:
https://zakon.rada.gov.ua/laws/show/1341-2011-%D0%BF#Text

Standards and Guidelines for Quality Assurance in the European Higher Education Area (ESG)
(ESG 2015) URL:
https://www.britishcouncil.org.ua/sites/default/files/standards-and-quidelines_for_qa_in_the_eh
ea_2015.pdf

. On the Approval of the List of Fields of Knowledge and Specialties for which higher and

professional pre-higher education is provided: Resolution of the Cabinet of Ministers of Ukraine
No. 266 dated 04/29/2015, as amended (including amendments by Resolution No. 188 dated
02/21.2025). URL: https://zakon.rada.gov.ua/laws/show/266-2015-%D0%BF#n11

Explanation on the Application of the Criteria for Assessing the Quality of Educational
Programs: Methodical Guide / A. Butenko, H. Deniskina, O. Yeremenko, O. Knysh, I. Simshag, O.
Trebenko. Kyiv: National Agency for Higher Education Quality Assurance, 2024. 127 p.

URL: https://is.gd/LxPOXu

International standard classification of education. Fields of education and training 2013 (ISCED-
F 2013) - Detailed field descriptions. URL:
https://uis.unesco.org/sites/default/files/documents/international-standard-classification-of-edu
cation-fields-of-education-and-training-2013-detailed-field-descriptions-2015-en.pdf

Council Recommendation on Key Competences for Lifelong Learning. European Commission.
URL: https://education.ec.europa.eu/focus-topics/improving-quality/key-competences
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https://zakon.rada.gov.ua/laws/show/1556-18#Text
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9. National Classifier of Ukraine. Classifier of Occupations DK 003:2010, approved by the Order of
the State Consumer Standard of Ukraine dated 07/28/2010, No. 327, as amended URL:
https://zakon.rada.gov.ua/rada/show/va327609-10#Text

10. Development Strategy of Igor Sikorsky Kyiv Polytechnic Institute for 2025-2030
URL: https://kpi.ua/strategy

11. Regulations on Educational Programs of Igor Sikorsky Kyiv Polytechnic Institute (Order "On
Approval of the Regulations on Educational Programs of Igor Sikorsky Igor Sikorsky Kyiv
Polytechnic Institute" No. HOH/232/25 dated 03/24.2025). URL: https://osvita.kpi.ua/node/137

12. On planning and organization of the educational process 2026/2027 academic year (Order of
Igor Sikorsky Kyiv Polytechnic Institute No. NOD/215/26 dated 18.03.2026).

13. On amendments to the order dated 18.03.2026 No. NOD/215/26 “On planning and organization
of the educational process 2026/2027" (Order of Igor Sikorsky Kyiv Polytechnic Institute No.
NOD/479/26 dated 29.05.2026)

14. Handbook of general university disciplines for developers of educational programmes.
Approved by the Methodological Council of the Igor Sikorsky Kyiv Polytechnic Institute (Minutes
No. 6 of 10.04.2025). URL: https://osvita.kpi.ua/dovidnyk.

15. Results of the analysis of educational and professional programmes of domestic and foreign
universities; results of research on labour market requirements, industry and regional needs.

16. Recommendations of research and teaching staff, academic community, representatives of
student self-government, higher education students, representatives of employers and other
stakeholders.

EBOJIIOLIA OCBITHbOI MPOrPAMU / EVOLUTION OF THE EDUCATIONAL PROGRAMME

OcBiTHbO-NpodecinHa nporpamMa «MPoMUCNOBUA MapKETUHI» neploro (bakanaBpCcbKOro) piBHSA
BULLOT ocBiTK (pani - OMM) Mae 3Ha4YHe iCTOpUYHE NIArPYHTS, NodmHato4m 3 1992 p. Kadenpoto
34iNCHIOBasacb NiAroToBKa BUCOKOKBaipikoBaHMX axiBuiB, WO NiATBEPAXKYETbLCHA 3HAYHOIO
KiNIbKICTIO BMMYCKHUKIB - YCMilLHUX MapKeTOJIoriB Ta HayKOBLiB.

Y 2021 p. 6yno niarotoBneHo Ta yCNilWlHO NPONAEHO aKpeaAuTaLUiiHy eKkcnepTu3y Ta OTPUMaHO
CepTudikaTt npo akpeguTauito OMNM Ne 1836, BugaHn HauioHanbHUM areHTCTBOM i3 3abe3nedyeHHs
AKOCTI BULLOT OCBITU, TepMiH Aii: 0o 01.07.2026 p. Y ciyHi 2025 p. oHOBNEeHO cknapj poboyoi rpynn y
3B’S13KY 3 KaZ4pOBMUMU 3MiHaMN.

Mepernsag OMMN BiabyBa€eTbCs WOPOKY 3 ypaxyBaHHAM 3anunTiB poboToaaBLiB, akadeMiYHNX YCTaHOB,
BUMYCKHWKIB, Ha OCHOBi aHani3y ranyseBuUX TeHAEHLIin, cTaHy Ta noTpeb puHKY npaui,
€BPONENCbKUX NporpamMm Ta o4vikyBaHb 34006yBaviB, wo Bigobpa>keHo B peueH3iax poboTonasuis,
CTeNnKXonpepiB, pe3yNbTaTaX aHKeTyBaHb Ta TrpoMagCbkKoro o6GroBOpeHHH
(https://marketing.kpi.ua/).

Bepcisa Ol 2026 nopiBHAHO i3 nonepeaHbOO BEPCi€lD, BBeAEHO B Aito Big 27.06.2025 poky (Hakas
HO//560/25) Bknto4a€e B cebe HMXKYEnogaHi 3MiHU:

1. 3amiHeHo BignoBiaHO A0 Haka3y Ne HOL/479/26 Big 29.05.2026: OK «lcTopis yKpalHCbKOI
KynbTypu» Ta OK «®inococia» Ha OK «IcTopuko-ginocodcbki 3acagm CycnifibHOro po3BuUTKy» (3
Kpeantun, 1 cemecTp); OK «ba3oBa 3aranbHoBiNCbKOBa Nigrotoska» (10 kpegnTie) Ha OK «OCHOBMU
HauioHanbHoro cnpoTuBy» (5 KpeauTie); OK «OCHOBW 30POBOIr0 CNOCOBY XUTTSA» 3 3 KpeauTiB Ha 2
KpeouTu.

2. BeBegeHo OK «AHani3 i Bisyanisauia gaHux» (2 kpeanTtn, 5 cemecTp, UMK 3arajabHOi NiAroTOBKK)
hopMyt04M YHiBEpPCasbHI aHaNiTUYHI KOMNEeTeHTHOCTI, HeobxiaHi ANsa NnpodecinHOT AiANbHOCTI
ManbyTHbLOro MapKeToJiora Ta 3abe3nevyoyn po3BUTOK HaBMYOK poboTu 3 iHhopMalieto,
CTaTUCTUYHUMUN OaHUMUN Ta UNPPOBUMUN iIHCTPYMEHTAMM aHanisy.

3. 3MeHLeHOo KinbKicTb KpeanTtiB OK «MapKeTUHroBi pn3nkn» Ta «MporHo3Ha aHaniTUKa Ta aHanis
JaHux» 3 5 kpeauTiB Ha 4 KpeaunTn, OCKiINbKU OKPEMI MUTAHHS YNPaBAiHHA PU3NKaMKU, aHaNiTUKK
JaHNX Ta NPOrHO3yBaHHSA iIHTerpoBaHi 40 iHWUX NMPOgEeCinHO OPIEHTOBAHNX ANCUUMIIIH, WO


https://zakon.rada.gov.ua/rada/show/va327609-10#Text
https://osvita.kpi.ua/node/137
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[O3BOJISIE YHUKHYTK Ay61t0BaHHA 3MICTY Ta NiABULLNTU e(PEKTUBHICTb OCBITHLOIO NpoLiecy

4. MNMepeHeceHo OK «MeHea>XMeHT» AN BUBYEHHSA B 2 CEMECTPI, LLO CAPAMOBAHO Ha NOriyHy
nobynoBy Ta NOCUAEHHA MiDKANCLUNAIHAPHUX 3B'A3KiB Npu hopMyBaHHi NOCNiIAOBHOI TPAEKTOPIT
npodecinHOoi NiAroTOBKN

5. NepeHeceHo OK «MapkeTuHrosi gocnigxeHHsa» B 5 cemecTtp, a OK «[1pOMNCNOBUIA MAapKETUHIY>» B
6 cemecTp, WO 3yMOBNEHO HeObXigHICTIO 3abe3ne4ynTn MeTon0N0rivYHY Ta iIHCTPYMEHTalbHY
nigrotoBky 3006yBayiB A0 BUBYEHHSA CrieuianizoBaHUX ANCLMMAIH, Taka MOCAiIAOBHICTb 003BOJINTb
BUKOPUCTOBYBATMK pe3yNbTaTu Ta iHCTPYMEHTUN MapKeTUHIOBUX AOCAIAXKEHb Nif YaC BUKOHAHHS
MPaKTUYHUX 3aBAaHb i KypcoBOi poboTu 3 «[IpOMNCIOBOro MapKeTUHIY», WO MiABULLYE NMPUKNaOHY
CMPAMOBAHICTb OCBITHLOIrO Npouecy.

6. NepeHeceHo OK «MapkeTuHrosa noniTuka posnofiny» B 5 cemectp, a OK «MapkeTuHrosa
noniTMKa NpocyBaHHA» B 6 cemecTp, O A03BOANI0 BUOyAyBaTV NOCNIAOBHY JIOTiKY ONaHyBaHHS
KOMMMJIEKCY MapKeTUHIy Ta 3abe3neynTn B3aEMO3B 30K MiXK PilLEHHAMU LWOA0 AOBEeAEeHHS
NPOOYKTY [0 CNOXXMBaya Ta NOro NnoAabLIoro MpoCcyBaHHS.

7. 36inbweHHs obcsary OK «Oigxuntan MmapkeTuHr» Ha 1 kpeanT EKTC 3yMoBeHO HeobXxigHicTto
nocuieHHsa UM poBoi CKIaaoBoi NpodecinHol NiaroToBkn 3406yBadis 3a Ol «NpoMucioBun
MapKeTWHr» Ta BiAMNOBIAHICTIO Cy4aCHMM TeHAeHUisaM LndpoBol TpaHCchopMaLlil MpoMMUCIOBUX
MNianpMeEMCTB i B2B-MapkeTuHry.

The educational and professional program “Industrial Marketing” of the first (bachelor's) level of
higher education (hereinafter referred to as EPP) has a significant historical background, starting in
1992. The department has been training highly qualified specialists, as evidenced by a significant
number of graduates who have become successful marketers and scientists.

In 2021, an accreditation review was prepared and successfully passed, and an EPP Accreditation
Certificate No. 1836 was obtained, issued by the National Agency for Higher Education Quality
Assurance, valid until July 1, 2026. In January 2025, the composition of the working group was
updated due to personnel changes.

The OP is reviewed annually, taking into account the requests of employers, academic institutions,
and graduates, based on an analysis of industry trends, the state and needs of the labor market,
European programs, and the expectations of applicants, as reflected in reviews by employers,
stakeholders, survey results, and public discussion
(https://marketing.kpi.ua/akredytacziya-bakalavr/).

