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Professor, Head of the Department of Industrial Marketing

Murankesnd XaHHa MuxannisHa, OOKTOP €KOHOMIYHUX HayK, npodecop, npotecop Kaheqpwu
npoMMUcnoBoro MapkeTuHry / Zhanna ZHYGALKEVYCH, Doctor of Economic Sciences, Full Professor,
Professor at the Department of Industrial Marketing
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npomucaosoro MapketuHry/ Oleksandr ZOZULOV, Candidate of Economic Sciences (Ph. D.), Full
Professor, Professor at the Department of Industrial Marketing
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Professor at the Department of Industrial Marketing
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BPAXOBAHO / CONSIDERED:

1.Y1MHHWI cCTaHZapT BULLOI OCBITU 3a crieuianbHicTio 075 "MapkeTuHr" ranysi 3HaHb 07 "YnpaBhiHHSA
Ta aAMiHICTpyBaHHA" ONa TpeTboro (0CBITHbO-HAaYyKOBOr0) piBHA BMLLOI 0CBiTKM (Hakas MOH Ne 313
Big 07.04.2022 p.).

URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-osvita/zatverdzeni%?20standarty/2022/04/08/0
75-Marketynh-07.04.22-313.pdf

2. PekoMmeHpaUii 3 BpaxyBaHHSA 3ayBa>KeHb Ta CJlabKMUX CTOPIH 3@ CTPYKTYPOO Ta 3MiCTOM OCBIiTHbOI
nporpaMm 3a pesyjibTaTaMn akKpeauTalin OCBiTHIX Nporpam yHiBepcuTeTy. MeToanyHa paja Bif
01.02.2024.URL: https://osvita.kpi.ua/mr_04_2023-2024

3. Pe3ynbTaTu BHYTPIWHLOrO CaMoaHanisy, npono3unuii poboTonasLiB, akageMivyHOl CNiibHOTKN Ta
3no06byBayiB TpeTboro (OCBiTHbO-HAayKOBOro) piBHS BWULWOI OCBIiTW WOAO 3MICTYy OCBIiTHbO-
HayKOBOI NporpamMu, BHeECEHi A0 0BroBopeHHS Ha 3acifgaHHi Kadenpn NPoMUCIOBOro MapKeTUHTY.

4. O6broBopeHHsa npono3unuin Big poboToamaBUiB, akageMidyHOI cninbHOTU Ta 3n06yBadis
TpeTboro (OCBiTHbO-HAYKOBOIr0) pPiBHA BULLOI OCBIiTM WOA0 3MIiCTY, SSKOCTi Ta YOOCKOHaJIEHHS
OCBITHbO-HAYKOBOI NporpamMn Ha 3acigaHHax HMKY-D5 MapkeTuHr.

5. NMonoxxeHHs Npo niaroToBky 3400yBayiB BMLLOI OCBITU CTyNeHA foKTopa dinocodii B KMl iM. Irops
Cikopcbkoro 3aTeepaxeHe Haka3oMm KTl im. Iropsa Cikopcbkoro NeHO1/21/24 Bin 15.01.2024 p. URL:

https://document.kpi.ua/files/2024 HOD-21al.pdf.

6. [lpo 3aTBepPAXEHHSHA MNepesiky rajysen 3HaHb i crneuianbHOCTEN, 3a AKUMUN 3OINCHIOETLCS
niarotToeka 3g06yBaviB BMLWOI Ta paxoBoi nepenBuLoi ocsiTu: NMoctaHoBa KabiHeTy MiHicTpiB
YkpaiHn Ne 266 Big 29.04.2015 p. y YMHHIN pedakuii (3i 3MiHaMK | 4ONOBHEHHAMW 3riAHO NOCTAaHOBU
KMY Ne 188 Big 21.02.2025 p.). URL: https://zakon.rada.gov.ua/laws/show/266-2015-%D0%BF#n11

7. HauioHanbHa paMka kBanigikauin. JognaTok oo noctaHoBn KabiHeTy MiHicTpiB YkpaiHu Big 23
nmcrtonapga 2011 pPOKY Ne 1341, B YUHHIN penakuii. URL:
https://zakon.rada.gov.ua/laws/show/1341-2011-%D0%BF#Text

8. PeueHsii, Biaryku pobotonasLuis, CTeNKxonnepis Ta pe3ybTaTu rpoMafCcbKoro o6roBopeHHs
000 3MICTY, AKOCTI Ta YAOCKOHasIeHHSA OCBITHLO-NPOGECinHOI NporpamMu.

9. MNonoxxeHHa Npo ocBiTHI Nporpamu Kl iMm. Iropa CikopCcbKoro (3aTBepA)XeHO Ta BBELEHO B Ait0
Haka3oM Ne HO1/232/25 Bif 24.03.2025 "lMpo 3aTBepaxeHHs MonoxxeHHs npo ocBiTHI nporpamu Kl

iM. Irops Cikopcbkoro"). URL: https://osvita.kpi.ua/node/137

10. Haka3 NeHO[I/362/25 Big 25.04.2025 p. "lMNpo nnaHyBaHHA Ta OpraHisaLito OCBiTHbOro npouecy
2025/2026 H.p." URL: https://document.kpi.ua/2025_HOD-362

11. HauioHanbHuM knacudikatop YkpaiHu. Knacudikatop npodgecin OK 003:2010, 3aTBEepaXeHUN
Haka3oM [epxcnoxumecTaHpapTy YkpaiHm Big 28.07.2010 p. Ne 327 y 4nHHiIN pepakuyii. URL:
https://zakon.rada.gov.ua/rada/show/va327609-10#Text

1. The current Standard of higher education in the specialty 075 “Marketing” of the field of
knowledge 07 “Management and Administration” for the third (educational and scientific) level of
higher education (Order of the Ministry of Education and Science No. 313 of 07.04.2022).

URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-osvita/zatverdzeni%?20standarty/2022/04/08/0
75-Marketynh-07.04.22-313.pdf.

2. Recommendations for taking into account comments and weaknesses in the structure and content


https://document.kpi.ua/2020_7-130
https://document.kpi.ua/files/2024_HOD-21a1.pdf
https://osvita.kpi.ua/node/137
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of the educational program based on the results of accreditation of university educational programs.
Methodological Council of 01.02.2024: https://osvita.kpi.ua/mr_04_2023-2024

3. The results of internal self-analysis, proposals of employers, the academic community and
applicants for the third (educational and scientific) level of higher education on the content of the
educational and scientific program, submitted for discussion at a meeting of the Department of
Industrial Marketing.

4. Discussion of proposals from employers, the academic community and applicants for the third
(educational and scientific) level of higher education on the content, quality and improvement of the
educational and scientific program at the meetings of the SMCU-D5 Marketing.

5. Regulations on the preparation of higher education applicants for the degree of Doctor of
Philosophy in Igor Sikorsky Kyiv Polytechnic Institute Approved by the order of Igor Sikorsky Kyiv
Polytechnic Institute NeNOD/21/24 of 15.01.2024: https://document.kpi.ua/files/2024_HOD-21al.pdf.

6. On Approval of the List of Fields of Knowledge and Specialties in which Higher and Professional
Higher Education Applicants are Trained: Resolution of the Cabinet of Ministers of Ukraine No. 266 of
29.04.2015 in the current version (as amended by the Resolution of the Cabinet of Ministers of
Ukraine No. 188 of 21.02.2025). URL: https://zakon.rada.gov.ua/laws/show/266-2015-%D0%BF#n11.

7. National Qualifications Framework. Appendix to the Resolution of the Cabinet of Ministers of
Ukraine of November 23, 2011 No. 1341, in the current version. URL:
https://zakon.rada.gov.ua/laws/show/1341-2011-%D0%BF#Text.

8. Reviews, feedback from employers, stakeholders and the results of public discussion on the
content, quality and improvement of the educational and professional program.

9. Regulations on educational programs of Igor Sikorsky Kyiv Polytechnic Institute (approved and put
into effect by order Ne NOD/232/25 of 24.03.2025 “On approval of the Regulations on educational
programs of Igor Sikorsky Kyiv Polytechnic Institute”). URL: https://osvita.kpi.ua/node/137.

10. Order No. NOD/362/25 of 25.04.2025 “On planning and organization of the educational process
in the academic year 2025/2026”. URL: https://document.kpi.ua/2025_HOD-362

11. National Classifier of Ukraine. Classifier of professions GC 003:2010, approved by the Order of
the State Committee of Ukraine for Consumer Protection and Food Safety of 28.07.2010 No. 327 in
the current version. URL: https://zakon.rada.gov.ua/rada/show/va327609-10#Text.

EBOJIIOLIA OCBITHbOI MPOrPAMU / EVOLUTION OF THE EDUCATIONAL PROGRAMME

3ano4yaTKyBaHHS OCBIiTHbO-HAayKOBOI NporpamMu 3a cneuianbHicTio 075 «MapkeTuHr» Biabynocb y
2016 poui. Mepwa penakuia nepeabavana obcar nporpamm y 60 KpeaunTie. BoHa oxonnoBania B
MeXXaX LMKNIB 3arasibHOi Ta NpodecinHoi NiAroToBKN Taki NiguUKAM 9K OAucUuUniiHm gna 3006yTTs
rMMBUHHUX 3HaHb 3i crevuianbHOCTI, 3arasibHOHayKOBiI PiNoCcoOPCbKi ANCUUAAIHW, ANCLUMAIHAN MOBHO-
MPaKTUYHOI NiIArOTOBKWU, @ TakKOX ANCUUNNIHN AN 3000yTTSA YHiBEepCalbHUX KOMMETEHTHOCTEN
OOCNiAHNKa Ta MOBHMX KOMMETEHTHOCTeN, AOCTaTHIX ANa npeacTaBfieHHs Ta obroBopeHHSH
pe3ynbTaTiB HaykoBoi poboTu iHO3eMHOI MoBOt0. lMNMporpama 6yna 36anaHcoBaHOO, Takolo, LLO
BionoBigoae notpebam 3006yBaviB, y3roo>XeHoto i3 Micielo Ta cTpaTerieto po3suTKy KMl iM. Irops
CikopcbKoro.

