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(bakanaBpcbkoro) pieHsa Bnwoi ocBiTk (MOH Ne1343 Big 05.12.2018 p.). URL:
https://surl.li/wovrfi

HauioHanbHa paMka KBanidikauin: MNocTtaHoBa KabiHeTy MiHicTpiB YkpaiHn Ne1341 Bif
23.11.2011 p. y 4mHHIn pepakuii. URL: https://surl.li/dxhfty

. CtaHpapTun i pekoMmeHaauii wono 3abesneyeHHA SKOCTi B EBPONENCbKOMY NPOCTOpPi BULLOI

ocBiTK (ESG 2015). URL: https://surl.li/bpxyth

. 3aTBEpPO)XEHUWN nepenik rasaysen 3HaHb i cneuiasibHOCTEN, 3a AKUMU 34iNCHIOETLCS

niagroToBka 3800yBadviB BULLOI Ta haxoBoi nepeasuLLol ocsiTu: NMoctaHosa KabiHeTy MiHicTpis
YkpaiHn Ne 266 Big 29.04.2015 p. y YMHHIN pedakuii (3i 3MiHaMu | LOMOBHEHHAMU 3riAHO
noctaHoBm KMY Ne 188 Big 21.02.2025 p.). URL: https://surl.li/hdejir

Po3’iCHeHHSA Woa0 3acTocyBaHHA KpuTepiiB OLiHIOBaHHA SKOCTI OCBITHBOI NporpamMu:
MeToANYHUIN NoCibHUK / A. ByTeHko, I'. leHnckiHa, O. Epemenko, O. KHuuw, I. Cimwar, O.
Tpeberko. KniB : HauioHanbHe areHTCTBO i3 3abe3neyeHHs AKOCTi BUWOI ocBiTK, 2024. 127 c.
URL: https://is.gd/LxPOXu.

Mi>kHapoAHa cTaHJapTHa Knacudikauis ocsiTu: Manysi ocsiTK i niarotoskn 2013 poky (ISCED-
F 2013). OeTanbHi onncu ranysen. URL: https://surl.li/alnuuh

PekoMeHpauia Pagn Wwono KNO4YOBUX KOMMNETEHTHOCTEN A8 HaBYaHHS BMPOLOBX YCbOro
XNTTA. €EBponencbka Komicisa. URL: https://surli.cc/gqupnm

HauioHanbHUn KnacudikaTop YkpaiHu. KnacudgikaTop npodecin AK 003:2010, 3aTBEpO)KEHNI
Haka3oMm [lep>xcnoxusctaHgapTy YkpaiHum Big 28.07.2010 p. Ne 327 y 4ynHHin pegakuii. URL:
https://surl.li/dmaugs

Mopsapok npoBeneHHs 6a30BOI 3arajbHOBIMCLKOBOI MiAFOTOBKN FPOMagsaH YKpaiHuW, sKi
3000yBaloThb BULLY OCBITY, Ta NosiLencbkux: MoctaHoBa KabiHeTy MiHicTpiB YkpaiHu Ne 734
Big 21.06.2024 p. y 4nHHIn pepakuii. URL: https://surl.li/vaiddo

CtpaTeria po3suTKy Kl iMm. Irops Cikopcbkoro Ha 2025-2030 poku. URL:
https://kpi.ua/strategy

Mono>xeHHs Npo ocBiTHI Nnporpamu Kl iM. Irops Cikopcbkoro (Haka3 «[po 3aTBepa>XeHHS
Mono>xeHHa Npo oceiTHI nporpamu KMl im. Irops Cikopcbkoro» HOH/232/25 Big 24.03.2025 p.).
URL: https://osvita.kpi.ua/node/137.

MeToaAn4YHI pekoMeHaauil Woa4o BiAMOBIAHOCTI OCBITHIX Mporpam crneuiajibHOCTAM, 3a SKUMN
30iNCHIOETBLCA NiAroToBka 3406yBaviB BMLLOI OCBITU, Ta AeTasi30BaHUM ranyssam MixHapoaHoi
CTaHAapTHOI Knacudikauil ocsiTu ISCED-F 2013 Ta onucis npeameTHux obnacren
cneuianbHOCTEN, 3a AKMMUK 34iINCHIOETLCA NiAroTOBKa 3406yBayiB BULLOT ocBiTU (Haka3 Nel734
Big 31.12.2025 MOH YkpaiHu).

[OBiAHVK 3arasibHOYHIBEPCUTETCbKUX HaBYalbHUX ANCLUMNIH ANS PO3pOOHUKIB OCBITHIX
nporpam. YxsaneHo MeTtogun4dHoto Pagoto Kl iM. Iropsa Cikopcbkoro (npoTokon Ne 6 Big
10.04.2025). URL: https://osvita.kpi.ua/dovidnyk

Pe3ynbTaTn aHanildy oCBiTHbO-NPOMECINHNX MPOorpaM BiTYN3HAHUX Ta 3apybi>KHMX
YHIiBEpCUTETIB; pe3ynbTaTu [OCAIAXKEeHb BUMOI pUHKY npaLi, noTpeb ranysi Ta perioHis.
PekoMeHpauii HAyKOBO-NedaroriyHMx npauiBHuKiB, 3006yBaviB BULWOI OCBITW, NPeaCTaBHMUKIB
poboTonaBLUiB i IHLWNX CTENKXONAEPIB

. On Higher Education: Law of Ukraine No. 1556-VIl in the current version dated 09.04.2025.

https://zakon.rada.gov.ua/laws/show/1556-18#Text

. Standard of higher education of Ukraine in the specialty 075 Marketing, field of knowledge 07

Management and administration, higher education degree - bachelor, first (bachelor's) level of
higher education (MES No. 1343 dated 05.12.2018). URL: https://surl.li/wovrfi

National Qualifications Framework: Resolution of the Cabinet of Ministers of Ukraine No. 1341
of 23.11.2011, as amended. URL: https://surl.li/dxhfty

Standards and Guidelines for Quality Assurance in the European Higher Education Area (ESG
2015). URL: https://surl.li/bpxyth

. Approved list of fields of knowledge and specialties in which applicants for higher and

professional pre-higher education are trained: Resolution of the Cabinet of Ministers of Ukraine
No. 266 dated April 29, 2015, as amended (with amendments and supplements in accordance
with Resolution of the Cabinet of Ministers of Ukraine No. 188 dated February 21, 2025). URL:
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https://surl.li/hdejir

6. Explanations on the application of the Criteria for assessing the quality of educational
programs: a methodological manual / A. Butenko, G. Deniskina, O. Eremenko, O. Knysh, 1.
Simshag, O. Trebenko. Kyiv: National Agency for Quality Assurance of Higher Education, 2024.
127 p. URL: https://is.gd/LxPOXu.

7. International Standard Classification of Education: Fields of Education and Training 2013
(ISCED-F 2013). Detailed descriptions of the fields. URL: https://surl.li/alnuuh

8. Council Recommendation on key competences for lifelong learning. European Commission.
URL: https://surli.cc/gqupnm

9. National Classifier of Ukraine. Classifier of Professions DK 003:2010, approved by order of the
State Committee for Consumer Protection and Standardization of Ukraine dated July 28, 2010
No. 327 in the current version. URL: https://surl.li/dmauqgs

10. Procedure for conducting basic military training for citizens of Ukraine who are pursuing
higher education and police officers: Resolution of the Cabinet of Ministers of Ukraine No. 734
of June 21, 2024, as amended. URL: https://surl.li/vaiddo

11. Development Strategy of Igor Sikorsky Kyiv Polytechnic Institute for 2025-2030. URL:
https://kpi.ua/strategy

12. Regulations on educational programs of Igor Sikorsky Kyiv Polytechnic Institute (Order “On
approval of the Regulations on educational programs of Igor Sikorsky Kyiv Polytechnic
Institute” NON/232/25 dated 03/24/2025). URL: https://osvita.kpi.ua/node/137.

13. Methodological recommendations on the compliance of educational programs with the
specialties in which higher education applicants are trained, and with the detailed branches of
the International Standard Classification of Education ISCED-F 2013 and descriptions of subject
areas of specialties in which higher education applicants are trained (Order No. 1734 of
12/31/2025 of the Ministry of Education and Science of Ukraine).

14. Handbook of general university academic disciplines for developers of educational programs.
Approved by the Methodological Council of Igor Sikorsky Kyiv Polytechnic Institute (minutes
No. 6 dated 10.04.2025). URL: https://osvita.kpi.ua/dovidnyk

15. Results of analysis of educational and professional programs of domestic and foreign
universities; results of research into labor market requirements, industry needs and regions.

16. Recommendations from academics, higher education students, employer representatives and
other stakeholders.

EBOJIIOLIA OCBITHbOI MPOrPAMU / EVOLUTION OF THE EDUCATIONAL PROGRAMME

OcBiTHbO-NpodecinHy nporpamy «Lncposnin MapkeTUHr» 3ano4aTkoBaHo y 2026 poui ans
niaroTosku 3006yBayiB nepLioro (bakanaBpCbKOro) piBHA BULLOT OCBITU B Me@XXax creuiaibHOCTi D5
MapKeTUHr 3 ypaxyBaHHAM 3pocTatyoi noTpebu y BUCOKOKBaNidikoBaHUX daxiBusix, 34aTHUX
eeKTUBHO NpauoBaTN B yMOBaX LM(POBOro cepenosunula, po3B’a3yBaTn CKAagHi npodecinHi
3aBOaHH4, BiANOBiAAaTN BMMOraM Cy4aCHOr0 pUHKY npaLi Ta CNpuaTu CTasioMy PO3BUTKY
cycninbcTBa.

3MicTOBE HAaNOBHEHHSA OCBITHLOI MPOrpaMun 'PyHTYETLCSA Ha NpeaMeTHin obnacTi cTaHOoapTy
cneuianbHOcTi 075 MapkeTuHr. IHiLiloBaHHS OCBITHLOI MporpamMn cnpsiMmoBaHe Ha noranbneHHs
KOMMNETEeHTHICHOro NiaxoAy 3 MeTol NiABULLEHHS edheKTUBHOCTI peanizauii CTpaTerili po3suTky KIll
iM. Iropsa Cikopcbkoro Ha 2025-2030 poku Ta BpaxyBaHHS 3anuUTiB CTENKXONAEPIB.

The «Digital Marketing» educational and professional program was launched in 2026 to train
students pursuing a first-cycle (bachelor’s) degree in the field of Marketing (Specialization D5), in
response to the growing need for highly qualified professionals capable of working effectively in a
digital environment, solve complex professional tasks, meet the demands of the modern labor
market, and contribute to the sustainable development of society.