The 2026 version of the Educational Process Plan takes into account the Order of Igor Sikorsky Kyiv
Polytechnic Institute “On the Planning and Organization of the Educational Process for the 2026/2027
Academic Year” (No. NOD/215/26 dated March 18, 2026) and the Order of Igor Sikorsky Kyiv
Polytechnic Institute “On Amendments to Order No. NOD/215/26 of March 18, 2026, ‘On the Planning
and Organization of the Educational Process for the 2026/2027 Academic Year'” (No. NOD/479/26
dated May 29, 2026).

The 2026 version of the Educational Program, compared to the previous version enacted on June 27,
2025 (Order No. NOD/560/25), includes the following changes:

1. Replaced in accordance with Order No. NOD/479/26 dated May 29, 2026: Course “History of
Ukrainian Culture” and Course “Philosophy” have been replaced by Course “Historical and
Philosophical Foundations of Social Development” (3 credits, 1 semester); Course “Basic Military
Training” (10 credits) to Course “Fundamentals of National Resistance” (5 credits); The course
“Fundamentals of a Healthy Lifestyle” has been reduced from 3 credits to 2 credits.

2. The course “Data Analysis and Visualization” (2 credits, 5th semester, general education cycle)
has been introduced, fostering the universal analytical competencies necessary for the professional
activities of a future marketer and ensuring the development of skills in working with information,
statistical data, and digital analysis tools.
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3. The number of credits for the course modules “Marketing Risks” and “Forecasting Analytics and
Data Analysis” has been reduced from 5 credits to 4 credits, as certain aspects of risk management,
data analytics, and forecasting have been integrated into other professionally oriented disciplines,
thereby avoiding duplication of content and enhancing the effectiveness of the educational process.

4. OK "Management" has been transferred to study in the 2nd semester, which is aimed at logically
building and strengthening interdisciplinary connections in the formation of a consistent trajectory of
professional training.

5. OK "Marketing Research" has been transferred to the 5th semester, and OK "Industrial Marketing"
to the 6th semester, which is due to the need to provide methodological and instrumental
preparation of applicants for the study of specialized disciplines, such a sequence will allow using the
results and tools of marketing research when performing practical tasks and coursework on
"Industrial Marketing", which increases the applied focus of the educational process.

6. The OK "Marketing Distribution Policy" was moved to the 5th semester, and the OK "Marketing
Promotion Policy" to the 6th semester, which allowed building a consistent logic for mastering the
marketing complex and ensuring the relationship between decisions on bringing the product to the
consumer and its further promotion.

7. The increase in the volume of the OK "Digital Marketing" by 1 ECTS credit is due to the need to
strengthen the digital component of the professional training of applicants for the OP "Industrial
Marketing" and compliance with modern trends in the digital transformation of industrial enterprises
and B2B marketing.



8/27

1. NPO®JIb OCBITHbOI MPOrPAMM / EDUCATIONAL PROGRAMME PROFILE

1 - 3aranbHa iHdopmMauia / General information

MNoBHa Ha3Ba 3akjiafy BULLOI OCBiTK Ta

HaB4asbHoOro nigposainy / Full name of

higher education institution and faculty
/ educational and scientific institute

HauioHanbHU TEXHIYHWUNA
yHiBepcuTeT YKpaiHu
«KNIBCbKUI NOAITEXHIYHWI
IHCTUTYT iMeHi Irops
CikopcbKoro»
dakynbTeT MEHE)XMEHTY Ta

National Technical University
of Ukraine «lgor Sikorsky Kyiv
Polytechnic Institute»
Faculty of Management and
Marketing
MapKeTUHIY

CTyniHb BULLOT OCBITW Ta Ha3Ba

0CBiTHbOI KBanidikauii / Higher

education degree and education
qualification title

CtyniHb 6bakanaBpa
6akanaBp MapKeTUHry

Bachelor Degree
Bachelor of Marketing

OdpiuinHa Ha3Ba OCBITHLOI NMporpamm /
Educational programme official title

MPOMUCNOBUIA MapKeTUHT

Industrial Marketing

Tun gunnaomy Ta 06cAr OCBiTHLOI
nporpamu / Diploma type and
educational programme volume

Ounnom 6bakanaspa, 240
kKpeauTtie EKTC, TepMiH
HaB4YaHHSA 3 pokun 10 Micauis

Bachelor diploma, 240 credits
ECTS, training period 3 years
10 months

IHdbopMauisa npo akpeguTadito /
Accreditation information of the
educational programme

AkpegntosaHo HA34BO,
cepTudpikaTt 14511 Big
2025-

Accredited by NAQA,
cetificate No 14511 from
2025-06-18 valid to
2027-12-31

06-18 pinvicHUK po
2027-12-31

Linkn, piseHb BULLOI 0CcBiTK / Education
cycle, level of higher education

HPK YkpaiHn - 6 piBeHb
QF-EHEA - nepwwnin unkn
EQF-LLL - 6 piBeHb

NQF of Ukraine - 6 level
QF-EHEA - 1 cycle
EQF-LLL - 6 level

Mepepnymosun / Prerequisites

HasBHICTb MOBHOI 3arasibHOI
cepenHbOl OCBITHU

Complete general secondary
education

dopmun 3006yTTA oCBiTK / Forms of

O4yHa (pmeHHa); 3a04Ha;

full-time; part-time; distance;

Education OunctaHuinHa;
MoBga(n) BVIK}'I.a)J,aHHﬂ./ Language(s) of YKpaiHCbka Ukrainian
instruction

IHTepHeT-aapeca po3MilLleHHS
0CBiTHbOI Nporpamu / URL of the
educational programme

https://osvita.kpi.ua/D5_OPPB

_PM

2 - MeTa ocBiTHbOI nporpamu / Educational programme purpose

MigroToBKa BMCOKOKBaihikoOBaHMX, COLliafbHO-
BiAMoOBiga/ibHUX haxiBLUiB, AKi MalOTb aKTUBHY
rPOMafcCbKy MO3ULIt0, 3A4aTHMX 3aCTOCOBYBATH
CyYacCHi MeToan, TEXHOOrIil Ta iIHCTPYMEeHTH
MapKEeTUHIroBOI AifA/IbHOCTI Ha B2B-puHKy ons
BUPiLLEHHS CKNaAHUX 3aBAaHb BiAMoBiAHO A0
3anuTiB PUHKY MpaLi, CIpUsYn cCTaiomy
PO3BUTKY CYCMiNIbCTBa, BUCOKOTEXHOJIONYHIN
TpaHcdopMauil Ta BigHOBJ/IEHHIO YKpaiHuU.

Training of highly qualified, socially responsible
professionals with an active social position,
capable of applying modern methods,
technologies and tools of marketing activities in
the B2B market to solve complex problems in
accordance with the needs of the labour market,
contributing to the sustainable development of
society, high-tech transformation and recovery
of Ukraine.
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3 - XapaKTepucTUKa OCBiTHbOI MporpamMm

/ Educational programme characteristics

MpeameTHa o6nacTtb / Subject area

O0’eKT BUBYEHHA: MapKEeTUHIroBa AissIbHICTb
AK dbopMa B3aemMofii Cyb’'eKTIB PUHKOBUX
BiAHOCMH AN 3a00BOJIEHHSA IX €EKOHOMIYHUX Ta
couiasibHUX iHTepeciB.

LLini HaB4YaHHA: niarotoeka 6akanaepis
MapKeTUHry, sKi yCBiAOMIOKTb CYCMiNbHi
LIHHOCTI, BONOAIIOTb Cy4aCHUM €KOHOMIYHUM
MWUC/IEHHAM | BiAMOBIAHUMN KOMMNETEHTHOCTAMM,
HeobXiogHMMK ANs NpoBadXXeHHS eheKTUBHOI
MapKEeTUHIroBOI AifASIbHOCTI, BMilOTb BUPiWLyBaTKH
KOMMJIEKCHI 3aBAaHHA Ta 3aCTOCOBYBaTHU
CYYaCHUNI MapKETUHIOBUI iIHCTPYMEHTapin Ha
Pi3HUX TUMaXx PUHKIB.

TeopeTU4YHMM 3MICT NnpepMeTHOI obnacrTi:

* CYyTb MApKETUHIY SIK CyYHaCHOI KoHUenu,ii
ynpasJiiHHA 6i3HecowM;

* MOHATIMHO-KATEropinHUN anapaT, NPUHUXMN,
PYHKLiT, KOHUENUii MapKeTUHIY Ta IX iCTOPUYHI
nepenymoBu;

e cneundika OiNbHOCTI PUHKOBUX CYyB'EKTIB Y
pi3HUX chepax Ta Ha Pi3HUX TUMaxX PUHKIB;

* 3MICT MapKEeTUHIOBOI AisNbHOCTI,
po3p06sIeHHA MAaPKETUHIOBUX CTPATErin Ta
OpPMYyBaHHS yNpaBiHCbKNX pilleHb y cdepi
MapKeTUHry;

* NpuKNagHi acnekTn 6isHec-aHaNITUKMK,
IHCTPYMEHTU LMKDPOBOro MapKeTUHIY Ta
Ccy4YacHe nporpamHe 3abe3sneyeHHs, Lo
BUKOPUCTOBYOTLCA Y MAapPKETUHIOBIN OiANbHOCTI
Ha Pi3HMX TUMNax PUHKIB.

MeTtoam, MeTOAMKM Ta TEXHONOTrIi:
3arajibHOHaAYKOBIi Ta creuiajibHi MeToau,
npodecinHi MeToONKN Ta TeXHoNorii, HeobxigHi
nns 3abesnedyeHHs eheKTUBHOI MapKETUHIOBOI
OiNbHOCTI.

IHCTpyMeHTapin Ta obnapgHaHHA: CyYacHi
YHiBepcaibHi Ta cneuianizoBaHi iHpopMaLinHi
CUCTEMM | MPOorpamHi NpoayKTn, HeobxiaoHi ans
MPUUHATTA Ta iMNeMeHTauii MapKeTUHI0BUX
YMPaBAiHCbKMX pilleHb Ha Pi3HUX TUMaX PUHKIB.

The object of study: marketing activity as a
form of interaction between market participants
to meet their economic and social interests.
Learning objectives: to prepare bachelors of
marketing who are aware of social values, have
modern economic thinking and the relevant
competencies necessary for effective marketing
activities, are able to solve complex problems
and apply modern marketing tools in various
types of markets.

Theoretical content of the subject area:

* the essence of marketing as a modern concept
of business management;

» conceptual and categorical apparatus,
principles, functions, marketing concepts and
their historical background;

* specifics of market participants in various
fields and in different types of markets;

* content of marketing activities, development
of marketing strategies and formation of
management decisions in the field of
marketing;

* applied aspects of business analytics, digital
marketing tools and modern software used in
marketing activities in various types of markets.
Methods, techniques and technologies:
general scientific and special methods,
professional techniques and technologies
necessary to ensure effective marketing
activities.

Tools and equipment: modern universal and
specialized information systems and software
products necessary for making and
implementing marketing management decisions
in various types of markets.

OpieHTauina ocBiTHLOI Nnporpamm / Scope

OcBiTHbO-NpodecinHa NporpamMma Mae€
NnpuKNaaHy opieHTauito, ska 6a3yeTbCcs Ha
3arajlbHUX TEOPEeTUYHNX MNONOXKEHHSAX Ta
PO3BUTKY MPaKTUYHUX HABUYOK, i BianoBigae
npodecinHuMm BUMOraM puHKY npaui y cdepi
Cy4aCHOro MapKeTUHry.

The educational and professional program has
an applied orientation, based on general
theoretical provisions and the development of
practical skills, and meets the professional
requirements of the labor market in the field of
modern marketing.