Y 2018 poui OHIM 6yna nepernsHyTa, BpaxoBYy4YM NPONO3ULIT MPOEKTHOI rPynun Ta CTENKXONAEPIB,
a TakoX Haka3 nmpo opraHi3auito ocBiTHbOro npouecy 2018-2019 HaB4YanbHOro poky Ne 1/61 Big
19.02.2028 p., 3rigHoO 9KOoro obcar oCBiTHbLOI CKIafo0BOI CKopoyyBaBcs Ao 30 kKpeauTie (HaykoBa
CcknagoBa cTaHoBuia 210 kp ECTS). CkopoyeHHA Biabynocb K 3a paXyHOK 3MEHLEHHS KiflbKOCTi
OCBITHIX KOMMNOHEHT, TaK 3a PaxXyHOK 3MeHLUeHHS 06CAry oKpeMnUX KOMMOHEHT 3a4/1a MOCUJIEHHS
HayKOBOI CKJ1a40BOI.
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Y 2020 poui OHN 6yna nmeperndAHyTa BiAMNOBIAHO OO0 3anpoBag>XeHoro MonoXXeHHa Npo
po3pobsieHHA, 3aTBEPOXKEHHSA, MOHITOPUHI Ta nepernag ocBiTHiX nporpam B KMl iM. Irops
Cikopcbkoro, sike MicTnno dopmMm onncy ocBiTHiX nporpamM. Cama OHIM 6yna 36inbweHa 3 30 kKp Ao
40 kp ECTS. 36inbweHo obcar OK, wo cdopMye ¢dinocodpcCbki KOMNETEHTHOCTI, CaMa BOHa
KOHKpeTn30oBaHa i oTpuMana Ha3By «DinocopCbKi 3acafn HayKOBOi AisNbHOCTI». BianosigHoO Ao
pekoMeHaaLuin NPOEKTHOI rpynu, CTENKXONOEPIB TakoXX Byno CyTTEBO NEPErsISHYTO CKNafh OCBITHIX
KOMMOHEHT: 3anpoBagxeHo OK «OpraHizauisa HayKOBO-OCBITHbOI AiANAbHOCTI» (4 Kp), AuCUnNNiny
«MeTogonoria HayKoBuMX p[OCHAIAXEeHb» KOHKpPeTM30BaHO BiAMOBIAHO OO CMeuiaslbHOCTI
(«MeToponoria HayKoBUX AOCNAIiAXeHb B MapkKeTuHry»). OK «®yHpgamMeHTaslbHIi Ta NpUKNagHi
[ocnigXeHHs PUHKY» 3aMiHeHo 6inbw 3acagHu4yoo OK «MeTomonoria AOCRiAXXEeHHS PUHKY»,
3anpoBaf>eHo HoBy OK «Cy4acHa napagurmMa MapkKeTuUHry B ymoBax rnobanisauii». BuokpemneHo
BnbipkoBy 4acTuHy OIl. CKOpo4YeHO Ta CYTTEBO MepersgsHyTO 3MIiCT 3arajlbHuUx Ta PaxoBux
KoMNeTeHTHOoCTen. lNporpamMHi pesynbTaTu HaB4YaHHSA, npeacTasneHi B8 OHIM 2018 poky gBoma
BMOAMWN: 3HaHHA i yMiHHA, B OHIM 2020 poky npeacTtassieHi Ak MPH (nporpaMHi pesynbtatn
HaBYaHHS) BiANOBIAHO A0 HOBOI YOPMU OMNUCY OCBITHBLOI MPOrpamMu.

Y 2022 poui y 3B’A3KY i3 3anpoBagxeHHaM CTaHAapTy BULLOT OCBITU ANA TPETbOro (0CBiTHLO-
HayKOBOIr0) piBHS 3a cneuyianbHicTio «MapkeTuHr» (Haka3s MOHY Ne 313 Big 07.04.2022) Ta
BPaxXxoOBYKYM BiAryKW, pekomMeHpgauii Ta npono3uuii ctenkxongepis i sumorm Haka3sy npo
opraHisauito Ta niaHyBaHHSA OCBITHbOro npouecy Ha 2022-2023 HaBYanbHUN pik, byno 3pobneHo
OHOBJIEHHSA OCBITHbO-HAYKOBOI NporpamMmn. Po3WKnpeHo iHTerpasibHy KOMMETEHTHICTb, A0AaHO TBOPYY
Ta negarorivyHy ckjadoBy, 34aTHICTb NPOBOAUTW BNACHi HaykKoBi aocnigxeHHs. NepepobneHo 3K1
Ta 3K 4, 36inbweHo KinbkicTe @K Ta NPH Ta nepeonpauboBaHo X 3MicT. CTpyKTypHa YacTtuHa OHI
BiApPi3HAETbLCA OeTani3aui€lo: KoHKpeTmnsoBaHo Moayni OK: «®inocodcbki 3acagn HayKoBOi
DigNbHOCTI» Ta «I[HO3eéMHa MoBa A1 HAaYKOBOI LisA/IbHOCTI». 3aMicTb OK «MeTofos10ris 4oCnia>XXeHHS
pPUHKY» 3anpoBagxeHo OK «MapkeTuMHroBa aHafliTUKa Ha OCHOBi Cy4YaCHMX iHPOPMaUiNnHUX
TEeXHOsorin», 3anpoBagXeHo TakoxX HoBYy OK «AKTyasibHi npobaeMu negaroriku BuLoi wkonm». OK
«Cy4YacHa napagurmMa MapkKeTuUHry B ymoBax rnobanisauii» TpaHchopmoBaHa B OK «Cy4acHa
napagurMma MapkeTUHry B yMOBaXx iHHOBALiNHOI €KOHOMIKU». KOHKpeTn3oBaHo obcsar oCHOBHOMO
TeKCTy AawucepTauii (3rigHo BMMOr [oO AucepTauil Ha 3400yTTa CTyneHs f[OKTopa
inocoii, noctaHoBa KMY Ne 44 Big 12.01.2022). 3aranbHum ob6car oCcBiTHbO-HaYKOBOI NpOrpamm
36inbweHo 3 40 oo 48 kKpeauTis.