The content of the educational program is based on the subject area of the standard for specialty
075 Marketing. The launch of the educational program is aimed at deepening the competency-based
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approach to enhance the effectiveness of implementing the Development Strategy of Igor Sikorsky
KPI for 2025-2030 and addressing stakeholder needs.
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1. NPO®JIb OCBITHbOI MPOrPAMM / EDUCATIONAL PROGRAMME PROFILE

1 - 3aranbHa iHdopmMauia / General information

MNoBHa Ha3Ba 3akjiafy BULLOI OCBiTK Ta

HaB4asbHoOro nigposainy / Full name of

higher education institution and faculty
/ educational and scientific institute

HauioHanbHU TEXHIYHWUNA
yHiBepcuTeT YKpaiHu
«KNIBCbKUI NOAITEXHIYHWI
IHCTUTYT iMeHi Irops
CikopcbKoro»
dakynbTeT MEHE)XMEHTY Ta
MapKeTUHry

National Technical University
of Ukraine «lgor Sikorsky Kyiv
Polytechnic Institute»
Faculty of Management and
Marketing

CTyniHb BULLOT OCBITW Ta Ha3Ba

0CBiTHbOI KBanidikauii / Higher

education degree and education
qualification title

CtyniHb 6bakanaBpa
6akanaBp MapKeTUHry

Bachelor Degree
Bachelor of Marketing

OdpiuinHa Ha3Ba OCBITHLOI NMporpamm /
Educational programme official title

LUncdpoBuin MapKeTUHI

Digital Marketing

Tun gunnaomy Ta 06cAr OCBiTHLOI
nporpamu / Diploma type and
educational programme volume

Ounnom 6bakanaspa, 240
kKpeauTtie EKTC, TepMiH
HaB4YaHHSA 3 pokun 10 Micauis

Bachelor diploma, 240 credits
ECTS, training period 3 years
10 months

IHdbopMauisa npo akpeguTadito /
Accreditation information of the
educational programme

He akpeanTtoBaHoO

Not accredited

Linkn, piseHb BULLOI 0CcBiTK / Education
cycle, level of higher education

HPK YkpaiHn - 6 piBeHb
QF-EHEA - nepwwnin unkn
EQF-LLL - 6 piBeHb

NQF of Ukraine - 6 level
QF-EHEA - 1 cycle
EQF-LLL - 6 level

Mepepnymosun / Prerequisites

HasBHICTb MOBHOI 3arasibHOI
cepenHbOl OCBITHU

Complete general secondary
education

dopmun 3006yTTA oCBiTK / Forms of
Education

O4yHa (pmeHHa); 3a04Ha;

full-time; part-time;

MoBa(un) BuknagaHHs / Language(s) of
instruction

YKpaiHCbKa

Ukrainian

IHTepHeT-aapeca po3MilLleHHS
0CBiTHbOI Nporpamu / URL of the
educational programme

https://osvita.kpi.ua/D5_OPPB
_CM

2 - MeTa ocBiTHbOI nporpamu / Educational programme purpose

MigroToBKa BMCOKOKBaiPikOBaHMX i couianbHO
BiANoBigasbHMX haxiBLUiB y chepi MapKeTUHIy B
LMGPOBOMY CeEpenoBULLI, 30aTHUX po3pobnaTuy,
BMNPOBaA XKyBaTW Ta OLiHIOBATH
pe3yibTaTUBHICTb MAapKETUHIOBUX CTPaTErIN i
KOMYHIKaLiMHNX pilleHb i3 BAKOPUCTAHHAM
CYYaCHUX UNGPPOBUX TEXHOOFIN, aHaNiTUYHNX
iHCTPYMEHTIB i MNaTopM eNeKTPOHHOIro
6i3Hecy B ymoBax U@ poBoi TpaHchopMaLii
E€KOHOMIKW A1 BUPILLEHHS CKJAaaHUX
npodecinHnx 3aBaaHb BigMNOBIAHO A0 3aNuTiB
PUHKY MNpali Ta CNpUaoYM CTaioMy PO3BUTKY
CycCninbCTBa.

Training highly qualified and socially responsible
specialists in the field of marketing within the
digital environment, capable of developing,
implementing, and evaluating the effectiveness
of marketing strategies and communication
solutions through the use of modern digital
technologies, analytical tools, and e-business
platforms in the context of the digital
transformation of the economy to solve complex
problems in accordance with the needs of the
labour market, contributing to the sustainable
development of society
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3 - XapakTepucTuKa ocBiTHbOI nporpamu / Educational programme characteristics

MpeameTHa o6nacTtb / Subject area

O0’eKT BUB4YEHHA: MapKETMHIoBa AiNIbHICTb
AK dbopMa B3aemMofii Cyb’'eKTIB PUHKOBUX
BiAHOCMH AN 3a00BOJIEHHSA IX €EKOHOMIYHUX Ta
couiasibHUX iHTepeciB.

LLini HaBYaHHA: NiAroTOBKA

bakanaBpiB MapKeTUHIY, SKi YCBiAOMJIIOOTb
CYCMiNbHI LiHHOCTI, BOJIOAIIOTb Cy4aCHUM
€KOHOMIYHUM i LN POBNUM MUCSIEHHAM Ta
BiAMNOBIAHNMN KOMMNETEHTHOCTSAMMN,
HeobXigHMMN ONsA NpoBaAXXeHHS edeKTUBHOI
MapKeTUHIroBOI AiA/IbHOCTI B LG POBOMY
cepenosmLli, 34aTHI BUpPiWLyBaTN KOMMJIEKCHI
3aBOaHHS Ta 3aCTOCOBYBATU CyYaCHWIA
MapKeTUHIrOBUN iIHCTPYMEHTAapPIN Ha pi3HUX
TUNax PUHKIB.

TeopeTU4YHMM 3MICT NnpepMeTHOI obnacrTi:
CYTb MAapKeTUHry K cy4aCHOI KoHuenuii
ynpaeJiiHHA 6i3HEeCOM; MOHATINHO-KaTEropinHnn
anapaT, npuHUMnn, pyHKUIl, KoHuenuii
MapKeTUHry Ta iX iCTOpUYHi nepeaymoBu;
cneundika isNbHOCTI PUHKOBUX CYB'EKTIB Y
pi3HUX chepax Ta Ha Pi3HUX TUMaX PUHKIB;
3MICT MapKeTUHIroBOI AifAsIbHOCTIi, po3pobneHHs
MapKeTUHIroBUX CTpaTerin Ta popmMyBaHHS
yMpPaBAiHCbKMX pilleHb Yy chepi MapKeTUHry;
UWpPOBI Ta aHaNITUYHI IHCTPYMEHTN, AKI
BUKOPUCTOBYIOTbLCA AN5 ePEKTUBHOIT B3aEMOLil 3
LiIbOBMMKU ayauTopisMn B UM poBoMy
cepenosmLLi.

MeTtoam, MeTOAMKM Ta TEXHONOTrIi:
3arajibHOHaAYKOBI Ta crneuiasbHi

MeToau, NpodecCinHi MeToanKN Ta TeXHoOorii,
HeobxigHi ons 3abe3nevyeHHs epeKTUBHOI
MapKEeTUHIroOBOI AifASIbHOCTI.

IHCcTpyMeHTapin Ta obnagHaHHA:

CyYacCHi yHiBepca/ibHi Ta cneuiani3oBaHi
iHbOpMaUiNHI cMCTeMU | NporpamMHi NPoaoyKTH,
HeobXiaHI ANS NPUAHATTA Ta iMNeMeHTauii
MapKeTUHIrOBUX YNPaBAiHCbKUX PilleHb.

Subject of study: marketing activities as a
form of interaction among market participants to
satisfy their economic and social interests.
Learning objectives: to prepare marketing
bachelors who are aware of social values,
possess modern economic and digital thinking
and the relevant competencies necessary for
conducting effective marketing activities in a
digital environment, and are capable of solving
complex problems and applying modern
marketing tools in various types of markets
Theoretical content of the subject area: the
essence of marketing as a modern concept of
business management; conceptual framework,
principles, functions, marketing concepts, and
their historical background; the specifics of
market participants’ activities in various sectors
and across different types of markets; the scope
of marketing activities, the development of
marketing strategies, and the formulation of
management decisions in the field of marketing;
digital and analytical tools used for effective
engagement with target audiences in the digital
environment

Methods, techniques, and technologies:
general scientific and specialized methods,
professional techniques and technologies
necessary to ensure effective marketing
activities.

Tools and equipment: modern universal and
specialized information systems and software
products necessary for making and
implementing marketing management
decisions.

OpieHTauina ocBiTHLOI Nnporpamm / Scope

OcBiTHbO-NpodecinHa NporpamMma Mae€
npuKnaaHy opieHTauito, wo 6a3yeTbcsa Ha
NOEAHAHHI 3arajlbHUX TEOPETUYHUX MOJIOXKEHD i
PO3BUTKY MPaKTUYHUX HAaBUYOK, BiaMNOBIiAAE
cy4acHUM npodecinHUM BUMOraM puHKY npawi y
chepi MapKeTUHry i3 3aCTOCYBaHHAM CyYaCHMX
LNGPPOBUX TEXHOION N, aHaNITUYHNX
iIHCTPYMeHTIB, NiaTdopM enekTpoHHoro 6isHecy
n data-driven nigxoais npu B3aemogii 3i
cTenkxonagepamun Ha B2C i B2B puHkax.

The educational and professional program has
an applied focus, based on a combination of
general theoretical principles and the
development of practical skills; it meets the
current professional demands of the labor
market in the field of marketing, utilizing
modern digital technologies, analytical tools, e-
business platforms, and data-driven approaches
when interacting with stakeholders in B2C and
B2B markets.

OcHoBHUM (pOKYC OCBiTHbOI nporpamu / Main focus
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CneuianbHa ocBiTa B ranysi D

Bi3Hec, agMiHiCTpyBaHHSA Ta NpaBo
cneuianbHocTi D5 MapkeTuHr, cnpsmMoBaHa Ha
NiAroToBKy haxiBLiB 3 LM(PPOBOro MapKeTUHry,
AKi 30aTHi po3pobnaTu, peanizoByBaTu Ta
onTumisyBaTu digital-cTpaTerii Ha OCHOBI faHNX
Ta Cy4YaCHMX TEXHOJIOTIN.

Knto4oBi cnoBa: noBefiHKa CNOXMBaYa,
MapKeTWUHr, gigXuTan-mapkeTuHr, data-driven,
Al-MapKeTuHI, NporpamMHnNn NpoaykKT,
aHaniTuka, SEOQ, SMM.

Specialized education in the field of D

Business, Administration, and Law, major D5
Marketing, aimed at training digital marketing
specialists capable of developing, implementing,
and optimizing digital strategies based on data
and modern technologies.

Keywords: consumer behavior, marketing,
digital marketing, data-driven, Al marketing,
software product, analytics, SEO, SMM.

0co6aMBOCTi OCBITHLO

i nporpamu / Features

KoMnsiekcHe HagaHHA Cy4aCHUX 3HaHb i
NPakKTUYHNX HAaBUYOK, HEOBXigHUX ONs
OpPMYyBaHHSA CUCTEMIN 3arajibHUX i cneyiasibHNX
KOMNeTeHTHOCTen y cdepi undposoro
MapKeTunHry 3 pokycom Ha data-driven nigxig,
LN poBY TpaHcdopmMauito 6isHecy Ta
BUKOPUCTAHHA MapKETUHIOBUX TEXHOMOTIN i
aHaniTuUKM, Wwo 3abe3neyyoTb AOCATHEHHS
NMPOrpaMHMX pesynbTaTiB HaBY4aHHS B yMOBaXx
OVHaMivHoro, rnobanizoBaHoro Ta
TEXHOJIOM4YHO HAaCNYeHOro LmpoBoro
cepepnoBuLa.

