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NMPEAMBYJIA / PREAMBLE

PO3POBJIEHO / DESIGNED
KepiBHuk poboyoi rpynu/ Head of the project team:

Xurankesuy XaHHa MuxaHniBHa, JOKTOP €KOHOMIYHUX HayK, ripogecop, npogecop Kagpeapu
npoMucIoBoro MapketTuHry / Zhanna Zhygalkevych, Doctor of Science in Economics, Professor,
Professor of the Department of Industrial Marketing;

YneHwu pobouyoi rpynu/ Project team members:

ConHuesB Cepri OnexkciioBMY, [OKTOp (i3uMKO-MaTeMaTu4yHuUX Hayk, npodgecop, 3asigysady
Kageapu nNpoMucaoBoro MapkeTuHry / Sergii Solntsev, Doctor of Physical and Mathematical
Sciences, Professor, Head of the Department of Industrial Marketing;

Wynerina MiogMuna MuxanniBHa, JOKTOP eKOHOMIYHMX HaykK, npogecop, rnpogecop Kagenpmn
npomucaoeoro mapketuHry / Liudmyla Shulhina, Doctor of Science in Economics, Professor,
Professor of the Department of Industrial Marketing;

Bopucenko OneHa CepriiBHa, KaHAWAAT €KOHOMIYHUX HayKk, AOLUEHT, AOUEeHT Kageapw
npomucaosoro mapketuHry / Olena Borysenko, Candidate of Economic Sciences, Professor,
Associate Professor of the Department of Industrial Marketing;

CysopoBa IpuHa MukonaiBHa, KaHOMOAT €KOHOMIYHWX HayK, AOUEHT, AOUEHT kKagegpw
npomucioBoro mapketuHry / Iryna Suvorova, Candidate of Economic Sciences, Professor, Associate
Professor of the Department of Industrial Marketing;

Tpusanno AHApin KOpinoBHUY, KaHANAET €KOHOMIYHUX HayK, AOUEHT, AOUEHT Kageapwu
npomucaoBoro MapkeTuHry / Andrii Tryvailo, Candidate of Economic Sciences, Professor, Associate
Professor of the Department of Industrial Marketing;

HAaHbko KOpin IBaHOBMY, NOKTOP €KOHOMIYHUX HayK, MPOPEKTOP 3 HayKoBOI Ta MixHapoagHoi
AianeHOCTI CyMCbKOro HauioHanbHOro arpapHoro yHisepcutety / Yurii Danko, Doctor of Science in
Economics, Professor, Vice-Rector for Research and International Activities, Sumy National Agrarian
University (3a 3rogow)

Casuubka HaTtanin JleoHigiBHa, NOKTOP €KOHOMIYHUX HaykK, Npogecop, 3asigyBayqka Kageapu
MapKeTuHry, ynpasiiHHA penyTaui€n Ta KJAIEHTCbLKUM goceigoMm [epxasHoro bioTexHonoriyHoro
yHisepcuteTy / Nataliia Savytska, Doctor of of Science in Economics, Professor, Head of the
Department of Marketing, Reputation and Customer Experience Management, State Biotechnology
University (3a 3rogoio)

Kocta Cepriii BoraaHoBM4, perioHanbHWi MapKeTUHr-MeHeaxep LieHTpaasHol, CxigHol EBponu
Ta Azil koMmnaHii Bolt / Sergey Kostya, Regional Marketing Manager for Central, Eastern Europe and
Asia at Bolt (3a 3ronowo)

Pubanbyenko PomaH AHAPIAHOBMY, 3aCHOBHUK areHuii performance mapkeTuHry ROMAN.UA /
Roman Rybalchenko, founder of the performance marketing agency ROMAN.UA (3a 3rozoto)

bacbkoB IBan MleHHamisioBnd, 3400yBay nepuworo (bakanaBpcbkoro) pieHa Buuioi ocsitu Off
«[lpoMucnosnii mapkeTuHr» / lvan Baskov, Bachelor's degree applicants of the EPP «Industrial
marketing» (3a 3ronow)

Abpameub AHHa OMuTpiBHa, 3506yBavyka nepworo (6akanaBpcbKoro) piBHs Buwoi ocsiTu O
«[Mpomucnosunii MapkeTuHr» / Anna Abramets, Bachelor's degree applicants of the EPP «Industrial
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marketing» (3a 3rogoo)
NOroAXXEHO / AGREED:

HaykoBo-MeToAWYHaA KOMiICis yHiBepcuTeTy 3i cneuianbHocTi D5 MapkeTuHr / The Scientific and
Methodological Commission of the University on speciality D5 Marketing (npoTokon / minutes of
meeting Ne7/25 Big 02.05.2025 / dated 02.05.2025)

ronosa HMKY-D5/ Head of the SMCU-D5

Cf/i/// Nogmuna Wynbrida / Liudmyla SHULHINA

MeTogou4yHa paga KMl im. Irops Cikopcekoro / The Methodological Council of Igor Sikorsky Kyiv
Polytechnic Institute (npoTokon / minutes of meeting Ne Z Bin / dated /- dj [ ﬁ 2025 p.)

I"OJ'IOB%MéTO,p.MHHO'I' panu / Head of the Methodological Council

= P

Ij/’/;;fq,»'v"“ TeTaHa XXENMACKOBA / Tetiana ZHELIASKOVA

4 BPAXOBAHO / CONSIDERED:

1. Mpo Buwy ocCBiTY: 3akKoH YkpaiHum Ne 1556-VII y 4YUHHIN pepmakuii
Big 09.04.2025. https://zakon.rada.gov.ua/laws/show/1556-18#Text

2. CtanpapT BULWOI ocBiTM YKpaiHM 3a cneuianbHicTio 075 MapkeTuHr ranysi 3HaHe 07
YnpaBniHHA Ta agMiHICTpyBaHHA, CTyneHs BuUWOI ocBiTM - GakanaBp, Nepwworo
(bakanaespcbkoro) piBHs Buwoi oceiTu (MOH Ne1343 Big 05.12.2018 p.). URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-osvita/zatverdzeni%20standarty/12/21/0
75-marketing-bakalavr-1.pdf

3. HauioHansHa pamka kKBanidikauin: MNocTaHosa KabiHeTy MiHicTpiB YkpaiHn Ne1341 Big
23.11.2011 p. y YUHHIR pempakuii. URL:
https://zakon.rada.gov.ua/laws/show/1341-2011-%D0%BF#Text

4. CtaHpapTu i pekomeHpauii wono 3abesnevyeHHs SKOCTIi B EBPONENCbKOMY NMPOCTOPi BULLOI

oCBiTH (ESG 2015) U Rz
https://www.britishcouncil.org.ua/sites/default/files/standards-and-guidelines_for_qga_in_the_eh
ea 2015.pdf

5. Mpo 3aTBepOXeHHA nepeniky ranysein 3HaHb i cneuialbHOCTEN, 33 AKUMW 34iACHIOETLCH
nigroToeka 3n06yBadviB BUWOT Ta haxoBoi nepeasunLloi ocsitu: MNMoctaHosa KabiHeTy MiHicTpis
YKpaiHu Ne 266 Big 29.04.2015 p. y 4MHHIA pedakuyii (3i 3MiHaMWN | LONOBHEHHAMU 3rigHO
MOCTaHOBM KMY Ne 188 Bin 21.02.2025 p.). URL:
https://zakon.rada.gov.ua/laws/show/266-2015-%D0%BF#n11

6. Po3'sficHeHHA WoA0 3acTocyBaHHA KpuTepiiB OUiIHIOBaHHA SIKOCTI OCBITHLOT nporpamu:
MEeTOANYHWIA nocibHuk / A. ByTeHko, . [leHuckiHa, O. EpemeHko, O. KHuw, |. CiMmwar, O.
TpebeHko. Knie : HauioHanbHe areHTCTBO i3 3abe3neyeHHs AKOCTI BULWOT ocBiTu, 2024. 127 c.
URL: https://is.gd/LxPOXu.

7. MixHapofHa cTaHOapTHa Knacudikauia ocsiTu: Fanysi ocsiTu i niarotosku 2013 poky (ISCED-
F 2013). OeTanbHi onucu ranysen. URL:
https://uis.unesco.org/sites/default/files/documents/international-standard-classification-of-edu
cation-fields-of-education-and-training-2013-detailed-field-descriptions-2015-en.pdf

8. PekomeHpauia Pagn Won0 KAOYOBUX KOMMETEHTHOCTEW ANA HaBYaHHA BMNPOAOBXK YCbOro
MKUTTA. €EBponencebka KoMicifa. URL:
https://education.ec.europa.eu/focus-topics/improving-quality/key-competences

9. HauioHanbHW KnacudikaTop YkpaiHn. Knacudikatop npodecin OK 003:2010, 3aTBepaKeHunin
Haka3om [lep>XcnoXuBcTaHoapTy YkpaiHu Big 28.07.2010 p. Ne 327 y YuHHIM pepakuii. URL:
https://zakon.rada.gov.ua/rada/show/va327 -10#Text

10. MpodecinHni cTaHOapT «PaxiBelub 3 METOLIB PO3WMPEHHS pUHKIB 36yTy (MAPKETOMOM)»
po3MiweHo B PeecTpi KBanidikauin HauioHanbHoro AreHTcTBa KBanidikauin Ykpainym URL:




11.

12.

13.

14.

15.

16.

17.

18.
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https://register.nga.gov.ua/uploads/0/714-2 ps_fahivec_z metodiv_rozsirenna_rinku_zbutu_mar
ketolog.pdf

Mopsaook npoBeneHHs 6a30BOi 3arajJibHOBIMCHLKOBOT MiAroTOBKM rpoMagsH YKpaiHu, ki
3006yBaloTb BULLLY OCBITY, Ta noniuencbkux: NoctaHoBa KabiHeTy MiHicTpiB YkpaiHu Ne 734
Bing 21.06.2024 p. y YUHHIN pepakuii. URL:
https://zakon.rada.gov.ua/laws/show/734-2024-%D0%BF#Text

CtpaTeria po3sutky KII im. Iropa Cikopcbkoro Ha 2025-2030 pokm URL:
https://kpi.ua/strategy

MonoxxeHHa nNpo ocBiTHI Nnporpamu Kl iM. Irops Cikopcbkoro (Hakas «[lpo 3aTBepa>XeHHS
Mono>xeHHA Npo ocBiTHI nporpamu Kl iM. Iropsa Cikopcbkoro» HOH/232/25 Big 24.03.2025 p.).
URL: https://osvita.kpi.ua/node/137.

lMpo NnaHyBaHHA Ta opraHisauito oCBiTHbOro npouecy 2025/2026 H.p. (Hakas KIl iM. Irops
Cikopcbkoro HOH/362/25 Big 25.04.2025 p.). URL: https://document.kpi.ua/2024 HOD-263
[OBiOHMK 3araJibHOYHIBEPCUTETCbKMX HAaBYaIbHUX AUCUNMIH A8 PO3POOHMKIB OCBITHIX
nporpam. YxsaneHo MeTtogun4dHoto Pagoto Kl iM. Iropsa Cikopcbkoro (npoTokon Ne 6 Big
10.04.2025). URL: https://osvita.kpi.ua/dovidnyk

Pe3ynbTaTu aHanisy OCBiTHbO-NPOECiNHUX Nporpam BiTYU3HAHUX Ta 3apybiXHUX
YHIiBEpCUTETIB; pe3ynbTaTn A0CAIiAXeHb BUMOI pUHKY npali, noTpeb ranysi Ta perioHis,
(npoTokonu: Kageppu: Ne 13 Big 26.02.2025 p., Ne 14 Big 03.04.2025 p., Ne15/1 Big
30.04.2025 p.).

PekomeHpauUil HayKoOBO-MenaroriyHMX NpauiBHUKIB, akageMiyHOI CMibHOTU, NpenCcTaBHUKIB
CTYOEHTCbKOro CamMoBpsiAyBaHHA, 3000yBayiB BULLOI OCBITU, NMpeAcTaBHMKIB poboToaaBLIB i
iHLINX CTENKXONOepiB 3a pe3sybTaTaMn FPOMaACbKoro o6ropopeHHs Ha 3acigaHHax HMK Kl
iMm. Irops Cikopcbkoro 3i cneuianbHocTi D5 MapkeTuHr (npotokonn: Ne2/25 Big 05.02.2025 p.;
Ne4/25 Bip 12.02.2025 p.; Ne5/25 Big 25.02.2025 p.; Ne6/25 Big 25.03.2025; Ne7/25 Big
02.05.2025 p.; npoTtokon Kaenpu: Ne 14 gig 03.04.2025) Ta kadhenpwu (npotokonm: Ne 13 Bif
26.02.2025 p., Ne 14 Big 03.04.2025 p., Ne15/1 Big 30.04.2025 p., Ne 16 Big 02.05.2025 p.).
PeueHsii, Biarykm poboTopasuiB, cTemkxonpgepis: https://marketing.kpi.ua/2024/02/01/
education_bachelor/

. On Higher Education: Law of Ukraine No. 1556-VII, as amended as of 04/09.2025.

URL: https://zakon.rada.gov.ua/laws/show/1556-18#Text

. Standard of Higher Education of Ukraine in the specialty 075 Marketing of the field of

knowledge 07 Management and administration, for the first (bachelor's) level of higher
education - Bachelor's Degree (Order of the Ministry of Education and Science of Ukraine No.
1343 dated 05/12/2018).

URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-osvita/zatverdzeni%20standarty/12/21/0
75-marketing-bakalavr-1.pdf

National Qualifications Framework: Resolution of the Cabinet of Ministers of Ukraine No. 1341
dated 23.11.2011, as amended.

URL: https://zakon.rada.gov.ua/laws/show/1341-2011-%D0%BF#Text

Standards and Guidelines for Quality Assurance in the European Higher Education Area (ESG)
(ESG 2015) URL:
https://www.britishcouncil.org.ua/sites/default/files/standards-and-quidelines_for_ga_in_the_eh
ea_2015.pdf

. On the Approval of the List of Fields of Knowledge and Specialties for which higher and

professional pre-higher education is provided: Resolution of the Cabinet of Ministers of Ukraine
No. 266 dated 04/29/2015, as amended (including amendments by Resolution No. 188 dated
02/21.2025). URL: https://zakon.rada.gov.ua/laws/show/266-2015-%D0%BF#n11

Explanation on the Application of the Criteria for Assessing the Quality of Educational
Programs: Methodical Guide / A. Butenko, H. Deniskina, O. Yeremenko, O. Knysh, I. Simshag, O.
Trebenko. Kyiv: National Agency for Higher Education Quality Assurance, 2024. 127 p.

URL: https://is.gd/LxPOXu

International standard classification of education. Fields of education and training 2013 (ISCED-
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F 2013) - Detailed field descriptions.
URL: https://uis.unesco.org/sites/default/files/documents/international-standard-classification-of
-education-fields-of-education-and-training-2013-detailed-field-descriptions-2015-en.pdf

8. Council Recommendation on Key Competences for Lifelong Learning. European Commission.
URL: https://education.ec.europa.eu/focus-topics/improving-quality/key-competences

9. National Classifier of Ukraine. Classifier of Occupations DK 003:2010, approved by the Order of
the State Consumer Standard of Ukraine dated 07/28/2010, No. 327, as amended
URL: https://zakon.rada.gov.ua/rada/show/va327609-10#Text

10. The professional standard ‘Specialist in methods of expanding sales markets (MARKETER)’ is
published in the Register of Qualifications of the National Qualifications Agency of
Ukraine URL:https://register.nga.gov.ua/uploads/0/714-2_ps_fahivec_z_metodiv_rozsirenna_rin
ku_zbutu_marketolog.pdf

11. Procedure for Conducting Basic General Military Training for citizens of Ukraine obtaining
higher education, and for police officers: Resolution of the Cabinet of Ministers of Ukraine No.
734 dated 21.06.2024, as amended.

URL: https://zakon.rada.gov.ua/laws/show/734-2024-%D0%BF#Text

12. Development Strategy of Igor Sikorsky Kyiv Polytechnic Institute for 2025-2030
URL: https://kpi.ua/strategy

13. Regulations on Educational Programs of Igor Sikorsky Kyiv Polytechnic Institute (Order "On
Approval of the Regulations on Educational Programs of Igor Sikorsky Igor Sikorsky Kyiv
Polytechnic Institute" No. HOH/232/25 dated 03/24.2025). URL: https://osvita.kpi.ua/node/137

14. On Planning and Organizing the Educational Process for the 2025/2026 Academic Year (Order
of Igor Sikorsky Igor Sikorsky Kyiv Polytechnic Institute No. HOH/362/25 dated 04/25.2025).
URL: https://document.kpi.ua/2025_HOD-362

15. Handbook of general university disciplines for developers of educational programmes.
Approved by the Methodological Council of the Igor Sikorsky Kyiv Polytechnic Institute (Minutes
No. 6 of 10.04.2025). URL: https://osvita.kpi.ua/dovidnyk.

16. Results of the analysis of educational and professional programmes of domestic and foreign
universities; results of research on labour market requirements, industry and regional needs
(minutes: departments: No. 13 of 26.02.2025, No. 14 of 03.04.2025, No. 15/1 of 30.04.2025).

17. Recommendations of research and teaching staff, academic community, representatives of
student self-government, higher education students, representatives of employers and other
stakeholders based on the results of public discussion at the meetings of the Igor Sikorsky Kyiv
Polytechnic Institute's QMC in the specialty D5 Marketing (minutes: No. 2/25 of 05.02.2025; No.
4/25 of 12.02.2025; No. 5/25 of 25.02.2025; No. 6/25 of 25.03.2025; No. 7/25 of 02.05.2025;
minutes of the department: No. 14 of 03.04.2025) and the Department (minutes: No. 13 of
26.02.2025, No. 14 of 03.04.2025, No. 15/1 of 30.04.2025, No. 16 of 02.05.2025).