Y 2024 poui OHM «MapkeTuHr» 6ysna OHOBJNIeHa, BPaxoBYylYN oTpuMaHHA CepTudikaTy npo
akpeauTauyito Ne 5421 Big 06.07.2023. OHoBNeHHsA BigbyBanocb Ha OCHOBiIi BpaxXyBaHHSH
pekoMmeHAaUin ekcnepTiB Ta 4neHiB NEP, Haka3y npo opraHizauilo Ta naaHyBaHHSA OCBITHbLOIO
npouecy Ha 2024-2025 HaB4YanbHUM pik (Haka3z HOL/263/2024 Big 08.04.2024), Biarykis,
pekoMeHpaalin Ta pe3ynbTaTiB 06ropopeHHsa 3000yBayviB Ta iHWMX CTenkxongepis. BigpnoeigHo oo
uboro 6ysno 3pobneHo HacTynHi 3MiHW: 306inbweHHa obcary AncuunAiH LUKAY NPogecinHoi
nigrotoBkuM (1K 060B'A3KOBUX, TaK i BUBipkoBMx), 36inblueHHs obcary OK "MeparoriyHa npakTuka" i3
MeTol binbl MOBHOT peani3auii iHTerpasbHOI KOMMNETEHTHOCTI, paxoBOi KOMMNETEeHTHOCTI
"30aTHICTb 34iNCHIOBATM HayKOBO-NeAarorivyHy AisJibHICTb Y BULWIiA OCBITI". OKpPiM LUbOro, TakoX
BMpiweHo nepeHecTu OK "MeToaonoria HayKoBUX AOCAiIAXXeHb B MapKeTUHry" i3 TpeTboro
CEMECTPY Y APYrUi i3 METOIO CTBOPEHHSA MiAFPYHTS OS89 HAaNWCaHHA AncepTauinHoi poboTn. Takox,
i3 MeTol onTuMi3auii mobynoBun iHAMBIAYalbHOT TpaeKTopii HaB4YaHHSA Byno BUPILLEHO NepeHecTw
BMbipkoBi OK Ha Apyruin pik HaB4aHHSA, y TPeTin Ta YeTBepTMN ceMecTpun, WO H03BoANTb 6inbLu
TOYHO BU3HAYUTUCH i3 AUCUMNAIHaMKN BinbHOro Bubopy, fKi CTaHyTb y Harogi Nnpu 34iNCHEHHI
HAayKOBOIro OOCNiIOXXEHHSA B Me)ax AuncepTauinHoi poboTun, oCcKinbkKM Tema pgucepTauinHoro
nocnigXeHHs obMpa€eTbCa Ta YTOYHIOETLCSA B NEPLUNA PiK HAaBYaHHSA. 3aranbHuii obcsar OHIM 6yno
36inbLlweHo 3 48 oo 56 kKpeauTis.

Pepakuia OHM y 2025 p. Bigbynack 3rigHo 3 NMocTaHoBoto KMY Big 29/04/2025 Ne 266 «[lpo
3aTBepPAXKEHHSA nepesiiky ranysen 3HaHb i cneuianbHOCTEN, 3@ AKUMU 34INCHIOETBCA NiArOTOBKA
3n06yBayiB BULWOT Ta haxoBOi NepenBuWoi ocBiTU», BiabyBCcsa nepexin 3i cneyianbHocTi 075
«MapkeTuHr» Ha D5 MapkeTuHr. BignosigHo go Haka3sy KIll iMm. Iropsa Cikopcbkoro «[lpo
OopraHisauito Ta nJaHyBaHHS OCBITHLOrO Npouecy Ha 2025-2026 H.p.» 6yno BHeceHOo 3MiHM y OHI Ta
BPaxXxoBaHO OHOBJIEHHS MAaHYy HaykKoBoi poboTun. Takoxx byna nepernsaHyTa aTpubyuia ®K, 3K Ta MNPH



6/24

[0 OCBIiTHIX KOMIMOHEHT.

The educational and scientific program in the specialty 075 “Marketing” was launched in 2016. The
first version of the program included 60 credits. It covered such sub-cycles as disciplines for
acquiring in-depth knowledge of the specialty, general scientific philosophical disciplines, disciplines
of language and practical training, as well as disciplines for acquiring universal researcher
competencies and language competencies sufficient to present and discuss the results of scientific
work in a foreign language. The program was balanced, meeting the needs of applicants, and
aligned with the mission and development strategy of Igor Sikorsky Kyiv Polytechnic Institute.

In 2018, the PLO was revised, taking into account the proposals of the project team and
stakeholders, as well as the Order on the organization of the educational process of the 2018-2019
academic year No. 1/61 of 19.02.2028, according to which the volume of the educational component
was reduced to 30 credits (the scientific component was 210 ECTS). The reduction was made both by
reducing the number of educational components and by reducing the volume of individual
components to strengthen the scientific component.