YHikanbHicTb Nporpamu obymoBsieHa:

* MPIOPUTETHO OPIEHTALIED Ha NIATOTOBKY
(axiBUiB 3 LMPPOBOro MapKeTUHIY, 34aTHNX
3abe3nevyBaTu epeKkTMBHY AiANbHICTb Bi3Hecy
B YMOBax LN(HPOBOI EKOHOMIKN Ta PO3BUTKY e-
commerce;

* iHTEerpaui€to KNacM4HOro MapKeTuHry,
AHaNiTUKN OaHUX i CydYaCHUX undpoBux
TexXHOJI0riN, Wo A03BOJISE ChopMyBaTH
KOMMJieKCHe 6ayYeHHs ynpaBiHHSA
MapKeTUHIroBMMM NpoL.ecaMmun B
OMHiKaHa/IbHOMY cepenoBULLI;

* (bopMyBaHHSAM HAaBUYOK KiSIbKiICHOIO
BUMIpIOBaHHA epeKTUBHOCTI MapKETUHIOBOI
OiINbHOCTI Yepe3 CUCTEMHE BUBYEHHS
MapKeTUHIrOBUX METPUK, MPOrHO3HOI aHaNniTUKN,
bisHec-cTaTuCTUKKM Ta data-driven MmapkeTuHry,
O BUPIi3HSAE nporpamy cepef 6inblwocTi
TPaAUUINHMX OCBITHIX MPOrpamM 3 MapKeTUHTY;
* aKLEHTOM Ha MapKeTUHI MPOorpamMHUX i
LNGPOBUX NPOAYKTIB, MAPKETUHIOBY
aBTOMaTuU3auitlo, THY4YKYy MEeTOA40JI0rit0

(agile), wo 3abe3nevyye ananTUBHICTb A0
ONHAMIYHNX 3MiH PUHKY;

* MOEAHAHHAM PyHOAMEHTaNbHOI
yMpPaBiHCbKOI MiArFrOTOBKN 3 iIHTEHCMBHOLO
NMPakKTUYHOIO CKNafoBo (KypcoBuMn poboTamum
3 KJIIOYOBUX NPOECINHUX ONCUUMIH,
MapKeTUHroBO-aHaNiTUYHOIO Ta
nepeaannioMHOIO MpakTUKamMm, paxosum
TPEHIHIOM), WO CNPUATbL PO3BUTKY
NPUKNAOHMX aHANITUYHUX KOMMETEeHTHOCTEN,
CTpaTeriyHoro MMCNeHHs Ta afganTUBHOCTI A0
OVHaMI4YHOro LungpoBOro cepefoBuLLa;

* BMNPOBAaAXEHHAM CepTUQiIKaTHUX Ta
TPEHIHIrOBMX MOAYJIB, CMPSAMOBAHNX Ha

A comprehensive program that provides the up-
to-date knowledge and practical skills necessary
to develop a set of general and specialized
competencies in digital marketing, with a focus
on a data-driven approach, digital business
transformation, and the use of marketing
technologies and analytics. This ensures the
achievement of the program’s learning
outcomes in a dynamic, globalized, and
technology-rich digital environment.

The uniqueness of the program is due to:

* a primary focus on training digital marketing
specialists capable of ensuring effective
business operations in the context of the digital
economy and the development of e-commerce;
* the integration of classical marketing, data
analytics, and modern digital technologies,
which allows for the development of a
comprehensive vision of marketing process
management in an omnichannel environment;

» developing skills in quantitatively measuring
the effectiveness of marketing activities through
a systematic study of marketing metrics,
predictive analytics, business statistics, and
data-driven marketing, which sets the program
apart from most traditional marketing education
programs;

* - an emphasis on marketing software and
digital products, marketing automation, and
agile methodology, which ensures adaptability
to dynamic market changes;

* a combination of fundamental management
training with an intensive practical component
(coursework in key professional disciplines,
marketing and analytical internships, pre-
graduation internships, and professional
training), which foster the development of
applied analytical competencies, strategic
thinking, and adaptability to a dynamic digital
environment;

* the implementation of certification and
training modules aimed at developing soft skills
and digital hard skills.

po3BuToK soft skills i yngposnx hard skills.
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4 - NMpupaTHICTb BUNYCKHUKIB 0,0 NpaueBsaliTyBaHHA Ta NOAANbLUIOro HaB4YaHHSA /
Eligibility of graduates for employment and further study

MpupaTHicTb Ao npaueBnawTtyBaHHA / Eligibility for employment

3rigHo 3 [lep>XaBHUM KilacugikaTopom
npodecin OK 003:2010:

2419.2 KOHCY/IbTaHT 3 MapKeTUHry

2419.2 ®axiBelb-aHaniTUK 3 AOCAIOXXEHHSA
TOBAPHOro pPUHKY

2419.2 PeknamicTt

2419.2 ®axiBeub 3 METOAIB PO3LLNPEHHS PUHKY
36yTy (MapkeTosor)

According to the State Classifier of Occupations
DK 003:2010:

2419.2 Marketing Consultant

2419.2 Product Market Research Analyst
2419.2 Advertiser

2419.2 Specialist in Market Expansion Methods
(Marketer)

Mopanbwe HaB4yaHHA / Further study

MOXXNMBICTb HaBYaHHA Ha ApPYyromy
(MaricTtepcbkoMy) piBHI BULLOT OCBITW.
HabyTTa fofaTKoBMX KBaniikauin B cucteMi
nicnaannaIoOMHOI OCBITW.

The possibility of studying at the second
(master's) level of higher education.
Obtaining additional qualifications in the
postgraduate education system.

5 - BuknapaHHA Ta ouiHioBaHHA / Teaching and assessment

BuknapaHHa Ta HaBYaHHA/Teaching and studying

dopMM HaBYaHHSA: 04He, 3a04He.

MeToamn HaB4YaHHSA: NPOBEAEHHS NeKLin,
MPaKTUYHUX 3aHATb i3 BUKOPUCTAHHAM
Cy4acCHUX iHpopMaLinHO-aHaNITUYHNX CUCTEM,
3a/y4eHHS NPaKTUKIB, BUKOHAHHA MOAYbHUX
KOHTPOIbHUX pobiT, MPOXOAKEHHS
MapKeTUHroBO-aHaNiTU4YHOI Ta NnepeaannoMHOI
MPaKTuK, iHOMBIAYyasibHa AOCNiAHO-aHaNITUYHA
OianbHiCTb 3000yBayiB WOA0 MiAFOTOBKN
pPO3paxyHKOBUX, KYpCOBUX pobiT, npe3eHTauin,
pedepaTiB, AUNIAoMHoI poboTu.

TexHonorii HaB4aHHA: NpobaeMHO-OpiEHTOBaHe,
nMpaKkTU4He, TPEHIHrOBUI NiaXid, CaMoCTinHe
HaBYaHHS4.

BuknapaHHA Ta HaB4YaHHSA 3a NPoOrpamoto
'PYHTYETbLCA Ha 3aCTOCYBaHHI
KOMMEeTEeHTHICHOro MeTOA0JIONYHOro Nigxoay
Ta AOTPUMAHHI MPUHLMMIB
CTYAEHTOLEHTPOBaHOIr0 HaB4YaHHS.

Y BnagkKax oroJsiolleHHs KapaHTuHy, gopc-
Ma>KopHuUX 06CTaBNH TOLLO, BUKJIadaHHSA Ta
HaB4YaHHSA MoXKe BigbyBaTuUCa y ANCTaHLUINHOMY
peXUMI.

Forms of study: full-time, part-time, distance
learning.

Teaching methods: lectures, practical classes
using modern information and analytical
systems, involving practitioners, performing
modular tests, completing marketing and
analytical and pre-diploma practices, individual
research and analytical activities of applicants in
preparing calculations, term papers,
presentations, essays, and thesis.

Learning technologies: problem-oriented,
practical, training approach, independent
learning.

Teaching and learning under the program is
based on the application of a competency-based
methodological approach and adherence to the
principles of student-centered learning.

In cases of quarantine, force majeure, etc.,
teaching and learning may take place remotely.

OuiHoBaHHA / Assessment

OuiHloBaHHSA pe3ynbTaTiB HaBY4aHHSA 3400yBaviB,
BU3HAYeHUX Yy iX iHOUBIOYaNbHUX HaBYasIbHUX
naaHax, NPOBOAUTbLCHA Ha OCHOBI PENTUHIOBOI
CUCTEMU, B OCHOBY SIKOi 3 MEBHOM0 OCBIiTHLOIO
KOMMOHEHTa NOK/IaAeHO KOHTPOJIb 3a
BU3HAYEHUMUN KPUTEPIAMU i HAKOMNYEHHS
penTnHrosux 6anie. PENTUHroBa cuctema
OLiHIOBAHHS OCBITHIX KOMMOHEHT AOBOOUTbLCSA
0o BigoMa 3000yBayiB Ha NepLUIOMYy 3aHATTI Ta
He 3MIHIOETbCS BMPOAOBXK CEMECTPY.

The assessment of the learning outcomes of
applicants, as defined in their individual
curricula, is carried out on the basis of a rating
system, which is based on the control of certain
criteria and the accumulation of rating points for
a specific educational component. The rating
system for evaluating educational components
is communicated to applicants at the first lesson
and does not change during the semester.
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6 - NMporpaMHi KOMNETEeHTHOCTi /

Programme competencies

IHTerpanbHa KOMMNETEHTHICTb

/ Integral competence

34aTHICTb BUpiWYyBaTK CKAagHI

creuianizoBaHi 3a4adi Ta NpakTU4YHI npobnemn y
chepi MapKeTUHIoBOI AisnbHOCTI abo y

npoueci HaB4YaHHA, WO nepenbayac
3aCTOCYBaHHS BiANOBIAHNX Teopin Ta MeTo4iB

i XapaKTepPU3yETbCA KOMMJIEKCHICTHO

Ta HEBU3HAYEHICTIO YMOB.

The ability to solve complex specialized
tasks and practical problems in the field

of marketing activities or in the

learning process, which involves the
application of relevant theories and methods
and is characterized by complexity and
uncertainty of conditions.

3aranbHi komneteHTHocTi (3K)

/ General competencies

30aTHICTb peanilzyBaTu CBOI NpaBa i 060B’A3KM
K YJ1eHa cycnifnbCcTBa, YCBiAOMIIOBATH
LiIHHOCTI rpoMagsAHCbKOro (BislbHOro

The ability to realize one's rights and
responsibilities as a member of society, to be

3K eMOKPATUYHOrO) CYCRiNbCTBa Ta aware of the values of a civil (free democratic)
01 Par - Y society and the need for its sustainable
HeobXiAHICTb NOro CTasioro po3BUTKY, .
; . |development, the rule of law, the rights and
BEPXOBEHCTBA NpaBa, Npas i cBob6oa NOOANHMN i e ; :
A freedoms of a person and a citizen in Ukraine.
rpoMagaHuHa B YKpaiHi.
3ﬂ'aTH'CT.b 36ep|raTv! Ta npuMHosKysaTm The ability to preserve and multiply moral,
MOpasibHi, KYJbTYPHIi, HAYKOBI LLiHHOCTI i o g
. . . cultural, scientific values and achievements of
[OCATHEHHS CyCnifibCTBa Ha OCHOBI PO3YMiHHS . .
: . » society based on an understanding of the
iCTOpiT Ta 3aKOHOMIpPHOCTEN PO3BUTKY ;
- A . history and patterns of development of the
npegMeTHoI obnacTi, ii MicUA y 3aranbHin ) ! .
3K CCTEMI 3HaHb NPO NPUPOAY | CyCMiNbCTBO Ta subject area, its place in the general system of
02 PO MPMPOAY 1 Cy knowledge about nature and society and in

Yy PO3BUTKY CyCNiNIbCTBa, TEXHIKN i
TEeXHOJIOr i, BAKOPUCTOBYBATW Pi3Hi BUAN Ta
hopMIM pyXoBOI aKTUBHOCTI 4S9 aKTUBHOIO
BiAMOYMHKY Ta BeJeHHS 340p0BOro cnocoby
KUTTS.

the development of society, technology and
technologies, to use various types and forms
of motor activity for active recreation and
leading a healthy lifestyle.