OcHoBHUM (POKYC OCBITHb

oi nporpamu / Main focus

CneuianbHa ocBiTa B ranysi D bisHec,
agMiHiCTpyBaHHSA Ta npaBo cnevianbHoOcTi D5
MapkeTuHr, cnpsMoBaHa Ha NiaAroToBKY
(haxisuis ona B2B-puHKy.

Kno4oBi csioBa: pUHOK, NOBELiHKa CNOXMBa4a,
MapKeTWUHr, aHaniTuka, NpoMnUCsI0BUN
MapKeTWUHI, MPOMUCJIOBI TEXHOJOr T, LNPPOBUNIA
MapKeTUHr.

Specialized education in the field of D Business,
Administration and Law, specialty D5 Marketing,
aimed at training specialists for the B2B market.
Keywords: market, consumer behavior,
marketing, analytics, industrial marketing,
industrial technology, digital marketing.

Oco6MBOCTi OCBITHLO

i nporpamm / Features
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KoMnnekcHe HafaHHSA Cy4aCHUX 3HaHb,
NPakTUYHNX HAaBUYOK, HEOBXiaHUX ANns
hopMyBaHHSA CUCTEMU 3aralfibHUX i cneuianbHNX
KOMMNETEeHTHOCTeN y chepi MapKeTUHry 3
(hokKycoM Ha B2B-puHOK, uunpposy
TpaHchopMaLito Ta aHaNiTUKO-IHHOBALLINHY
OiANbHICTb, WO 3abe3neyvyloTb peanisaLito
NporpaMHMX pesynbTaTiB HaBYaHHA Y
OVHAMIYHOMY | TEXHOJIOMNYHO HAaCUYEHOMY
6i3Hec-cepenoBuLLi.

YHiKanbHICTb Nporpamun obyMoBneHa:

* NPIOPUTETHOIO OPIEHTALLIEID Ha NiArOTOBKY
haxiBLiB 3 NPOMMCIOBOr0 MAapPKETUHIY, 34aTHNX
3abe3nevyBaTu epeKTMBHY AiANIbHICTb Ha B2B-
PUHKY;

e iHTerpaui€to 3HaHb, WO B CYKYMHOCTI
003BoNAE GOpMyBaTU KOMMNEKCHe BayYeHHs
Cy4aCHUX MapKETUHIOBUX MPOLLECIB;

* (h)OPMYyBaHHSAM HABMYOK KiNbKiCHOIr 0O
BUMIipIOBaHHI €eKTUBHOCTI MapKeTUHIY
LNSAXOM ONaHYyBaHHSA MapKeTUHI0BUX METPUK -
KOMMOHEHTA, L0 BUPI3HAETLCA cepes
YKPaiHCbKMX OCBITHiX Nporpam;

* NOEAHAHHAM (pyHAAMEHTaNIbHOI MiArOTOBKN 3
iIHTEHCMBHOIO NPaKTUYHO CKI1af0BOK
(kypcoBumMn poboTaMm, MapKeTUHIOBO-
aHaniTUYHOIO Ta NepeaannaoMHOI0
npakTukKamu, PaxoBuM TPEHIHroM), Lo
CNPUAIOTb PO3BUTKY HAaBUYOK MPUKIAAHOrO
aHani3y, cTpaTeriyHoro MUCJIeHHS Ta aganTauii
00 yMOB peanbHoro 6isHecy;

* BMPOBAAXEHHAM CepTUdiKaTHUX Nporpam, Lo
CnpuatoTb po3BUTKY soft i hard skills;

* TicHOO cniBnpaueto 3 6isHecoMm, Yyepes
NnapTHEPCbKi yroau, Lo A03BONAI0Tb
BUKOHYBaTW NpMKNaaHi 3aBAaHHA Ta HabyBaTwu
0OCBiAYy NPakKTUYHOI peani3auii MapKeTUHIOBUX
piweHb.

Mporpama nepenbavyae MOXKANBOCTI
KOPOTKOCTPOKOBMX akKaAeMi4HMUx obMiHiB 3a
nporpamMamMu KpeanTHoi MOBifIbHOCTI.

Comprehensive provision of up-to-date
knowledge and practical skills necessary for the
formation of a system of general and special
competencies in marketing with a focus on the
B2B market, digital transformation and
analytical and innovative activities that ensure
the implementation of program learning
outcomes in a dynamic and technologically rich
business environment.

The uniqueness of the program is due to:

* priority focus on training industrial marketing
specialists capable of ensuring effective
operations in the B2B market;

* integration of knowledge, which together
allows for a comprehensive vision of modern
marketing processes;

» development of skills in quantitative
measurement of marketing effectiveness
through mastering marketing metrics, a
component that stands out among Ukrainian
educational programs;

* combination of fundamental training with an
intensive practical component (coursework,
marketing and analytical and pre-graduation
practices, professional training) that promote
the development of applied analysis skills,
strategic thinking and adaptation to real
business conditions;

* implementation of certificate programs that
promote the development of soft and hard skills;
* close cooperation with business through
partnership agreements that allow for the
performance of applied tasks and experience in
the practical implementation of marketing
solutions.

The program provides opportunities for short-
term academic exchanges under credit mobility
programs.

4 - MpupaTHICTb BUNYCKHUKIB 0,0 NpaueBNaluTyBaHHA Ta NOAANbLUOro HaB4aHHA /
Eligibility of graduates for employment and further study

MpupaTtHicTh po npauesnawTtyBaHHa / Eligibility for employment

3rigHo 3 lep>XKaBHUM KnacudgikaTopom
npodecin K 003:2010:

2419.2 KOHCYNbTaHT 3 MapKeTUHry

2419.2 daxiBeub-aHAMITUK 3 OOCIOXKEHHS
TOBapHOro PUHKY

2419.2 PeknamicT

2419.2 daxiBelLb 3 METOAIB PO3LUNPEHHS PUHKY
36yTy (MapkeTosor)

According to the State Classification of
Professions DK 003:2010:

2419.2 Marketing Consultant

2419.2 Specialist-analyst in commodity market
research

2419.2 Advertiser

2419.2 Specialist in methods of expanding the
sales market (marketer).

Mopanbwe HaByaHHA / Further study

MOXX/INBICTb HaBYaHHSA Ha ApyromMy
(MaricTepCcbKoMy) piBHI BULLOT OCBITH.
HabyTTa nonaTkoBMx KBaniikauin B CUCTEMI
nicnaaunaoOMHOI OCBITH.

Opportunity to study at the second (master's)
level of higher education.

Acquisition of additional qualifications in the
system of postgraduate education.
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5 - BuknapaHHA Ta ouiHioBaHHA / Teaching and assessment

BuknapaHHa Ta HaBYaHHA/Teaching and studying

dOopMM HaBYaHHSA: 04HE, 3a04He, AUCTaHLUiNHe.
MeToan HaBYaHHSA: NPOBEAEHHS NEKLin,
NPaKTUYHUX 3aHATb i3 BAKOPUCTAHHSAM
CYYaCHUX iHPOpMaLiNHO-aHaNITUYHNX CUCTEM,
3aJly4eHHSs NMPaKTUKiB, BAKOHAaHHA MOAYJIbHMX
KOHTPOIbHUX POBIT, NPOXOA>XKEHHS
MapKeTUHIroBO-aHaNITUYHOI Ta NnepeaannioMHOI
MPaKTWK, iHOUBiAyanbHa AOCAIAHO-aHaNiTUYHa
nianbHicTb 3006yBayviB LWOA0 MiAFOTOBKN
pPO3paxXyHKOBUX, KYpCOBUX pobiT, npe3eHTauin,
pedepaTiB, AUMNIOMHOI poboTn.

TexHonorii HaB4aHHA: NpobaeMHO-OpiEHTOBaHeE,
MPakKTU4YHe, TPEHIHroBMI Niaxig, caMocCTinHe
HaBYaHHS.

BuknagaHHA Ta HaBYaHHSA 3a NPOrpaMoro
I'PYHTYETBLCSA Ha 3aCTOCYBaAHHI
KOMMNETEeHTHICHOro MeToA0/10riYHOro niaxony
Ta OOTPUMaHHI NpuHUMNiB
CTYOEHTOLLEHTPOBAHOIr0 HaBYaHHA.

Y BunagKax orosiolleHHsS KapaHTUHy, gopc-
Ma>KOpHUX 06CTaBUH TOWO, BUKNafAaHHSA Ta
HaBYaHHS MoXKe BigbyBaTuUCA y ANCTAHLUINHOMY
peXXnMi.

Forms of study: full-time, part-time, distance
learning.

Teaching methods: lectures, practical classes
using modern information and analytical
systems, involvement of practitioners,
completion of modular tests, marketing and
analytical and pre-diploma internships,
individual research and analytical activities of
students in preparation of calculations,
coursework, presentations, abstracts, and
diploma theses.

Teaching technologies: problem-oriented,
practical, training approach, independent
learning.

Teaching and learning under the programme is
based on the application of a competency-based
methodological approach and adherence to the
principles of student-centred learning.

In cases of quarantine, force majeure, etc.,
teaching and learning may take place remotely.

OuiHloBaHHA / Assessment

OuiHloBaHHA pe3ynbTaTiB HaBY4aHHSA 3400yBaviB,
BU3HaA4YeHUX Yy iX iHAUBIiAyanbHUX HaBYasIbHUX
nsaaHax, NPoOBOANTLCHA HA OCHOBI PENTUHIOBOI
CNUCTEMMU, B OCHOBY SIKOi 3 MEBHOI0 OCBITHLOIO
KOMMOHEHTa MOKJ/IafleHO KOHTPOJIb 3a
BU3HA4YEHUMMN KPUTEPIAMU i HAKOMNYEHHS
penTnHrosux 6anie. PenTuHrosa cuctema
OLiHIOBAHHSA OCBITHIX KOMMOHEHT A4OBOOUTbLCSA
00 BigoMa 3006yBayiB Ha NepLIOMy 3aHATTI Ta
He 3MIHIOETbCSA BMPOOOBX CeEMeCTpY.

The assessment of students' learning outcomes,
as defined in their individual curricula, is based
on a rating system, which is based on the
control of certain criteria and the accumulation
of rating points for a particular educational
component. The rating system for evaluating
educational components is communicated to
students at the first lesson and does not change
during the semester.
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6 - NMporpamMHi KoMmneTeHTHOCTI / Programme competencies

IHTerpanbHa KOMMNETEHTHICTb

/ Integral competence

34aTHICTb BMpilWyBaTW CKNagHi cneuianizoBaHi
3a4adi Ta NpakTU4YHi Nnpobnemn y chepi
MapKeTUHroBol AisfibHOCTI abo y nNpoLeci
HaBYaHHS4, Wo nepenbavae 3acTOCyBaHHS
BiAMOBIAHNX Teopin Ta MeTo.4iB i
XapaKTepU3YyETbLCA KOMIMJIEKCHICTIO Ta
HEeBM3HAYEHICTIO YMOB.

The ability to solve complex specialized tasks
and practical problems in the field of
marketing activities or in the learning
process, which involves the application of
relevant theories and methods and is
characterized by complexity and uncertainty
of conditions.

3aranbHi komneteHTHocTi (3K)

/ General competencies

3K
01

30aTHICTb peanisyBaTun CBOI MpaBa i 060B’'A3KMK
AK YJieHa cycninbCcTBa, yCBigoOMOBaTH
LiIHHOCTI rpoMagsAHCbKOro (BislbHOro
0eMOKpaTNYHOro) cycninbCcTBa Ta
HeobXiQHICTb MOro CTanoro po3BuUTKY,
BEPXOBEHCTBa Mpaea, npas i ceobon NIOANHWN i
rpoMagsiHMHa B YKpaiHi.