18. Reviews, feedback from employers and stakeholders:
https://marketing.kpi.ua/2024/02/01/education_bachelor/

EBOJIIOLIA OCBITHbOI MPOrPAMU / EVOLUTION OF THE EDUCATIONAL PROGRAMME

OcBiTHbO-NpodecinHa nporpamMa «MMPOMNCNOBUA MapKeTUHr» nepworo (6akanaBpCbKOro) piBHSA
BuLLOT ocBiTK (pani - OlMM) Mae 3HayHe iICTOpPUYHE NiArpYyHTS, NoYmHato4dm 3 1992 p. kadenpoto
34iNCHIOBaNacb NiAroToBKa BUCOKOKBasipikoBaHMX haxiBuiB, WO MNiATBEPOAXXYETbCHA 3HAYHOI
KiNbKIiCTIO BUNYCKHWUKIB - YCRILWWHMX MapKeTOoJIOriB Ta HayKoBLiB.

Y 2021 p. 6yno niarotoBneHo Ta yCNiWHO NPONAEHO aKpeAuTaLuiNHy eKkcnepTusy Ta OTpUMaHo
CepTudpikaTt npo akpeaunTauito OMM Ne 1836, BuAaHMin HalioHanbHUM areHTCTBOM i3 3abe3neyeHHs
AKOCTI BULLOT OCBiTW, TepMiH aii: o 01.07.2026 p.. Y ci4Hi 2025 p. oHoBMeHO cknag poboyoi rpynn y
3B’413KY 3 Ka4poBUMU 3MiHaMN.

Mepernsg OMMN BiabyBa€eTbCS WOPOKY 3 ypaxyBaHHAM 3anunTiB poboToaaBLiB, akageMiYHUX YCTaHOB,
BUMNYCKHUWKIB, HA OCHOBIi aHani3dy rany3eBux TeHAEHUIiN, cTaHy Ta noTtpeb puHKY npaui,
€BPONENCbKUX NporpamM Ta o4vikyBaHb 30060yBaviB, Wo Bigobpa>keHo B peueH3iax poboTonasuis,
CTenkxonnepis, pe3ynbTaTax aHKeTYBaHb Ta NPOMaACcbkoro o6roBopeHHs (NpeacTaBsieHO Ha CanTi
kadenpwu https://marketing.kpi.ua/). ¥ Bepcii OMM 2025 p. TakoXX BpaxoBaHO «[10NI0XXEeHHSA Npo
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ocBiTHI nporpamu Kl iM. Iropsa Cikopcbkoro» (HOH/232/25 Big 24.03.2025 p.), Hakas Kl im. Irops
Cikopcbkoro «[1po nnaHyBaHHA Ta opraHisauito oCcBiTHbLOro npouecy 2025/2026 H.p.» (HOH/362/25
Big 25.04.2025 p.), a TakOX MOJIOXKEHHSA HOPMATUBHOI Ta PEKOMeHAaLUiNHOI AOKYMEHTaulii, HaBeAeHi
y po3aini «<BpaxoBaHO».

ONnn nopiBHAHO i3 NonepeAHbLOI Bepcie, BeBeneHotw B Aito Big 10.06.2024 poky (Hakas
HO[O/434/24). Bknto4a€e B cebe HMXKYenoagaHi 3MiHW:

1. BHeceHi 3MiHM Ao wudpy Ta Ha3BM ranysi 3HaHb, CNeuianbHOCTI ANA NPUBEAEHHS X Yy
BianoBigHicTb 3 MNMocTaHoBoto KMY Big 30.08.2024 Ne1021 «IMpo BHECEHHSA 3MiH 40 nepeniky ranysen
3HaHb i cneuiaNbHOCTEN, 3a AKUMU 3AINCHIOETLCA MiAroToBKa 3006yBaYviB BMLWOI Ta haxoBoi
nepeasunLoi oceiTn» Ta Hakasom MOHY Big 19.11.2024 Ne1625 «[po 0cobanBOCTi 3anpoBag>XeHHS
3MiH 00 nepeniky rajly3en 3HaHb i cneuiaZlbHOCTEN, 3@ AKUMK 30iNCHIOETLCA NiAroToBKa 3000yBayviB
BULLOT Ta paxoBOI NepeaBunLLOi OCBITK, 3aTBEPAXEeHUX NocTaHoBOO KMY Big 30.08.2024 Nel021»;

2. YTo4yHeHo MeTy Ol y YaCcTUHI NiAroTOBKU BUCOKOKBaNiPiKoBaHUX, COLiasibHO-BiAMOBIAaNbHNX
(haxiBuiB, AKi MalOTb aKTMBHY FPOMaACbKy MO3MLI0, 30aTHUX 3aCTOCOBYBATU Cy4YacCHi MeToawu,
TexHosOorii Ta IHCTPYMEHTUN MapKEeTUHIOBOT OiNbHOCTI Ha B2B-puHKY Anf BUPILLEHHA CKAaAHUX
3aBJaHb BiANOBIAHO A0 3anuUTIiB PUHKY Mnpaui, cNnpuaYn cTajoMy pPO3BUTKY CYCRisNbCTBA,
BMCOKOTEXHOJIOTiYHI TpaHCcdopMaUlil Ta BiAHOBMEHHIO YKpaiHK, WO NiACUIIIOE OPiEHTALi0 NnporpamMmu
Ta Bignosigae CtpaTerii po3sutky KII im. Iropa Cikopcbkoro Ha 2025-2030 pp..
(https://kpi.ua/files/2025-2030-strategy.pdf) Ta CtaHoapTam i pekoMeHgauiam wono 3abesnevyeHHs
AKOCTI B EBpPONENCbLKOMY npocTopi BMLWOIT oOCBIiTMK (ESG 2015)
(https://www.britishcouncil.org.ua/sites/default/files/standards-and-guidelines for_ga_in_the ehea_ 20
15.pdf). CkoperoBaHo npegMeTHY 061acTb i OCHOBHUI (QOKYC MpOrpamMm, 30Kpema, yToO4YHEHO Lini
HaBYaHHSA, PO3LLUNPEHO TEOPETUYHNI 3MICT Ta Nepenik KJAYoBUX CJiB BigNOBIAHO 4O CEMAHTUYHOIO
HanoBHeHHs OMI (3a pekoMeHOaLuisMN akagemMivyHol cninbHOTU, poboyoi rpynu po3pobHukie OMM;
npotokonm HMKY: Ne2/25 Big 05.02.2025; Ne6/25 Big 25.03.2025, npoTokon Kadenpu: Ne 14 Bif
03.04.2025);

3. YTo4yHeHo ocobnusocTi OMM po3kpuBatoym ii NpuBabnmeiCTb ANSA BCTYMHUKIB 3 ypaXyBaHHAM
YHiIKa/IbHOCTI Ta BiAMIHHOCTEN Bif iHWWX OCBITHIX MporpamMm 3 akueHTOM Ha B2B-puHkn, undposy
TpaHchoOpMaUilo Ta aHaNiTUKO-iHHOBALUIiNHY HiA/IbHICTb, @ Tako)XX (opMyBaHHSAM HaBU4YOK
KiNbKICHOr0 BUMipOBaHHI eheKTUBHOCTI MapKeTUHIYy, MOEAHAHHAM yHOAMEHTaNbHOI NiArOTOBKA 3
iIHTEHCUBHOIO MPAKTUYHOIO CKNaAoBOK (KypcoBuMU poboTaMu, MapKeTUHrOBO-aHaNiTUYHOK Ta
nepenaounrnioMHOI0 NpakTUKamm, haxoBUM TPEHIHFOM), BMPOBaAXXeHHAM cepTudikaTHUX nporpam,
Wwo cnpuatTb po3BuTKy soft i hard skills. JonoBHeHO po3Ain NpuUAaTHICTb BUNYCKHUKIB [0
npaueBnawTyBaHHA nepenikom npodgecin 3rigHo TlpodecCcinHOro CcTaHpapTy
https://register.nqa.gov.ua/profstandart/fahivec-z-metodiv-rozsirenna-rinku-zbutu-marketolog (3a
pekoMmeHpauiamn poboTopaBuUiB, akageMiyHOI cninbHOTKU, poboyoi rpynun po3pobHukis ONMM;
npotokonnm HMKY: Ne2/25 Big 05.02.2025; Ne6/25 Big 25.03.2025, npoTokonu Kadeapu: Ne 13 Big
26.02.2025, Ne 14 Big 03.04.2025);

4. BeegeHo OK «TeopeTu4dHa nigrotoeka 6a30B0oi 3arasbHOBINCbKOBOI NiaroToBkn / LLMBinbHMA
3axucTt, obopoHa Ta NaTpioTU4YHE BUXOBAHHSA» Ta BHECEHIi 3arasibHy KoMNeTeHTHIcTb (3K 16) Ta
nporpaMHuinn pesynbTaT HaB4aHHA (MPH 19); 3amiHeHo OK «lpakTUYHUN KypC iHO3eMHOT MOBMU.
YacTuHa 1» - 3 KpeouTtn 1, 2 cemecTpu, «MpakKTUYHUN KYypC iHO3eMHOl MOBU. HYacTuHa 2» - 3
KpeanTtn 3, 4 cemecTtpu Ta OK «lHO3eMHa MOBU NpPodecinHOro cnpsamMyBaHHAa» - 3 KpeantTn 5, 6
cemecTtpu, OK «lMpakTUYHNIN KypC iHO3eMHOI MOBWU MpodecinHoro cnpsamMmyBaHHA. YacTuHa 2» - 3
kpeontn 7, 8 cemectpmn Ha OK «AHrnincbka MoBa» - 5 KkpeauTis 1, 2 cemecTpu Ta «AHrNiNnCbKa MOBa
npodecinHoro cnpsamMmyBaHHsa» - 5 kpeauTiB 3, 4 cemecTpu BignosigHo (Haka3 KIl im. Irops
Cikopcbkoro HOH/362/25 Big 25.04.2025 p.);

5. 3amiHeHo OK «3acagum ycHoro npogecinHoro MoBneHHs (putopuka)» Ha OK «YKpalHCbKa MOBa 3a
npodgecinHum cnpsaMyBaHHAM», WO HafacTb MOXXAMBICTb YAOCKOHANNTU HaBUYKU NMNCbMOBOI Ta
YCHOT npogecinHoi KOMYHiKauil Oep>XaBHO MOBOI (3a pekomeHpAauismm poboyoi rpynu
po3pobHukie OMMM (npoTokon kadeppu: Ne 15/1 Big 30.04.2025, npoTtokon HMKY:Ne7/25 Bif


https://kpi.ua/files/2025-2030-strategy.pdf
https://www.britishcouncil.org.ua/sites/default/files/standards-and-guidelines_for_qa_in_the_ehea_2015.pdf
https://www.britishcouncil.org.ua/sites/default/files/standards-and-guidelines_for_qa_in_the_ehea_2015.pdf
https://register.nqa.gov.ua/profstandart/fahivec-z-metodiv-rozsirenna-rinku-zbutu-marketolog
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02.05.2025 p.) BignoBigHoO Ao [oOBiAHWKA 3arajlbHOYHIBEPCUTETCbKNX HaBYaJIbHUX OUCUMNAIH ONS
po3pobHUKIB OCBITHIX Nporpam yxBaneHoro MetoaunyHoto Papot KMl im. Iropsa Cikopcbkoro,
npoTtokos Ne 6 Big 10.04.2025 p.);

6. CkoperoBaHi Ha3sn OK «MaTemMaTunKa AJ19 eKOHOMICTIiB: Buwa matemaTtnka 1» - 5 kpegutis Ta OK
«MaTeMaTuKa Na eKOHOMICTIB: Buwa maTtemaTunka 2» - 5 kpeguTtie Ha OK «Buwa maTtemaTunka B
ynpaBniHHi 6i3Hecom» - 7 KpeauTiB B 1 ceMecTpi, a Takox OK «Teopia NMOBIPHOCTI i MaTeMaTK4YHa
ctaTuctmka» Ha OK «CTOoXacCTWUYHI OCHOBW aHanidy paHuWx», WO NiAKPeCslTb
MiXKONCUUNAIHAPHICTL BUBYeHHSA OK nig 4ac 3aCTOCOBYBAaHHA MaTeMaTU4YHUX MeTOAiB Ta
CTOXaCTUYHUX MoAenenm gnga aHanidy gaHumx i 6isHec-npouecis, 06rpyHTYBaHHA MapKeTUHIOBUX
pilleHb, OUiHIOBAHHA BMNJUBY (paKTOpPiB Ha MoBefiHKY CNOXMBa4diB Ta ePeKTUBHOro yrnpaBiHHSA
MapKEeTUHIOBMMUM KaMMaHigsMMW B yMOBaxX HeBMU3Ha4veHOCTi. BHeceHi cneuianbHa (daxoBa)
KOMMeTeHTHICTb (PK 15) Ta nporpamMmHuin pesynbTaT HaB4YaHHA (MPH 20) (3a pekomeHOauiamum
pob6o4oi rpynu po3pobHukis OIMM; npoTokon HMKY: Ne6/25 Big 25.03.2025, npoTokon Kadenpu: Ne
14 Big 03.04.2025);

7. MepeHeceHo: OK «lpaBo3HaBCTBO» 3 5 ceMecTpy B 1 cemMecTp, WO AacCTb MOXJUBICTb
3gobyBaYyaM Ha MoYaTKy HaB4YaHHS OMNaHyBaTW HaBUYKUN KOPUANYHOT FPAaMOTHOCTI, MpPaBOBOI
KyNbTYpW Ta OpieEHTaLIl B OpUANYHOMY CepefloBULLI, B AKOMY pyHKLioHYE Bi3Hec; OK «®inocodia» 3
4 cemecTpy Ha 5 cemecTp, a TakoXX OK «TexHONOriYyHi 3acaan MapKEeTUHIOBOI LiASIbHOCTI» 3 2
cemMecTpy, 3 KpeanuTn y 7 ceMecTp 3 CKOPeroBaHow Ha3Bo «MapKeTUHI NPOMUCIOBUX TEXHOSOrIN»
Ta 36inblIeHHAM KpeauTiB A0 5, Wwo cnpusaTMMe yCBiAOMJIIOBAHHIO COUiaNbHUX | eTUYHUX HacniaKiB
npodecinHoi gianbHOCcTi; OK «MapkeTnHroBa NosiTKa NpPoCyBaHHA» 3 7 ceMecTpy B 5 cemecTp; OK
«Mi>)KHapogHUN MapKeTUHr» 3 8 ceMecTpy B 7 ceMecTp, WO BiANOBIAAE NOrikKo-CTPYKTYPHOMY
YyNnopsiAKyBaHHIO BUBYEHHS IHCTPYMEHTIB MapKeTUHry (3a pekoMeHpaauismum poboyoi rpynu
po3pobHukis OMM Ta HMM kadenpun; npotokon HMKY: Ne6/25 Big 25.03.2025, npoTokon Kacdenpu:
Ne 14 Big 03.04.2025);

8. BunydyeHo OK «OcHOBM nporpamMyBaHHA» - 3 KpeAuTu Ta BKAYeHO B 2 ceMmecTp OK
«IH(hopMaUinHi TexHonorii» - 4 KpeanTu, Wo AacCTb MOXJUBICTb O03HaMoMUTK 3a060yBaviB i3
6a3oBMU NpUHUMNAMU Ta NPaKTUKaAMU BUKOPUCTAHHSA CyYacHUX iHPOPMALINHO-KOMYHIKaLinHUX
TEeXHONOrin y NpodecinHin AiFNbHOCTI, @ TaKOX CHOPMYBaATU HABUYKU eheKTUBHOI LNGPPOBOI
poboTu B yMoBax iHpopMaLiNHOro cycninbcTBa. A TakoxX BunydyeHo OK «BCcTyn B MapKeTUHr» Ta
BBegeHo OK «CamoopraHizauia Ta NnpodecinHNin PO3BUTOK», WO AaCTb MOXJIMBICTb CHOPMYyBaTU y
CTYOEeHTIB 34aTHICTb A0 e(PeKTUBHOIr0 ynpaBiHHA BAAaCHUM 4YacoM, pecypcaMum Ta Kap'€epHUM
PO3BUTKOM ANS OOCATHEHHS 0CcoBbUCTUX | NpodecinHux uinen (3a pekoMmeHaauiasmm pobotonasLis,
HMM kadenpn, poboyoi rpynu po3pobHukis ONMM; npoTtokonn HMKY: Ne2/25 Big 05.02.2025; Ne6/25
Big 25.03.2025, npoTokonun Kagenpu: Ne 13 Big 26.02.2025, Ne 14 Big 03.04.2025);

9. 3amiHeHi: OK «IHMpacTpykTypa ToBapHOro puHky» Ha OK «lany3eBi puHkn»; OK «lMoBeaiHKa
CrnoxxmBadiB» y 4 cemecTpi Ha OK «loBeaiHKa Crno)unBadiB i 6i3HEC-KNIEHTIB» B 2 ceMecTpi, - Wo
xapakTepunsye ocobnmeicTb OMM Ta gacTb MOXJUBICTbL ChopMyBaTU y 34006yBaydiB LisiCHE YyABNEHHS
npo ocobnmBoCTi PYHKLUIOHYBaHHSA Pi3HUX CEKTOPIB EKOHOMIKM Ta PO3YMiHHSA MCUXONOriYHUX,
couianbHNX, EKOHOMIYHUX | KYNbTYPHUX YMHHUKIB, SKi BNAMBalOTb Ha BUbGip, MoTuBaLitlo Ta Aito
cnoxmeadiB Ak Ha B2C Tak i B2B puHkax; OK «MapkeTuHrosa nonituka posnoainy» (5 cemectp, 5
KpeaunTiB) Ha OK «JloricTuka Ta ynpaBiiHHA NaHUOraMm noctadaHHA» (6 cemecTp, 5 KpeauTis).
BHeceHi cneuianbHa (haxoBa) KOMMeTeHTHICTb (PK 16) Ta nporpaMHuMi pesynbTaT Has4aHHSA (MPH
21) (3a pekomMeHpauiaMu poboTonaBLiB, akageMivyHOI cninbHOTK, poboyoi rpynn po3pobHukis ONMMT;
npoTokonn HMKY: Ne2/25 Big 05.02.2025; Ne6/25 Big 25.03.2025, npoTokonu kadenpu: Ne 13 Bif
26.02.2025, Ne 14 Bip 03.04.2025);