In 2020, the PLO was revised in accordance with the introduced Regulations on the development,
approval, monitoring and revision of educational programs at Igor Sikorsky Kyiv Polytechnic Institute,
which contained forms for describing educational programs. The EPO itself was increased from 30 to
40 ECTS. The volume of the EC that forms philosophical competencies was increased, it was
specified and named “Philosophical foundations of scientific activity”. In accordance with the
recommendations of the project team and stakeholders, the composition of the educational
components was also significantly revised: the EC “Organization of Scientific and Educational
Activities” (4 cr) was introduced, the discipline “Methodology of Scientific Research” was specified in
accordance with the specialty (“Methodology of Scientific Research in Marketing”). The EC
“Fundamental and Applied Market Research” was replaced by a more basic EC “Methodology of
Market Research”, and a new EC “Modern Paradigm of Marketing in the Context of Globalization”
was introduced. A selective part of the PLO was separated. The content of general and professional
competencies was reduced and significantly revised. The program learning outcomes presented in
the 2018 PLO in two types: knowledge and skills, in the 2020 PLO are presented as PLO (program
learning outcomes) in accordance with the new form of the educational program description.

In 2022, in connection with the introduction of the Higher Education Standard for the third
(educational and scientific) level in the specialty “Marketing” (Order of the Ministry of Education and
Science No. 313 of 07.04.2022) and taking into account the feedback, recommendations and
suggestions of stakeholders and the requirements of the Order on the organization and planning of
the educational process for the academic year 2022-2023, the educational and scientific program
was updated. The integral competence has been expanded, the creative and pedagogical
component, and the ability to conduct their own research have been added. GC1 and GC4 were
revised, the number of PCs and PLOs was increased, and their content was revised. The structural
part of the PLO is more detailed: the EC modules are specified: “Philosophical Foundations of
Scientific Activity” and “Foreign Language for Scientific Activity”. Instead of the PLO “Market
Research Methodology”, the PLO “Marketing Analytics Based on Modern Information Technologies”
was introduced, and a new PLO “Actual Problems of Higher Education Pedagogy” was introduced.
The PLO “Modern Paradigm of Marketing in the Context of Globalization” was transformed into the
PLO “Modern Paradigm of Marketing in the Context of Innovative Economy”. The volume of the main
text of the dissertation was specified (according to the requirements for the dissertation for the
degree of Doctor of Philosophy, Resolution of the Cabinet of Ministers of Ukraine No. 44 of
12.01.2022). The total volume of the educational and research program has been increased from 40
to 48 credits.

In 2024, the ESP “Marketing” was updated, taking into account the receipt of the Accreditation
Certificate No. 5421 dated 06.07.2023. The update was based on the recommendations of experts
and members of the IEC, the Order on the organization and planning of the educational process for
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the academic year 2024-2025 (Order NOD/263/2024 of 08.04.2024), feedback, recommendations
and discussion results of applicants and other stakeholders. Accordingly, the following changes were
made: increasing the volume of disciplines of the professional training cycle (both compulsory and
elective), increasing the volume of the EC “Pedagogical Practice” in order to more fully realize the
integral competence, professional competence “Ability to carry out scientific and pedagogical
activities in higher education”. In addition, it was also decided to transfer the EC “Methodology of
Scientific Research in Marketing” from the third semester to the second semester in order to create
the basis for writing a dissertation. In addition, in order to optimize the construction of an individual
learning path, it was decided to move selective ECs to the second year of study, in the third and
fourth semesters, which will allow more precise determination of the disciplines of free choice that
will be useful in conducting research within the dissertation, since the topic of the dissertation
research is selected and specified in the first year of study. The total amount of the ESP was
increased from 48 to 56 credits.

The revision of the ESP in 2025 took place in accordance with the Resolution of the Cabinet of
Ministers of Ukraine dated 29/04/2025 Ne 266 “On approval of the list of fields of knowledge and
specialties in which applicants for higher and professional higher education are trained”, there was a
transition from the specialty 075 “Marketing” to D5 Marketing. In accordance with the Order of Igor
Sikorsky Kyiv Polytechnic Institute “On the organization and planning of the educational process for
the academic year 2025-2026", changes were made to the ESP and the update of the research plan
was taken into account. The attribution of GCs, PCs and PLOs to educational components was also
revised.
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1. NPO®JIb OCBITHbOI MPOrPAMM / EDUCATIONAL PROGRAMME PROFILE

1 - 3aranbHa iHdopmMauia / General information

MNoBHa Ha3Ba 3akjiafy BULLOI OCBiTK Ta

HaB4asbHoOro nigposainy / Full name of

higher education institution and faculty
/ educational and scientific institute

HauioHanbHU TEXHIYHWUNA
yHiBepcuTeT YKpaiHu
«KNiBCbKUM NONITEXHIYHNIA
IHCTUTYT iMeHi Irops
Cikopcbkoro», ®akynbTeT

National Technical University
of Ukraine «lgor Sikorsky Kyiv
Polytechnic Institute»,
Faculty of Management and

MeHe)KMeHTY Ta Marketing
MapKeTUHIY
CTyniHb BULLOT OCBITW Ta Ha3Ba . .
0CBiTHbOI KBanidikauii / Higher CTyniHe AOKTOPa Qinocodii PhD Degree

education degree and education
qualification title

DOKTOp chinocodii 3
MapKETUHIY

PhD in Marketing

OdpiuinHa Ha3Ba OCBITHLOI NMporpamm /
Educational programme official title

MapkeTnHr

Marketing

Tun gunnaomy Ta 06cAr OCBiTHLOI
nporpamu / Diploma type and
educational programme volume