Ability to exercise one's rights and
responsibilities as a member of society, to
understand the values of civil (free
democratic) society and the need for its
sustainable development, the rule of law,
human and civil rights and freedoms in
Ukraine.

3K
02

30aTHicTb 36epiraTv Ta NPUMHOXXYBaTK
MOpasbHi, KyNbTYPHi, HAYKOBI LLIHHOCTI i
DOCArHEHHSA CyCniNbCTBa Ha OCHOBI PO3YMIiHHSA
iCTOpiT Ta 3aKOHOMIpPHOCTEN PO3BUTKY
npeameTHol obnacTi, 1T Micus y 3aranbHin
CUCTeMi 3HaHb NPO NMPUPOAY i CYCNiNbCTBO Ta
Yy PO3BUTKY CyCNiNIbCTBa, TEXHIKN i
TEeXHOJIOr i, BAKOPUCTOBYBATW Pi3Hi BUAN Ta
hopMIM pyXoBOI aKTUBHOCTI 4S9 aKTUBHOIO
BiAMOYMHKY Ta BeJeHHS 340p0BOro cnocoby
KUTTS.

Ability to preserve and increase moral,
cultural, scientific values and achievements of
society based on an understanding of the
history and patterns of development of the
subject area, its place in the general system of
knowledge about nature and society and in
the development of society, technology and
technology, to use various types and forms of
physical activity for active recreation and
healthy lifestyle.

3K |3paTHicTb 00 abCTpaKTHOro MUCJIEHHS, Ability to think abstractly, analyse and
03 |aHanisy Ta CUHTe3y. synthesise.
3K |3MaTHICTL BUNTUCA | OBONIOAIBATY CyHacHMU Ability to learn and master modern knowledge.
04 |3HaHHAMWN.
3K |BM3Ha4YeHICTb i HanosernameicTb WOA0 Determination and perseverance in relation to
05 |nocTaBneHux 3aBAaHb i B3ATMX 060B’'A3KIB. tasks and responsibilities.
. . . Knowledge and understanding of the subject
3K |3HaHHS Ta po3yMiHHSA NMpeaMeTHoI obnacTi Ta . .
; A . area and understanding of professional
06 |pO3yMiHHSA NpodecinHol AisiNbHOCTI. N
activities.

3K |3paTHICTb 3aCTOCOBYBaTU 3HAHHA Y Ability to apply knowledge in practical
07 |NpaKTUYHUX CUTYyaLiax. situations.
3K |3maTHiCTb NpoBeAEeHHS OOCNIAXKEHb Ha Ability to conduct research at the appropriate
08 |BignoBigHOMY piBHi. level.
3K [HaBUYKM BUKOPUCTAHHS iIHPOPMALLIMHUX i Skills in the use of information and
09 |KOMYHiKaLiNHUX TEXHONOrIN communication technologies
3K . . . o . . .
10 34aTHICTb CniflkyBaTUCA iHO3eMHOK MoBoto.  |Ability to communicate in a foreign language.
3K . . . .
11 30aTHICTb NpauoBaT B KOMaHA. Ability to work in a team.

34aTHICTb CninkyBaTuUCAa 3 npeactaBHnkamm  |Ability to communicate with representatives of
3K |iHWnx npodecinHnxX rpyn pi3HOro piBHA (3 other professional groups of different levels
12 |ekcnepTaMu 3 iHWKWX raay3en 3HaHb/BNAIB (with experts from other fields of knowledge/

€KOHOMIYHOI OiANbHOCTI).

types of economic activity).

3K 3ﬂ'aTH'CT'? fipatlioBatii B MiXKHapoAHoMy Ability to work in an international context.
13 |KOHTEeKCTI.

3K |3maTHICTb AidaTu couianbHO BignosiganabHo Ta [Ability to act in a socially responsible and
14 |cBigomo. conscious manner.
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30aTHICTb yXBaJIlOBaTU PilLEHHSA Ta AiATH,

Ability to make decisions and act in

3K |ooTpuMyoYnCb NPUHLUMNY HENPUNYCTUMOCTI [accordance with the principle of inadmissibility
15 |kopynuii Ta 6yab-AKUX iHWKX NPOSABIB of corruption and any other manifestations of
HenobpoyYeCcHOCTI. dishonesty.
3K 30aTHICTb A0 HaLiOHA/IbHOr0 CNPOTUBY, Ability for national resistance, the formation of
16 hopMyBaHHA FPOMaAAHCLKOI CTIMKOCTI Ta civic resilience and national-patriotic
HauUiOHaNbHO-MATPIOTMYHOI CBiIOOMOCTI. consciousness.
daxoBi komneteHTHOCTI (PK) / Professional competencies
oK 30aTHICTb NI0OriYHO | NOCNiAOBHO Ability to logically and consistently reproduce
01 BiATBOPIOBATM OTPUMaHIi 3HaHHA NpegmMeTHOI [the acquired knowledge of the subject area of
obnacTi MapKeTuHry. marketing.
oK 30aTHICTb KPUTUYHO aHanizyBaTu i Ability to critically analyse and summarise the
02 |Y3arasibHIOBATY NONOXKEHHS npegmeTHol provisions of the subject area of modern
obnacTi cy4acHOro MapkeTuHry. marketing.
3AATHICTb BUKOPUCTOBYBATY TEOPETNHHI Ability to use the theoretical provisions of
@K |NONIOXXEHHS MApPKETUHIY A5 iHTepnpeTauil Ta ; . .
: . marketing to interpret and predict phenomena
03 |nporHo3yBaHHSA ABULL i MPOLECIB Y : . .
: and processes in the marketing environment.
MapKeTUHrOBOMY CepenoBULL.
30aTHICTb NMpoBaAXyBaTN MapKETUHIOBY Ability to carry out marketing activities based
@K |pianbHICTb Ha OCHOBI PO3YMiHHA CYTHOCTI Ta |on an understanding of the essence and
04 (3micTy Teopii MapkeTUHry i pyHKUioHanbHMX |content of marketing theory and the functional
3B'AI3KiB MiX il CKNagoBUMMN. relationships between its components.
@K |3paTHICTb KOPEKTHO 3acTocoByBaTu metoau, |Ability to correctly apply marketing methods,
05 |NnpunoMK Ta iIHCTPYMEHTN MapKeTUHry. techniques and tools.
DK 3@2;;-";:;:2030?3”;””)(hgz)peKeaTXMHFOB' Ability to conduct market research in various
o6 |° A y P cp areas of marketing activities.
MapKeTUHIroBOi AifA/IbHOCTI.
3ﬂ'aTH|C1:b BM3HAaTV BN/ING DYHKUIOHALHMX Ability to determine the impact of functional
®K |obnacTen MapKeTUHIy Ha pe3ynbTaTu . .
. . areas of marketing on the results of economic
07 |rocrnogapcCbKoi AisSIbHOCTI PUHKOBUX g .
, . activity of market participants.
cyb’ekTiB.
oK 30aTHICTb po3pobaATN MapKeTUHIOBE Ability to develop marketing support for
08 3abe3nevyeHHs po3BUTKY Bi3Hecy B ymoBax business development in conditions of
HEeBM3HAYEHOCTI. uncertainty.
@K |3paTHICTb BUKOpUCTOBYBaTW iHCTpyMeHTapin |Ability to use marketing tools in innovation
09 |MapKeTUWHry B iHHOBaLiNHOI OisAJIbHOCTI. activities.
.?"uaTH'CTb.?”.KOpMCTOByBaTM MapKETNHIOBI Ability to use marketing information systems
iH(bOopMaUinHi cncteMn B yXBasieHHI . : . .
OK . \ in making marketing decisions and develop
MapKeTUHIroBUX pilleHb i po3pobnsaTu . . . .
10 CKOMEH AL OO0 MiaBMLEeHHS X recommendations for improving their
P AaLlil toA ABWLL effectiveness.
e(PeKTNBHOCTI.
oK 30aTHICTb aHanizyBaTu NoBefiHKy pMHKoBMX |Ability to analyse the behaviour of market
11 cyb’ekTiB Ta BU3Ha4YaTu 0cobAnBOCTI actors and determine the peculiarities of
PYyHKLIOHYBaHHS PUHKIB. market functioning.
oK gﬁagsé‘ﬁ; OsarngTeng/qiaT;m/.npssﬁiH;Z:f::M ! Ability to justify, present and implement the
12 PoBal Xy pesy A A Y |results of research in the field of marketing.
cepi MapKeTUHry.
30aTHICTL f1aHyBaHHA 1 NpoBaAXKEHHA Ability to plan and implement effective
DK |eheKTMBHOI MapKeTUHIOBOI AiANbHOCTI keti R £ K o
13 |puHKoBOro cyb’ekTa B KPOCPYHKLIIOHaNIbHOMY marketing e_actlwtles of'a market entity in a
s cross-functional context.
po3pisi.
@K |3paTHICTb NPOMOHYBaTV BAOCKOHANEHHS Ability to propose improvements to marketing
14 |wono QyHKLIiN MapKeTMHIOBOI OisiNIbHOCTI. functions.
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30aTHICTb 3aCTOCOBYBAaTN MaTEMATUYHI
MeToAW Ta CTOXaCTUYHI Mogeni AN aHanisy
naHunx i bisHec-npouecie, 06rpyHTyBaHHS

Ability to apply mathematical methods and
stochastic models to analyse data and
business processes, justify marketing

oK : . . !

15 [MaPKeTWMHroBUX pilleHb, OUIHKY BMAMBY decisions, assess the impact of.factors on
(PaKTOpIiB Ha MOBEAIHKY CMOXXNBa4iB Ta consumer behaviour and effectively manage
e(heKTMBHOro yrnpaBiHHA MapkeTuHroBumm |[marketing campaigns under conditions of
KaMnaHisiMn B yMOBaX HEBU3HAYEHOCTI. uncertainty.
30aTHICTb NPOBOANTN KOMMJIEKCHUNM aHani3
€KOHOMIYHOro cepefoBMLLa AiASIbHOCTI Ability to conduct a comprehensive analysis of
NiANPUEMCTBA Ha MIKPO- Ta MAaKPOPIBHAX i the economic environment of the enterprise at

oK nocnigxysaTtu c_prKTyPHi oco6nv|Boc_Ti . the micro and macro I_evels and to study the

16 |T@NY3€BMX PUHKIB, NPUAMATY YNPABAIHCHKI structural features of industry markets, make
pilleHHA B yMOBaX KOHKYPEHTHOro management decisions in a competitive
cepenoBula Ta epeKTUBHO yNpaBasaTn environment and effectively manage
MapKeTUHroBMMM NpoLecamu B BignoesigHMX |marketing processes in the relevant sectors.
CeKTopax.
30aTHICTb po3pobnsaTy Ta peanizoByBaTH Ability to develop and implement complex
KOMMJIEKCHI MapKEeTUHIOBi pilLeHHS 3 marketing solutions, taking into account the

OK |YPaXyBaHHAM FI‘IeLJ,VICbiKI/I MPOMUNCIIOBUX specifics Qf ilndustrial markets, behav!oural

17 [PVHKiB, NOBEAIHKOBIX XapaKTEPNUCTMK characteristics of consumers and business

cnoxmBadiB i 6isHec-kNieHTIB, ocobnuBocTen
OpeHAVHry iIHHOBALINHO-TEXHOJOM YHNX
ToBapiB i iHTerpauii NOriCTUYHNX NMPOLECIB.

clients, peculiarities of branding innovative
and technological goods and integration of
logistics processes.
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7 - NMporpaMHi pesynbtatyu HaB4aHHA (MPH) / Programme learning outcomes

[PHO

[JeMOHCTpyBaTU 3HAHHSA | PO3YMIHHSA
TEOopEeTUYHUX OCHOB Ta MPUHLKUNIB
NpoBaf>XeHHS MapKEeTUHIOBOI AifNIbHOCTI.