3K |3paTHicTb 00 abCTPaKTHOro MUC/IEHHS, Ability to abstract thinking, analysis and
03 |aHanisy Ta CMHTe3y. synthesis.
3K |3MaTHICTL BUNTUCA | OBONIOAIBATY CyHacHMU Ability to learn and master modern knowledge.
04 |3HaHHAMWN.
3K |Bu3Ha4eHicTb i HanonernAuBiCTb LWLOAO Determination and perseverance in relation to
05 |nocTaBneHux 3aBAaHb i B3aTUX 060B’A3KIB. tasks and responsibilities.
. . . Knowledge and understanding of the subject
3K |3HaHHS Ta po3yMiHHS npeagmeTHoi obnacTi Ta . :
; A . area and understanding of professional
06 |pO3yMiHHSA NMpogecinHOol AiANbLHOCTI. -
activity.

3K |3paTHICTb 3aCTOCOBYBaTU 3HAHHA Y Ability to apply knowledge in practical
07 |NpaKTUYHUX CUTYyaLiax. situations.
3K |3maTHiCTb NpoBeAEeHHS OOCNIAXKEHb Ha Ability to conduct research at an appropriate
08 |BignoBigHOMY piBHi. level.
3K [HaBUYKM BUKOPUCTAHHS iIHPOPMALLIMHUX i Skills in the use of information and
09 |KOMYHiKaLiNnHWUX TEeXHOOrIN. communication technologies.
3K . . . o . . .
10 34aTHICTb CniflkyBaTUCA iHO3eMHOK MoBoto.  |Ability to communicate in a foreign language.
3K . . . .
11 30aTHICTb NpauoBaTy B KOMaHA,. Ability to work in a team.

34aTHICTb CninkyBaTuUCAa 3 npeactaBHnkamm  |Ability to communicate with representatives of
3K |iHWnx npodecinHnxX rpyn pi3HOro piBHA (3 other professional groups at different levels
12 |ekcnepTaMu 3 iHWKWX raay3en 3HaHb/BNAIB (with experts from other fields of

€KOHOMIYHOI AiANbHOCTI). knowledge/types of economic activity).
3K 3ﬂ'aTH'CT'? fipatlioBatii B MiXKHapoAHoMy Ability to work in an international context.
13 |KOHTEeKCTI.
3K |3maTHICTb 4iATK couianbHO BignosifanbHo Ta [The ability to act socially responsibly and
14 |csigomo. consciously.
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3K
15

30aTHICTb yXBaJIlOBaTU PilLEHHSA Ta AiATH,
OOTPUMYOYUYNCh NPUHLMMAY HENPUNYCTUMOCTI
Kopynuii Ta 6yAb-AKUX iHWKUX NPOABIB
HenobpoyYeCcHOCTI.

Ability to make decisions and act in
accordance with the principle of inadmissibility
of corruption and any other manifestations of
dishonesty.

3K
16

30aTHICTb 40 BUKOHaHHS CBOrro
KOHCTUTYLINHOro 060B’A3KY LLLOAO 3aXUCTY
BiT4n3HM, HauioHaNbHO-NATPIOTUYHOI
HaflaWTOBAHOCTI, BiAAAHOCTI YKpPaIHCbKOMY
HapoOOBI.

Ability to fulfil their constitutional duty to
defend the Motherland, national and patriotic
commitment, loyalty to the Ukrainian people.

daxoBi komneteHTHOCTI (PK) / Professional competencies

30aTHICTb JIOFiYHO | NOCNifOBHO

The ability to logically and consistently

oK |7 ; . .
0] [BIATBOPIOBATM OTPUMAHI 3HAHHA MPEAMETHOI reproduce the acquired knowledge of the
obnacTi MapKeTuHry. subject area of marketing.
oK 30aTHICTb KPUTUYHO aHanizyBaTu i The ability to critically analyze and generalize
02 |Y3arasibHIOBATU NONOXKEHHS npegmeTHol the provisions of the subject area of modern
obnacTi cy4acHOro MapkeTuHry. marketing.
3AATHICTb BUKOPUCTOBYBATY TEOPETVAHI = l1he ability to use the theoretical provisions of
@K |NONIOXXEHHS MApPKETUHIY A5 iHTepnpeTauil Ta . . .
) . marketing to interpret and predict phenomena
03 |NpOrHo3yBaHHSA ABULL i MpoUeECiB Yy . . :
: and processes in the marketing environment.
MapKeTUHrOBOMY CepenoBULL.
30aTHICTb NPOBaA>XXYBaTN MapKeTUHIOBY The ability to conduct marketing activities
@K |pianbHICTb Ha OCHOBI PO3yMiHHA CYTHOCTI Ta |based on an understanding of the essence and
04 (3micTy Teopii MapkeTUHry i pyHKUioHanbHMX |content of marketing theory and the functional
3B'AI3KiB MiX il CKNagoBUMMN. relationships between its components.
@K |3paTHICTb KOPEKTHO 3acTocoByBaTu metoau, |Ability to correctly apply marketing methods,
05 |NnpunoMK Ta iIHCTPYMEHTN MapKeTUHry. techniques and tools.
DK 3ﬂaT.H'CTb MIPOBOANTM MAPKETNHIOBI The ability to conduct marketing research in
OOCNig>KeHHS Yy pi3HNX cepax : . .2,
06 A ) various areas of marketing activity.
MapKeTUHIroBOi AifA/IbHOCTI.
3}J,aTHIC1:b BWU3HaA4YaTW BMAMB PYHKLIOHANbHUX The ability to determine the impact of
®K |obnacTen MapKeTUHIy Ha pe3ynbTaTu . :
. . functional areas of marketing on the results of
07 |rocnofapCbKoi AisiNIbHOCTI PUHKOBMKX . - "
Vg economic activity of market entities.
cyb’ekTiB.
oK 30aTHICTb po3pobaATN MapKeTUHIOBEe Ability to develop marketing support for
08 3abe3nevyeHHs po3BUTKY Bi3Hecy B ymoBax business development in conditions of
HEeBM3HAYEHOCTI. uncertainty.
@K |3paTHICTb BUKOpUCTOBYBaTW iHCTpyMeHTapin |Ability to use marketing tools in innovative
09 |MapKeTUHry B iHHOBALiNHIN AiANbHOCTI. activities.
.?"uaTH'CTb.?”.KOpMCTOByBaTM MapKETNHIOBI Ability to use marketing information systems
iH(bOopMaUinHi cncteMn B yXBasieHHI . : . .
OK . \ in making marketing decisions and develop
MapKeTUHIroBUX pilleHb i po3pobnsaTu . . . .
10 CKOMEH AL OO0 MiaBMLEeHHS X recommendations for improving their
P AaLlil toA ABWLL effectiveness.
e(PeKTNBHOCTI.
oK 30aTHICTb aHanizyBaTu NoBefiHKy pMHKoBMX |Ability to analyse the behaviour of market
11 cyb’ekTiB Ta BU3Ha4YaTu 0cobAnBOCTI actors and determine the peculiarities of
hYHKLiIOHYBaHHS PUHKIB. market functioning.
oK 30aTHICTb 06rpyHTOBYBaTK, Npe3eHTyBaTu i |The ability to substantiate, present and
1> [BMPOBaAXyBaTW pesynbTaTy OOCNig>KeHb y implement the results of research in the field
cepi MapKeTUHry. of marketing.
3paTHICTL ri1aHyBatHa | NPoBaiKEHHA The ability to plan and implement effective
DK |eheKTMBHOI MapKeTUHIOBOI AiANbHOCTI . - o
) . marketing activities of a market entity in a
13 |puHKoBOro cy6’ekTa B KPOC-(pYHKLiOHaNbHOMY ; )
s cross-functional section.
po3pisi.
@K |3paTHICTb NPOMOHYBaTV BAOCKOHANEHHS Ability to propose improvements to marketing
14 |wono QyHKLIiN MapKeTMHIOBOI OisiNIbHOCTI. functions.
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30aTHICTb BUKOPUCTOBYBATN MaTeEMaTUYHI
MeToAW Ta CTOXaCTUYHI Mogeni AN aHanisy
OaHux, obrpyHTyBaHHSA yrnpaBaiHCbKUX

The ability to use mathematical methods and
stochastic models to analyze data, support
marketing management decisions, assess the

oK |7 . . '

15 |PiL€Hb Y MAPKETUHTY, OUIHIOBAHHSA BN/NBY impact of various factors on consumer
(PaKTOpIiB Ha MOBEAIHKY CMOXXNBa4iB Ta behavior, and manage the effectiveness of
yApaBiHHA ePEKTUBHICTIO MapKETUHIOBUX marketing campaigns under conditions of
KaMmnaHin B yMoBaxX HEBU3Ha4Y€HOCTI. uncertainty.
30aTHICTb MPOBOAUTM KOMMNIEKCHUI aHaniz  [The ability to conduct a comprehensive
PVUHKOBOIr0O cepefoBuLLa AiaNbHOCTI analysis of the market environment in which

oK NiANPUEMCTBA Ha MIKPO- Ta MaKPOPIBHSAX, the company operates at the micro- and

16 [ocnigxXyBaTn 0CobAMBOCTI MiXKHapOAHUX macro-levels, to study the characteristics of
PWHKIB, 3aCTOCOBYBaTW CneLianizoBaHe international markets, to use specialized
nporpamMHe 3abesnevyeHHs Ta 3abesnedyBaTn |software, and to promote professional
npodecCinHUn PO3BUTOK i CaMoopraHisauito. development and self-organization.
30aTHICTb po3pobnsATn, peanizoByBaTu Ta . .

A . posp L P yBat The ability to develop, implement, and
oNTUMI3yBaTW LMPPOBI MAPKETUHI OBI e S : o
. o, . ; optimize digital marketing communications
KOMYHiKaLii i3 3aCTOCYBaHHAM iHCTPYMEHTIB . ; .

OK - ) . lusing online promotion tools, content and
OHIANH-NMPOCYBaAHHS, YNPaBiHHA KOHTEHTOM i )

17 .. . - |[channel management, search engine
KaHajlaMu B3aEMOZIi, NOLYKOBOI ONTUMi3aL,ii, L .

" ; optimization, e-commerce, and omnichannel
€JIeKTPOHHOI KOMepLil Ta OMHIKaHa/IbHUX
, . approaches.

niaxoAis.