10. 3miHeHO y 2 ceMmecTpi OK «MapKeTuHr B iHpopMaUinHOMY CcycninbCcTBi» Ha OK «®axoBun
TpeHiHr «bi3Hec B iHpOpMaLiNHOMY cepenoBULLi» Ta BBeAeHO ¥y 6 cemecTpi OK «MapkeTnHroso-
aHaNiTU4YHa NpakTukKa» (3 KpeguTu) oNg NOCUNEHHS NpaKTU4YHOI cknagosoi OlMM Ta hopMyBaHHSA Y
3006yBayviB npodecinHNX HaBUYOK (3a pekoMeHaauismn poboToaaBuiB; npoTokonn HMKY: Ne5/25
Big 25.02.2025; Ne6/25 Big 25.03.2025, npoTtokonn Kagenpu: Ne 13 Big 26.02.2025, Ne 14 Bif
03.04.2025);
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11. YnopapkoBaHo OK «MapKeTuHr: TeopeTndHi 0CHOBU MapKeTUHry» (2 cemecTp, 5 kpeaouTis) Ta
OK «MapKeTuHr: ®yHgamMmeHTalbHUA MapKeTUHr» (3 cemecTp, 5 KpeaguTiB) Ha OK «MapKeTuHr» 3
cemMecTp - 5 kpeauTiB, WO MOEQHYE BUBYEHHA | TeOpeTUYHUX i hyHOaMeHTaNbHUX 3acaj B
MapKeTUHIY i AacTb MOXJ/UBICTb B NofasnblioMy po3wuptoBaTt OK, aKi po3kpuioTb 0cobnmBicTb
OMn. BignosiaHo OK «MapKeTuHr: ®yHaaMeHTalbHUN MapKeTUHr. KypcoBa poboTa» 3MiHeHO Ha OK
«MapkeTuHr. Kypcosa poboTa» (3a pekoMmeHaauismm 3gobysadis, poboToaasuis; npoTokoan HMKY:
Ne5/25 Big 25.02.2025; Ne6/25 Bipg 25.03.2025, npoTtokonu Kadenpm: Ne 13 Big 26.02.2025, Ne 14 Big,
03.04.2025);

12. CkoperoBaHi Ha3Bu: OK «CtaTuctumka» (4 cemecTp, 5 KpeauTis, LUK 3arasabHOi NiArOTOBKW) Ha
OK «bi3Hec-cTaTuCTuKa» (3 cemecTp, 5 KpeauTis, UMK npodecinHoi niarotoskun); OK «lporpamHe
3abe3neyvyeHHs ONa aHanizy gaHux B MapkeTuHry» (4 cemecTtp, 4 kpeantun) Ha OK «[porpamHe
3abe3neyeHHa B MapKeTuHry» (3 cemecTtp, 4 kpeaunTn); OK «bisHec-nporHosyBaHHA» (5 cemecTp, 4
KpeanTtun) Ha OK «lporHosHa aHaniTMKa Ta aHahni3 gaHux» (6 cemecTp, 5 kKpeautis); OK
«MapkeTunHrose LiHOyTBOpeHHA» (6 cemecTp, 5 KpeauTiB) Ha OK «MapKeTuHroBa LiHOBa MOJiTUKa»
(4 cemecTp, 5 kpeguTiB); OK «bi3Hec-nnaHyBaHHA» (7 cemecTp, 3 KpeauTu, LUK 3arajabHoi
nigrotoskun) Ha OK «bi3HeC NaaHyBaHHA MapKeTUHIOBMX MPOEKTiB» (7 cemecTp, 5 KpeauTiB, UMK
npodecinHoi nigrotoskun). 36inbweHo OK «MpoOMUCIOBUIA MAapKETUHI» 3 5 KpeauTiB 00 6 KpeguTiB.
BeeneHi 3MiHM 3a 3MICTOM OCBITHIX KOMMOHEHT nigkpecntotoTb ocobnuBicTe ONM, BianoBigaoTh
NOTIKO-CTPYKTYPHiI CXeMi BMBYEHHS €/IeMeHTIB MapKeTUHry Ta PO3WUNPIOITb MOXXJAUBOCTI
oxonneHHs 3406yBavyaMum BiNbLIOT KiNbKOCTI (Pax0BUX KOMMNETEHTHOCTEN (3a pekoMeHAaLuissMu
poboyoi rpynu po3pobHukie OMM Ta HMM kadenpun; npotokonn HMKY: Ne6/25 Big 25.03.2025,
npoTokonu Kacdegpun: Ne 14 Big 03.04.2025);

13. BeegeHo OK «bpeHaunHr» (4 cemecTtp, 4 KpeanTtun) ona GopMyBaHHSA 3HAaHb €MOLINHUX Ta
LiHHICHUX 3B’A3KiB MiXX 6peHaoM i cnoxuBadeMm; OK «MapkeTuHrosi pusnkmn» (4 cemectp, 5
KpeauTiB) Ansa BMiHHA 3anobiraTn Ta MiHIMi3yBaTU pU3MKK Ta NpUAMaTN YNPaBAiHCbKI pilLEHHS B
yMOBaXx HeBU3Ha4eHOoCTi; OK «EnekTpoHHa KoMepuis Ta OMHiKaHallbHUW MapKeTuHr» (7 cemecTp, 4
KpeanTu), Wwo AacTb MOXKAMBICTb 3400yBavyamM OTpMMaTK 3HAHHA 3 OpraHisauii NpoAa’kiB TOBapIB i
nocnyr 4yepes UMGPOBI KaHaIN Ta CTBOPEHHS EQNHOIO KNIEHTCbKOrO AOCBiAY (3a peKkoMeHaauiaMum
3nobyBayiB, poboTonaBuiB; npoTtokonn HMKY: Ne5/25 Big 25.02.2025; Ne6/25 Big 25.03.2025,
npoTokonu kKadenpun: Ne 13 Big 26.02.2025, Ne 14 Big 03.04.2025);

14. BunydeHi: OK «CTaTucTnyHe 3abe3nevyeHHs MapKeTUHroBUX pochnigxxeHb» (7 cemecTp, 3
kKpeautn); OK «lIHpopMaUinHWA iHCTPYMEHTapin B MapKeTUHroBiN aHaniTuui B ymMoBax
HeBU3Ha4vyeHoCTi» (3, 4 cemecTpu, 8 KpeautiB). MNepeHeceHo OK «CanTn Ta Beb-AmM3anH B
MapKeTUHry» (3 kKpeanTun, 2 ceMecTp, UUKA 3arajibHOT NigrotoBku) y BUGipKoBi KOMMNOHEHTMW.
BeeneHi 3MiHM Byno 34incHeHo 3 MeToto 36iNblUeHHS KpeAUTiB OCBITHIX KOMMNOHEHT npodecinHol
NiArOTOBKMW, 3MEHLUEHHS KilbKOCTi OCBITHIX KOMMNOHEHT AN yrepea>KeHHS nepeHaBaHTaXKeHHS
3006yBayviB nig 4ac HaBYaHHSA Ta NOCUJIEHHS 3MICTOBHOIN0 HarNnoBHEHHS HaBYaJlbHOro npouecy (3a
pekomeHpauiamm poboyoi rpynu pospobHukie OMM Ta HMMN kadenpu; npotokon HMKY: Ne6/25 Bif
25.03.2025, npoTokon kachenpu: Ne 14 Big 03.04.2025);

15. 8 cemecTp ynopsAKOoBaHO BUKJOYHO 3 OK BUBIPKOBOro LUKIY, LLLO [AE MOXKJUBICTb He
nepeBaHTa)KyBaTu Ta nornmbnwoeaTn (po3wwnptoBaT) crneumndivyHi 3HaHHA 3p06yBaviB nepen
HanMcaHHAM AWUMJOMHOI poboTun (3a pekoMeHpauisMu poboyoi rpynu pospobHukie OMM Ta HMMN
kapenpwu; npotokon HMKY: Ne7/25 Big 02.05.2025, npoTokon kacdenpu: Ne 15/1 Big 30.04.2025);

16. BeegeHo ®K 17 Ta NPH 22, wo nigkpecntoe yHikanbHicTb OMNMM B YacTUHI popMyBaHHSA haxoBumx
KOMMETEHTHOCTEN WOoO0 30aTHOCTI po3pobnsaTu Ta peani3oByBaTW KOMMNIEKCHI MapKeTUHIOBI
pilLeHHA 3 ypaxyBaHHAM crneuugikm npoMuUCNIOBUX PUHKIB, MOBEOIHKOBUX XapakKTepucTuk
crno)kuBayiB i Bi3Hec-knieHTIB, ocobnuBocTen GpeHANHIY iIHHOBALiNHO-TEXHONIOMIYHNX TOBAaPIB i
iHTerpauii NOriCTUYHMX NpoLEeCiB 3 OTPUMAHHAM BIANOBIAHMX NpPOeCinHMX pe3ybTaTiB HaBYaHHS
(3a pekomeHpauiamm pobo4oi rpynm po3pobHukie OMM; npoTtokon HMKY: Ne7/25 Big 02.05.2025,
npoTokon kageapu: Ne 15/1 Big 30.04.2025);

17. CkoperoBaHo CTPYKTYPHO-NOriyHy cxemy OIM, maTpuulo BigMNOBIAHOCTI MporpamMHuMx
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KOMMNEeTEeHTHOCTEN KOMMOHEHTaM OCBIiTHbOI MporpamMmm Ta MaTpuutlo 3abesnevyeHHs NPOrpamMHUX
pe3ysibTaTiB HaB4YaHHSA BiANOBIAHMMN KOMMOHEHTaMM OCBITHbLOI NporpamMu BigNOBIAHO 00 BHECEHUX
3MiH (3a pekoMeHpauiasmu poboyoi rpynu pospobHukis OMNM; npotokon HMKY: Ne7/25 Bif
02.05.2025, npoTtokon Kacenpu: Ne 15/1 Big 30.04.2025).

The professional educational programme ‘Industrial Marketing’ of the first (bachelor's) level of higher
education (hereinafter - PEP) has a significant historical background, since 1992 the department has
been training highly qualified specialists, which is confirmed by a significant number of graduates -
successful marketers and scientists.

In 2021, the Department prepared and successfully passed the accreditation examination and
received the Certificate of Accreditation of the Department of Marketing and Advertising No. 1836
issued by the National Agency for Higher Education Quality Assurance, valid until 01.07.2026. In
January 2025, the composition of the working group was updated due to personnel changes.

The PEP is reviewed annually, taking into account the requests of employers, academic institutions,
graduates, based on an analysis of industry trends, the state and needs of the labour market,
European programmes and the expectations of applicants, which is reflected in the reviews of
employers, stakeholders, the results of questionnaires and public discussion (available on the
department's website https://marketing.kpi.ua/). The version of the PEP 2025 also takes into account
the ‘Regulations on educational programmes of Igor Sikorsky Kyiv Polytechnic Institute’ (NON/232/25
of 24.03.2025), the Order of Igor Sikorsky Kyiv Polytechnic Institute ‘On planning and organisation of
the educational process in the academic year 2025/2026’ (NON/362/25 of 25.04.2025), as well as the
provisions of regulatory and recommendation documentation, which are listed in the section ‘Taken
into account’.

The PEP as compared to the previous version, which came into force on 10.06.2024 (Order
NOD/434/24), includes the following changes:

1. Changes were made to the code and name of the field of knowledge and specialty to bring them
in line with the Resolution of the Cabinet of Ministers of Ukraine No. 1021 of 30.08.2024 ‘On
Amendments to the List of Fields of Knowledge and Specialties for the Training of Higher and
Professional Higher Education Applicants’ and the Order of the Ministry of Education and Science of
Ukraine No. 1625 of 19. 11.2024 No. 1625 ‘On the peculiarities of introducing changes to the list of
fields of knowledge and specialities in which higher and professional higher education is provided,
approved by the Resolution of the Cabinet of Ministers of Ukraine No. 1021 of 30.08.2024";

2. Clarified the purpose of the PEP in terms of training highly qualified, socially responsible
professionals with an active public position, able to apply modern methods, technologies and tools of
marketing activities in the B2B market to solve complex problems in accordance with the needs of
the labour market, contributing to the sustainable development of society, high-tech transformation
and restoration of Ukraine, which strengthens the focus of the programme and corresponds to the
Development Strategy of Igor Sikorsky Kyiv Polytechnic Institute for 2025-2030
(https://kpi.ua/files/2025-2030-strategy.pdf) and the Standards and Recommendations of the
International Baccalaureate Institute. The subject area and the main focus of the programme have
been adjusted, in particular, the learning objectives have been clarified, the theoretical content and
the list of keywords have been expanded in accordance with the semantic content of the PEP (on the
recommendations of the academic community, the working group of PEP developers; protocols of
the SMCU: No. 2/25 of 05.02.2025; No. 6/25 of 25.03.2025, protocol of the department: No. 14 of
03.04.2025);

3. The peculiarities of the PEP have been clarified, revealing its attractiveness for applicants, taking
into account the uniqueness and differences from other educational programmes with a focus on
B2B markets, digital transformation and analytical and innovative activities, as well as the
development of skills in quantitative measurement of marketing effectiveness, a combination of
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fundamental training with an intensive practical component (coursework, marketing and analytical
and pre-diploma practices, professional training), the introduction of certificate programmes that
promote the development of soft and hard skills. The section on graduates' employability was
supplemented with a list of professions according to the Professional Standard
https://register.nga.gov.ua/profstandart/fahivec-z-metodiv-rozsirenna-rinku-zbutu-marketolog (based
on recommendations from employers, the academic community, the working group of the PEP
developers; protocols of the SMCU: No. 2/25 of 05.02.2025; No. 6/25 of 25.03.2025, protocols of the
department: No. 13 of 26.02.2025, No. 14 of 03.04.2025);

4. The EC ‘Theoretical Training of Basic Combined Arms Training / Civil Protection, Defence and
Patriotic Education’ was introduced and the general competence (GC 16) and the programme
learning outcome (PLO 19) were added; the PLO "Practical Foreign Language Course. Part 1" - 3
credits 1, 2 semesters, "Practical course of a foreign language. Part 2" - 3 credits 3, 4 semesters and
EC ‘Foreign language for professional purposes’ - 3 credits 5, 6 semesters, EC "Practical course of a
foreign language for professional purposes. Part 2" - 3 credits 7, 8 semesters for EC ‘English
Language’ - 5 credits 1, 2 semesters and ‘ESP’ - 5 credits 3, 4 semesters respectively (The Order of
Igor Sikorsky Kyiv Polytechnic Institute NON/362/25 of 25.04.2025);

5. The EC ‘Fundamentals of Oral Professional Speech (Rhetoric)’ has been replaced by the EC
‘Ukrainian Language for Professional Purposes’, which will provide an opportunity to improve written
and oral professional communication skills in the state language (as recommended by the working
group of PEP developers (department protocol: No. 15/1 dated 30 April 2025, protocol of the SMCU:
No. 7/25 dated 02.05.2025) in accordance with the Reference Book of University-wide Academic
Disciplines for Educational Programme Developers approved by the Methodological Council of Igor
Sikorsky KPI, protocol No. 6 dated 10.04.2025);

6. The titles of the EC "Mathematics for Economists: Higher Mathematics 1" - 5 credits and EC
"Mathematics for Economists: Higher Mathematics 2" - 5 credits for the EC ‘Higher Mathematics in
Business Management’ - 7 credits in 1 semester, as well as the EC ‘Probability Theory and
Mathematical Statistics’ for the EC ‘Stochastic Fundamentals of Data Analysis’, which emphasise the
interdisciplinary nature of studying ECs when applying mathematical methods and stochastic models
to analyse data and business processes, justify marketing decisions, assess the impact of factors on
consumer behaviour and effectively manage marketing campaigns under conditions of uncertainty.
The special (professional) competence (PC 15) and the programmatic learning outcome (PLO 20)
were added (based on the recommendations of the working group of the PEP developers; the
protocol of the SMCU: No. 6/25 of 25.03.2025, protocol of the department: No. 14 of 03.04.2025);

7. Postponed: The course ‘Jurisprudence’ from the 5th semester to the 1st semester, which will allow
students to master the skills of legal literacy, legal culture and orientation in the legal environment
in which business operates at the beginning of their studies; EC ‘Philosophy’ from the 4th semester
to the 5th semester, as well as EC ‘Technological Principles of Marketing Activities’ from the 2nd
semester, 3 credits in the 7th semester with the adjusted title ‘Marketing of Industrial Technologies’
and an increase in credits to 5, which will contribute to the awareness of the social and ethical
consequences of professional activities; EC ‘Marketing Promotion Policy’ from 7th semester to 5th
semester; EC ‘International Marketing’ from 7th semester to 8th semester, which corresponds to the
logical and structural ordering of the study of marketing tools (on the recommendations of the
working group of developers of the PEP and the department's academic staff; protocol of the NMCU:
No. 6/25 of 25.03.2025, protocol of the department: No. 14 of 03.04.2025);