Demonstrate knowledge and understanding of
the theoretical foundations and principles of
marketing activities.

[PHO

AHanizyBaTW i MPOrHO3yBaTN PUHKOBI ABMULLA
Ta NpoLEeCK Ha OCHOBI 3aCTOCYBaHHS
hyHOAMEHTaNbHUX MPUHLNMIB, TEOPETUYHUX
3HaHb | NPUKNAAHUX HABNYOK 34iINCHEHHS
MapKEeTUHIroOBOI AifASIbHOCTI.

Analyse and forecast market phenomena and
processes based on the application of
fundamental principles, theoretical knowledge
and applied skills of marketing activities.

3acTocoByBaTU HabyTi TeOpPETUYHI 3HAHHS

Apply the acquired theoretical knowledge to

PHO ; . ; .
3 |19 PO3B'A3aHHA NPAKTNYHUX 3aBAAHb y solve practical problems in the field of
chbepi MapKeTuHry. marketing.
36upaTn Ta aHanizyBaTn HeobxigH . ,
Somp . Y ARy Collect and analyze the necessary information,
iHbopMaULito, po3paxoByBaTU EKOHOMIYHI Ta ) S
; calculate economic and marketing indicators,
MPHO|MapKeTMHIroBi NOKa3sHUKKN, obrpyHTOBYBaTHU S .
. o . and justify management decisions based on
4 |ynpaBAiHCbKI pPilLEHHS Ha OCHOBI !
. . _ |the use of the necessary analytical and
BUKOPUCTaHHA HeObXiAHOro aHaNiTUYHOro 1 .
. . methodological tools.
MEeTOANYHOr 0 iIHCTPYMEHTapito.
BuaBnaTtu n aHanisyBaTu KAKOYOBI . -
y Identify and analyse the key characteristics of
lMPHO|xapaKTepUCTUKN MapKETUHIOBUX CUCTEM . .
. . . marketing systems at different levels, as well
5 |pi3HOro piBHA, a Tako)X 0cob6nBOCTI ; .
, N , g as the behaviour of their actors.
noBediHKN ix cyb’eKTiB.
BusHavaTu pyHKUiOHaNbHI obnacTi Identify functional areas of marketing
MapKeTUHIrOBOI AifASIbHOCTI PUHKOBOIO activities of a market entity and their
[MPHO|cyb6’ekTa Ta iX B3aEMO3B’'S1I3KWM B CUCTEMI interrelationships in the management system,
6 |ynpaBJiiHHSA, pOo3paxoByBaTK BiANOBIAHI calculate the relevant indicators that
MOKa3HUKK, SKi XxapaKTepun3yTb characterise the effectiveness of such
pe3ynbTaTUBHICTb TaKoi OisNIbHOCTI. activities.
BukopucToByBaTu LUUdpPOBI iHpopMaLLirHi Ta o . .
pL BYE u ¢IO___ ¢popmau, .|To use digital information and communication
KOMYHIiKaUiNHI TEXHONOril, @ TaKOX MporpamHi .
S technologies, as well as software products
[MPHO[NpoayKTW, HeobXigHi oaa HaneXXHoro .
. . necessary for the proper conduct of marketing
7 |NpoBafXXeHHSA MapKeTUHIoBOi OiANIbHOCTI Ta A . L
activities and practical application of
MPaKTUYHOIr0 3aCTOCYBaHHA MapKeTUHIOBOIrO .
. ; marketing tools.
iIHCTpyMeHTapito.
3acTocoByBaTW iHHOBALiNHI Niaxoan Woa0 . . .
y H \AXOAN LoA Apply innovative approaches to the marketing
[TPHO(NpoBaA>XeHHSA MapKeTUHIoBOl AiAfIbHOCTI . . .
) activities of a market entity, flexibly adapt to
8 |puHKoBoOro cyb’ekTa, rHy4ko aganTyBaTUCSA . i :
g changes in the marketing environment.
00 3MiH MapKeTUHroBOoro cepenoBsula.
OUiHIOBATV PU3NKKU NMPOBAdXXEHHS . . -
M'; KeTMHrol?aoT )J,iﬂ)‘lb?—lOCT':l BCTaHOBIIIOBATH Assess the risks of marketing activities,
npHo|M3P S determine the level of uncertainty in the
piBEHb HEBM3HAYE€HOCTi MAapKEeTUHIOBOIr0O . . .
9 . . . marketing environment when making
cepenoBumuia Npu NPURHATTI ynpaBRiHCbKNX .
) management decisions.
pilLeHb.
MosicHOBaTKW iHopMalito, iaei, npobnemn Ta . . .
_cp pratl A€l TP Explain information, ideas, problems and
aNbTepHaATUBHI BapiaHTN NPUAHATTS . ; . .
. ) . . alternative options for making managerial
[TPHI1|ynpaBniHCbKNX pilleHb haXiBUaM i . " Ny .
0 |HedaxiBusM y cdepi MapKeTUHT decisions to specialists and non-specialists in
Y =P P Y, the field of marketing, representatives of
npencTtaBHUKaM Pi3HUX CTPYKTYPHUX . - )
; o , various structural units of a market entity.
nigpo3ninis puHKoBOro cyb’ekTa.
fPH1 eMoHCTpyBaTK BMiHHSA 3aCTOCOBYBaTuU Demonstrate the ability to apply an
1 MiXKAMCUMnAiHapHWI Nigxin Ta 3gincHwoBaTu  |interdisciplinary approach and perform the
MapKeTUHIroBi PyHKLii pUHKOBOro cyb’ekTa. marketing functions of a market entity.
fPH1 BnsaBnaTn HaBUYKKM CaMOCTiNHOI poboTw, Demonstrate the skills of independent work,
5 [THYYKOrO MUCNEHHS, BiOKPUTOCTI 4O HOBUX flexible thinking, openness to new knowledge,
3HaHb, BY TN KPUTUYHUM | CAMOKPUTUYHHUM. and being critical and self-critical.
fPH1 BionosigaTtwn 3a pe3ysbTaTy CBOEI OidANbHOCTI, |Be responsible for the results of their
3 [BUABNATU HABNYKK MigNPMEMHNLLKOI Ta activities, demonstrate entrepreneurial and

yMpaBAiHCLKOI iHiLiaTUBN.

managerial initiative skills.
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MPH1

BukoHyBaTu dyHKLiOHaNnbHi 060B'S3KN B
rpyni, NpornoHyBaTn obrpyHTOBaHI
MapPKETUHI OB PilLEHHS.

Perform functional duties in the group, offer
sound marketing solutions.

[1PH1

OisTn couianbHO BiAMOBiAaNbHO Ta
rPOMafCbKO CBiOMO Ha OCHOBI €TUYHNX
MPUHLMMIB MapKeTUHIry, NoBarn 4o

To act in a socially responsible and civic-
minded manner based on ethical marketing
principles, respect for cultural diversity and

5 |KynbTypHOro pi3HOMaHITTA Ta WiHHOCTEN . . TR
! civil society values, and respect for individual
rPOMafAsHCbKOro CyCrnisibCTBa 3 4OTPUMAHHSAM | .
. . rights and freedoms.
npas i ceoboa ocobncTocTi.
fPH1 Bionosigatn BMMOram, siKi BUCyBatloTbCs 40 To meet the requirements for a modern
6 |CydacHoro mapkeTosora, nigBuwyBaTKn piBeHb|marketer, to improve the level of personal
ocobucToi NnpodecinHoi NiAroToBKM. professional training.
[JeMoHCTpyBaTM HaBMYKU MMCbMOBOI Ta yCcHOi |Demonstrate skills in written and oral
lPH1|npodecinHoi KOMYHiKaLlii Aep>KaBHO 1 professional communication in the state and
7 |iHO3eMHOlO MOBAaMW, @ TAaKOXX HAJIEXXHOI 0O foreign languages, as well as the proper use of
BUKOPUCTaHHA NpodecinHoi TepmiHonorii. professional terminology.
JeMoHCTpyBaTK BigNOBiAaNbHICTb Y Demonstrate responsibility in relation to
[IPH1|cTaBneHHi 00 MopasibHUX, KYJIbTYPHUX, moral, cultural, scientific values and
8 |HayKoBMX LiHHOCTEN i AOCArHeHb cycninbcTBa [achievements of society in professional
y NpodecCinHin MapKeTUHIOBIN OiA/IbHOCTI. marketing activities.
Bononitv 3HaHHAMM Ta NPAKTUYHUMN . .
A paKT4Y Possess knowledge and practical skills in
HaBMUYKaMM LLLOOO0 opraHisauii ainy o ) i -
c . ) organizing actions in emergency and crisis
l1PH1|HaA3BMYaNHUX | KPU30BUX CUTYaUIAX, . . -
i ; . .. |situations, demonstrate the ability to behave
9 |meMOHCTpyBaTW 34aTHICTb 4O BiAMNOBiAa/IbHOI . .. ) "
) o o : responsibly and make decisions in conditions
noBediHKN N NPUAHATTSA pilleHb B YyMOBaXx
of threats.
3arpos
3acTocoByBaTU MaTeMaTUYHI modeni ons Apply mathematical models to process
MPH2 06pobkun aHaniTMYHOI iHdopMauii Ta analytical information and probabilistic and
0 MMOBIPHICHO-CTaTUCTUYHI Nigxoamn ons statistical approaches to predict consumer
MPOrHO3yBaHHSA CNOXKKWBYOI MOBEAIHKN, OLiHKK |behaviour, assess risks and optimise business
pU3KKiB Ta onTuMi3auii 6i3Hec-npouecis. processes.
€@MOHCTPYBATW BMiHHS OLiHIOBATM MaKpo- Ta .
D‘. pyBat H P Demonstrate the ability to evaluate macro-
MiKPOEKOHOMIiYHi haKkTopu BMAMBY Ha . i . .
VIHKOBY KOH'IOHKTYPY, (hopMyBaTV Mogen and microeconomic factors influencing market
rpH2|P : P i conditions, form models of company
MO3MLIOHYBaHHA KOMNAHIi Ha pi3HUX o , .
1 o positioning in various industry markets, make
rajly3eBux pMHKax, npnnmaTtn Ta : . .
; ) . and implement effective marketing
peanizoByBaTh eheKTUBHI MAaPKETUHI OB L
g . management decisions.
YApPaBJliHCbKI pilLeHHS.
BukopunctoByBaTu NoBeiHKOBI Moaesi .
pucTosy BEA A Use the behavioural models of customers and
nokynuie i 6i3Hec-kNieHTIB ANA opMyBaHHSA . .
. business clients to form long-term
OOBrOCTPOKOBUX BiAHOCUH Ha B2B-puHkax, . S
relationships in B2B markets, create and
CTBOpIOBaTK Ta po3BuBaTU BpeHa . ! )
. . develop the brand of industrial companies,
[IPHZ2 [NpOMNCNOBNX KOMMNAHIN, pO3yMiTH C L
. . o understand the peculiarities of logistics
2 |0cobnmBOCTi NOriCTUYHUX NPOLLECIB |

NPUHLMMIB yNpaBJiHHA naHuoraMmm
nocTayaHHs, aganTyBaTu iHHOBaALUiNHO-
TEeXHONOori4yHi ToBapu 0o noTpeb cnoxneayis
Ha LiSIbOBUX PUHKaX.

processes and supply chain management
principles, adapt innovative technological
products to the needs of consumers in target
markets.
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8 - PecypcHe 3abe3nevyeHHs peanisauii nporpammu / Resource provision for programme
implementation

KappoBe 3abe3neuyeHHs / Staffing

HaykoBo-neparoriyHMm nepcoHan, 3aJyyvyeHunn
00 peanisauii OCBiTHbLOI Nporpamun BigNoOBiAaE
KaZpoBMM BMMOram 3abesneyeHHs
npoBad)XeHHS OCBITHLOI AiANbLHOCTI BigNOBIAHO
0o MNMoctaHoBn KabiHeTy MiHicTpiB YKpaiHu Big,
30.12.2015 p. Ne 1187 B 4MHHIN pepakuii.