Ounnnom pokTtopa dinocodii,
OCBIiTHS CKNlafoBa 56
KpeauTis EKTC 3
nposefeHHsM BJIaCHOIro
HayKoBOIro JOCNig>KEeHHS Ta
0hOpPMSIEHHSA NOrO
pe3ynbTaTiB y BUrnagi
ancepTauil, TEPMIH
HaB4YaHHSA 4 POKKU

PhD diploma, 56 credits ECTS
with scientific research in the
form of a dissertation,
training period 4 years

IHdbopMauisa npo akpeguTadito /
Accreditation information of the
educational programme

AkpeguntoBaHo HA34BO,
cepTudikaT BiNnCHMA [0
2028-07-01

Accredited by NAQA,
cetificate No valid to
2028-07-01

Linkn, piseHb BULLOI 0CcBiTK / Education
cycle, level of higher education

HPK YkpaiHn - 8 piBeHb
QF-EHEA - TpeTin unkn
EQF-LLL - 8 piBeHb

NQF of Ukraine - 8 level
QF-EHEA - 3 cycle
EQF-LLL - 8 level

Mepepnymosun / Prerequisites

HasBHICTb CTyneHs MaricTpa

Master Degree

®opmun 3006yTTA oCcBiTK / Forms of

OyHa (pmeHHa); O4Ha (Bev.);

full-time; full-time evening;

Education 3a04Ha; part-time;
MoBga(n) BVIK}'I.a)J,aHHﬂ./ Language(s) of YKpaiHCbka Ukrainian
instruction

IHTepHeT-aapeca po3MilleHHS
ocBiTHbOI nporpamu / URL of the
educational programme

https://osvita.kpi.ua/D5_ONP
D_Marketing

10

2 - MeTa ocBiTHbOI nporpamu / Educational programme purpose

MigroToBka npodecioHanis, AKi BOJIOAIIOTb

KOMMNEeTEeHTHOCTAMU, AOCTaTHIMN ONs

BUPILLEHHS KOMMNEKCHUX npobnaem y ranysi
npocdecinHoi Ta/abo [oCNiAHNLbKO-IHHOBALIAHOI
DiNbHOCTI B chepi MapKeTUHry Y KOHTEKCTI

CTaJioro po3BUTKY CyCI'IiJ'IbCTBa, MaloTb

KOHUEeNTyasibHi Ta MeTOL0/10MNYHI 3HaHHSA,
30aTHi 0O iX PO3LWNPEHHS Ta NepeouiHKN,

MOXYTb CMiJIKyBaTUCb 3 EKCNEPTHUM i

HayKOBMM CepefoBULLEM Ta OEMOHCTPYIOTb
iHHOBALiNHICTb, BUCOKUI CTYMiHb CAMOCTINHOCTI

Ta akageMivyHoi obpoyecHOCTi.

Training of professionals who possess
competencies sufficient to solve complex
problems in the field of professional and/or
research and innovation activities in the field of
marketing in the context of sustainable
development of society, have conceptual and
methodological knowledge, capable of their
expansion and reassessment, can communicate
with expert and scientific environment and
demonstrate innovativeness, a high degree of
independence and academic integrity.
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3 - XapaKkTepucTUKa OCBiTHbOI NporpamMum

/ Educational programme characteristics

MpepmeTHa obnacTtk / Subject area

* O6’€eKT Ais/IbHOCTI: MapKeTUHIoBa AifSIbHICTb AK hopMa B3aEMomii
Ccy6’€eKTiB PUHKOBUX BIAHOCKH A9 3a40BOJIEHHSA X €KOHOMIYHUX Ta
couianbHUX iHTepeciB.

* Lini HaBYyaHHS: HabyTTs 30aTHOCTI PO3B'A3yBaTV KOMMJIEKCHi Nnpobaemun
npodecinHoi Ta/abo AoCNiAHNLbKO-IHHOBALINHOT AisNbHOCTI y cdepi
Cy4acHOro MapKeTUHry, Wwo nepenbadae rnmboke NnepeoCcMmCNeHHs
HaABHMUX Ta CTBOPEHHS HOBUX LiJTICHMX 3HaHb Ta/abo npodgecinHoi
NPakKTUKW; 30iINCHEHHA HayKOBO-NMeAarori4yHoi AisnbHOCTI.

* TeopeTuyHuii 3MiCT NpeaMeTHOI 06.1aCTi: Cy4acHi MapKeTUHIroBi
KOHUenuil ynpaBniHHs 6i3HeCoM; NoHATINHO-KaTeropinHuin anapar,
npuHUMNN, pyHKLIi, KOHUenuii MapKeTUHry Ta ix icTopuyHi nepeayMoBu;
cneumndika [isnbHOCTI PUHKOBUX CYB’EKTIB Y Pi3HMX chepax Ta Ha pi3HMX
TUNax PUHKIB; 3MICT MapKeTUHIrOBOI Aifi/IbHOCTi, po3pobieHHs
MapKeTUHIroBUX CTpaTerin Ta popMyBaHHSA YNpPaBAiHCbKUX PilleHb Yy
chepi MapKeTuHry.

e MeToau, MeTOANKN Ta TEXHOIOrII: 3aranbHOHAyKOBI Ta cneuianbHi
MeToaun, NpodeciiHi MeToAMKN Ta TexHonorii 3abe3neyeHHs etheKTUBHOT
iHHOBaLIHOT MapKeTUHIroBOT Ta NPOBaAXXEHHS HAaYKOBO-A0CIAHOT i
neparorivyHoi AisNbHOCTI, METOAN aHani3y AaHWX i3 BUKOPUCTaHHAM
Cy4aCHUX LINGPOBMX TEXHOJIOTIN.