30aTHICTb po3pobasATn Ta BNpOBag)KXyBaTuH

MapKeTUHroBi pilleHHSA ANA NPOrpaMHUX i The ability to develop and implement data-
oK LNPOBUX NPOAYKTIB HA OCHOBI AaHUX, driven marketing solutions for software and
1g [3acTocosysatn iHCTpyMeHTK aBTOMaTuM3auii, |digital products, utilize automation tools,

OpraHi3oByBaTN MapKeTUHIOBY AiANIbHICTb 3
BUKOPUCTAHHAM FHYYKMX NiAXOAiB Ta
OLUiHIOBATMW T pe3ybTaTUBHICTb.

organize marketing activities using flexible
approaches, and evaluate their effectiveness.
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7 - NMporpaMHi pesynbtatyu HaB4aHHA (MPH) / Programme learning outcomes

[JeMOHCTpyBaTU 3HAHHSA | PO3YMIHHSA

Demonstrate knowledge and understanding of

rPH X . : T
0] |TEOPETUYHIMX OCHOB Ta NpUHLMNIB the theoretical foundations and principles of
NMpPoBag>XeHHS MapKEeTUHIroBOI AiA/IbHOCTI. marketing activities.
AHanisyBaTn i NPOrHo3yBaTU PMHKOBI ABMLLA
y P 3Y P H Analyze and forecast market phenomena and
Ta npouecK Ha OCHOBI 3aCTOCYBaHHS L
rPH . processes based on the application of
hyHOaMeHTa/lbHUX MPUHLUMIB, TEOPETUYHUX oo .
02 ; . fundamental principles, theoretical knowledge
3HaHb | NPUKAaAHUX HaBUYOK 34iNCHEHHS : . ) o
ma . and applied skills of marketing activities.
MapKeTUHIroBOiI AifASIbHOCTI.
fPH 3acTocoByBaTU HabyTi TeOpPETUYHI 3HAHHS Apply the acquired theoretical knowledge to
03 |A9 pO3B’'sA3aHHSA MPaKTUYHUX 3aBOaHb Y solve practical problems in the field of
chepi MapKeTUHry. marketing.
36bupaTun Ta aHanizyBaTn HeobxigH . .
Somp . Y ARy Collect and analyze the necessary information,
iH(bopMaLilo, po3paxoByBaTU €KOHOMIYHI Ta : R
; calculate economic and marketing indicators,
[MPH |MapKeTWHIroBi MoKa3HNKK, 06rpyHTOBYBaTH . L
. o . substantiate management decisions based on
04 |ynpaBniHCbKI pilLEHHS HA OCHOBI .
. . _ |the use of the necessary analytical and
BUKOPUCTaHHA HeOBXigHOro aHaNiTUYHOro 1 .
. . methodical tools.
MEeTOANYHOro iIHCTpYyMeHTapito.
BnaBnATM N aHanisyBaTu KJIIOYOBI . -
y Identify and analyse the key characteristics of
[1PH |XapaKTepnuCcTUKN MapKeTUHFOBUX CUCTEM . .
) : . marketing systems at different levels, as well
05 |pi3HOro piBHA, a Tako)X 0CcobNBOCTI ; .
. y Lo as the behaviour of their actors.
noseniHkM ix cyb’'exTiB.
BunsHavyaTu pyHKUiOHaNbHI 06nacTi To determine the functional areas of the
MapKeTUHroBOIl AifASIbHOCTI PUHKOBOIO marketing activity of the market entity and
[MPH |cy6’'eKkTa Ta iX B3aEMO3B’'A3KN B CUCTEMI their interrelationships in the management
06 |ynpaBniHHSA, po3paxoByBaTU BiAMOBIAHI system, to calculate the relevant indicators

MOKa3HUKK, SKi XxapaKTepun3yTb
pe3ynbTaTUBHICTb TaKoi OisNIbHOCTI.

that characterize the effectiveness of such
activities.

BukopucToByBaTu UNdppoBi iHHOPMaLLinHI Ta
KOMYHiKaUiHi TEXHOOrIi, @ TaKoXX NpOorpamMHi

To use digital information and communication
technologies, as well as software products

lPH |npoayKTu, HeobXiAHI AN HaNeXXHOoro .
) . necessary for the proper conduct of marketing
07 |NpoBaf)XeHHS MapKeTUHroBOI AiANbHOCTI Ta L . o
activities and practical application of
NPakTUYHOr0 3aCTOCYBaHHA MapKeTUHIr0OBOro ;
. . marketing tools.
iIHCTpyMeHTapito.
3acTocoByBaTW iHHOBALIMHI NigXxo4un LWLoA0 Apply innovative approaches to the
[TPH |npoBaf>XeHHSA MapKeTUHIroBOl AiAfIbHOCTI implementation of marketing activities of a
08 |pnHKoBOro cyb’'ekTa, rHy4Ko afanTyBaTUCS market entity, flexibly adapt to changes in the
00 3MiH MapKeTMHIroBOro cepenosuLla. marketing environment.
B aosar 155658 he ks of conducting marketing
rpH 1P A Co ! activities, establish the level of uncertainty of
piBEHb HEBM3HAYE€HOCTi MAapKEeTUHIOBOIr0O . : .
09 . . . the marketing environment when making
cepenoBumuia Npu NPURHATTI ynpaBRiHCbKNX L.
) management decisions.
pilLeHb.
MNoscHiosaTH 'HCDOpMa"l”O’ A€l npobnemm Ta Explain information, ideas, problems and
aflbTePHATUBHI BapiaHTW NPUAHATTS . ; .
. ) . . alternative options for making management
[TPH |ynpaBiiHCLKNX pilleHb haXiBUAM i . " Ny .
10 |HedaxiBLsiM y cepi MapKeTUHTy deC|s_|ons to speua_llsts and non-sp_euahsts in
ADENCTaBHUKAM DIZHUX CTOVKT 'me the field of marketing, representatives of
peacTast P p,y yp various structural units of the market entity.
niapo3A4iNnis pUHKOBOro cy6’ekTa.
fPH eMoHCTpyBaTK BMiHHSA 3aCTOCOBYBaTuU Demonstrate the ability to apply an
11 MiXKAMCcUMnAiHapHUI Nigxin Ta 3gincHoBaTu |interdisciplinary approach and perform
MapKeTUHIroBi PyHKLiI pUHKOBOro cyb’ekTa marketing functions of a market entity
fPH BrnasnaTun HaBMYKKM CaMOCTinNHOT poboTn, Demonstrate the skills of independent work,
12 |THY4KOro MUCNEeHHS, BiOKPUTOCTI 4O HOBUX flexible thinking, openness to new knowledge,
3HaHb, BY TN KPUTUYHUM | CAMOKPUTUYHHUM. be critical and self-critical.
fPH BionosigaTtwn 3a pe3ysbTaTu CBOEI AidANbHOCTI, |To be responsible for the results of one's
73 [BUABNATU HABNYKK MigNPMEMHNLLKOI Ta activity, to show entrepreneurial and

yMpaBAiHCLKOI iHiLiaTUBN.

managerial initiative skills.
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BukoHyBaTu dyHKLiOHaNnbHi 060B'S3KN B

rpPH . . Perform functional duties in the group, offer
rpyni, MpornoHyBaTn 06rpyHTOBaHI . .
14 7 reasonable marketing solutions.
MapKEeTUHroBi pilleHHS.
iATK couianbHO BiANOBiAaNbHO Ta . : .
A H 0 BIA A : To act socially responsible and socially
rPOMaACbKO CBiAOMO Ha OCHOBI €TUYHUNX . . . N
- conscious on the basis of ethical principles of
[MPH (npuvHUMNIB MapKeTUHry, nosarun Ao . . .
: . . . marketing, respect for cultural diversity and
15 |KynbTypHOro pi3HOMaHITTA Ta LiHHOCTEN o X .
. values of civil society with respect for
rPOMaAAHCLKOro CyCninbCTBa 3 AOTPUMAHHAM |, .~ ,
! : individual rights and freedoms.
npas i ceobog ocobncTocTi.
fPH BignosigaTtn BUMMoram, siki BUCyBalOTbCA A0 To meet the requirements of a modern
16 |cy4acHoro mapketonora, nigBuwyBaTun piBeHb|marketer, to raise the level of personal
0CcobunCToi MpodecinHOi NigroTOBKN. professional training.
[eMoHCTpyBaTM HaBMYKM MMCbMOBOI Ta ycHOI [Demonstrate written and oral professional
[PH |npodecinHoi KOMYHiKaLii Aep>XaBHO 1 communication skills in national and foreign
17 |iHO3eMHOIO MOBaMM, a TaKOX HaJIeXXHOro languages, as well as proper use of
BUKOPUCTaHHA npodecinHoi TepMiHOoOorii. professional terminology.
JeMoHCTpyBaTK BigNOBiAaNbHICTb Y Demonstrate responsibility in relation to
[TPH |cTaBneHHi A0 MopasibHUX, KYJIbTYPHUX, moral, cultural, scientific values and
18 |HaykKoBUX LIHHOCTEN i ocarHeHb cycninbcTBa [achievements of society in professional
y NpodecCinHin MapKeTUHIOBIN OiA/IbHOCTI. marketing activities.
3HaTK Ta BMiTU BUKOPUCTOBYBATU OCHOBHI Know how to use and be able to apply basic
3acobu 3axncty Ta 06opoHN gepxasu, means of protection and defence of the state,
[PH |cniBBiTYM3HUKIB, MaTepianbHUX UiHHOCTeln Ta |[fellow citizens, material assets, and the
19 |TepuTopianbHOI LiNICHOCTI Aep>kaBu, territorial integrity of the state, particularly in
30KpeMa, y pasi BiNCbKOBUX Ai Ta the event of military actions and emergency
HaA3BMYaMHUX CUTYyaUin situations
3acTocoByBaTU MaTeMaTUYHI modeni ons Apply mathematical models to process
rPH 06pobkun aHaniTMYHOI iHdopMauii Ta analytical information and probabilistic and
20 MMOBIPHICHO-CTaTUCTUYHI Nigxoamn ons statistical approaches to predict consumer
MPOrHO3yBaHHSA CNOXKKWBYOI MOBEAIHKN, OLiHKK |behaviour, assess risks and optimise business
pM3nKiB Ta onTuMMi3auii 6isHec-npouecis. processes.
€MOHCTPYBaTU BMiHHA aHaNi3yBaTu PUMHKOBE .
A PyBaT C Y P Demonstrate the ability to analyze the market
cepenoBuLle AiANIbHOCTI NiANPUEMCTBA Ha . . .
; . . environment in which the company operates
MiKpO- Ta MaKpopiBHAX, hopMyBaTn Mogeni )
. i at the micro- and macro-levels, develop
[TPH |No3nuioHyBaHHA KOMMaHIil Ha MiXXHapO4HUX e !
S models for positioning the company in
21 |pwHKax, 3aCTOCOBYBaTW CreLianizoBaHe . . e
Vi international markets, apply specialized
nporpamMHe 3abesne4vyeHHs y npodecinHin . ; ,
. ; " o software in professional practice, and engage
AisnbHOCTI, 3aincHI0OBaTK 6e3nepepBHUN ; . .
VR in continuous professional development.
npocecCinHNn PO3BUTOK.
BukopmncToByBaTK iIHCTPYMEHTWN OHJIaNH- . .
P y TPy . Use online promotion tools, content
MPoCyBaHHS, yNpaBiiHHSA KOHTEHTOM i )
. . . management and audience engagement tools,
B33aEMOJIEID 3 ayAUTOPIED, MOLLYKOBOI : T
[1PH . N search engine optimization, e-commerce, and
onTuMi3auii, eNeKTPoHHOI KoMepuii Ta )
22 . . . omnichannel approaches to develop,
OMHiKaHa/bHMX Nigxoaie onsa po3pobneHHs, | o .
. . implement, and manage digital marketing
peani3auii Ta ynpaBniHHSA LUWPPOBUMU L
. ) communications.
MapKeTUHIrOBUMW KOMYHiKaLisgMu,
ObnpaTn MapKeTUHroBi pilLeHHA Ta
0brpyHTYyBYBaTU METOOM MPOCYBAHHS . . I
PYHTYBY TOAW NpoCy Select marketing solutions and justify methods
LNGPOBUX NPOAYKTIB HA OCHOBI . ey
X for promoting digital products based on data
BUKOPUCTAHHA AaHUX, BMiTU : . .
rPH BUKODUCTOBYBATY IHCTDYMEHTY analysis; be able to use marketing automation
23 P Y Py tools, apply flexible methodologies, and

MapKeTUHroBol aBToMaTmM3auLil,
3aCTOCOBYBaTW FHY4YKi MeTooJ10ril Ta
OLiHIOBaTWN pe3y/ibTaTUBHICTb MapKeTUHI OBOI
LisiNbHOCTI.

evaluate the effectiveness of marketing
activities.
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8 - PecypcHe 3abe3nevyeHHs peanisauii nporpammu / Resource provision for programme
implementation

KappoBe 3abe3neuyeHHs / Staffing

HaykoBo-neparoriyHMm nepcoHan, 3aJyyvyeHunn
00 peanisauii OCBiTHbLOI Nporpamun BigNoOBiAaE
KaZpoBMM BMMOram 3abesneyeHHs
npoBad)XeHHS OCBITHLOI AiANbLHOCTI BigNOBIAHO
0o MNMoctaHoBn KabiHeTy MiHicTpiB YKpaiHu Big,
30.12.2015 p. Ne 1187 i3 3MiHamMun, BHECEHNMMU
3rigHo 3 NocTaHoB KabiHeTy MiHicTpiB YKpaiHu
Ne 347 Big 10.05.2018 p., Ne 180 Big 03.03.2020
p., Ne 365 Big 24.03.2021 p.