8. The EC ‘Fundamentals of Programming’ - 3 credits was deleted and the EC ‘Information
Technologies’ - 4 credits was included in the 2nd semester, which will allow to acquaint applicants
with the basic principles and practices of using modern information and communication technologies
in professional activities, as well as to develop skills of effective digital work in the information
society. Also, the EC ‘Introduction to Marketing” was removed and the EC ‘Self-organization and
Professional Development’ was introduced, which will allow students to develop the ability to
effectively manage their own time, resources and career development to achieve personal and
professional goals (on the recommendations of employers, the department's teaching staff, the
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working group of the PEP developers; protocols of the SMCU: No. 2/25 of 05.02.2025; No. 6/25 of
25.03.2025, the protocols of the department: No. 13 of 26.02.2025, No. 14 of 03.04.2025);

9. Replaced: EC ‘Commodity Market Infrastructure’ by EC ‘Sectoral Markets’; EC ‘Consumer
Behaviour’ in the 4th semester by EC ‘Consumer and Business Customer Behaviour’ in the 2nd
semester, - that characterises the peculiarity of the PEP and will allow students to form a holistic
view of the functioning of various sectors of the economy and understanding of psychological, social,
economic and cultural factors that influence the choice, motivation and action of consumers in both
B2C and B2B markets; EC ‘Marketing Policy of Distribution’ (5 semester, 5 credits) to EC ‘Logistics
and Supply Chain Management’ (6 semester, 5 credits). The pecial (professional) competence (PC
16) and the programme learning outcome (PLO 21) were added (on the recommendations of
employers, the academic community, the working group of the PEP developers; the protocols of the
XMCU: No. 2/25 of 05.02.2025; No. 6/25 of 25.03.2025, the protocols of the department: No. 13 of
26.02.2025, No. 14 of 03.04.2025);

10. Changed in the 2nd semester of the EC ‘Marketing in the Information Society’ to the EC
‘Professional Training 'Business in the Information Environment’ and introduced in the 6th semester
of the EC 'Marketing and Analytical Practice" (3 credits) to strengthen the practical component of the
PEP and the formation of professional skills in students (on the recommendations of employers; the
protocols of the SMCU: No. 5/25 of 25.02.2025; No. 6/25 of 25.03.2025, the protocols of the
department: No. 13 of 26.02.2025, No. 14 of 03.04.2025);

11. The following academic programs were streamlined: ‘Marketing: Theoretical Foundations of
Marketing’ (2 semester, 5 credits) and "Marketing: Fundamental Marketing’ (3 semester, 5 credits)
into the EC "Marketing" 3 semester - 5 credits, which combines the study of both theoretical and
fundamental principles in marketing and will allow further expansion of the EC, which will reveal the
peculiarity of the PEP. Accordingly, the EC "Marketing: Fundamental marketing. Term paper’ was
changed to the EC '"Marketing. Course work" (on the recommendations of applicants, employers; the
protocols of the SMCU: Ne5/25 of 25.02.2025; Ne6/25 of 25.03.2025, the protocols of the department:
No. 13 of 26.02.2025, No. 14 of 03.04.2025);

12. Adjusted titles: EC ‘Statistics’ (4 semester, 5 credits, general training cycle) to EC ‘Business
Statistics’ (3 semester, 5 credits, professional training cycle); EC ‘Software for Data Analysis in
Marketing’ (4 semester, 4 credits) to EC ‘Software in Marketing’ (3 semester, 4 credits); The course
‘Business Forecasting’ (5 semesters, 4 credits) was changed to ‘Predictive Analytics and Data
Analysis’ (6 semesters, 5 credits); the course ‘Marketing Pricing’ (6 semesters, 5 credits) was
changed to ‘Marketing Pricing Policy’ (4 semesters, 5 credits); the course ‘Business Planning’ (7
semesters, 3 credits, general training cycle) was changed to ‘Business Planning of Marketing
Projects’ (7 semesters, 5 credits, professional training cycle). The amount of Industrial Marketing was
increased from 5 credits to 6 credits. The introduced changes in the content of the educational
components emphasize the peculiarity of the PEP, correspond to the logical and structural scheme of
studying marketing elements and expand the opportunities for students to cover more professional
competencies (on the recommendations of the working group of PEP developers and the
department's teaching staff; protocols of the SMCU: No. 6/25 of 25.03.2025, protocols of
the department: No. 14 of 03.04.2025);

13. The following academic subjects have been introduced: the subject ‘Branding’ (4 semesters, 4
credits) to develop knowledge of emotional and value connections between the brand and the
consumer; the subject ‘Marketing Risks’ (4 semesters, 5 credits) to develop the ability to prevent and
minimise risks and make management decisions in conditions of uncertainty; EC ‘E-commerce and
Omni-channel Marketing’ (7th semester, 4 credits), which will enable applicants to gain knowledge of
the organisation of sales of goods and services through digital channels and the creation of a single
customer experience (on the recommendations of applicants, employers; protocols of the SMCU: No.
5/25 of 25.02.2025; No. 6/25 of 25.03.2025, protocols of the department: No. 13 of 26.02.2025, No.
14 of 03.04.2025);

14. Deleted: EC ‘Statistical support of marketing research’ (7th semester, 3 credits); EC ‘Information
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tools in marketing analytics under conditions of uncertainty’ (3rd, 4th semesters, 8 credits). The
course ‘Websites and Web Design in Marketing’ (3 credits, 2 semesters, general training cycle) was
transferred to the elective components. The changes were made to increase the credits of the
educational components of professional training, reduce the number of educational components to
prevent overloading of students during training and strengthen the content of the educational
process (on the recommendations of the working group of developers of the EPP and the
Department's PEP; protocol of the SMCU: Ne6/25 of 25.03.2025, protocol of the department: No. 14 of
03.04.2025);

15. The 8th semester is arranged exclusively with the EC of the selective cycle, which makes it
possible not to overload and deepen (expand) the specific knowledge of applicants before writing a
thesis (on the recommendations of the working group of developers of the PEP and PEP of the
department; protocol of the SMCU: No. 7/25 of 02.05.2025, protocol of the department: No. 15/1 of
30.04.2025);

16. Introduced PC 17 and PLO 22, which emphasizes the uniqueness of the PEP in terms of the
formation of professional competencies in the ability to develop and implement integrated marketing
solutions, taking into account the specifics of industrial markets, behavioural characteristics of
consumers and business customers, features of branding of innovative and technological goods and
integration of logistics processes with the corresponding professional learning outcomes (on the
recommendations of the working group of PEP developers; protocols of the SMCU: Ne7/25 of
02.05.2025, protocols of the department: No. 15/1 of 30.04.2025);

17. The structural and logical scheme of the PEP, the matrix of correspondence of program
competencies to the components of the educational program and the matrix of ensuring program
learning outcomes by the relevant components of the educational program were adjusted in
accordance with the amendments (on the recommendations of the working group of PEP developers;
minutes of the NMCU: No. 7/25 of 02.05.2025, minutes of the department: No. 15/1 of 30.04.2025).
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1. NPO®JIb OCBITHbOI MPOrPAMM / EDUCATIONAL PROGRAMME PROFILE

1 - 3aranbHa iHdopmMauia / General information

MoBHa Ha3Ba 3akjlady BMLLOI OCBITK Ta
HaB4YanbHoro niaposainy / Full name of higher
leducation institution and faculty / educational
land scientific institute

HauioHanbHUM TeXHIYHUIA yHiBepcuTeT YKpaiHm
«KUIBCbKWIA NONITEXHIYHWIA IHCTUTYT iMeHi Irops
Cikopcbkoro», ®akynbTeT MEHEAXKMEHTY Ta
MapKeTUHIy

National Technical University of Ukraine «Igor
Sikorsky Kyiv Polytechnic Institute», Faculty of
Management and Marketing

CTyniHb BMLLOT OCBiTW Ta Ha3Ba OCBiTHLOI
kBasidikauii / Higher education degree and
education qualification title

CTyniHb 6bakanaBpa
6akanaBp MapKeTUHry

Bachelor Degree
Bachelor of Marketing

MpodecinHa kBanidikauisa (3a HasaBHOCTI) /
Professional qualification

daxiBelb 3 METOAIB PO3LUNPEHHSA PUHKY 30YTYy
(mapkeTonor), 2419.2

Marketing Specialist in Market Expansion
Strategies, 2419.2

OdbininHa Ha3Ba OCBITHLOI Nporpamm /
Educational programme official title

MpoMnCNOBUIN MapKeTUHI

Industrial Marketing

VN gunaoMy Ta obcar ocBiTHBOI Nporpamu /
Diploma type and educational programme
olume

Ounnom 6akanaspa, 240 kpeouTtis EKTC,
TepMiH HaBYaHHSA 3 pokn 10 micsauis

Bachelor diploma, 240 credits ECTS, training
period 3 years 10 months

IHpopMaLia Nnpo akpeanTauito / Accreditation
information of the educational programme

IAkpeanToBaHo HA3ABO, cepTudikaTt fincHnn
0o 2026-07-01

IAccredited by NAQA, cetificate No valid to
2026-07-01

Linkn, piBeHb BULOi 0cBiTK / Education cycle,
level of higher education

HPK YKkpaiHu - 6 piBeHb
QF-EHEA - nepwui unkn
EQF-LLL - 6 piBeHb

NQF of Ukraine - 6 level
QF-EHEA - 1 cycle
EQF-LLL - 6 level

lINepeaymosm / Prerequisites

HasBHICTb NOBHOI 3arasibHOI CepeAHbOI OCBITU

Complete general secondary education

[l>opmun 3806yTT5 ocBiTK / Forms of Education

OyHa (peHHa); AncTaHuinHa; 3a04Ha;

Full-time; Distance; Part-time;

MoBa(1) BuknadaHHA / Language(s) of
instruction

YKpaiHCbka

Ukrainian

IHTepHeT-afpeca po3MilleHHSA OCBITHbOI
nporpamu / URL of the educational programme

https://osvita.kpi.ua/D5_OPPB_PM

2 - MeTa ocBiTHbOI nporpamu / Educational programme purpose

MigroToBka BUCOKOKBasipikoBaHMX, CoLiaIbHO-
BigNoBifanbHUX haxiBLiB, AKi MalOTb aKTUBHY
rPOMaACbKy MO3MLUIt0, 34aTHMUX 3aCTOCOBYBaTU

Training of highly qualified, socially responsible
professionals with an active social position,
capable of applying modern methods,

CyYacHi MeToau, TexXHoorii Ta iIHCTPYMeHTH
MapKeTUHIroBOI AiANbHOCTI Ha B2B-punHKy ons
BUPiLLEHHS CKJlagHUX 3aBAaHb BigMoBiAHO A0
3anuTiB PUHKY Mpaui, CIpUaYm CTaaomy
PO3BUTKY CYCMiSIbCTBA, BUCOKOTEXHOJIONiYHIN
TpaHcdopMauii Ta BigHOBNEHHIO YKpaiHN.

technologies and tools of marketing activities in
the B2B market to solve complex problems in
accordance with the needs of the labour market,
contributing to the sustainable development of
society, high-tech transformation and recovery
of Ukraine.
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3 - XapaKTepucTUKa OCBiTHbOI MporpamMm

/ Educational programme characteristics

MpeameTHa o6nacTtb / Subject area

O0’eKT BUBYEHHA: MapKEeTUHIroBa AissIbHICTb
AK dbopMa B3aemMofii Cyb’'eKTIB PUHKOBUX
BiAHOCMH AN 3a00BOJIEHHSA IX €EKOHOMIYHUX Ta
couiasibHUX iHTepeciB.

LLini HaB4YaHHA: niarotoeka 6akanaepis
MapKeTUHry, sKi yCBiAOMIOKTb CYCMiNbHi
LIHHOCTI, BONOAIIOTb Cy4aCHUM €KOHOMIYHUM
MWUC/IEHHAM | BiAMOBIAHUMN KOMMNETEHTHOCTAMM,
HeobXiogHMMK ANs NpoBadXXeHHS eheKTUBHOI
MapKEeTUHIroBOI AifASIbHOCTI, BMilOTb BUPiWLyBaTKH
KOMMJIEKCHI 3aBAaHHA Ta 3aCTOCOBYBaTHU
CYYaCHUI MapKETUHIOBUIN IHCTPYMEHTapIn

Ha Pi3HUX TUMax PUHKIB.

TeopeTU4YHMM 3MICT NnpepMeTHOI obnacrTi:

* CYyTb MApKETUHIY SIK CyYHaCHOI KoHUenu,ii
ynpasJiiHHA 6i3HecowM;

* MOHATIMHO-KATEropinHUN anapaT, NPUHUXMN,
PYHKLiT, KOHUENUii MapKeTUHIY Ta IX iCTOPUYHI
nepenymoBu;

e cneundika OiNbHOCTI PUHKOBUX CYyB'EKTIB Y
pi3HUX chepax Ta Ha Pi3HUX TUMaxX PUHKIB;

* 3MICT MapKEeTUHIOBOI AisNbHOCTI,
po3p06sIeHHA MAaPKETUHIOBUX CTPATErin Ta
OpPMYyBaHHS yNpaBiHCbKNX pilleHb y cdepi
MapKeTUHry;

* NpuKNagHi acnekTn 6isHec-aHaNITUKMK,
IHCTPYMEHTU LMKDPOBOro MapKeTUHIY Ta
Ccy4YacHe nporpamHe 3abe3sneyeHHs, Lo
BUKOPUCTOBYOTLCA Y MAapPKETUHIOBIN OiANbHOCTI
Ha Pi3HUX TUMax PUHKIB.

MeTtoam, MeTOAMKM Ta TEXHONOTrIi:
3arajibHOHaAYKOBIi Ta creuiajibHi MeToau,
npodecinHi MeToONKN Ta TeXHoNorii, HeobxigHi
nns 3abesnedyeHHs eheKTUBHOI MapKETUHIOBOI
OiNbHOCTI.

IHCTpyMeHTapin Ta obnapgHaHHA: CyYacHi
YHiBepcaibHi Ta cneuianizoBaHi iHpopMaLinHi
CUCTEMM | MPOorpamHi NpoayKTn, HeobxiaoHi ans
MPUUHATTA Ta iMNeMeHTauii MapKeTUHI0BUX
YMPaBAiHCbKMX pilleHb Ha Pi3HUX TUMaX PUHKIB.

The object of study: marketing activity as a
form of interaction between market participants
to meet their economic and social interests.
Learning objectives: to prepare bachelors of
marketing who are aware of social values, have
modern economic thinking and the relevant
competencies necessary for effective marketing
activities, are able to solve complex problems
and apply modern marketing tools in various
types of markets.

Theoretical content of the subject area:

* the essence of marketing as a modern concept
of business management;

» conceptual and categorical apparatus,
principles, functions, marketing concepts and
their historical background;

* specifics of market participants in various
fields and in different types of markets;

* content of marketing activities, development
of marketing strategies and formation of
management decisions in the field of
marketing;

* applied aspects of business analytics, digital
marketing tools and modern software used in
marketing activities in various types of markets.
Methods, techniques and technologies:
general scientific and special methods,
professional techniques and technologies
necessary to ensure effective marketing
activities.

Tools and equipment: modern universal and
specialized information systems and software
products necessary for making and
implementing marketing management decisions
in various types of markets.

OpieHTauina ocBiTHLOI Nnporpamm / Scope

OcBiTHbO-NpodecinHa NporpamMma Mae€
NnpuKNaaHy opieHTauito, ska 6a3yeTbCcs Ha
3arajlbHUX TEOPEeTUYHNX MNONOXKEHHSAX Ta
PO3BUTKY MPaKTUYHUX HABUYOK, i BianoBigae
npodecinHuMm BUMOraM puHKY npaui y cdepi
Cy4aCHOro MapKeTUHry.

The educational and professional program has
an applied orientation, based on general
theoretical provisions and the development of
practical skills, and meets the professional
requirements of the labor market in the field of
modern marketing.

OcHoBHUM (POKYC OCBITHb

oi nporpamu / Main focus

CneuianbHa ocBiTa B ranysi D bisHec,
agMiHiCTpyBaHHSA Ta npaBo cnevianbHoOcTi D5
MapkeTuHr, cnpsMoBaHa Ha NiaAroToBKY
(haxisuis ona B2B-puHKy.

Kno4oBi csioBa: pUHOK, NOBELiHKa CNOXMBa4a,
MapKeTWUHr, aHaniTuka, NpoMnUCsI0BUN
MapKeTur, NPOMMCIIOBI TEXHONOTIT, LUPOBUIA
MapKeTUHr.

Specialized education in the field of D Business,
Administration and Law, specialty D5 Marketing,
aimed at training specialists for the B2B market.
Keywords: market, consumer behavior,
marketing, analytics, industrial marketer,
industrial technology, digital marketing.
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Oco6nuBocTi 0CBiTHLOI Nnporpamu / Features

KoMnnekcHe HafaHHSA Cy4aCHUX 3HaHb,
NPakTUYHNX HAaBUYOK, HEOBXiaHUX Ans
hopMyBaHHSA CUCTEMU 3aralibHUX i cneuianbHNX
KOMMNETEeHTHOCTeN y chepi MapKeTUHry 3
hokycoM Ha B2B-puHOK, umnpposy
TpaHchopMaLito Ta aHaNiTUKO-IHHOBALINHY
OiANbHICTb, WO 3abe3neyvyloTb peanisauito
nporpaMHMX pesynbTaTiB HaBYaHHA Y
AOVHAMIYHOMY | TEXHOJIOMNYHO HAaCUYEHOMY
bi3Hec-cepenoBuLLi.