The academic staff involved in the
implementation of the educational programme
meets the staffing requirements for the
implementation of educational activities in
accordance with the Resolution of the Cabinet of
Ministers of Ukraine of 30.12.2015 No. 1187 in
the current version.

MaTepianbHO-TexHiYHe 3ab6e3neuyeHHn / Material-technical support

BignoBigHO 00 TEXHONMOrMIYHMX BUMOT LL,OAO
MaTepianbHO-TexXHi4YHOro 3abesneyeHHs
OCBITHbOI AiSANILHOCTI BiAMoOBiAHOro piBHA BO,
3aTBepoxeHux MNoctaHoBoto KabiHeTy MiHicTpis
YkpaiHu Bif 30.12.2015 p. Ne 1187 B YMHHIn
penakuii.

YHiBEpCUTET Ma€ PO3BUHYTY CoLiafibHY
iIHPPaCTPYKTYPY, LLO BKOYAE HAaBYabHI
kopnycwu, 6ibnioTeky, LeHTp ¢i3n4HOro
BUXOBAHHA Ta CMoOpTY, MeANYHUI LeHTp, 6a3n
BiAMOYUHKY, LEHTP KY/IbTYpPU Ta MUCTELTB.
HaB4anbHuWin Npouec BiAbyBaeTLCA B
HaBYaJIbHUX ayANTOPIAX Ta ABOX KOMM'IOTEPHUX
Knacax Kadenpu npoMmncioBOro MapKeTUHry 3
MyNbTUMeAinHM obnagHaHHAM, KOMMN'IOTEPHO0
TexHiko (i3 CTpOKOM ekcryaTauii He binbLue
BOCbMW POKiB), HEOBXiAHUM NporpaMmHUM
3abe3nevyeHHAM Ta NiAKAOYEHHAM [0
BHYTPILLHBbOT MepeXi i Mepexi Internet.

OcBIiTHE cepepoBuLle € 6e3Ne4YHUM a9 XUTTS i
3a00poB’sa 3006yBadiB Ol (HasBHI yKpuUTTS,
naaHn eeBakyaduii), wo 3abesneyyeTbcs
OiaNbHICTIO Nigpo3ainis yHiBepcuteTy. Ong
NigTPUMKKM NcmnxidyHoro 3nopos’s 3006yBadis
PYHKLIOHYE BiaAiN couianbHO-NCUXONOMIYHOT
poboTu - CTyAeHTCbKa couianbHa ciay>xba.
3n06yBayi 3abe3neyeHi rypToXXUTKOM.

In accordance with the technological
requirements for the material and technical
support of educational activities of the
appropriate level of HE, approved by the
Resolution of the Cabinet of Ministers of Ukraine
of 30.12.2015 Ne 1187 in the current version.
The university has a developed social
infrastructure, including academic buildings, a
library, a centre for physical education and
sports, a medical centre, recreation centres, a
centre for culture and arts. The educational
process takes place in classrooms and two
computer labs of the Department of Industrial
Marketing with multimedia equipment, computer
hardware (with a service life of no more than
eight years), the necessary software and
connection to the internal network and the
Internet.

The educational environment is safe for the life
and health of the students (there are shelters,
evacuation plans), which is ensured by the
activities of the university departments. To
support the mental health of applicants, there is
a department of social and psychological work -
a student social service. Students are provided
with a dormitory.

IHdbopMauiHe Ta HaBYasIbHO-MeToAUYHe 3abe3neuyeHHs / Information and methodological support of the
educational process
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BignoBigHO 00O TEXHOMOMYHMX BUMOT OO0
HaBYaJIbHO-MEeTOANYHOro Ta iHPOpPMaLiNHOIro
3abe3neYvyeHHs OCBITHbLOI AisA/IbHOCTI
BignoBigHoro pieHs BO, 3aTBepaXeHUX
MocTaHoBo KabiHeTy MiHicTpiB YKkpaiHu Big
30.12.2015 p. Ne 1187 B 4YMHHIN pepakuii.
3aranbHum 6i6nioTe4HUn PoHA KHUKKOBUX
nanepoBux NpuMipHukie 6ibniotekn KMl im.
Irops CiKOPCbKOro, a TakoX e/eKTPOHHI
pecypcu, y ToMy 4nucni EnekTpoHHMN apxis
HayKOBUX Ta OCBiTHiIX MmaTepianis ELAKPI,
nepepnnayveHi pisHi 6a3n gaHnx (Scopus, Web of
Science, Springer Nature, Business Source
Premier (EBSCO Publishing), ScienceDirect),
nocTtyn po iHwunx 6a3 (RePEc (Research Papers
in Economics), UNdata (Social Science Research
Network TOLL0), NpOrpaMHMin NPOAYKT
nepeBipku 3ano3nyeHb StrikePlagiarism,
0e3KOLTOBHUI BUXiA B Mepexy IHTepHeT.
HaykoBi Ta HaBYasibHi, HaBY4a/lbHO-METOANYHI
MaTepianum BHYTPILLHbOI MepeXi yHiBepcuTeTy
«EnekTpoHHMN Kamnyc», MNnaTtdopma
ANCTaHLUINHOro HaB4aHHA «CiKOPCbKNM».
HaB4asnbHO-MeToOMNYHe 3abe3nedyeHHs OCBITHIX
KOMMOHEHT BKJIlOYaE cnnabycu, HaBYasbHi
MOCiBHMKW, HaBYasIbHO-METOANYHI MaTepiann,
KOHCMEKTW NeKLUin, ANCTaHUINHI Kypcu,
MOHorpadii, HaykoBi nybsikauii.

B oCBiTHbOMY NMpoLEeCi BUKOPUCTOBYETLCS
aHaniTu4Ha oHNanH-cuctema YouControl,
MporpamMHoO-TexHi4yHi 3acobu Zoom Education, G
Suite for Education, nporpamHi npoaykTun R,
SPSS Statistics, Python, nakeT nporpam
Microsoft Office.

[nsa opraHizauii oCBiTHbLOro npouecy
BUKOPUCTOBYETHCA aBTOMAaTU30BaHi CUCTeMU
«MyKPI», «<EnekTpoHHUn Kamnyc», «[lekaHaT».

In accordance with the technological
requirements for educational, methodological
and information support of educational activities
of the appropriate level of HE, approved by the
Resolution of the Cabinet of Ministers of Ukraine
of 30.12.2015 Ne 1187 in the current version.
The general library fund of paper copies of
books of the Igor Sikorsky Kyiv Polytechnic
Institute Library, as well as electronic resources,
including the Electronic Archive of Scientific and
Educational Materials ELAKPI, subscription to
various databases (Scopus, Web of Science,
Springer Nature, Business Source Premier
(EBSCO Publishing), ScienceDirect), access to
other databases (RePEc (Research Papers in
Economics), UNdata (Social Science Research
Network, etc.), StrikePlagiarism software
product, free access to the Internet. Scientific
and educational, teaching and methodological
materials of the university's internal network
‘Electronic Campus’, the Distance Learning
Platform ‘Sikorsky’.

The educational and methodological support of
the educational components includes syllabuses,
textbooks, teaching materials, lecture notes,
distance learning courses, monographs, and
scientific publications.

The educational process uses the analytical
online system YouControl, software and
hardware tools Zoom Education, G Suite for
Education, R, SPSS Statistics, Python, and
Microsoft Office software.

To organise the educational process, the
automated systems MyKPI, Electronic Campus,
and Dean's Office are used.
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9 - AkapemMiyHa MobBinbHicTb / Academic mobility

HauioHanbHa kpeguTHa MobinbHicTb / National credit mobility

Mo>XNMBICTb YK/IaAaHHA yrod Npo akageMidHy
MOBINbHICTb 3rifHO YAHHOI0 3aKOHO4ABCTBA
YKpainn. 3p06yBadi BULLLOT OCBITU MOXYTb
CKOpMCTaTUCA NporpaMamMm akafeMiyHoOro
06bMiHy 3 BiTYM3HSAHUMK 3BO, 30KpeMa
BiAMOBIAHO A0 AOroBOpiB 3 [lep>XaBHUM
yHiBepcnteToM «Opecbka lNoniTtexHika» Ta
KNiBCbKMM HaLuiOHa/IbHUM YHIBEPCUTETOM
TEeXHONOrin Ta ansanHy. NMepeabayvaeTbes
yKJlafaHHA OOroBOpPiB NPO NMporpamm
akageMiyHoro obmiHy 3 iHwmmm 3BO Ta
napTHepamu.

The possibility of concluding agreements on
academic mobility in accordance with the
current legislation of Ukraine. Higher education
students can take advantage of academic
exchange programmes with domestic higher
education institutions, in particular, in
accordance with agreements with the State
University ‘Odesa Polytechnic’ and the Kyiv
National University of Technology and Design. It
is planned to conclude agreements on academic
exchange programmes with other higher
education institutions and partners.

MixxHapoaHa KpeauTHa MobinbHicTb / International credit mobility
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3006yBadi MalOTb MOXKJ/INBICTb CKOPUCTATUCh
npono3unuisiMun, Lo 3anponoHOBaHi Big4inomM
akageMmivyHoi mobinbHocTi KMl iM. Irops
Cikopcbkoro:
1. 3a nporpamamu Epa3smyc+ K1 Ha KOHKYpPCHUX
3acafax, y Mexax OBOCTOPOHHIX AOroBopiB 3
yHiBepcMTeTamum-napTHepamu:

°© EHCbKUM YyHiBEpCMTETOM iMeHi Dpigpixa
Wnnnepa (PepepatneHa Pecnybnika
HimMme4y4unHa);

o [iCCEHCbKMM yHiBepcuTeTOM iMeHi KOcTyca
Ni6ixa (PepepaTmnBHa Pecnybnika HimeduunHa);

o YHiBepcuTeTOM iMeHi Mukonasa KonepHuka
M. TopyHb (Pecny6bnika MonbLua);

o YHiBepcuTeTOM iM. ApicToTens B CanoHikax
(F'peubka Pecnybnika);

o 3arpebcbkum YHiBepcuteTom (Pecnybnika
XopsarTif);

o TpaHCifIbBaHCbKNM YHIBEPCUTETOM
BpawoBa (PymyHis);

o YHiBepcuTeTOM Manaru (KoponiscTeo
Icnanis);

o YHiBepcuTeTOM [paHaam (KoponiscTeo
Icnanis);

o Cine3bKnM yHIiBEPCUTETOM TEXHOJIOrIN
(Pecnybnika MonbLia).
2. 3a nporpamoio MNosbCbKOro HaLioHanbHOro
areHTCTBa 3 NUTaHb akageMivyHoro obmiHy
(«NAWA») 3 FBaHCbKUM MOAITEXHIYHUM
yHiBepcuTeToM (Pecnybnika Monbuia).
3. 3a Nporpamoto OHNanNH-MOBINBHOCTI y Mexax
cniBnpaui 3 NCCEeHCbKMM YHIBEPCUTETOM iMEHi
KOcTyca Nlibixa (PepepaTtuBHa Pecnybnika
Hime4y4dnHa) 3a npoekTom JLU's Virtual Courses.
3006yBadi MalOTb MOXJ/IMBICTb BpaTh y4acTb y
Mi>KHapOoOHMX 3axo4ax Ta OCBITHIX NpPoONo3unLisax
y MeXax Aorosopis npo cnisnpadto 3 3BO-
napTHepamu: YHiBepcuteToMm ToMalla batu B
3niHi (Yexis), Aep>xaBHUM yHiBepcuTeT Mukonum
KonepHuka B TopyHi (MonbLia), YHiBepcnTeToM
«WSG University» (MonbLia), YHiBEpCMTETOM
Bapi Anbao Mopo (ITanift) Ta ckopucTaTuCh
NpaBoOM Ha iHiliaTuBHY MOBINBLHICTb B
CaMOCTiNHO 0bpaHOMY yHiBEPCUTETI.
MNepenbaya€eTbCsa PO3LIMPEHHA MOXKINBOCTEN
akKagemiyHoro obMiHy nNpu yknagaHHi LOroBopiB
3 iHWKWMK 3aKNagamMn BULLOT OCBITW.