The scientific and pedagogical staff involved in
the implementation of the educational program
meets the personnel requirements for ensuring
the implementation of educational activities in
accordance with the Resolution of the Cabinet of
Ministers of Ukraine dated 12.30.2015 No. 1187
as amended by the Resolutions of the Cabinet of
Ministers of Ukraine No. 347 dated 05.10.2018,
No. 180 dated 03.03.2020, No. 365 dated
03.24.2021.

MaTepianbHO-TexHiYHe 3ab6e3neuyeHHn / Material-technical support

BignoBigHO 00 TEXHONOrMIYHMX BUMOT LL,OA0
MaTepiasbHO-TeXHi4YHOro 3abesnevyeHHs
OCBITHbOI AiSANILHOCTI BiAMoOBiAHOro piBHA BO,
3aTBepoxeHux MNoctaHoBoto KabiHeTy MiHicTpis
YkpaiHu Bif 30.12.2015 p. Ne 1187 B YMHHIn
penakuii.

OCBITHS Ta HayKOBa AiANIbHICTb 3 NiArOTOBKM
3p06yBayiB Ol 3abe3nevyyeTbCs MaTepiaibHO-
TexHiyHoto 6a3oto KMl im. Iropsa Cikopcbkoro,
siKka BignoBiga€ NiLueH3inHMM BUMOram Ta
BMMOraM 3[iNCHEHHS OCBITHbLOI Aisi/IbHOCTI.
YHiBEpCUTET Ma€ PO3BUHYTY CoLiafibHY
iIHPPACTPYKTYPY, WO BKJOYAE HAaBYabHi
kopnycwu, 6ibnioTeky, LeHTp ¢i3n4HOro
BUXOBAHHA Ta CMoOpTy, MeANYHUI LeHTp, 6a3n
BiAMOYNHKY, LLEHTP KYJIbTYpU Ta MUCTELTB.
HaB4anbHuWin Npouec BiAbyBaeTbLCA B
HaBYaJIbHMX ayOUTOPIAX Ta ABOX KOMM'IOTEPHMX
Knacax Kadenpu npoMmnciIoBOro MapKeTUHry 3
MyNbTUMeAinHM obnagHaHHAM, KOMMN'IOTEPHO0
TexHiko (i3 CTpOKOM ekcryaTauii He binbLue
BOCbMW POKiB), HEOBXiAHUM NporpaMmHUM
3abe3nevyeHHAM Ta NiAKAOYEHHAM [0
BHYTPILLHBbOT MepeXi i Mepexi Internet.
OcBIiTHE cepepoBuLle € 6e3Ne4YHUM a9 XUTTS i
3a0poB’sa 3006yBadiB Ol (HasBHI yKpUTTS,
naaHn eeBakyaduii), wo 3abesnevyeTbcs
OiaNbHICTIO Nigpo3ainis yHiBepcuteTy. Ong
nNigTPUMKKM NcmnxidyHoro 30opos’s 3006yBadis
hYHKLIOHYE BiaAiN couianbHO-NCUXONOMIYHOT
poboTu - CTyAeHTCbKa couianbHa ciy>xba.
3n06yBadi 3abe3neyeHi rypToXXTKOM.

In accordance with the technological
requirements for the material and technical
support of educational activities of the
corresponding level of HE, approved by the
Resolution of the Cabinet of Ministers of Ukraine
dated 30.12.2015 No. 1187 in the current
version.

Educational and scientific activities for the
training of candidates for OP are provided by the
material and technical base of Igor Sikorsky Kyiv
Polytechnic Institute, which meets the licensing
requirements and requirements for the
implementation of educational activities. The
university has a developed social infrastructure,
which includes educational buildings, a library, a
physical education and sports center, a medical
center, recreation centers, a culture and arts
center. The educational process takes place in
classrooms and two computer classes of the
Department of Industrial Marketing with
multimedia equipment, computer equipment
(with a service life of no more than eight years),
the necessary software and connection to the
internal network and the Internet.

The educational environment is safe for the life
and health of the candidates for the OP
(available shelters, evacuation plans), which is
ensured by the activities of the university
departments. To support the mental health of
the candidates, there is a department of social
and psychological work - student social service.
The candidates are provided with a dormitory.

IHdbopMauiHe Ta HaBYasIbHO-MeToAUYHe 3abe3neuyeHHs / Information and methodological support of the
educational process
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BignoBigHO 00O TEXHOMOMYHMX BUMOT OO0
HaBYaJIbHO-MEeTOANYHOro Ta iHPOpPMaLiNHOIro
3abe3neyvyeHHs OCBITHLOI AiANILHOCTI
BignosigHoro pisHa BO, 3aTBepAKeHUX
MocTaHoBo KabiHeTy MiHicTpiB YKkpaiHu Big
30.12.2015 p. Ne 1187 B 4YMHHIN pepakuii.
3aranbHum 6i6nioTe4HUn PoHA KHUKKOBUX
nanepoBux NpuMipHukie 6ibniotekn KMl im.
Irops CiKOPCbKOro, a TakoX e/eKTPOHHI
pecypcu, y ToMy 4nucni EnekTpoHHMN apxis
HayKOBUX Ta OCBiTHiIX MmaTepianis ELAKPI,
nepepnnayveHi pisHi 6a3n gaHnx (Scopus, Web of
Science, Springer Nature, Business Source
Premier (EBSCO Publishing), ScienceDirect),
nocTtyn po iHwunx 6a3 (RePEc (Research Papers
in Economics), UNdata (Social Science Research
Network TOLL0), NpOrpaMHMin NPOAYKT
nepeBipku 3ano3nyeHb StrikePlagiarism,
6e3KOLWTOBHNI BUXiA B Mepexxy IHTepHeT.
HaykoBi Ta HaBYasibHi, HaBY4a/lbHO-METOANYHI
MaTepianum BHYTPILLHbOI MepeXi yHiBepcuTeTy
«EnekTpoHHMN Kamnyc», MNnaTtdopma
ANCTaHLUINHOro HaB4aHHA «CiKOPCbKNM».
HaB4yanbHO-MeTOAMNYHE 3ab6e3ne4eHHS OCBITHIX
KOMMOHEHT BKJt0Ya€E cnnabycu, HaBYasbHi
MOCiBHMKW, HaBYasIbHO-METOANYHI MaTepiann,
KOHCMEKTW NeKLUin, ANCTaHUINHI Kypcu,
MOHoOrpadii, HaykoBi nybnikauii. B ocBiTHbOMY
npoueci BAKOPUCTOBYETbLCS aHasiTU4HA OHJIANH-
cuctema YouControl, nporpamMHo-TeXHIYHI
3acobu Zoom Education, G Suite for Education,
nporpamMHi npoaykTu R, SPSS Statistics, Python,
nakeT nporpam Microsoft Office. lng opraHisauii
OCBITHBOIO MPOLLECY BUKOPUCTOBYETLCSH
aBToOMaTu30BaHi cuctemm «MyKPI»,
«EnekTpoHHMN Kamnyc», «lekaHaT».

In accordance with the technological
requirements for educational, methodological
and information support of educational activities
of the corresponding level of higher education,
approved by the Resolution of the Cabinet of
Ministers of Ukraine dated 30.12.2015 No. 1187
as amended.

The general library fund of book paper copies of
the library of the Kyiv Polytechnic Institute
named after Igor Sikorsky, as well as electronic
resources, including the Electronic Archive of
Scientific and Educational Materials ELAKPI,
various subscription databases (Scopus, Web of
Science, Springer Nature, Business Source
Premier (EBSCO Publishing), ScienceDirect),
access to other databases (RePEc (Research
Papers in Economics), UNdata (Social Science
Research Network, etc.), StrikePlagiarism
plagiarism checking software, free access to the
Internet. Scientific and educational, teaching
and methodological materials of the university's
internal network "Electronic Campus", Distance
Learning Platform "Sikorsky". Educational and
methodological support of educational
components includes syllabi, textbooks,
teaching and methodological materials, lecture
notes, distance courses, monographs, scientific
publications. The educational process uses the
analytical online system YouControl, software
and hardware Zoom Education, G Suite for
Education, software products R, SPSS Statistics,
Python, Microsoft Office package. Automated
systems are used to organize the educational
process "MyKPI", "Electronic Campus", "Dean's
Office".
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9 - AkapemMiyHa MobBinbHicTb / Academic mobility

HauioHanbHa kpeguTHa MobinbHicTb / National credit mobility

MoXJUBICTh YKITaflaHHA yIOf [P0 aKafeMiyHy
MOOiTbHICTE 3TiMHO YMHHOT'O 3aKOHOLABCTBA
Ykpainu. 3mo6yBadi BUILIOI OCBITH MOXKYTh
CKOPHCTATHUCS IporpamMaMy aKaleMigyHOr o
oOMiny 3 BiTunsHssHUME 3BO, 30KpeMa
BIATIOBIMHO OO AOTOBOPIB 3 Jlep:KaBHUM
yHiBepcuteToM «Opecoka IlomiTexHika» Ta
KuiBCbKUM HalliOHAIbHUM YHIBEPCUTETOM
TEXHOJIOTiY Ta Au3alHy. [lepenbadaeTbcs
yKJIaJaHHs JOT0BOPiB IIPO IPOrpaMu
akagemiuHoro oominy 3 inmmmu 3BO Ta
MMapTHEPaMH.

The possibility of concluding agreements on
academic mobility in accordance with the
current legislation of Ukraine. Higher education
students can take advantage of academic
exchange programmes with domestic higher
education institutions, in particular, in
accordance with agreements with the State
University ‘Odesa Polytechnic’ and the Kyiv
National University of Technology and Design. It
is planned to conclude agreements on academic
exchange programmes with other higher
education institutions and partners.

MixxHapoaHa KpeauTHa MobinbHicTb / International credit mobility

3006yBadi MalOTb MOXKJINBICTb CKOPUCTATUCH
npono3nuisaMu, Wo 3anpornoHoBaHi Bi44iINIOM
akagemiyHoi mobinbHocTi KMl iM. Irops
Cikopcbkoro:

1. 3a nporpamamu Epa3smyc+ K1 Ha KOHKYPCHUX
3acajiax, y Me)ax OBOCTOPOHHIX AOroBOpiB 3
yHiBepcuTeTaMn-napTHeEpPaMu:

* EHCbKUM YyHiBEpCUTETOM iMmeHi Ppigpixa
Wnnnepa (PepnepatneHa Pecnybnika
HimeyunHa);

* [icceHCbKMM yHiBepcuTeToM iMmeHi KOcTyca
Nibixa (PepepaTmeHa Pecnybnika Hime44unHa);
* YHiBepcuTeToM iMmeHi Mnkonas KonepHuka M.
TopyHb (Pecnybnika MNonbLua);

* YHiBepcuTeToM iM. ApicToTensa B CasloHikax
(F'peubka Pecnybnika);

* 3arpebcbknm YHiBepcuteToM (Pecnybnika
Xopsaris);

* TpaHCiNbBaHCLKUM YyHiBepcuTeTOoM bpallosa
(PymyHig);

* YHiBepcuTeToM Manaru (KoponiscTso
Icnania);

* YHiBepcuTeToM NpaHaaun (KoponiscTeo
Icnania);

* CinesbKuM yHiBEpCUTETOM TEXHOJIOriN
(Pecnybnika MonbLuia).