YHiKanbHICTb Nporpamu obymoBneHa:

* NPIOPUTETHOIO OPIEHTALLIEID Ha NiArOTOBKY
haxiBLiB 3 NPOMMCIOBOr0 MAapPKETUHTIY, 34aTHNX
3abe3nevyBaTu epeKTMBHY LiANIbHICTb Ha B2B-
PUHKY;

e iHTerpaui€to 3HaHb, WO B CYKYMHOCTI
003BoNSE POpMyBaTU KOMMNNEKCHe BayeHHs
Cy4aCHUX MapKETUHIOBUX MPOLLECIB;

* (h)OPMYyBaHHSAM HABMYOK KiNlbKiCHOIr O
BUMIipPIOBaHHI €eKTUBHOCTI MapKeTUHIY
LNSAXOM ONaHyBaHHA MapKeTUHI0BUX METPUK -
KOMMOHEHTA, L0 BUPI3HAETLCA cepes
YKPaiHCbKNX OCBITHIX Nporpam;

* NOEAHAHHAM PyHAAMEHTasIbHOI NiArOTOBKU 3
iIHTEHCMBHOIO NMPaKTUYHO CKI1af0BOK
(kypcoBumMn poboTamm, MapKeTUHIOBO-
aHaniTU4YHOIO Ta NepeaannaIoMHOI0
npakTukKamu, GaxoBnM TPEHIHroM), Lo
CNPUAIOTb PO3BUTKY HAaBUYOK MPUKIAZHOro
aHani3y, cTpaTeriyHoro MUCJIeHHS Ta aganTauii
00 yMOB peanbHoro 6isHecy;

* BMPOBAAXEHHAM CepTUdiKaTHUX Nporpam, Lo
CnpuaoTb po3BUTKY soft i hard skills;

* TicHO cniBnpaueto 3 6izHecoMm, Yyepes
NnapTHEpPCbKi yroau, Lo A03BONAITb
BUKOHYBaTW NpUKNaaHi 3aBAaHHA Ta HabyBaTu
0OCBiAYy NPakKTUYHOI peani3auii MapKeTUHIOBUX
piweHsb.

Mporpama nepenbavyae MOXKANBOCTI
KOPOTKOCTPOKOBMX akafeMiyHux obMiHiB 3a
nporpamMaMu KpeanTHoi MOBifIbHOCTI.

Comprehensive provision of up-to-date
knowledge and practical skills necessary for the
formation of a system of general and special
competencies in marketing with a focus on the
B2B market, digital transformation and
analytical and innovative activities that ensure
the implementation of program learning
outcomes in a dynamic and technologically rich
business environment.

The uniqueness of the program is due to:

* priority focus on training industrial marketing
specialists capable of ensuring effective
operations in the B2B market;

* integration of knowledge, which together
allows for a comprehensive vision of modern
marketing processes;

» development of skills in quantitative
measurement of marketing effectiveness
through mastering marketing metrics, a
component that stands out among Ukrainian
educational programs;

» combination of fundamental training with an
intensive practical component (coursework,
marketing and analytical and pre-graduation
practices, professional training) that promote
the development of applied analysis skills,
strategic thinking and adaptation to real
business conditions;

* implementation of certificate programs that
promote the development of soft and hard skills;
* close cooperation with business through
partnership agreements that allow for the
performance of applied tasks and experience in
the practical implementation of marketing
solutions.

The program provides opportunities for short-
term academic exchanges under credit mobility
programs.
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4 - NMpupaTHICTb BUNYCKHUKIB 0,0 NpaueBsaliTyBaHHA Ta NOAANbLUIOro HaB4YaHHSA /
Eligibility of graduates for employment and further study

MpupaTHicTb Ao npaueBnawTtyBaHHA / Eligibility for employment

3rigHo 3 [lep>XaBHUM KilacugikaTopom
npodecin OK 003:2010:

2419.2 KOHCY/IbTaHT 3 MapKeTUHry

2419.2 ®axiBelb-aHaniTUK 3 AOCAIOXXEHHSA
TOBAPHOro pPUHKY

2419.2 PeknamicTt

2419.2 ®axiBeub 3 METOAIB PO3LLNPEHHS PUHKY
36yTy (MapkeTonor):

3rigHo lMpodecinHoro ctaHoapTy (peecTp y
npodecinHnx ctaHfapTax HauioHanbHOro
AreHnTcTBa KBanidikauin YkpaiHu Big
21.01.2025 p.):

1. Ha3eun TunoBux nocap (3a notpebn).
MapkeTosior; paxiBeub 3 MapKeTUHry; axiBelb
3 MEeTO/AiB PO3LINPEHHS PUHKIB 30yTYy.
MoMiYHMK MapKeTosiora, aCUCTeHT
MapKeTonora.

SMM-mapkeTonor, SMM-MeHe)Xep, KOHTEHT-
MapKeTOo/I0r, KOHTEeHT-MeHea)Xep, KOHTEeHT
Menkep.

TapreTonor.

BpeHa-mapkeTonor, bpeHa-MmeHenxep.
Tpena-mapkeTosior, axiBeub 3 TOProBoro
MapKeTUHry.

LincdpoBuin mapkeTonor; Anaxxmntan-
MapkeToJsior; Digital-mapkeTosor; iHTepHeT-
MapkeToJior; daxiBeub 3 LUPPOBOro
MapKeTUHry.

2. MpodecinHa (NnpogecinHi) kBanigikauis
HauioHanbHOW0 pamMKoto KBanidikalin.
MapkeTosior;

bpeHp-mapkeTonor;

Tpena-mapKeTosor;

LincpoBuin mapkeTosor.

According to the State Classification of
Professions DK 003:2010:

2419.2 Marketing Consultant

2419.2 Specialist-analyst in commodity market
research

2419.2 Advertiser

2419.2 Specialist in methods of expanding the
sales market (marketer):

According to the Professional Standard (register
in the professional standards of the National
Qualifications Agency of Ukraine dated
21.01.2025):

1. Titles of typical positions (if necessary).
Marketer; marketing specialist; specialist in
methods of expanding sales markets.
Marketing assistant, marketing assistant.
SMM marketer, SMM manager, content
marketer, content manager, content maker.
Targetologist.

Brand marketer, brand manager.

Trade marketer, trade marketing specialist.
Digital marketer; digital marketer; Digital
marketer; Internet marketer; digital marketing
specialist.

2. Professional qualification(s), its (their) level
according to the National Qualifications
Framework.

Marketer;

Brand marketer;

Trade marketer;

Digital marketer.

Mopanbwe HaB4yaHHA / Further study

MOXXNMBICTb HaBYaHHA Ha ApPYyromy
(MaricTepcbkoMy) pPiBHI BULLOT OCBITW.
HabyTTa fofaTKoBMX KBaniikauin B cuctemi
nNicNaannaIoOMHOI OCBITW.

Opportunity to study at the second (master's)
level of higher education.

Acquisition of additional qualifications in the
system of postgraduate education.
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5 - BuknapaHHA Ta ouiHioBaHHA / Teaching and assessment

BuknapaHHa Ta HaBYaHHA/Teaching and studying

dOopMM HaBYaHHSA: 04HE, 3a04He, AUCTaHLUiNHe.
MeToan HaBYaHHSA: NPOBEAEHHS NEKLin,
NPaKTUYHUX 3aHATb i3 BAKOPUCTAHHSAM
CYYaCHUX iHPOpMaLiNHO-aHaNITUYHNX CUCTEM,
3aJly4eHHSs NMPaKTUKiB, BAKOHAaHHA MOAYJIbHMX
KOHTPOIbHUX POBIT, NPOXOA>XKEHHS
MapKeTUHIroBO-aHaNITUYHOI Ta NnepeaannioMHOI
MPaKTWK, iHOUBiAyanbHa AOCAIAHO-aHaNiTUYHa
nianbHicTb 3006yBayviB LWOA0 MiAFOTOBKN
pPO3paxXyHKOBUX, KYpCOBUX pobiT, npe3eHTauin,
pedepaTiB, AUMNIOMHOI poboTn.

TexHonorii HaB4aHHA: NpobaeMHO-OpiEHTOBaHeE,
MPakKTU4YHe, TPEHIHroBMI Niaxig, caMocCTinHe
HaBYaHHS.

BuknagaHHA Ta HaBYaHHSA 3a NPOrpaMoro
I'PYHTYETBLCSA Ha 3aCTOCYBaAHHI
KOMMNETEeHTHICHOro MeToA0/10riYHOro niaxony
Ta OOTPUMaHHI NpuHUMNiB
CTYOEHTOLLEHTPOBAHOIr0 HaBYaHHA.

Y BunagKax orosiolleHHsS KapaHTUHy, gopc-
Ma>KOpHUX 06CTaBUH TOWO, BUKNafAaHHSA Ta
HaBYaHHS MoXKe BigbyBaTuUCA y ANCTAHLUINHOMY
peXXnMi.

Forms of study: full-time, part-time, distance
learning.

Teaching methods: lectures, practical classes
using modern information and analytical
systems, involvement of practitioners, module
tests, marketing and analytical and
undergraduate internships, individual research
and analytical activities of students in the
preparation of calculations, term papers,
presentations, abstracts, and a thesis.
Teaching technologies: problem-based,
practical, training approach, self-study.
Teaching and learning under the program is
based on the application of a competency-based
methodological approach and adherence to the
principles of student-centered learning.

In cases of quarantine, force majeure, etc.,
teaching and learning may take place remotely.

OuiHloBaHHA / Assessment

OuiHloBaHHA pe3ynbTaTiB HaBY4aHHSA 3400yBaviB,
BU3HaA4YeHUX Yy iX iHAUBIiAyanbHUX HaBYasIbHUX
nsaaHax, NPoOBOANTLCHA HA OCHOBI PENTUHIOBOI
CNUCTEMMU, B OCHOBY SIKOi 3 MEBHOI0 OCBITHLOIO
KOMMOHEHTa MOKJ/IafleHO KOHTPOJIb 3a
BU3HA4YEHUMMN KPUTEPIAMU i HAKOMNYEHHS
penTnHrosux 6anie. PenTuHrosa cuctema
OLLIHIOBAHHS OCBITHIX KOMMOHEHT AO0BOANTLCS
00 BigoMa 3006yBayiB Ha NepLIOMy 3aHATTI Ta
He 3MIHIOETbCSA BMPOOOBX CeEMeCTpY.

The assessment of students' learning outcomes,
as defined in their individual curricula, is based
on a rating system, which is based on the
control of certain criteria and the accumulation
of rating points for a particular educational
component. The rating system for evaluating
educational components is communicated to
students at the first lesson and does not change
during the semester.
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6 - NMporpamMHi KoMmneTeHTHOCTI / Programme competencies

IHTerpanbHa KOMMNETEHTHICTb

/ Integral competence

34aTHICTb BMpilWyBaTW CKNagHi cneuianizoBaHi
3a4adi Ta NpakTU4YHi Nnpobnemn y chepi
MapKeTUHroBol AisfibHOCTI abo y nNpoLeci
HaBYaHHS4, Wo nepenbavae 3acTOCyBaHHS
BiAMOBIAHNX Teopin Ta MeTo.4iB i
XapaKTepU3YyETbLCA KOMIMJIEKCHICTIO Ta
HEeBM3HAYEHICTIO YMOB.

The ability to solve complex specialized tasks
and practical problems in the field of
marketing activities or in the learning
process, which involves the application of
relevant theories and methods and is
characterized by complexity and uncertainty
of conditions.

3aranbHi komneteHTHocTi (3K)

/ General competencies

30aTHICTb peanizyBaTu CBOI NpaBa i 060B’'A3KM
AK YN1eHa CyCnifibCTBa, YCBIAOMMOBATHU
LiHHOCTI rpoMagsAHCbKOro (BislbHOro

Ability to exercise one's rights and
responsibilities as a member of society, to
understand the values of civil (free

3K . . . .
01 OEMOKpPATUYHOro) cycninbCcTBa Ta democratic) society and the need for its
HeobXiOHICTb NOro CTanoro po3BUTKY, sustainable development, the rule of law,
BEpPXOBEHCTBA MpaBa, NpaB i ceobon NOAUHMN i human and civil rights and freedoms in
rpomMagsiHMHa B YKpaiHi. Ukraine.
3ﬂ'aTH'CT.b 36ep|raTv! Ta npuMHo KyBaTh Ability to preserve and increase moral,
MOpaJsibHi, KyNbTYPHi, HAYKOBI LLiHHOCTI i L ;
. . . cultural, scientific values and achievements of
[OCATHEHHSA CyCnisIbCTBa Ha OCHOBI PO3YMiHHSA ; :
) ; g society based on an understanding of the
iCTOpii Ta 3aKOHOMIpPHOCTEN PO3BUTKY hi
. Al . istory and patterns of development of the
npeamMeTHoI obnacTi, i Micus y 3aranbHin . . .
3K ) : ; subject area, its place in the general system of
CUCTeMi 3HaHb NPO NPUPOAY i CYCNiNbCTBO Ta . )
02 ; o knowledge about nature and society and in
Y PO3BUTKY CYCMiNbCTBA, TEXHIKMU i )
o S the development of society, technology and
TEeXHOJIOr i, BAKOPUCTOBYBATU Pi3Hi BUAKN Ta :
. i technology, to use various types and forms of
hopMn pyxoBOi aKTUBHOCTI ANA aKTUBHOIO . L ) !
! physical activity for active recreation and
BiAMNOYMHKY Ta BeAeHHS 340p0BOro cnocoby :
healthy lifestyle.
KUTTA.
3K 30aTHICTb 80 abCTPaKTHOro MUC/IEHHS, Ability to think abstractly, analyse and
03 aHanisy Ta CMHTe3y. synthesise.
3K | 30aTHICTL BYNTUCA | OBONOAIBATYN CYHaCHUMMU Ability to learn and master modern knowledge.
04 3HaHHAMN.
3K Bu3Ha4veHicTb i HaNoNernuBiCTb WOA0 Determination and perseverance in relation to
05 NoCTaBNEeHUX 3aBAaHb i B3ATNX 060B'A3KiIB. tasks and responsibilities.
. . . Knowledge and understanding of the subject
3K | 3HaHHS Ta po3yMiHHS npeagmeTHol obnacTi Ta : .
! MO : area and understanding of professional
06 PO3YyMiHHA npodecinHol Aisg/IbHOCTI. oo
activities.
3K 30aTHICTb 3aCTOCOBYBATMK 3HAHHSA Y Ability to apply knowledge in practical
07 MPaKTUYHUX CUTYyaUisx. situations.
3K 30aTHICTb NPOBEAEHHSA AOC/IAXKEHb Ha Ability to conduct research at the appropriate
08 BiAMNOBIOAHOMY PiBHi. level.
3K HaBn4YKN BUKOPUCTAHHSA iHDOPMaLiNHUX i Skills in the use of information and
09 KOMYHiKaUiNnHNX TeXHONOr i communication technologies
3K . . . . . . .
10 34aTHICTbL CniflkyBaTUCA iHO3eMHOK MoBoto. | Ability to communicate in a foreign language.
3K . . . .
11 30aTHICTb NpaLuoBaT B KOMaHAI. Ability to work in a team.
34aTHICTb cninkyBaTUCsa 3 npeacTtaBHukamm |Ability to communicate with representatives of
3K iHWKX NpodecinHNX rpyn pi3HOro pieHA (3 other professional groups of different levels
12 ekcrnepTaMy 3 iHWKWX raay3en 3HaHb/BNAiB (with experts from other fields of knowledge/
€KOHOMIYHOI AiaNbHOCTI). types of economic activity).
3K 3AaTHICTL NpauiosaTy B MPXHApOAHOMY Ability to work in an international context.
13 KOHTEeKCTI.
3K |3maTHICTb 4igaTu couianbHO BiAMOBIiAaNbLHO Ta Ability to act in a socially responsible and
14 CBiAOMO. conscious manner.
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30aTHICTb yXBaJlloBaTW pPilUeHHA Ta AiaTn,

Ability to make decisions and act in

3K | AOTPUMYIOYUCh MPUHLXMY HENPUNYCTUMOCTI [accordance with the principle of inadmissibility
15 Kopynuii Ta 6yab-AKNX iHWKWX NPOsBIB of corruption and any other manifestations of
Heno06poyYecHOCTI. dishonesty.
30aTHICTb A0 BUKOHaHHSA CBOro
KOHCTUTYLIiNHOro 060B’'s13Ky LLOO0 3aXUCTY Ability to fulfil their constitutional duty to
3K . . . . . S
16 BiT4n3Hm, HaUiOHaNbHO-NATPIOTN4HOI defenq the Motherland, national _ar_wd patriotic
HaflaWToBaHOCTI, BiAAAHOCTI yKkpaiHCbkoMy | commitment, loyalty to the Ukrainian people.
HapoOOBI.
daxoBi komneteHTHOCTI (PK) / Professional competencies
oK 30aTHICTb JIOFiYHO | NOCNiAOBHO Ability to logically and consistently reproduce
01 BiATBOPIOBATU OTPUMaHi 3HaHHSA npeamMeTHol | the acquired knowledge of the subject area of
obnacTti MapKeTuHry. marketing.
oK 30aTHICTb KPUTUYHO aHanizyBaTu i Ability to critically analyse and summarise the
02 y3arajbHIOBaTV NOJIOXKEHHA NpeaMeTHOl provisions of the subject area of modern
obnacTi cydacHOro MapKeTuHry. marketing.
3AATHICTD BIKOPWUCTOBYBATW TEOPETUHHI Ability to use the theoretical provisions of
@K |NONIOXXEHHS MAapPKETUHIY A5 iHTepnpeTauil Ta

marketing to interpret and predict phenomena

03 MPOTHO3YBaHHA ABULL | NPOLIECIB y and processes in the marketing environment.
MapKeTUHIOBOMY CepefoBULLi.

30aTHICTb NMpoBaA>XXyBaTU MapKETUHIOBY Ability to carry out marketing activities based
®K | BianbHICTb Ha OCHOBI PO3YMiHHA CYTHOCTI Ta on an understanding of the essence and
04 | 3MicTy Teopil MapkeTuHry i pyHKUioHanbHUX |content of marketing theory and the functional

3B'A3KIB MiX il CKNnagoBuMu. relationships between its components.

@K | 30aTHICTb KOPEKTHO 3acTocoByBaTun meToan, | Ability to correctly apply marketing methods,
05 MPUAOMUN Ta IHCTPYMEHTU MapKeTUHry. techniques and tools.
DK 3ﬂa2’1'ﬁrbmnepHoHB:ﬂMTi;'H“SIipCK;gM:;OB' Ability to conduct market research in various
06 A A yp P areas of marketing activities.