Applicants have the opportunity to take
advantage of the offers offered by the Academic
Mobility Department of Igor Sikorsky Kyiv
Polytechnic Institute:

1. Erasmus+ K1 programmes on a competitive
basis, within the framework of bilateral
agreements with partner universities:

* Friedrich Schiller University of Jena (Federal
Republic of Germany);

* Justus Liebig University of Giessen (Federal
Republic of Germany);

* Nicolaus Copernicus University of Torun
(Republic of Poland);

* Aristotle University of Thessaloniki (Greece).
Aristotle University of Thessaloniki (Hellenic
Republic);

» University of Zagreb (Republic of Croatia);

* Transilvania University of Brasov (Romania);

* University of Malaga (Kingdom of Spain);

* University of Granada (Kingdom of Spain);

* Silesian University of Technology (Republic of
Poland).

2. Under the programme of the Polish National
Agency for Academic Exchange (NAWA) with the
Gdansk University of Technology (Republic of
Poland).

3.Under the online mobility programme in
cooperation with the Justus Liebig University of
Giessen (Federal Republic of Germany) under
the JLU's Virtual Courses project.

Applicants have the opportunity to participate in
international events and educational offers
within the framework of cooperation agreements
with partner universities: Tomas Bata University
in Zlin (Czech Republic), Nicolaus Copernicus
State University in Torun (Poland), WSG
University (Poland), Bari Aldo Moro University
(Italy) and exercise the right to initiative mobility
at a university of their choice.

It is envisaged to expand the possibilities of
academic exchange when concluding
agreements with other higher education
institutions.

HaB4yaHHA iHO3eMHMX 3800yBayiB BULLLOI OCBiTH /

Study of foreign applicants of higher education

Ons iHo3eMHUX 3006yBaydiB BULLOT OCBITH
HaBYaHHSA 34iINCHIOETBLCS YKPATHCbKOO MOBOIO B
3araJibHUx rpynax abo aHrnincbKow MOBOIO B
OKpeMUX rpyrnax 3a yMoBM BOJIOAIHHSA
3006yBayemM MOBOI HaBYaHHA Ha pPiBHI He
HUXX4e B2.

For foreign applicants for higher education,
training is provided in Ukrainian in general
groups or in English in separate groups,
provided that the applicant has a language
proficiency of at least B2.

10 - NMpouenypa npuMcBoeHHA npodecinHux kBanicdikauin / Procedure for awarding
professional qualifications

He nepenbayeHo NpUCBOEHHS NpogecinHoi
KBanidikauii

No professional qualification is awarded
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2. MEPEJIIK KOMMOHEHTIB OCBITHbOI MPOrPAMMN / COMPONENTS of EDUCATIONAL

PROGRAMME
KpeauTis . Popma
R nigcyMKoBoOro
Kogn/Code OcBiTHI kOMNoHeHTW nporpam/Components EKTC/ECTS .
: KoHTposto / Final
credits
control form
HOPMATWBHI ocBiTHI koMmnoHeHTU/Required (standard) components
O60B’5A3KOBi KOMMOHEHTW LMKY 3arasbHoi nigrotoBkun/General training cycle

YKpaiHCbka MOBa 3a NpoecCinHUM CnpsMyBaHHAM / . .

3001 Ukrainian for Professional Purposes 2.0 3anix / Final test
IcTopuKko-thinocodcbKi 3acaamn CycnisibHOro po3BuTKY / . .

3002 Historical and Philosophical Foundations of Social Development 3.0 3anix / Final test
OCHOBYW 380pPOBOro CNocoby Xutrs / . .

3003 Fundamentals of Healthy Lifestyle 2.0 3anix / Final test
AHrnincbka mosa / . .

30 04 English Language 5.0 3anik / Final test
AHrnincbka MoBa NPoecCinHOro cNpsaMyBaHHS / . )

3005 English for Professional Purposes >0 3anik / Final test
MakpoekoHOMiKa Ta MiKpoekoHoMiKa /

3006 Macroeconomics and microeconomics >0 Eksamen / Exam
Buwa maTtemMaTuka B ynpasniHHi 6i3Hecom /

3007 Advanced Mathematics in Business Management 7.0 Eksamen / Exam
[MpaBo3HaBCTBO / . )

30 08 Science of Law 2.0 3anik / Final test
CTOXaCTUYHI OCHOBM aHani3y fAaHux /

3009 Stochastic Foundations of Data Analysis 5.0 Exsamen / Exam
IH(hopMaUinHi TexHonorii / . )

3010 Information Technologies 3.0 3anik / Final test
OCHOBW HaLiOHa/IbHOro CrpoTMBY / . .

3011 Fundamentals of National Resistance 5.0 3anix / Final test

3012 |Ananisisisyanizauis paHux / 3.0 3anik / Final test
Data analysis and visualization

O60B’A3KOBIi KOMMOHEHTM LUKy nNpodecinHoi niaroToBky /Professional training cycle

CaMoopraHisauist Ta npodecinHniA po3BUTOK / . )

no o1 Self-Organization and Professional Development 4.0 3anix / Final test

no oz  |Bi3Hec-KoMyHikauii/ 4.0 3anik / Final test
Business Communications

110 03 MoBepiHka CMOXKMBAMIB i 6|3Hec-Kn|eHT|s/ 50 ExsameH / Exam
Consumer and Business Customer Behavior
Fany3eBi puHKK / . .

1o 04 Industry Markets 4.0 3anik / Final test

110 05 d)axoav‘lm TPEeHiHr 5I3‘HEC_B |chppM3LuV|HOMy cepesioBuLLj / ' 4.0 3anik / Final test
Professional Training ‘Business in the Information Environment

noos |pi3Hec-cratmctika / 4.0 3anik / Final test
Business Statistics

nooy |Mereaxment/ 4.0 3anik / Final test
Management

noog  |Mapketunr/ 5.0 Ek3aMmeH / Exam
Marketing

noog |Mapkerunr. Kypcosa pobora / 1.0 3anik / Final test
Marketing. Course work

noio |MmKuTan Mapketur / 5.0 Ek3aMeH / Exam
Digital marketing

no11  [MapKeruHr nocayr/ 4.0 3anik / Final test
Service marketing

1o 12 Mporpame 3a6e3n_equHﬂ B MapKeTuHry / 4.0 3anik / Final test
Software in Marketing

10 13 MapKeTuHroea ToBapHa noniTuka / 50 Exsamen / Exam
Marketing product policy
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. ®dopma
KpeauTis niacyMKOBOIro
Kon/Code OcBiTHI koMNoHeHTU nporpam/Components EKTC/ECTS Y .
credits _|<OHTPONIO / Final
control form

10 14 MapkeTuHroea ToBapHa noniTuka. Kypcosa poboTa / 1.0 3anik / Final test
Marketing commodity policy. Coursework

1o 15 MapKeTMHroFsg uiHoBa nonituka / 5.0 EksameH / Exam
Marketing Pricing Policy

noie |pPeHAnHr/ 4.0 3anik / Final test
Branding
MapKeTuHroBi pu3suku / . .

rno 17 Marketing Risks 4.0 3anik / Final test
MporHo3Ha aHaniTMKa Ta aHani3 faHux /

o 18 Predictive Analytics and Data Analysis >0 Ek3amen / Exam

10 19 MapKETMHFOBI nocnig>KeHHs / 50 Exsamen / Exam
Marketing researches

10 20 MapKETMHFOBI pocnipxxeHHs. Kypcosa poboTa / 1.0 3anik / Final test
Marketing researches. Coursework
MapkeTuHrosa nosiTuka posnoginy /

Mo 21 Marketing distribution policy >0 Eksamen / Exam
MpoMncnoBnn MapKeTuHr /

no 22 Industrial marketing >0 Eksamen / Exam
Mpomucnosun mapkeTuHr. Kypcosa poboTa / . .

fo 23 Industrial marketing. Coursework 1.0 3anik /[ Final test
MapkeTnHroBsa nosiTUKa NpocyBaHHS /

1o 24 Marketing promotion policy >0 Eksamen / Exam
MapKeTUHroBi MeTpuku /

o 25 Marketing metrics 5.0 Ek3ameH / Exam
MapkeTuHrosi meTpuku. Kypcosa poboTa / . .

1o 26 Marketing metrics. Coursework 1.0 3anik / Final test
MapKeTUHI NPOMUCNOBUX TEXHONOTIN /

no 27 Industrial Technology Marketing 3.0 Eksamen / Exam
BisHec-nnaHyBaHHA MapKeTUHIOBUX MPOEKTIB /

o 28 Business Planning of Marketing Projects 3.0 Eksamen / Exam
EnekTpoHHa KoMepuis Ta OMHiKaHalbHUIA MapKeTUHr / . )

no 29 E-Commerce and Omnichannel Marketing 4.0 3anix / Final test
Mi>kHapooHUI MapKeTuHr / . )

1o 30 International marketing 4.0 3anik / Final test
MapKeTHroBo-aHaniTUYHa NpakTuKa / . .

Mo 31 Marketing Analytics Practice 3.0 3anik / Final test

no 3z [|flépeAauniomHa npakTika / 6.0 3anik / Final test
Pre-diploma Practice

ro 33 D'!/'HHOMHa po§0Ta / 6.0 3axucT / Defence
Diploma Thesis

BUWBIPKOBI ocBiTHi komnoHeHTW/Elective components
BnbipkoBi KOMMOHEHTM LMKy 3arajibHoi NigrotoBkun/General training cycle

OCBITHIn KoMNoOHeHT 1 3Y-KaTanory / . )

3B 01 Educational Component 1 from GU-Catalogue 2.0 3anix / Final test
OCBITHIn KOMNOHEHT 2 3Y-KaTanory / . .

3B 02 Educational Component 2 from GU-Catalogue 2.0 3anik / Final test

BnbipkoBi KOMMOHEHTW LMKy npodeciiHoi niarotosku/Professional training cycle

OCBITHIn KOMNOHEHT 1 ®-KaTanory / . .