2. 3a Nporpamoto OHJanH-MOBINBHOCTI y Mexax
cnisBnpaui 3 NCCeHCbKMM YHIBEPCUTETOM iMEHi
KOcTyca Nibixa (PepepaTtusHa Pecnybnika
Hime4yunHa) 3a npoekTom JLU's Virtual Courses.
3006yBadi MalOTb MOXJ/IMBICTb BpaTn yyYacTb y
Mi>KHapoOHMX 3ax0o4ax Ta OCBITHIX Npono3unuisax
y Me)ax [orosopis npo cnisnpadto 3 3BO-
napTHepamu: YHiBepcuteToMm ToMalla batu B
3niHi (Yexis), Nep>xaBHUM yHiBepcuTeT Mukonu
KonepHuka B TopyHi (MonbLia), YHiBepcuteToMm
«WSG University» (Monbwa), YHiBEepcuTeTOM
Bapi Anbao Mopo (ITanif) Ta ckopucTaTuCh
NpaBoOM Ha iHiliaTuBHY MOBINbLHICTb B
CaMOCTinHO obpaHOMY yHiBEpPCUTETI.
MNepenbava€eTbCa PO3LLNPEHHS MOXINBOCTEN
akKapemiyHoro obMiHy nNpu yknagaHHi 4OroBopis
3 iHWKWMW 3aKnagamum BULLOT OCBITW.

Applicants have the opportunity to take
advantage of the opportunities offered by the
Academic Mobility Department of Igor Sikorsky
Kyiv Polytechnic Institute:

1. Under the Erasmus+ K1 programs on a
competitive basis, within the framework of
bilateral agreements with partner universities:
* Friedrich Schiller University of Jena (Federal
Republic of Germany);

* Justus Liebig University of Giessen (Federal
Republic of Germany);

* Nicolaus Copernicus University in Torun
(Republic of Poland);

* Aristotle University of Thessaloniki (Hellenic
Republic);

» University of Zagreb (Republic of Croatia);

* Transylvanian University of Brasov (Romania);
* University of Mdlaga (Kingdom of Spain);

* University of Granada (Kingdom of Spain);

* Silesian University of Technology (Republic of
Poland).

2. Under the online mobility program within the
framework of cooperation with Justus Liebig
University Giessen (Federal Republic of
Germany) as part of the JLU’s Virtual Courses
project.

Students have the opportunity to participate in
international events and educational programs
under cooperation agreements with partner
higher education institutions: Tomas Bata
University in Zlin (Czech Republic), Nicolaus
Copernicus University in Torun (Poland), WSG
University (Poland), and the University of Bari
Aldo Moro (Italy), as well as exercise the right to
independent mobility at a university of their own
choosing.

It is anticipated that opportunities for academic
exchange will be expanded through the
conclusion of agreements with other higher
education institutions.

HaB4yaHHsA iHO3eMHuX 3806yBayiB BuLLLOi ocBiTH / Study of foreign applicants of higher education
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Ons iHo3emMHUX 3006yBadyiB BULLOT OCBITH
HaBYaHHS 34iNCHIOETLCA YKPAiHCbKOIO MOBOIO B
3arajibHMx rpynax abo aHrnincbKow MOBOIO B
OKPEMMX rpyrnax 3a YyMOBM BOJIOAIHHSA
3000yBayvyeM MOBOIO HaBYaHHSA Ha PiBHI He
HUX4ye B2.

For foreign applicants for higher education,
training is provided in Ukrainian in general
groups or in English in separate groups,
provided that the applicant has a language
proficiency of at least B2.

10 - NMpouenypa npucBoeHHA npodecinHiux kKBanicgikauin / Procedure for awarding
professional qualifications

He nepenbayeHo NpuCcBOEHHS NpodecinHoi
KBanidikauii

No professional certification is required




19/26

2. MEPEJIIK KOMMOHEHTIB OCBITHbOI MPOrPAMMN / COMPONENTS of EDUCATIONAL

PROGRAMME
KpeauTis . Popma
R nigcyMKoBoOro
Kogn/Code OcBiTHI kOMNoHeHTW nporpam/Components EKTC/ECTS .
: KoHTposto / Final
credits
control form
HOPMATWBHI ocBiTHI koMmnoHeHTU/Required (standard) components
O60B’5A3KOBi KOMMOHEHTW LMKY 3arasbHoi nigrotoBkun/General training cycle
YKpaiHCbka MOBa 3a NpoecCinHUM CnpsMyBaHHAM / . .
3001 Ukrainian Language for Professional Purposes 2.0 3anix / Final test
IcTopia yKpaiHCbKOI KynbTypw / . .
3002 History of Ukrainian Culture 2.0 3anik /[ Final test
OCHOBYW 380pPOBOro CNocoby Xutrs / . .
3003 Fundamentals of Healthy Lifestyle 3.0 3anix / Final test
AHrnincbka mosa / . .
30 04 English Language 5.0 3anik / Final test
AHrnincbka MoBa NPoecCinHOro cNpsaMyBaHHS / . )
3005 English Language for Professional Purposes 3.0 3anix / Final test
MakpoekoHOMiKa Ta MiKpoekoHoMiKa /
3006 Macroeconomics and microeconomics >0 Eksamen / Exam
Buwa maTtemMaTuka B ynpasniHHi 6i3Hecom /
3007 Advanced Mathematics in Business Management 7.0 Eksamen / Exam
[MpaBo3HaBCTBO / . )
30 08 Science of Law 2.0 3anik / Final test
CTOXaCTUYHI OCHOBM aHani3y fAaHux /
3009 Stochastic Foundations of Data Analysis 5.0 Exsamen / Exam
IH(hopMaUinHi TexHonorii / . )
3010 Information Technologies 2.0 3anik / Final test
3011 Ba3oBa 3arasibHOBIICbKOBa MiAroTOBKa /
Basic General Military Training
3011.1 I'IpaKT_VHHa NiAroToBKa 6a3qs_m 3araJibHOBICbKOBOI NMiarotoBku / Practical Course 7.0 3anik / Final test
of Basic General Military Training
TeopeTuyHa nigrotoska 6a30B0i 3arajbHOBINCLKOBOI NiAroToBKN / LIMBiNbHMIA
3011.2 3axucT, obopoHa Ta naTpioTuUyHe BMxoBaHHS / Theoretical Course of Basic General 3.0 3anik / Final test
Military Training / Civil Protection, Defence and Patriotic Education
3012 |Pinocodis/ 2.0 3anik / Final test
Philosophy
O60B’A3KOBIi KOMMOHEHTM LMKy NpodecinHoi niaroToBky /Professional training cycle
CaMoopraHisauis Ta npodecinHniA po3BUTOK / . .
1o 01 Self-Organization and Professional Development 4.0 3anik / Final test
no o2  |Bi3Hec-KoMyHikauii/ 4.0 3anik / Final test
Business Communications
noo3 [Meneaxwmenr/ 4.0 3anik / Final test
Management
no o4 |Pi3Hec-cratmctuka / 5.0 Ek3aMeH / Exam
Business Statistics
110 05 MNoBepniHka CNoXNBaYis i 6|3Hec-KmeHT|B_/ 50 Ex3ameH / Exam
Consumer and Business Customer Behavior
nooe |MapketuHr/ 6.0 Ex3ameH / Exam
Marketing
o 07 CDaXOBv_m TPeHIHr 5I3‘HeC.B |Hcp_opMaLu|/|HOMy CepesoBuLL / ’ 4.0 3anik / Final test
Professional Training ‘Business in the Information Environment
fo 0g  |BIAXMTAN MAPKETUHT / 5.0 Ek3ameH / Exam
Digital marketing
o 09 AipknTan MapkeTuHr. Kypcosa pobota / 1.0 3anik / Final test
Digital marketing. Course work
SMM / . .
ro 10 SMM 4.0 3anik / Final test
no 11 |MPKHapoAHW MapkeTuHr / 4.0 3anik / Final test
International marketing
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. ®dopma
KpeauTis niacyMKOBOIro
Kon/Code OcBiTHI koMNoHeHTU nporpam/Components EKTC/ECTS Y .
credits _|<OHTPONIO / Final
control form

10 12 Mporpame 3a6e3n_equHﬂ B MapKeTUHry / 4.0 3anik / Final test
Software in Marketing

10 13 MapKeTI/IHFOBa ToBapHa nonitTuka / 50 ExsameH / Exam
Marketing product policy

10 14 MapKeTI/IHFOBa ToBapHa noniTuka. KypcoBa poboTa / 1.0 3anik / Final test
Marketing commodity policy. Coursework

o 15 MapKeTMHrogg uiHoBa nonituka / 50 EksameH / Exam
Marketing Pricing Policy

noie |BpeHAnHr/ 4.0 3anik / Final test
Branding
MapKeTWHroBi pusnkun / . .

rno 17 Marketing Risks 5.0 3anik / Final test
MporHo3Ha aHaniTuka Ta aHanis gaHux /

o 18 Predictive Analytics and Data Analysis 3.0 Ek3samen / Exam
MapKeTVHI NporpaMHoOro NpoaykTy /

o 19 Software Product Marketing 6.0 Eksamen / Exam
MapKeTuHr nporpaMHoro npoaykTy. Kypcosa poboTa / . .

no 20 Software Product Marketing. Course work 1.0 3anik / Final test
SEO mapkeTuHr /

o 21 SEO marketing 5.0 Ek3ameH / Exam
MapKeTWHroBi OCNiAXXEeHHS /

no 22 Marketing researches >0 Eksamen / Exam
MapkeTuHrosi gocnigxeHHsa. Kypcosa poboTa / . )

o 23 Marketing researches. Coursework 1.0 3anik / Final test
MapkeTuHroBsa nosiTuka posnoginy /

1o 24 Marketing distribution policy >0 Eksamen / Exam
MapKeTWHroBi MeTpuku /

o 25 Marketing metrics 5.0 Ek3ameH / Exam
MapkeTunHrosi meTpukun. Kypcosa poboTa / . )

1o 26 Marketing metrics. Coursework 1.0 3anik / Final test
Data-driven mapkeTuHr /

no 27 Data-driven marketing 5.0 Eksamen / Exam
MapkeTuHrosa aBToMaTm3auisa /

o 28 Marketing automation 5.0 Eksamen / Exam
EnekTpoHHa KoMepuis Ta OMHiKaHalbHUIA MapKeTUHr / . )

no 29 E-Commerce and Omnichannel Marketing 4.0 3anik / Final test

o 30 Agile-MapKeTuHr / 4.0 3anik / Final test
Agile-marketing
MapKeTUHroBo-aHaniTUYHa NpakTuKa / . )

Mo 31 Marketing Analytics Practice 3.0 3anik / Final test

no 3z |flépeAamnioMHa npakTika / 6.0 3anik / Final test
Pre-diploma Practice

o 33 D'!/'HHOMHa pO.GOTa / 6.0 3axucT / Defence
Diploma Thesis

BUWBIPKOBI ocBiTHi komnoHeHTW/Elective components
BnbipkoBi KOMMOHEHTM LMKy 3arajibHoi NiarotoBkn/General training cycle

OCBIiTHIn KoMNOHeHT 1 3Y-KaTanory / . .

3B 01 Educational Component 1 from GU-Catalogue 2.0 3anix / Final test
OCBITHIn KOMNOHEHT 2 3Y-KaTanory / . .

3B 02 Educational Component 2 from GU-Catalogue 2.0 3anix / Final test

BnbipkoBi KOMMOHEHTU LMKy npodeciiHoi niarotosku/Professional training cycle

OCBITHIn KOMNOHEHT 1 ®-KaTanory / . .