MapKeTUHIroBOI AisA/IbHOCTI.

30aTHICTb BU3HaYaTWU BMNAMB PYHKLUIOHANbHUX

Ability to determine the impact of functional

OK obnacTen MapKeTUHIy Ha pe3ysbTaTu . )
. ) areas of marketing on the results of economic
07 rocrnoAapcCbKoi AistsIbHOCTI PUHKOBUX o -
\ . activity of market participants.
cyb’ekTiB.
oK 30aTHICTb po3pobaaT MapKeTUHIroBe Ability to develop marketing support for
08 3abe3nevyeHHs po3BUTKY Bi3HeCy B ymoBax business development in conditions of
HEBMN3HAYEHOCTI. uncertainty.
@K | 3paTHICTb BUKOPUCTOBYBATU iIHCTpyMeHTapin | Ability to use marketing tools in innovation
09 MapKeTUHry B iHHOBALINHOI OisNIbHOCTI. activities.
3ﬂa.TH'CTb BUKOPUCTOBYBATI MAPKETMHIOBI Ability to use marketing information systems
iH(bOpMaLinHi cncTemMn B yxBasieHHi . : ) .
OK ) . in making marketing decisions and develop
MapKeTUHIroBUX pilleHb i po3pobnsaTu : . : .
10 eKOMEH AL LOa6 NiaBULLEHHS X recommendations for improving their
P Aaull LoA ABnLL effectiveness.
e(eKTNBHOCTI.
oK 30aTHICTb aHanizyBaTu NOBEAIHKY PUHKOBUX Ability to analyse the behaviour of market
11 cyb’ekTiB Ta BU3Ha4YaTu 0cobnmeocCTi actors and determine the peculiarities of
hYHKLiOHYBaHHS PUHKIB. market functioning.
0] ¢ s;ﬂnag':aﬁz(ogg%HT;BaB:TTaMT'Mnpﬁiﬁ?%iﬁ? ! Ability to justify, present and implement the
12 poBalXy pesy A A y results of research in the field of marketing.
chepi MapKeTUHry.
3MaTHICTL ri1aHyBaHHA | NPOBAAXEHH Ability to plan and implement effective
OK e(eKTUBHOI MapKeTUHIOBOI AiANIbHOCTI " L o
13 | pUHKOBOro Cy6'eKTa B KPOCHYHKLIOHANLHOMY marketing activities .Of a market entity in a
L cross-functional context.
po3pi3i.
OK 34aTHICTb NPONOHYBaTW BOOCKOHANEHHS Ability to propose improvements to marketing
14 Woa0 PyHKLiN MapKETUHIOBOI AiANbHOCTI. functions.
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OK
15

30aTHICTb 3aCTOCOBYBAaTU MaTEMaTUYHI
MEeTOAWN Ta CTOXaCTUYHI Moaeni ans aHanisy
naHunx i bisHec-npouecie, 0b6rpyHTyBaHHSA
MapPKEeTUHIOBUX Pill€Hb, OLiHKY BMJINBY
(aKTOopiB Ha MOBEAIHKY CMOXXNBa4iB Ta
e(EeKTUBHOI0 YrpaB/iHHA MAapPKETUHIOBMMU
KaMMNaHiSMn B yMOBax HEBU3HAYEHOCTI.

Ability to apply mathematical methods and
stochastic models to analyse data and
business processes, justify marketing

decisions, assess the impact of factors on
consumer behaviour and effectively manage
marketing campaigns under conditions of
uncertainty.

DK
16

30aTHICTb NPOBOANTUN KOMMJIEKCHUI aHani3
€KOHOMIYHOro cepefoBuLLA LiANbHOCTI

nNiagNnpUEMCTBA Ha MIKPO- Ta MaKPOPIBHAX i
DOCNiAXyBaTN CTPYKTYPHi 0COBANBOCTI

rasy3eBuUX PUHKIB, MpUAMaTU yrpaBaiHCbKiI

pilleHHS B YMOBaX KOHKYPEHTHOro

cepefoBuLLa Ta ePEKTUBHO yrNpaBaaTn

MapKeTUHr0BMMM NpoLLecaMun B BiANOBIOHUX

CeKTopax.

Ability to conduct a comprehensive analysis of
the economic environment of the enterprise at
the micro and macro levels and to study the
structural features of industry markets, make
management decisions in a competitive
environment and effectively manage
marketing processes in the relevant sectors.

OK
17

30aTHICTb po3pobnaTn Ta peanizoByBaTH
KOMMJIEKCHI MapKEeTUHIOBi pilLEeHHS 3
ypaxyBaHHAM creyndikm npoMmncioBux
PUHKIB, MOBEAIHKOBUX XapaKTEePUCTUK
cno>xmBayiB i 6i3HeC-KNieHTIB, ocobnmBocTen
6peHAVHIy iIHHOBALLiMHO-TEXHOOMYHNX
ToBapiB i iHTerpauii NOriCTU4YHNX NMPOLLECIB.

Ability to develop and implement complex

marketing solutions, taking into account the

specifics of industrial markets, behavioural

characteristics of consumers and business

clients, peculiarities of branding innovative

and technological goods and integration of
logistics processes.
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7 - NMporpaMHi pesynbtatyu HaB4aHHA (MPH) / Programme learning outcomes

[JeMOoHCTpyBaTU 3HAHHSA | PO3YMIHHSA

Demonstrate knowledge and understanding of

rPH : ; . oo
01 TEeopeTUYHUX OCHOB Ta NPUHUUNIB the theoretical foundations and principles of
MPoOBaA XEeHHSA MapKETUHIOBOI AisA/IbHOCTI. marketing activities.
AHanizyBaTu i NpOrHo3yBaTu PMHKOBI ABMLLA
y P yBe P t Analyse and forecast market phenomena and
Ta npouecn Ha OCHOBI 3aCTOCYBaHHA -
rPH : processes based on the application of
dhyHOaMeHTaAbHUX MPUHLMUMIB, TEOPETUYHNX et X
02 ) o fundamental principles, theoretical knowledge
3HaHb | NPUKAAOHUX HABUYOK 34iNCHEHHS ! ) . L
. . and applied skills of marketing activities.
MapKeTUHIroBOi AisA/IbHOCTI.
fPH 3acTocoByBaTu HabyTi TeoOpeTHYHi 3HaHHS Apply the acquired theoretical knowledge to
03 019 pO3B’A3aHHA NPAaKTUYHUX 3aBOaAHb Y solve practical problems in the field of
chepi MapKeTuHry. marketing.
36bupaTun Ta aHanizyBaTn HeobxigH . .
. pa Y ARy Collect and analyse the necessary information,
iH(bopMaLito, po3paxoByBaTW €KOHOMIYHI Ta ) T
. calculate economic and marketing indicators,
lPH | MapKeTWHroBi MOKa3HNKK, 06rpyHTOBYBATH - .
i A ; and justify management decisions based on
04 YyNpaBJiHCbKIi pilleHHS Ha OCHOBI .
. ; - the use of the necessary analytical and
BUKOPUCTaHHA HeOBXiAHOro aHaNiTUYHOrO 1 !
) . methodological tools.
MEeTOANYHOro iIHCTpYMeHTapito.
BuaBnaTu 1 aHanisyBaTW KJKOYOBI . I
y Identify and analyse the key characteristics of
[1PH XapPaKTEePUCTUKUN MAPKETUHIOBUX CUCTEM . .
; : . marketing systems at different levels, as well
05 Pi3HOr0 piBHSA, @ Tako>X 0CcobIMBOCTI . .
. . o as the behaviour of their actors.
noBeAiHKK ix cyb’eKTiB.
Bu3Ha4aTu pyHKLiOHaNbHI obnacTi Identify functional areas of marketing
MapKeTUHIOBOI AifAJIbHOCTI PUHKOBOI O activities of a market entity and their
[1PH cyb’eKkTa Ta iX B3aEMO3B'A3KN B CUCTEMI interrelationships in the management system,
06 yrnpaBiHHSA, pO3paxoByBaTW BiANOBIOHI calculate the relevant indicators that
MOKa3HMKM, AKi XxapaKTepusyTb characterise the effectiveness of such
pe3yNbTaTUBHICTb TaKoi OisSIbHOCTI. activities.
BukopucrtosyBaTu undposi iHhopMauinHi Ta C o . —
prcTosy " (bp__ hopmaLl .| To use digital information and communication
KOMYHIiKaUiNHi TeXHONOrIil, @ TaKoX NMporpamHi )
- technologies, as well as software products
[1PH NPoayKTn, HeobXiaHi AN HaNeXHOro 3
. . necessary for the proper conduct of marketing
07 | NpoBaA>XeHHS MapKeTMHIOBOI AifANbHOCTI Ta L : S
activities and practical application of
MPaKTUYHOIr0 3aCTOCYBaHHSA MapKeTUHIOBOIr 0 )
; . marketing tools.
iHCTpYMeHTapito.
3acTocoByBaTM iHHOBaLUIWNHI Nigxoamn WwWono . . .
y H AXoni oA Apply innovative approaches to the marketing
[1PH NnpoBad>XeHHA MapKeTUHIoBOIl OiANIbHOCTI T . .
) activities of a market entity, flexibly adapt to
08 pPUHKOBOro cyb’ekTa, rHy4YKo aganTyBaTuCA . ) .
: changes in the marketing environment.
00 3MiH MapKeTUHIroBOro cepenoBsuila.
OuiHoBaTN PU3MKKN NPOBaOXEHHS . . I
va KE'II:"VIHI'OBO'I' ﬂﬁ’ﬂanOCT? BCTﬂaHOBJ'I}OBaTVI Assess the risks of marketing activities,
rPH P o determine the level of uncertainty in the
piBEHb HEBM3HAYEHOCTi MAapKeTUHIOBOIr0O . . .
09 . . . marketing environment when making
cepenoBumLa NMpu NPUAHATTI ynpaBniHCbKNX L
) management decisions.
pilleHb.
MosicHioBaTW iHOpMaUito, igei, npobnemn Ta o . .
® pMaLilio, 14 P Explain information, ideas, problems and
aJIbTEPHATUBHI BapiaHTN NPUNHATTS . : . .
. ; . . alternative options for making managerial
rPH ynpaBaiHCbKUX pilleHb axiBusaM i . s 2. .
10 HeaxiBLISIM Y Cepi MapKeTUHT decisions to specialists and non-specialists in
y C®eEP P Y the field of marketing, representatives of
npencrtaBHUKaM Pi3HNX CTPYKTYPHUX : : ,
i L , various structural units of a market entity.
nigpo3ninie puHKoBoro cy6b’ekTa.
fPH [eMoHCTpyBaTM BMiHHSA 3aCTOCOBYBaTHU Demonstrate the ability to apply an
11 MiXKOMCUMNAIHApPHUIA Nigxig Ta 34incHIOBaTU interdisciplinary approach and perform the
MapKeTUHroBi pyHKLiT puHKOBOro cyb’ekTa. marketing functions of a market entity.
fPH BnaBnaTu HaBUYKKU CaMOCTiNHOT poboTn, Demonstrate the skills of independent work,
12 FHYYKOro MUCNEHHS, BioKpuTocTi Ao HoBuX | flexible thinking, openness to new knowledge,
3HaHb, BYTU KPUTUYHUM | CAMOKPUTUYHHUM. and being critical and self-critical.
fPH BionoBigaTwn 3a pe3ysbTaTu CBOEI OiASIbHOCTI, Be responsible for the results of their
13 BUSABAATWN HAaBUYKU MiAMPUEMHNLLKOT Ta activities, demonstrate entrepreneurial and

yMpaBAiHCbKOI iHiLiaTUBN.

managerial initiative skills.
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BukoHyBaTu dyHKLiOHaNnbHi 060B'A3KN B

rpPH FpyNi, NPONOHYBATN O6FPYHTOBAH] Perform functional duties in the group, offer
14 yni, yBaTh O y sound marketing solutions.
MapKeTUHroBi pilleHHS.
iATK couianbHO BiANOBiAaNbHO Ta . . . .
A Hian A Aan To act in a socially responsible and civic-
rPOMaACbKO CBiAOMO Ha OCHOBI €TUYHUX : X ;
! minded manner based on ethical marketing
r1PH NPUHLWMIB MapKeTUHIy, NnoBarun o o . .
. ) : . principles, respect for cultural diversity and
15 KYNbTYPHOIO Pi3HOMaHITTA Ta LiHHOCTEN L : A
. civil society values, and respect for individual
rPOMaAAaHCLKOro CyCninibCTBa 3 4OTPUMAHHSAM .
. ! rights and freedoms.
npas i ceobon ocobucTocTi.
fPH Bionosigatn BMMOram, siKi BUCyBatlOTbCs A0 To meet the requirements for a modern
16 |cydacHoro mapkeTtosora, nigBuwyBaTy piBeHb| marketer, to improve the level of personal
ocobucToi NnpodecinHOi NiAroToBKMU. professional training.
deMOHCTpyBaTU HAaBUYKN MUCbMOBOI Ta YCHOI Demonstrate skills in written and oral
[1PH npocecinHoi KOMyHiKaLii Lep>XaBHO 1 professional communication in the state and
17 iHO3eMHOIO MOBaMWU, a TakoX HanexHoro |foreign languages, as well as the proper use of
BUKOPUCTaHHSA npodecinHol TepMiHoOorii. professional terminology.
JeMoHCTpyBaTK BigNOBiAaNIbHICTb Y Demonstrate responsibility in relation to
rpPH CTaBJIEHHI 00 MOpPa/iIbHUX, KYJIbTYPHUX, moral, cultural, scientific values and
18 |HayKOBUX LLiIHHOCTEN i LOCArHEHb CyCNifIbCTBA achievements of society in professional
Yy NPOMeCinHIN MapKETUHIOBIN OiNbHOCTI. marketing activities.
3HaTU Ta BMIiTU BUKOPUCTOBYBATU OCHOBHI .
P y Know and be able to use the basic means of
3acobun 3axmucty Ta o6opoHU AeprKaBwy, .
7 ) , . ’ protection and defence of the state,
[1PH | cniBBITYN3HUKIB, MaTepiasibHUX LLIHHOCTEN Ta . ! L
: P ; compatriots, material assets and territorial
19 TepuTopiasbHOI LiNiCHOCTI Aep>KaBu, ; : ; . :
s i integrity of the state, in particular in the event
30KpeMa, y pasi BinCbKOBUX Ain Ta s .
. L of hostilities and emergencies.
HaO3BMYaMHUX CUTYaLin.
3acTocoByBaTW MaTeMaTUYHI Modeni ons Apply mathematical models to process
rPH 06pob6KM aHaNiTUYHOI iHhopMauii Ta analytical information and probabilistic and
20 MMOBIPHICHO-CTaTUCTUYHI Nigxoan ons statistical approaches to predict consumer
MPOrHO3yBaHHS CNOXMBYOI MOBEAIHKK, OLiHKN | behaviour, assess risks and optimise business
p13KMKiB Ta onTuUMi3auii 6i3Hec-npouecis. processes.
€MOHCTPYBaTU BMiHHS OLIHIOBATN MakKpo- Ta -
a HCTRY A H P Demonstrate the ability to evaluate macro-
MiKPOEKOHOMIYHi haKTopu BMJMBY Ha ) : : .
VIHKOBY KOH'IOHKTYPY, (hopMyBaTV Mozen and microeconomic factors influencing market
neH | P ; ' ! conditions, form models of company
NO3ULLIOHYBaHHSA KOMMaHIl Ha Pi3HMX e ; .
21 o positioning in various industry markets, make
ranyseBux puHKax, npyMnmaTu Ta ; : :
. : . and implement effective marketing
peanizoByBaTn ePEKTUBHI MapKETUHI OBI o
. S management decisions.
yrNpaBiHCbKI pPilleHHS.
BukopucToByBaTu NoBeAiHKOBI Moaeni .
pucTosy . EA A Use the behavioural models of customers and
nokynuis i 6isHec-kNieEHTIB oNa GopMyBaHHS . .
: business clients to form long-term
JOBrOCTPOKOBUX BiAHOCUH Ha B2B-puHkax, ) o
relationships in B2B markets, create and
CTBOpPIOBATK Ta po3BmBaTH BpeHp . ) .
e . develop the brand of industrial companies,
rPH MPOMMUC/IOBUX KOMMNAaHIN, PO3yMiTKn o -
. . . understand the peculiarities of logistics
22 0CoBNMBOCTI NOriCTUYHUX NPOLLECIB i

NPUHUMMIB yNpaBJiHHA naHuoraMmm
rnocTa4YaHHs, aganTtyBaTW iHHOBALINHO-
TEXHOMOriYHiI ToBapm Ao noTpeb crnoxmeadis
Ha LiNIbOBUX PUHKaX.

processes and supply chain management
principles, adapt innovative technological
products to the needs of consumers in target
markets.
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8 - PecypcHe 3abe3nevyeHHs peanisauii nporpammu / Resource provision for programme
implementation

KappoBe 3abe3neuyeHHs / Staffing

HaykoBo-neparoriyHMm nepcoHan, 3aJyyvyeHunn
00 peanisauii OCBiTHbLOI Nporpamun BigNoOBiAaE
KaZpoBMM BMMOram 3abesneyeHHs
npoBad)XeHHS OCBITHLOI AiANbLHOCTI BigNOBIAHO
0o MNMoctaHoBn KabiHeTy MiHicTpiB YKpaiHu Big,
30.12.2015 p. Ne 1187 B 4MHHIN pepakuii.

The academic staff involved in the
implementation of the educational programme
meets the staffing requirements for the
implementation of educational activities in
accordance with the Resolution of the Cabinet of
Ministers of Ukraine of 30.12.2015 No. 1187 in
the current version.