1B 01 Educational Component 1 from P-Catalogue 4.0 3anix / Final test
OCBITHIn KOMNOHEHT 2 ®-KaTasnory / . .

B 02 Educational Component 2 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHEHT 3 ®-kaTanory / . .

18 03 Educational Component 3 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHEHT 4 ®-kaTanory / . .

1B 04 Educational Component 4 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHEHT 5 ®-kaTanory / . .

18 05 Educational Component 5 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMMOHEHT 6 ®-kaTanory / . .

18 06 Educational Component 6 from P-Catalogue 4.0 3anik / Final test
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. ®dopma
KpeauTis niacyMKOBOIro
Kon/Code OcBiTHI koMNoHeHTU nporpam/Components EKTC/ECTS Y .
credits _|<OHTPONIO / Final
control form
OCBIiTHin KOMNOHEHT 7 ®-KaTasnory / . .
g 07 Educational Component 7 from P-Catalogue 4.0 3anik / Final test
OCBITHin KOMNOHEHT 8 ®-kaTasnory / . .
18 08 Educational Component 8 from P-Catalogue 4.0 3anik / Final test
OCBITHin KOMNOHEHT 9 ®-kaTasnory / . .
18 09 Educational Component 9 from P-Catalogue 4.0 3anik / Final test
OCBITHin KOMNOHeHT 10 ®-kaTanory / . .
1B 10 Educational Component 10 from P-Catalogue 4.0 3ani / Final test
OCBITHin KOMNOHeHT 11 ®-kaTanory / . .
B 11 Educational Component 11 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMMNOHEHT 12 ®-kaTanory / . .
g 12 Educational Component 12 from P-Catalogue 4.0 3anik / Final test
OCBIiTHA KOMMOHeHTa 13 ®-KaTanory / . .
B 13 Educational component 13 from P-Catalog 4.0 3anik / Final test
OCBIiTHA KOMMOHeHTa 14 ®-KaTanory / . .
B 14 Educational component 14 from P-Catalog 4.0 3anix / Final test
3aranbHui obcar o6oB’a3k0BMX KOMMNOHeHTIB / Total volume of the required 180
components:
3aranbHui obcsar BubipkoBnx KomnoHeHTiB / Total volume of the elective components: 60
O6csAr oCcBiTHIX KOMMOHEHTIB, WO 3abe3nevyyoTb 3400yTTA KOMNETEHTHOCTEN
BU3Ha4YeHUX CTaHaapToM BuLoi ocsiTn / Total volume of the educational components 177
aimed at acquisition of competencies specified in the Higher Education Standard:
3ATAJIbHUI OBCAr OCBITHBLOI MPOMPAMU / TOTAL VOLUME OF THE EDUCATIONAL
PROGRAMME 240

Mpumitkn / Notes:

OCBITHIVi KOMMOHEHT «L{nBinbHUYV 3axuct, obopoHa Ta NaTpioTUYHE BUXOBaHHS» 0b6csirom 5 kpeaunTis
EKTC BKIOYAETLCSA A0 IHANBIAYalbHUX HaBYaJlbHUX MJaHiB 3400yBayiB BULLOI OCBITH, 5Ki
HaB4atoTbCs 3a hbopmamm 3400y TTS OCBITH, BIiAMIHHUMU Big A€HHOI Ta AyasibHoi./ The educational
component «Civil Protection, Defense and Patriotic Education» in the amount of 5 ECTS credits is
included in the individual study plans of higher education students enrolled in forms of study other
than full-time and dual education.
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3. CTPYKTYPHO-JIOINYHA CXEMA OCBITHbOI MPOrPAMU / STRUCTURAL-AND-LOGICAL
SCHEME OF THE EDUCATIONAL PROGRAMME

1 kypc/First year | 2 kypc/Second year | 3 kypc/Third year 4 xypc/Fourth year ]
1 cemecTp 2 cemecTp < cemecTp 4 cemecTp 5 cemecTp 6 cemecTp T cemecTp 8 cemecTp
1 semester 2 semester 3 semester 4 5 semester € semester 7 semester 8 semester
‘ 30 04. AHmIACHHE Mosa Z 3005 o [
English Language Ergiish Language for Professiond PUIDCSES | =T
30 11 Ocvioem arsHOM cpoTvsy | Avanizi dayanca gy -
‘ f Naional Resistance A et D, L] e iy
¢ Delaaabssad | Mearketing MEDKETHHT -
MLk ug;nmn E-Commerce and
0 vVpaceamea| | e pE==mm==msm=ess=e- ‘Omnichannel Markeing
anpodecitsm 30 03. OcHosu o . o3
J criocofy =
Urainian for Mepkemr i Maprensrosa TosapHa
e P Fundamentals of a Serlice markeing Neerkeang procict poicy
Healthy Lifestyie
nooz.n
A p— Nenagement [ T4
0 )05 TOBapHA
e T | | e o kP
Phicsophical . E Merketing prodct polcy.
HOMY ="
erb%mlc‘)ns of S{)CIEI yl Mo 08.
ORI Professiond Traning: AN
e h’{f’!'!"ﬂ Makeng |1 || beremmemmm e
30 08 Npasowiascreo Information Emironment R
Science of Law —TIo04. caa Liosa
- KP Pricing Policy
L Markefnig ON
N0 03. i
noot — 3
CamooprarisaLia Ta W o 10, M0 16.
e | 00— ] S Fharata | B
IHchopMEL ik TexHanoni |l
Development T !%
0 02 Banec- ro12
Fory no 18
FOMYHELE — L porpenne a — : :
MO 04T i DU .  DataAndiss -
30 06. MaspoewoHonea]
Ta MIKDOSKOHOMIKA =|
Macroeconamics &
Mcroeconomics
TiO0E noir.
T Emec-cravcnika =
U7 B 3009 Crovacmesi ; 1 e L
MATEMITHIA B OCHOBU ﬂ Business Stafisics
Wﬁﬁ ]
in Busness Managemen T 7 T 5 = = 5!
Educational Educati m&rﬂ%ﬁ
Component 1 onent 2 fiom
from GU-Catalogue from GU-Catalogue
A0 iHOM TaHHK nnanie noBysais BT OCEITH. AK HABHER0TLCA 38 hopManti 3005YTTA OCEITH, BIAMIHHMMK B AEHHO Ta

'OCEITHIA KOMNOHEHT +LIMBiNsHIA 3axMcT, 0BOpOHa Ta NaTpioTHqMe akxosaHHA» oboarow 5 kpeauTie EKTC
AyankHol
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4. ®OPMA ATECTALLIi 340B5YBAY4IB BULLLOi OCBITU / THE FORM OF ATTESTATION FOR
DEGREE PURSUERS

ATecTauia 3p006yBadviB BULWOT OCBITU 3a OCBITHbO-MpoMecinHOW nporpamoto «MpomMucnoBui
MapKeTUHIr» 34INCHIOETLCA Y OpMi NyBAIYHOro 3axMCTy KBanidhikaLinHoi poboTn i 3aBepLUyETLCA
BUAAYel0 [OKYMEeHTa BCTAHOBJ/IEHOr0 3pa3Kka Mpo MPUCYAXXEHHA NoMYy cTyneHs Gakanaspa 3
NMPUCBOEHHAM KBaslihikauii: 6akanaBp MapKETUHTY.

ATecTauii 3006yBayiB pernaMeHTYeTbCA MNMONOXKEHHAM NPO eK3aMeHalinHy KOMicCilo Ta aTecTauito
3006yBayiB BuLoi ocBiTK B KII iM. Iropsa CikopcbKoro.

KeanigikauinHa poboTta Mae nepenbayatu po3B’'sA3aHHA CKJAAHOMO crewuianizoBaHoro 3asaaHHa abo
NPakTU4HOI Npobnemn y chepi Cy4acHOro MapKeTUHrY, LLLO XapaKTEPU3YETbCA KOMMEKCHICTIO Ta
HEBU3HAYeHICTIO YMOB, i NoTpebye 3aCTOCYyBaHHSA NOro TEOPETUYHUX MOJIOXKEHb | METOAIB.

Y kBanicikauinHin poboTi He Moxxe ByTn akageMiyHoro nnariaTy, danbcudikauii Ta CNUCyBaHHSA
3rigHo Mono)XeHHA Npo cuctemy 3anobiraHHa akageMmidyHoMy nnariaty B HauioHanbHOMYy
TexHiYHOMY yHiBepcuTeTi YKpaiHn «KNIBCbKUN NOAITEXHIYHNI iIHCTUTYT iMeHi Irops CikopCcbKoro» Ta
nicns 3aXMCTy PO3MIilLY€ETLCA B perno3nTopii HTB YHiBepcuTeTy AN4 BiIbHOr0 A0OCTYMY.

KBanicikauinHa poboTta Mae 6yTn onpunogHeHa Ha canTi ENeKTpoHHOro apxiBy HayKoBUX Ta
0oCBiTHiIX MaTepianis KMl im. Irops Cikopcbkoro. OnpuatogHeHHs KBanidikauinHux pobiT, wo MicTaTb
iHpopmMauito 3 obMeXXeHUM [OCTYyrnoM, 3LINCHIOETLCA Y BIAMNOBIAHOCTI AO BUMOI YUHHOIO
3aKOHOaBCTBa.

The certification of applicants for higher education in the educational and professional programme
‘Industrial Marketing’ is carried out in the form of a public defence of qualification work and ends
with the issuance of a document of the established form on awarding a bachelor's degree with the
qualification: Bachelor of Marketing.

Certification of applicants is regulated by the Regulations on the examination commission and
certification of applicants for higher education in Igor Sikorsky Kyiv Polytechnic Institute.

The qualification work should provide for the solution of a complex specialised task or practical
problem in the field of modern marketing, characterised by complexity and uncertainty of conditions,
and requires the application of its theoretical provisions and methods.

The qualification work may not contain academic plagiarism, falsification and cheating in accordance
with the Regulations on the system of prevention of academic plagiarism in the National Technical
University of Ukraine ‘Igor Sikorsky Kyiv Polytechnic Institute’ and after defence is placed in the
repository of the University's STB for free access.

The qualification work must be published on the website of the Electronic Archive of Scientific and
Educational Materials of Igor Sikorsky Kyiv Polytechnic Institute. The publication of qualification
works containing information with restricted access is carried out in accordance with the
requirements of the current legislation.
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5. MATPULA BIANOBIJHOCTI NPOrPAMHUX KOMMNETEHTHOCTEA KOMMOHEHTAM
OCBITHbOI MPOrPAMU / COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES WITH
PROGRAMME COMPONENTS
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6. MATPULA 3ABE3NEYEHHA MPOrPAMHUX PE3YJIbTATIB HABYHAHHA BIANOBIAHUMMU
KOMMOHEHTAMU OCBITHbOI MPOrPAMMN / COMPLIANCE MATRIX OF PROGRAMME
LEARNING OUTCOMES WITH PROGRAMME COMPONENTS

30|30|30(30|30]30|30|30(30|30|30|30(10|r10|10|10|ro|ro|Ao|{r1o|rno|no|no|rno|rno|no|no|ro|ro|no|no|ro|rno|no|no|no|no|no|rno|no|no|no|ro|rno|no

01[02(03|04]05(06(07[08|09]10|11[12]01 |02 |03 [04 |05 |06 (07|08 09 |10 |11 |12 )13 |14 |15]|16|17 |18 (19|20 |21 |22 23 |24 |25 |26 |27 |28 |29 [30 |31 |32 |33
MPHO1 X X X X|X X X| X X X[ X X X X|X X
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