* IHCTpyMeHTU Ta obaaaHaHHA: Cy4acHi yHiBepcasibHi Ta cnewianizoBaHi
iHbopMaLiHi Ta KOMYHiKaLiiHi cuCTeMn, NporpamMHi NPoAYKTW, HeobXiaHi
ONA HAYKOBUX AOCNIAXKEHb, MPUAHATTS Ta NPOBaAXEHHS iHHOBaLiHOI
MapKeTUHIroBOl AisNbHOCTI.

* Object of activity: marketing activity as a form of interaction of subjects
of market relations to satisfy their economic and social interests.

* Learning goals: acquiring the ability to solve complex problems of
professional and/or research and innovation activities in the field of
modern marketing, which involves a deep rethinking of existing and
creating new integral knowledge and/or professional practice;
implementation of scientific and pedagogical activities.

* Theoretical content of the subject area: modern marketing concepts of
business management; conceptual and categorical apparatus, principles,
functions, concepts of marketing and their historical prerequisites; the
specifics of the activities of market entities in different areas and on
different types of markets; content of marketing activities, development of
marketing strategies and formation of managerial decisions in the field of
marketing.

* Methods, techniques and technologies: general scientific and special
methods, professional methods and technologies for ensuring effective
innovative marketing and implementation of scientific research and
pedagogical activities, methods of data analysis using modern digital
technologies.

* Tools and equipment: modern universal and specialized information and
communication systems, software products necessary for scientific
research, adoption and implementation of innovative marketing activities.

Opi€eHTaLis OCcBiTHbOI Nporpamu / Scope

OCBIiTHbO-HayKoOBa

Educational and scientific

OCHOBHMIA (hOKYC OCBITHb

oi nporpamu / Main focus

Mporpama 6a3yeTbCcs Ha NepefoBUX HayKOBUX MOJIOXKEHHSX, L0
BPaXOBYIOTb aKTyaJIbHUI CTaH i NepcneKkTUBM PO3BUTKY NpodecinHoi
cchepw, opieHTOBaHa Ha (hOPMyBaHHA Ta PO3BMTOK HayKOBUX i HAyKOBO-
NPUKIaAHNX NONOXKEHb MapKeTUHIY. DOKyC HayKoBOi CKNaA0Boi
niAroToBKMW 30CepenXkeHo Ha HaykoBKX NpobaeMax MapKeTUHI OBOI
LiANbHOCTI B rasy3ax, NoB'A3aHUX i3 TEXHIYHUM CNPSIMYBaHHAM
YHiBepcuteTy.

Knio4oBi CfloBa: MapKeTUHT, NPOMUCIOBUA MapKeTUHT, iHHOBaUii, Teopis
Ta METOLO0NOriA MapKeTUHIY

The program is based on advanced scientific provisions that take into
account the current state and prospects for the development of the
professional sphere, and is focused on the formation and development of
scientific and scientific-applied marketing provisions. The focus of the
scientific component of training is on scientific problems of marketing
activities in the fields related to the technical direction of the University.
Keywords: marketing, industrial marketing, innovation, theory and
methodology of marketing

0c0621MBOCTi OCBITHLO

i nporpamu / Features

OCBIiTHbO-HayKoOBa Nporpama LiiJIKkoM BpaxoBY€E HOBITHI TpeHAM Teopii Ta
NPakTUKN Ta akTyasbHi NoTpebu puHKY npaui, Hagae 3n06yBavyam
aKTyasibHi FPYHTOBHI 3HaHHS LWOA40 MEeTOAIB, NiAXOAIB, MPUHLMMIB
iHTerpauii Ta BAKOPUCTaHHA TPaAULIMHNX | LMDPOBUX MAaPKETUHIOBUX
iHCTPYMEHTIB AN5 A0CNIAHULBbKOI Ta HayKOBO-NMPaKTUYHOI Aif/IbHOCTI Ha
6a3i HaCKpi3HOT aHaNITUKN B peXKMi peasibHOro 4acy, i CTBOPIOE
MOXXJINBOCTI ANA aKTUBHOI y4acTi HAYKOBLIB Y PO3BUTKY YKpaiHu.
MixxancumnniHapHU Niaxif, Wwo 3aCTOCOBYETLCSA B HaBYaIbHOMY MpoLLeci,
[03BoJIf€ 3406yBaYaM po3pobasTV KOMMIEKCHI pilleHHSA Aas CyHacHUX
PUHKOBUMX BUKJIVIKIB.