MaTepianbHO-TexHiYHe 3ab6e3neuyeHHn / Material-technical support

BignoBigHO 00 TEXHONMOrMIYHMX BUMOT LL,OAO
MaTepiasbHO-TeXHi4YHOro 3abesnevyeHHs
OCBITHbOI AiSANILHOCTI BiAMoOBiAHOro piBHA BO,
3aTBepoxeHux MNoctaHoBoto KabiHeTy MiHicTpis
YkpaiHu Bif 30.12.2015 p. Ne 1187 B YMHHIn
penakuii.

OCBITHS Ta HayKOBa AiANIbHICTb 3 NiArOTOBKM
3n06yBayiB Ol 3abe3nevyyeTbCs MaTepiaibHO-
TexHiyHoto 6a3oto KMl im. Iropsa Cikopcbkoro,
siKka BignoBiga€ NiLueH3inHMM BUMOram Ta
BMMOraM 3[iNCHEHHS OCBITHbLOI Aisi/IbHOCTI.
YHiBEpCUTET Ma€ PO3BUHYTY CoLiafibHY
iIHPPACTPYKTYPY, WO BKJOYAE HAaBYabHi
kopnycwu, 6ibnioTeky, LeHTp ¢i3n4HOro
BUXOBAHHA Ta CMoOpTy, MeANYHUI LeHTp, 6a3n
BiAMOYNHKY, LLEHTP KYJIbTYpPU Ta MUCTELTB.
HaB4anbHuWin Npouec BiAbyBaeTbLCA B
HaBYaJIbHMX ayOUTOPIAX Ta ABOX KOMM'IOTEPHMX
Knacax Kadenpu npoMmnCciIoBOro MapKeTuHry 3
MyNbTUMeAinHM obnagHaHHAM, KOMMN'IOTEPHO0
TexHiko (i3 CTpOKOM ekcriyaTauii He BinbLue
BOCbMW POKiB), HEOBXiAHUM NporpaMmHUM
3abe3nevyeHHAM Ta NiAKAOYEHHAM [0
BHYTPILLHBbOT MepeXi i Mepexi Internet.
OcBIiTHE cepepoBuLle € 6e3Ne4YHUM a9 XUTTS i
3800poB’sa 3006yBadiB Ol (HasgBHI yKpuUTTS,
naaHn eeBakyaduii), wo 3abesnevyeTbcs
OiaNbHICTIO Nigpo3ainis yHiBepcuteTy. Ong
nNigTPUMKKM NcmnxidyHoro 30opos’s 3006yBadis
hYHKLIOHYE BiaAiN couianbHO-NCUXONOMIYHOT
poboTu - CTyAeHTCbKa couianbHa ciy>xba.
3n06yBadi 3abe3neyeHi rypToXXTKOM.

In accordance with the technological
requirements for the material and technical
support of educational activities of the
appropriate level of HE, approved by the
Resolution of the Cabinet of Ministers of Ukraine
of 30.12.2015 Ne 1187 in the current version.
Educational and scientific activities for the
training of applicants for HE are provided by the
material and technical base of Igor Sikorsky Kyiv
Polytechnic Institute, which meets the licensing
requirements and requirements for the
implementation of educational activities. The
university has a developed social infrastructure,
including academic buildings, a library, a centre
for physical education and sports, a medical
centre, recreation centres, a centre for culture
and arts. The educational process takes place in
classrooms and two computer labs of the
Department of Industrial Marketing with
multimedia equipment, computer hardware
(with a service life of no more than eight years),
the necessary software and connection to the
internal network and the Internet.

The educational environment is safe for the life
and health of the students (there are shelters,
evacuation plans), which is ensured by the
activities of the university departments. To
support the mental health of applicants, there is
a department of social and psychological work -
a student social service. Students are provided
with a dormitory.

IHdbopMauiHe Ta HaBYasIbHO-MeToAUYHe 3abe3neuyeHHs / Information and methodological support of the
educational process
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BignoBigHO 00O TEXHOMOMYHMX BUMOT OO0
HaBYaJIbHO-MEeTOANYHOro Ta iHPOpPMaLiNHOIro
3abe3neYvyeHHs OCBITHbLOI AisA/IbHOCTI
BignoBigHoro pieHs BO, 3aTBepaXeHUX
MocTaHoBo KabiHeTy MiHicTpiB YKkpaiHu Big
30.12.2015 p. Ne 1187 B 4YMHHIN pepakuii.
3aranbHum 6i6nioTe4HUn PoHA KHUKKOBUX
nanepoBux NpuMipHukie 6ibniotekn KMl im.
Irops CiKOPCbKOro, a TakoX e/eKTPOHHI
pecypcu, y ToMy 4nucni EnekTpoHHMN apxis
HayKOBUX Ta OCBiTHiIX MmaTepianis ELAKPI,
nepepnnayveHi pisHi 6a3n gaHnx (Scopus, Web of
Science, Springer Nature, Business Source
Premier (EBSCO Publishing), ScienceDirect),
nocTtyn po iHwunx 6a3 (RePEc (Research Papers
in Economics), UNdata (Social Science Research
Network TOLL0), NpOrpaMHMin NPOAYKT
nepeBipku 3ano3nyeHb StrikePlagiarism,
0e3KOLTOBHUI BUXiA B Mepexy IHTepHeT.
HaykoBi Ta HaBYasibHi, HaBY4a/lbHO-METOANYHI
MaTepianum BHYTPILLHbOI MepeXi yHiBepcuTeTy
«EnekTpoHHMN Kamnyc», MNnaTtdopma
ANCTaHLUINHOro HaB4aHHA «CiKOPCbKNM».
HaB4asnbHO-MeToOMNYHe 3abe3nedyeHHs OCBITHIX
KOMMOHEHT BKJIlOYaE cnnabycu, HaBYasbHi
MOCiBHMKW, HaBYasIbHO-METOANYHI MaTepiann,
KOHCMEKTW NeKLUin, ANCTaHUINHI Kypcu,
MOHorpadii, HaykoBi nybsikauii.

B oCBiTHbOMY NMpoLEeCi BUKOPUCTOBYETLCS
aHaniTu4Ha oHNanH-cuctema YouControl,
MporpamMHoO-TexHi4yHi 3acobu Zoom Education, G
Suite for Education, nporpamHi npoaykTun R,
SPSS Statistics, Python, nakeT nporpam
Microsoft Office.

[nsa opraHizauii oCBiTHbLOro npouecy
BUKOPUCTOBYETHCA aBTOMAaTU30BaHi CUCTeMU
«MyKPI», «<EnekTpoHHUn Kamnyc», «[lekaHaT».

In accordance with the technological
requirements for educational, methodological
and information support of educational activities
of the appropriate level of HE, approved by the
Resolution of the Cabinet of Ministers of Ukraine
of 30.12.2015 Ne 1187 in the current version.
The general library fund of paper copies of
books of the Igor Sikorsky Kyiv Polytechnic
Institute Library, as well as electronic resources,
including the Electronic Archive of Scientific and
Educational Materials ELAKPI, subscription to
various databases (Scopus, Web of Science,
Springer Nature, Business Source Premier
(EBSCO Publishing), ScienceDirect), access to
other databases (RePEc (Research Papers in
Economics), UNdata (Social Science Research
Network, etc.), StrikePlagiarism software
product, free access to the Internet. Scientific
and educational, teaching and methodological
materials of the university's internal network
‘Electronic Campus’, the Distance Learning
Platform ‘Sikorsky’.

The educational and methodological support of
the educational components includes syllabuses,
textbooks, teaching materials, lecture notes,
distance learning courses, monographs, and
scientific publications.

The educational process uses the analytical
online system YouControl, software and
hardware tools Zoom Education, G Suite for
Education, R, SPSS Statistics, Python, and
Microsoft Office software.

To organise the educational process, the
automated systems MyKPI, Electronic Campus,
and Dean's Office are used.
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9 - AkapemMiyHa MobBinbHicTb / Academic mobility

HauioHanbHa kpeguTHa MobinbHicTb / National credit mobility

Mo>XNMBICTb YK/IaAaHHA yrod Npo akageMidHy
MOBINbHICTb 3rifHO YAHHOI0 3aKOHO4ABCTBA
YKpainn. 3p06yBadi BULLLOT OCBITU MOXYTb
CKOpMCTaTUCA NporpaMamMm akafeMiyHoOro
06bMiHy 3 BiTYM3HSAHUMK 3BO, 30KpeMa
BiAMOBIAHO A0 AOroBOpiB 3 [lep>XaBHUM
yHiBepcnteToM «Opecbka lNoniTtexHika» Ta
KNiBCbKMM HaLuiOHa/IbHUM YHIBEPCUTETOM
TEeXHONOrin Ta ansanHy. NMepeabayvaeTbes
yKJlafaHHA OOroBOpPiB NPO NMporpamm
akageMiyHoro obmiHy 3 iHwmmm 3BO Ta
napTHepamu.

The possibility of concluding agreements on
academic mobility in accordance with the
current legislation of Ukraine. Higher education
students can take advantage of academic
exchange programmes with domestic higher
education institutions, in particular, in
accordance with agreements with the State
University ‘Odesa Polytechnic’ and the Kyiv
National University of Technology and Design. It
is planned to conclude agreements on academic
exchange programmes with other higher
education institutions and partners.

MixxHapoaHa KpeauTHa MobinbHicTb / International credit mobility




26/34

3006yBadi MalOTb MOXKJ/INBICTb CKOPUCTATUCh
npono3unuisiMun, Lo 3anponoHOBaHi Big4inomM
akageMmivyHoi mobinbHocTi KMl iM. Irops
Cikopcbkoro:
1. 3a nporpamamu Epa3smyc+ K1 Ha KOHKYpPCHUX
3acafax, y Mexax OBOCTOPOHHIX AOroBopiB 3
yHiBepcMTeTamum-napTHepamu:

°© EHCbKUM YyHiBEpCMTETOM iMeHi Dpigpixa
Wnnnepa (PepepatneHa Pecnybnika
HimMme4y4unHa);

o [iCCEHCbKMM yHiBepcuTeTOM iMeHi KOcTyca
Ni6ixa (PepepaTmnBHa Pecnybnika HimeduunHa);

o YHiBepcuTeTOM iMeHi Mukonasa KonepHuka
M. TopyHb (Pecny6bnika MonbLua);

o YHiBepcuTeTOM iM. ApicToTens B CanoHikax
(F'peubka Pecnybnika);

o 3arpebcbkum YHiBepcuteTom (Pecnybnika
XopsarTif);

o TpaHCifIbBaHCbKNM YHIBEPCUTETOM
BpawoBa (PymyHis);

o YHiBepcuTeTOM Manaru (KoponiscTeo
Icnanis);

o YHiBepcuTeTOM [paHaam (KoponiscTeo
Icnanis);

o Cine3bKnM yHIiBEPCUTETOM TEXHOJIOrIN
(Pecnybnika MonbLia).
2. 3a nporpamoio MNosbCbKOro HaLioHanbHOro
areHTCTBa 3 NUTaHb akageMivyHoro obmiHy
(«NAWA») 3 FBaHCbKUM MOAITEXHIYHUM
yHiBepcuTeToM (Pecnybnika Monbuia).
3. 3a Nporpamoto OHNanNH-MOBINBHOCTI y Mexax
cniBnpaui 3 NCCEeHCbKMM YHIBEPCUTETOM iMEHi
KOcTyca Nlibixa (PepepaTtuBHa Pecnybnika
Hime4y4dnHa) 3a npoekTom JLU's Virtual Courses.
3006yBadi MalOTb MOXJ/IMBICTb BpaTh y4acTb y
Mi>KHapOoOHMX 3axo4ax Ta OCBITHIX NpPoONo3unLisax
y MeXax Aorosopis npo cnisnpadto 3 3BO-
napTHepamu: YHiBepcuteToMm ToMalla batu B
3niHi (Yexis), Aep>xaBHUM yHiBepcuTeT Mukonum
KonepHuka B TopyHi (MonbLia), YHiBepcnTeToM
«WSG University» (MonbLia), YHiBEpCMTETOM
Bapi Anbao Mopo (ITanift) Ta ckopucTaTuCh
NpaBoOM Ha iHiliaTuBHY MOBINBLHICTb B
CaMOCTiNHO 0bpaHOMY yHiBEPCUTETI.
MNepenbaya€eTbCsa PO3LIMPEHHA MOXKINBOCTEN
akKagemiyHoro obMiHy nNpu yknagaHHi LOroBopiB
3 iHWKWMK 3aKNagamMn BULLOT OCBITW.

Applicants have the opportunity to take
advantage of the offers offered by the Academic
Mobility Department of Igor Sikorsky Kyiv
Polytechnic Institute:

1. Erasmus+ K1 programmes on a competitive
basis, within the framework of bilateral
agreements with partner universities:

* Friedrich Schiller University of Jena (Federal
Republic of Germany);

* Justus Liebig University of Giessen (Federal
Republic of Germany);

* Nicolaus Copernicus University of Torun
(Republic of Poland);

* Aristotle University of Thessaloniki (Greece).
Aristotle University of Thessaloniki (Hellenic
Republic);

» University of Zagreb (Republic of Croatia);

* Transilvania University of Brasov (Romania);

* University of Malaga (Kingdom of Spain);

* University of Granada (Kingdom of Spain);

* Silesian University of Technology (Republic of
Poland).

2. Under the programme of the Polish National
Agency for Academic Exchange (NAWA) with the
Gdansk University of Technology (Republic of
Poland).

3.Under the online mobility programme in
cooperation with the Justus Liebig University of
Giessen (Federal Republic of Germany) under
the JLU's Virtual Courses project.

Applicants have the opportunity to participate in
international events and educational offers
within the framework of cooperation agreements
with partner universities: Tomas Bata University
in Zlin (Czech Republic), Nicolaus Copernicus
State University in Torun (Poland), WSG
University (Poland), Bari Aldo Moro University
(Italy) and exercise the right to initiative mobility
at a university of their choice.

It is envisaged to expand the possibilities of
academic exchange when concluding
agreements with other higher education
institutions.

HaB4yaHHA iHO3eMHMX 3800yBayiB BULLLOI OCBiTH /

Study of foreign applicants of higher education

Ons iHo3eMHUX 3006yBaydiB BULLOT OCBITH
HaBYaHHSA 34iINCHIOETBLCS YKPATHCbKOO MOBOIO B
3araJibHUx rpynax abo aHrnincbKow MOBOIO B
OKpeMUX rpyrnax 3a yMoBM BOJIOAIHHSA
3006yBayemM MOBOI HaBYaHHA Ha pPiBHI He
HUXX4e B2.

For foreign applicants for higher education,
training is provided in Ukrainian in general
groups or in English in separate groups,
provided that the applicant has a language
proficiency of at least B2.

10-N

P: P

inn / Procedure for awarding pr qualificati

Mpoueaypa NPUCBOEHHSA NpodeciitHnX KBanidikaLin 3AiACHIOETLCA BIANOBIAHO A0 MON0XKEHHS

npo NPUCBOEHHS NpodecinHnx KBanidikauin 3006ysadam BuLLoi ocsiTv B KMl iM. Iropsi CikopcbKoro
ypaxyBaHHAM npoceciiHoro ctaHAapTy «®axiBelb 3 METO/iB PO3LUMPEHHS PUHKIB 36yTy
(MAPKETOJ10IN)» URL:
https://register.nqa.gov.ua/uploads/0/714-2_ps_fahivec_z_metodiv_rozsirenna_rinku_zbutu_marketolog.pdf

The procedure for assigning professional qualifications is carried out in accordance with the Regulations
on the assignment of professional qualifications to applicants for higher education in Igor Sikorsky Kyiv

Polytechnic Institute, taking into account the professional standard ‘Specialist in methods of expanding

sales markets (MARKETING)" URL:

https://register.nga.gov.ua/uploads/0/714-2_ps_fahivec_z_metodiv_rozsirenna_rinku_zbutu_marketolog.pdf
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2. MEPEJIIK KOMMOHEHTIB OCBITHbOI MPOrPAMMN / COMPONENTS of EDUCATIONAL