18 01 Educational Component 1 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHEHT 2 ®-KaTasnory / . .

g 02 Educational Component 2 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHEHT 3 ®-kaTasnory / . .

18 03 Educational Component 3 from P-Catalogue 4.0 3anik / Final test

B 04 OCBIiTHin KOMMNOHEHT 4 ®-kaTasnory / 4.0 3anik / Final test

Educational Component 4 from P-Catalogue




21/26

. ®dopma
KpeauTis niacyMKOBOIro
Kon/Code OcBiTHI koMNoHeHTU nporpam/Components EKTC/ECTS Y .
credits _|<OHTPONIO / Final
control form
OCBIiTHin KOMNOHEHT 5 ®-kaTasnory / . .
18 05 Educational Component 5 from P-Catalogue 4.0 3anik / Final test
OCBITHin KOMNOHEHT 6 ®-KaTasnory / . .
18 06 Educational Component 6 from P-Catalogue 4.0 3anik / Final test
OCBITHin KOMNOHEHT 7 ®-KaTasnory / . .
g 07 Educational Component 7 from P-Catalogue 4.0 3anik / Final test
OCBITHin KOMNOHEHT 8 ®-kaTasory / . .
18 08 Educational Component 8 from P-Catalogue 4.0 3ani / Final test
OCBITHin KOMNOHEHT 9 ®-kaTasnory / . .
18 09 Educational Component 9 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHeHT 10 ®-kaTanory / . .
18 10 Educational Component 10 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHEHT 11 ®-kaTanory / . .
B 11 Educational Component 11 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMMNOHEHT 12 ®-kaTanory / . .
g 12 Educational Component 12 from P-Catalogue 4.0 3anix / Final test
OCBITHIn KOMMNOHEHT 13 ®-kaTanory / . .
M6 13 Educational Component 13 from P-Catalogue 4.0 3anik / Final test
OCBITHIn KOMNOHEHT 14 ®-kaTanory / . .
l16 14 Educational Component 14 from P-Catalogue 4.0 3anix / Final test
3aranbHui obcar o6oB’s3K0BMX KOMMNOHeHTIB / Total volume of the required 180
components:
3aranbHuim obcar BnbipkoBmnx KomnoHeHTIB / Total volume of the elective components: 60
O6csr oCcBiTHIX KOMMOHEHTIB, WO 3abe3nevyyoTb 3400yTTA KOMNETEHTHOCTEN
BU3Ha4YeHUX CTaHAapToM BuLLoi ocBiTK / Total volume of the educational components 180
aimed at acquisition of competencies specified in the Higher Education Standard:
3ATAJIbHUI OBCAr OCBITHBOI MPOMPAMU / TOTAL VOLUME OF THE EDUCATIONAL
PROGRAMME 240

MpumiTkn / Notes:

1) HaB4anbHa ancumnniHa «ba3oBa 3arasibHOBICbKOBa NiArOTOBKAa», IKa CKAaAA€ETbLCA 3 OCBITHLOIO
KOMMOHEeHTY «TeopeTuyHa niarotoBka 6a30BOi 3arasibHOBINCbLKOBOT NiAroToBkU» obcarom 3
kpeanTtn EKTC Ta OCBITHLOro KOMMNOHEHTY «[lpakTnyHa niarotoska 6a30B0l 3arajibHOBINCbKOBOI
niarotosku» obcarom 7 kpeautie EKTC, BKAOYAETLCA A0 iHAMBIAYaSlbHUX HaBYaJibHUX MJaHIB
3000yBayviB BULLOT OCBITK - rpoMaanH YKpaiHW 4osioBiyoi cTaTi (XKiHOYOT cTaTi - 0OBPOBINbHO), AKi
HaB4YalTbCA 3a AeHHO abo gyanbHOo hopmoto 3006yTTa 0CBITK, 3rigHO 3 NopAagKOM NpoBeLEeHHS
6a30B0l 3arasbHOBINCHKOBOT MIATOTOBKM rpoMagsH YKpaiHu, aki 3000yBatoTh BULLY OCBITY, Ta
noniuencbKnx, 3aTBepa XeHoro noctaHoBo KabiHeTy MiHicTpiB YkpaiHu Big 21 4yepBHs 2024 p.
Ne 734 / The academic discipline «Basic General Military Training», which consists educational
component "Theoretical Course of Basic General Military Training" in the amount of 3 ECTS credits
and educational component "Practical Course of Basic General Military Training" in the amount of 7
ECTS credits, is included in the individual study plans of higher education students - male citizens of
Ukraine (female citizens - voluntarily), who study full-time or dual form of education, in accordance
with the Procedure for Conducting Basic General Military Training for Citizens of Ukraine Pursuing
Higher Education and for Police Officers, approved by the Resolution of the Cabinet of Ministers of
Ukraine Ne 734 of 21 June 2024.

2) OcCBIiTHIN KOMNOHeHT «[lpakTuU4yHa niarotoBka 6a30BOi 3arajibHOBINCbKOBOT MiArFOTOBKU»
OpraHi3oByeThbCA | NpoBoanTbLCA MiHicTepcTBOM 060poHU YKpaiHu, a noro obcsar (7 kpegntis EKTC)
He BPaXOBYETbLCA B 3aranbHoMy 06ca3i kpeantis EKTC, HeobxigHOMY AN onaHyBaHHSA OCBITHLO-
npodecinHoi nporpamn / The educational component "Practical Course of Basic General Military
Training" is organized and conducted by the Ministry of Defence of Ukraine, and its amount (7 ECTS
credits) is not taken into account in the total volume of ECTS credits of the educational and
professional programme.

3) OCBIiTHIN KOMMOHEHT «UuBinbHMI 3axucT, obopoHa Ta NaTpioTMYHE BMXOBaHHA» ob6cAarom 3
KpeanTtn EKTC BKIOYAETLCSA 00 iHAMBIAYaNbHUX HaBYasbHUX NAaHIiB 3000yBaviB BULLOI OCBITH,
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3BiIbHEHUX Bi4 NpoXxoa>keHHA 6a30BOi 3arajlbHOBINCbLKOBOI MNiArOTOBKW 3rigHoO 3 MopsAgkoMm
npoeeneHHs 6a30BOI 3arajibHOBINCLKOBOI MiArOTOBKM rpoMagsH YKpaiHu, aki 3406yBaloTb BULLY
OCBIiTY, Ta MoNiLencbKNX, 3aTBEPAXKEHOro NocTaHoBOW KabiHeTy MiHicTpiB YKpaiHu Big 21 4epBHS
2024 p. Ne 734, Ta 3006yBayiB BULWOT OCBITW, A0 iHOUBIAYaNbHUX HaBYaJIbHUX MJAHIB AKNX He
BKJIIOYEHO OCBITHIiN KOMMOHEHT «TeopeTuUYHa NiaroToBka 6a30B0i 3ara/JibHOBINCLKOBOI MiArOTOBKU»
/ The educational component "Civil Protection, Defence and Patriotic Education" in the amount of 3
ECTS credits is included in the individual study plans of higher education students exempted from
basic military training in accordance with the Procedure for Conducting Basic General Military
Training for Citizens of Ukraine Pursuing Higher Education and for Police Officers, approved by the
Resolution of the Cabinet of Ministers of Ukraine Ne 734 of 21 June 2024, and of higher education
students whose individual study plans do not include the educational component "Theoretical Course
of Basic General Military Training"
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3. CTPYKTYPHO-JIOINYHA CXEMA OCBITHbOI MPOrPAMU / STRUCTURAL-AND-LOGICAL
SCHEME OF THE EDUCATIONAL PROGRAMME

1 cemecrtp 2 cemecTtp 3 cemectp 4 cemecrtp 5 cemecTp 6 cemectp 7 cemectp 8 cemectp
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4. ®OPMA ATECTALLIi 340B5YBAY4IB BULLLOi OCBITU / THE FORM OF ATTESTATION FOR
DEGREE PURSUERS

ATecTauisa 3006yBayiB BULLOT OCBITU 3a OCBITHLO-NPOgECinHOW0 nporpamMoto «LndpoBnii MapKeTUHr »
30INCHIOETLCA Y hopMi NyBaivHOro 3axncTy KBanidikauinHoi poboTn.

KeanighikauiiHa poboTa Mmae nepenbayaT po3B’aA3aHHA CKNAAHOMO CreLianizoBaHoro 3asnaHHsa abo
NpakTN4HOI Npobnemn y cepi Cy4acHOro MapkKeTUHTY, O XapaKTEPU3YETbCS KOMMJIEKCHICTIO Ta
HEBM3HAYEHICTIO YMOB, i NoTpebye 3aCTOCYBaHHSA NOro TEOPETUYHUX MOJIOXKEHDb | METOLIB.

Y kBanicikauinHin poboTi He Moxxe ByTu akageMiyHoro nnariaty, danbcudikauii Ta cNUcyBaHHS
3rigHo MonoXkeHHs Npo cucTemy 3anobiraHHA akagemiyHoMy naariaty B HauioHanbHOMY
TeXHiYHOMY yHiBepcuTeTi YKpaiHN «KUIBCbKUW NONITEXHIYHUI IHCTUTYT iMeHi Irops CikopcbKoro» Ta
nicnsa 3axXucTy po3MillyeTbca B peno3nTtopii HTB YHiBepcuTeTy And BifibHOro AocTyny.

KBanidikauinHa poboTa Mae 6yTun onpunitogHeHa Ha canTi EneKTpoHHOro apxiBy HaykKoBuX Ta
ocBiTHiX maTepianis KMl iM. Iropsa Cikopcbkoro. OnpuatogHeHHsa KBanidikalinHmx pobiT, Wwo mMicTaTb
iHpopMaUito 3 obMeXxeHUM JOoCTYNoM, 3A4INCHIOETLCS Y BiAMOBIAHOCTI 4O BUMOI YNHHOIO
3aKOHOOaBCTBa.

The certification of applicants for higher education in the educational and professional programme
‘Industrial Marketing’ is carried out in the form of a public defence of qualification work and ends
with the issuance of a document of the established form on awarding a bachelor's degree with the
qualification: Bachelor of Marketing.

Certification of applicants is regulated by the Regulations on the examination commission and
certification of applicants for higher education in Igor Sikorsky Kyiv Polytechnic Institute.

The qualification work should provide for the solution of a complex specialised task or practical
problem in the field of modern marketing, characterised by complexity and uncertainty of conditions,
and requires the application of its theoretical provisions and methods.

The qualification work may not contain academic plagiarism, falsification and cheating in accordance
with the Regulations on the system of prevention of academic plagiarism in the National Technical
University of Ukraine ‘Igor Sikorsky Kyiv Polytechnic Institute’ and after defence is placed in the
repository of the University's STB for free access.

The qualification work must be published on the website of the Electronic Archive of Scientific and
Educational Materials of Igor Sikorsky Kyiv Polytechnic Institute. The publication of qualification
works containing information with restricted access is carried out in accordance with the
requirements of the current legislation.
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5. MATPULA BIANOBIJHOCTI NPOrPAMHUX KOMMNETEHTHOCTEA KOMMOHEHTAM
OCBITHbOI MPOrPAMU / COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES WITH
PROGRAMME COMPONENTS
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6. MATPULA 3ABE3NEYEHHA MPOrPAMHUX PE3YJIbTATIB HABYHAHHA BIANOBIAHUMMU
KOMMOHEHTAMU OCBITHbOI MPOrPAMMN / COMPLIANCE MATRIX OF PROGRAMME
LEARNING OUTCOMES WITH PROGRAMME COMPONENTS
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