PROGRAMME
KpeauTis . Popma
N nigcyMKoBoOro
Koa/Code OcBiTHI kKOoMMoHeHTK Nporpamu/Components EKTC/ECTS .
: KoHTposto / Final
credits
control form
HOPMATWBHI ocBiTHI koMmnoHeHTU/Required (standard) components
O60B’5A3KOBi KOMMOHEHTW LMKY 3arasbHoi nigrotoBkun/General training cycle
YKpaiHCbka MOBa 3a NpoecCinHUM CnpsMyBaHHAM / . .
3001 Ukrainian for Professional Purposes 2.0 3anix / Final test
IcTopia yKpaiHCbKOI KynbTypw / . .
3002 History of Ukrainian Culture 2.0 3anik /[ Final test
OCHOBYW 380pPOBOro CNocoby Xutrs / . .
3003 Fundamentals of Healthy Lifestyle 3.0 3anix / Final test
AHrnincbka mosa / . .
30 04 English Language 5.0 3anik / Final test
AHrnincbka MoBa NPoecCinHOro cNpsaMyBaHHS / . )
3005 English for Professional Purposes >0 3anik / Final test
MakpoekoHOMiKa Ta MiKpoekoHoMiKa /
3006 Macroeconomics and microeconomics >0 Eksamen / Exam
Buwa maTtemMaTuka B ynpasniHHi 6i3Hecom /
3007 Advanced Mathematics in Business Management 7.0 Eksamen / Exam
[MpaBo3HaBCTBO / . )
30 08 Science of Law 2.0 3anik / Final test
CTOXaCTUYHI OCHOBM aHani3y fAaHux /
3009 Stochastic Foundations of Data Analysis 5.0 Exsamen / Exam
IH(hopMaUinHi TexHonorii / . )
3010 Information Technologies 4.0 3anik / Final test
3011 Ba3oBa 3arasibHOBIICbKOBa MiAroTOBKa /
Basic General Military Training
3011.1 I'IpaKT_VHHa NiAroToBKa 6a3qs_m 3araJibHOBICbKOBOI NMiarotoBku / Practical Course 7.0 3anik / Final test
of Basic General Military Training
TeopeTuyHa nigrotoska 6a30B0i 3arajbHOBINCLKOBOI NiAroToBKN / LIMBiNbHMIA
3011.2 3axucT, obopoHa Ta naTpioTuUyHe BMxoBaHHS / Theoretical Course of Basic General 3.0 3anik / Final test
Military Training / Civil Protection, Defence and Patriotic Education
3012 |Pinocodis/ 2.0 3anik / Final test
Philosophy
O60B’A3KOBIi KOMMOHEHTM LMKy NpodecinHoi niaroToBky /Professional training cycle
CaMoopraHisauis Ta npodecinHniA po3BUTOK / . .
1o 01 Self-Organization and Professional Development 4.0 3anik / Final test
no o2  |Bi3Hec-KoMyHikauii/ 4.0 3anik / Final test
Business Communications
noo3 [Meneaxwmenr/ 4.0 3anik / Final test
Management
no o4 |Pi3Hec-cratmctuka / 5.0 Ek3aMeH / Exam
Business Statistics
110 05 MNoBepniHka CNoXNBaYis i 6|3Hec-KmeHT|B_/ 50 Exsamen / Exam
Consumer and Business Customer Behavior
lanysesi pyHkn / . .
o 06 Industry Markets 4.0 3anik / Final test
o 07 CDaXOBv_m TPeHIHr 5I3‘HeC.B |Hcp_opMaLu|/|HOMy CepesoBuLL / ’ 4.0 3anik / Final test
Professional Training ‘Business in the Information Environment
noog  |Mapketunr/ 5.0 Ek3aMeH / Exam
Marketing
noog |Mapkerunr. Kypcosa pobora / 1.0 3anik / Final test
Marketing. Course work
fo 10  |BIAKMTAN MAPKETUHT / 4.0 3anik / Final test
Digital marketing
no11 |Mapkerunr nocayr/ 4.0 3anik / Final test
Service marketing
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. ®dopma
KpeauTis niacyMKOBOIro
Kon/Code OcBIiTHI koMNoHeHTU nporpamMmu/Components EKTC/ECTS Y .
credits _|<OHTPONIO / Final
control form

10 12 Mporpame 3a6e3n_equHﬂ B MapKeTUHry / 4.0 3anik / Final test
Software in Marketing

10 13 MapKeTI/IHrOBa ToBapHa nonitTuka / 50 ExsameH / Exam
Marketing product policy

10 14 MapKeTI/IHrOBa ToBapHa noniTuka. KypcoBa poboTa / 1.0 3anik / Final test
Marketing commodity policy. Coursework

o 15 MapKeTMHrogg uiHoBa nonituka / 50 EksameH / Exam
Marketing Pricing Policy

noie |BpeHAnHr/ 4.0 3anik / Final test
Branding
MapKeTWHroBi pusnkun / . .

rno 17 Marketing Risks 5.0 3anik / Final test
MporHo3Ha aHaniTuka Ta aHanis gaHux /

o 18 Predictive Analytics and Data Analysis 3.0 Ek3samen / Exam
MpoMncnoBnn MapkeTuHr /

o 19 Industrial marketing 6.0 Eksamen / Exam
Mpomucnosun mapkeTuHr. Kypcosa poboTta / . .

no 20 Industrial marketing. Coursework 1.0 3anik / Final test
MapkeTnHrosa nosiTUKa NpocyBaHHS /

Mo 21 Marketing promotion policy >0 Eksame / Exam
MapKeTWHroBi OCNiAXXEeHHS /

no 22 Marketing researches >0 Eksamen / Exam
MapkeTuHrosi gocnigxeHHsa. Kypcosa poboTa / . )

o 23 Marketing researches. Coursework 1.0 3anik / Final test
JloricTuka Ta ynpaBniHHS NaHUloraMm nocTadvyaHHs /

no 24 Logistics and supply chain management 3.0 Exsamen / Exam
MapKeTWHroBi MeTpuku /

o 25 Marketing metrics 5.0 Ek3ameH / Exam
MapkeTunHrosi meTpukun. Kypcosa poboTa / . )

1o 26 Marketing metrics. Coursework 1.0 3anik / Final test
MapKeTUHI NPOMUCIOBUX TEXHONOTIN /

no 27 Industrial Technology Marketing 5.0 Exsamen / Exam
BisHec-nnaHyBaHHA MapKeTUHIOBUX MPOEKTIB /

Mo 28 Business Planning of Marketing Projects 5.0 Eksamen / Exam
EnekTpoHHa KoMepuis Ta OMHiKaHalbHUIA MapKeTUHr / . )

no 29 E-Commerce and Omnichannel Marketing 4.0 3anik / Final test

10 30 M')KHap.oﬂHVM MapKEeTHL / 4.0 3anik / Final test
International marketing
MapKeTUHroBo-aHaniTUYHa NpakTuKa / . )

Mo 31 Marketing Analytics Practice 3.0 3anik / Final test

no 3z |flépeAamnioMHa npakTika / 6.0 3anik / Final test
Pre-diploma Practice

o 33 D'!/'HHOMHa pO.GOTa / 6.0 3axucT / Defence
Diploma Thesis

BUWBIPKOBI ocBiTHi komnoHeHTW/Elective components
BnbipkoBi KOMMOHEHTM LMKy 3arajibHoi NiarotoBkn/General training cycle

OCBIiTHIn KoMNOHeHT 1 3Y-KaTanory / . .

3B 01 Educational Component 1 from GU-Catalogue 2.0 3anix / Final test
OCBITHIn KOMNOHEHT 2 3Y-KaTanory / . .

3B 02 Educational Component 2 from GU-Catalogue 2.0 3anix / Final test

BnbipkoBi KOMMOHEHTU LMKy npodeciiHoi niarotosku/Professional training cycle

OCBITHIn KOMNOHEHT 1 ®-KaTanory / . .

18 01 Educational Component 1 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHEHT 2 ®-KaTasnory / . .

g 02 Educational Component 2 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHEHT 3 ®-kaTasnory / . .

18 03 Educational Component 3 from P-Catalogue 4.0 3anik / Final test

B 04 OCBIiTHin KOMMNOHEHT 4 ®-kaTasnory / 4.0 3anik / Final test

Educational Component 4 from P-Catalogue




29/34

. ®dopma
KpeauTis niacyMKOBOIro
Kon/Code OcBIiTHI koMNoHeHTU nporpamMmu/Components EKTC/ECTS Y .
credits _|<OHTPONIO / Final
control form
OCBIiTHin KOMNOHEHT 5 ®-kaTasnory / . .
18 05 Educational Component 5 from P-Catalogue 4.0 3anik / Final test
OCBITHin KOMNOHEHT 6 ®-KaTasnory / . .
18 06 Educational Component 6 from P-Catalogue 4.0 3anik / Final test
OCBITHin KOMNOHEHT 7 ®-KaTasnory / . .
g 07 Educational Component 7 from P-Catalogue 4.0 3anik / Final test
OCBITHin KOMNOHEHT 8 ®-kaTasory / . .
18 08 Educational Component 8 from P-Catalogue 4.0 3ani / Final test
OCBITHin KOMNOHEHT 9 ®-kaTasnory / . .
18 09 Educational Component 9 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHeHT 10 ®-kaTanory / . .
18 10 Educational Component 10 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHEHT 11 ®-kaTanory / . .
B 11 Educational Component 11 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMMNOHEHT 12 ®-kaTanory / . .
g 12 Educational Component 12 from P-Catalogue 4.0 3anix / Final test
OCBITHIn KOMMNOHEHT 13 ®-kaTanory / . .
M6 13 Educational Component 13 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHEHT 14 ®-kaTanory / . .
l16 14 Educational Component 14 from P-Catalogue 4.0 3anix / Final test
3aranbHui obcar o6oB’s3K0BMX KOMMNOHeHTIB / Total volume of the required 180
components:
3aranbHuim obcar BnbipkoBmnx KomnoHeHTIB / Total volume of the elective components: 60
O6csr oCcBiTHIX KOMMOHEHTIB, WO 3abe3nevyyoTb 3400yTTA KOMNETEHTHOCTEN
BU3Ha4YeHUX CTaHAapToM BuLLoi ocBiTK / Total volume of the educational components 177
aimed at acquisition of competencies specified in the Higher Education Standard:
3ATAJIbHUI OBCAr OCBITHBOI MPOMPAMU / TOTAL VOLUME OF THE EDUCATIONAL
PROGRAMME 240

MpumiTkn / Notes:

1) HaB4anbHa ancumnniHa «ba3oBa 3arasibHOBICbKOBa NiArOTOBKAa», IKa CKAaAA€ETbLCA 3 OCBITHLOIO
KOMMOHEeHTY «TeopeTuyHa niarotoBka 6a30BOi 3arasibHOBINCbLKOBOT NiAroToBkU» obcarom 3
kpeanTtn EKTC Ta OCBITHLOro KOMMNOHEHTY «[lpakTnyHa niarotoska 6a30B0l 3arajibHOBINCbKOBOI
niarotosku» obcarom 7 kpeautie EKTC, BKAOYAETLCA A0 iHAMBIAYaSlbHUX HaBYaJibHUX MJaHIB
3000yBayviB BULLOT OCBITK - rpoMaanH YKpaiHW 4osioBiyoi cTaTi (XKiHOYOT cTaTi - 0OBPOBINbHO), AKi
HaB4YalTbCA 3a AeHHO abo gyanbHOo hopmoto 3006yTTa 0CBITK, 3rigHO 3 NopAagKOM NpoBeLEeHHS
6a30B0l 3arasbHOBINCHKOBOT MIATOTOBKM rpoMagsH YKpaiHu, aki 3000yBatoTh BULLY OCBITY, Ta
noniuencbKnx, 3aTBepa XeHoro noctaHoBo KabiHeTy MiHicTpiB YkpaiHu Big 21 4yepBHs 2024 p.
Ne 734 / The academic discipline «Basic General Military Training», which consists educational
component "Theoretical Course of Basic General Military Training" in the amount of 3 ECTS credits
and educational component "Practical Course of Basic General Military Training" in the amount of 7
ECTS credits, is included in the individual study plans of higher education students - male citizens of
Ukraine (female citizens - voluntarily), who study full-time or dual form of education, in accordance
with the Procedure for Conducting Basic General Military Training for Citizens of Ukraine Pursuing
Higher Education and for Police Officers, approved by the Resolution of the Cabinet of Ministers of
Ukraine Ne 734 of 21 June 2024.

2) OcCBIiTHIN KOMNOHeHT «[lpakTuU4yHa niarotoBka 6a30BOi 3arajibHOBINCbKOBOT MiArFOTOBKU»
OpraHi3oByeThbCA | NpoBoanTbLCA MiHicTepcTBOM 060poHU YKpaiHu, a noro obcsar (7 kpegntis EKTC)
He BPaXOBYETbLCA B 3aranbHoMy 06ca3i kpeantis EKTC, HeobxigHOMY AN onaHyBaHHSA OCBITHLO-
npodecinHoi nporpamn / The educational component "Practical Course of Basic General Military
Training" is organized and conducted by the Ministry of Defence of Ukraine, and its amount (7 ECTS
credits) is not taken into account in the total volume of ECTS credits of the educational and
professional programme.

3) OCBIiTHIN KOMMOHEHT «UuBinbHMI 3axucT, obopoHa Ta NaTpioTMYHE BMXOBaHHA» ob6cAarom 3
KpeanTtn EKTC BKIOYAETLCSA 00 iHAMBIAYaNbHUX HaBYasbHUX NAaHIiB 3000yBaviB BULLOI OCBITH,
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3BiIbHEHUX Bi4 NpoXxoa>keHHA 6a30BOi 3arajlbHOBINCbLKOBOI MNiArOTOBKW 3rigHoO 3 MopsAgkoMm
npoeeneHHs 6a30BOI 3arajibHOBINCLKOBOI MiArOTOBKM rpoMagsH YKpaiHu, aki 3406yBaloTb BULLY
OCBIiTY, Ta MoNiLencbKNX, 3aTBEPAXKEHOro NocTaHoBOW KabiHeTy MiHicTpiB YKpaiHu Big 21 4epBHS
2024 p. Ne 734, Ta 3006yBayiB BULWOT OCBITW, A0 iHOUBIAYaNbHUX HaBYaJIbHUX MJAHIB AKNX He
BKJIIOYEHO OCBITHIiN KOMMOHEHT «TeopeTuUYHa NiaroToBka 6a30B0i 3ara/JibHOBINCLKOBOI MiArOTOBKU»
/ The educational component "Civil Protection, Defence and Patriotic Education" in the amount of 3
ECTS credits is included in the individual study plans of higher education students exempted from
basic military training in accordance with the Procedure for Conducting Basic General Military
Training for Citizens of Ukraine Pursuing Higher Education and for Police Officers, approved by the
Resolution of the Cabinet of Ministers of Ukraine Ne 734 of 21 June 2024, and of higher education
students whose individual study plans do not include the educational component "Theoretical Course
of Basic General Military Training"
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3. CTPYKTYPHO-JIOINYHA CXEMA OCBITHbOI MPOrPAMU / STRUCTURAL-AND-LOGICAL
SCHEME OF THE EDUCATIONAL PROGRAMME
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4. ®OPMA ATECTALLIi 340B5YBAY4IB BULLLOi OCBITU / THE FORM OF ATTESTATION FOR
DEGREE PURSUERS

ATecTauia 3p006yBadviB BULWOT OCBITU 3a OCBITHbO-MpoMecinHOW nporpamoto «MpomMucnoBui
MapKeTUHIr» 34INCHIOETLCA Y OpMi NyBAIYHOro 3axMCTy KBanidhikaLinHoi poboTn i 3aBepLUyETLCA
BUAAYel0 [OKYMEeHTa BCTAHOBJ/IEHOr0 3pa3Kka Mpo MPUCYAXXEHHA NoMYy cTyneHs Gakanaspa 3
NMPUCBOEHHAM KBaslihikauii: 6akanaBp MapKETUHTY.

ATecTauii 3006yBayiB pernaMeHTYeTbCA MNMONOXKEHHAM NPO eK3aMeHalinHy KOMicCilo Ta aTecTauito
3006yBayiB BuLoi ocBiTK B KII iM. Iropsa CikopcbKoro.

KeanigikauinHa poboTta Mae nepenbayatu po3B’'sA3aHHA CKJAAHOMO crewuianizoBaHoro 3asaaHHa abo
NPakTU4HOI Npobnemn y chepi Cy4acHOro MapKeTUHrY, LLLO XapaKTEPU3YETbCA KOMMEKCHICTIO Ta
HEBU3HAYeHICTIO YMOB, i NoTpebye 3aCTOCYyBaHHSA NOro TEOPETUYHUX MOJIOXKEHb | METOAIB.

Y kBanicikauinHin poboTi He Moxxe ByTn akageMiyHoro nnariaTy, danbcudikauii Ta CNUCyBaHHSA
3rigHo Mono)XeHHA Npo cuctemy 3anobiraHHa akageMmidyHoMy nnariaty B HauioHanbHOMYy
TexHiYHOMY yHiBepcuTeTi YKpaiHn «KNIBCbKUN NOAITEXHIYHNI iIHCTUTYT iMeHi Irops CikopCcbKoro» Ta
nicns 3aXMCTy PO3MIilLY€ETLCA B perno3nTopii HTB YHiBepcuTeTy AN4 BiIbHOr0 A0OCTYMY.

KBanicikauinHa poboTta Mae 6yTn onpunogHeHa Ha canTi ENeKTpoHHOro apxiBy HayKoBUX Ta
0oCBiTHiIX MaTepianis KMl im. Irops Cikopcbkoro. OnpuatogHeHHs KBanidikauinHux pobiT, wo MicTaTb
iHpopmMauito 3 obMeXXeHUM [OCTYyrnoM, 3LINCHIOETLCA Y BIAMNOBIAHOCTI AO BUMOI YUHHOIO
3aKOHOaBCTBa.

The certification of applicants for higher education in the educational and professional programme
‘Industrial Marketing’ is carried out in the form of a public defence of qualification work and ends
with the issuance of a document of the established form on awarding a bachelor's degree with the
qualification: Bachelor of Marketing.

Certification of applicants is regulated by the Regulations on the examination commission and
certification of applicants for higher education in Igor Sikorsky Kyiv Polytechnic Institute.

The qualification work should provide for the solution of a complex specialised task or practical
problem in the field of modern marketing, characterised by complexity and uncertainty of conditions,
and requires the application of its theoretical provisions and methods.

The qualification work may not contain academic plagiarism, falsification and cheating in accordance
with the Regulations on the system of prevention of academic plagiarism in the National Technical
University of Ukraine ‘Igor Sikorsky Kyiv Polytechnic Institute’ and after defence is placed in the
repository of the University's STB for free access.

The qualification work must be published on the website of the Electronic Archive of Scientific and
Educational Materials of Igor Sikorsky Kyiv Polytechnic Institute. The publication of qualification
works containing information with restricted access is carried out in accordance with the
requirements of the current legislation.
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5. MATPULA BIANOBIJHOCTI NPOrPAMHUX KOMMNETEHTHOCTEA KOMMOHEHTAM
OCBITHbOI MPOrPAMU / COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES WITH
PROGRAMME COMPONENTS
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6. MATPULA 3ABE3NEYEHHA MPOrPAMHUX PE3YJIbTATIB HABYHAHHA BIANOBIAHUMMU
KOMMOHEHTAMU OCBITHbOI MPOrPAMMN / COMPLIANCE MATRIX OF PROGRAMME
LEARNING OUTCOMES WITH PROGRAMME COMPONENTS
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