B Mexxax nporpamMv BUKOPUCTOBYIOTLCS Cy4acHi METOAM HaBYaHHS,
CNpAMOBaHi Ha NpakTWYHe 3aCTOCYBaHHSA 3HaHb y peanbHUX

PUHKOBMX yMoBax. 3800yBa4i MaloTb 3MOry NPOBOAUTM BNACHI
opuvriHanbHi HayKOBI AOCNIAXKEHHS 3@ CAaMOCTIliHO 06paHo TeMaTUKo
niJ KepiBHULTBOM AOCBiAYEHUX HAYKOBLIB i NpakTuKiB. PopMyBaHHS
iHOMBIAyanbHOI TpaeKTopil HaBYaHHA 3a paxyHOK BUBIPKOBMX OCBITHIX
KOMMOHEHT, 5iKi PO3pobNAloThbCA i3 ypaxXyBaHHSM TeMaTUKM HayKOBOI
poboTun 3000yBadyiB, [O3BONSE MNOrANOUTM PO3YMIHHA [OCAILXKYBaHMX
npouecis, nepenbdavynT MOXANBI HANPAMKM | HaCNiAKM X PO3BUTKY.
Mporpama cnpsMoBaHa Ha (POPMyBaHHS BMCOKOKBaihikoBaHNX
npodecioHaniB i HayKoBLiB, 34aTHNX NPOBOANTN KOMIMIEKCHI
[OCNipXKEHHSA, po3pobnsaTy iHHOBaLINHI cTpaTerii Ta 3HaxoAUTW
BUPIiLLEHHA KOMMJeKCHUX npobnem y ranysi npodecinHoi Ta/abo
[OCNiAHNLbKO-IHHOBALLINHOI AiNIbHOCTI B Chepi MapKeTUHIY Y KOHTEKCTi
CTaJIoro po3BUTKY CyCMinbCTBa.

Mporpama nepenbava€ akTMBHY pob0OTY 3 peanbHMMN PUHKOBMMM
NAHUMUW, BUKOHAHHS iHAUBIAYaNbHUX OOCNIAHNLBKUX 3aBAaHb,
niaAroToBKy HaykoBoi po6oTun 3 NofAanblIKM ii 3aXMCTOM Ta MPUCBOEHHSAM
3n06yBayeBi HayKOBOro cTyneHsa AoKTopa dinocodil.

Mporpama NocTiHO BAOCKOHAIOETLCSA, aAanTyo4MCb 4O PUHKOBUX 3MiH
Ta Cy4acCHMX BUKJIMKIB. BOHa aKTMBHO iHTerpye HOBITHI MeToAMn poboTw i3
OaHVIMK, iHCTPYMEHTU LWTYYHOr O iHTeNeKTY Ta LndpoBi TexHoorii B
MapKeTUHIroBi LOCAIAXKEHHSA 32418 iATPUMaHHSA

BUCOKOT KOHKYPEHTOCMPOMOXXHOCTI y BiTYA3HSHOMY Ta MiXKHapOLHOMY
HaykoBOMy Ta 6i3Hec cepefoBuLLi.

OcobnuBicTb (yHikanbHicTb) OHIM «MapKeTUHr» Nonarae y Tomy, Lo BOHa:
1. CnupaeTbca Ha BaraTopi4yHMA [OCBIA NiIAFOTOBKM HayKOBLIB B cdepi
MapKeTUHry.

2. MobypoBaHa Ha YHiKaNbHUX TEOPETUKO-METOANYHMUX PO3pobKax
KONeKTUBY Kadenpwu, novmHaym 3 1992 poky, AOCBiAi BAKOHAHHA
Mi>KHapOLHUX MPOEKTIB Ta HAyYKOBO-A0CAiIAHMX TeM, chiBnpaui 3
nignpMeEMCTBaAMMN Ta HayKOBUMM yCTaHOBaMu, y T.4. HAH YkpaiHu.

3. Ba3yeTbCA Ha BAaCHNX HayKoBMX PO3pobKax, aBTOPCbKUX MeToAMNKaXx,
CyYaCHUX OCBITHIX TE@XHONOrifX.

4. [lo3BosIA€ OTPUMaTU NOrMBIEeHi 3HaHHA 3 NPOMUCIOBOrO MapKeTUHIY
Ta y CNOPiAHEHNX 3 HUM cdepax.

5. [103BO/ISIE BUKOHYBaTW OOCAIAXKEHHA Y cniBnpaLi 3 iHHOBaLiNnHUMN

The educational and scientific program fully takes into account the latest
trends in theory and practice and the current needs of the labor market,
provides students with relevant in-depth knowledge of methods,
approaches, principles of integration and use of traditional and digital
marketing tools for research and scientific and practical activities based on
end-to-end analytics in real time, and creates opportunities for active
participation of scientists in the development of Ukraine. The
interdisciplinary approach used in the educational process allows students
to develop comprehensive solutions to modern market challenges.

The program uses modern teaching methods aimed at the practical
application of knowledge in real market conditions. Applicants have the
opportunity to conduct their own original research on a topic of their
choice under the guidance of experienced scientists and practitioners. The
formation of an individual learning path through selective educational
components that are developed taking into account the topics of the
applicants' research work allows to deepen the understanding of the
processes under study, to predict possible directions and consequences of
their development. The program is aimed at forming highly qualified
professionals and scientists who are able to conduct comprehensive
research, develop innovative strategies and find solutions to complex
problems in the field of professional and/or research and innovation
activities in the field of marketing in the context of sustainable
development of society.

The program involves active work with real market data, individual
research tasks, preparation of a research paper with its subsequent
defense and awarding of a PhD degree.

The program is constantly improving, adapting to market changes and
modern challenges. It actively integrates the latest data methods, artificial
intelligence tools, and digital technologies into marketing research to
maintain high competitiveness in the domestic and international scientific
and business environment.

The peculiarity (uniqueness) of the program “Marketing” is that it:

1. It is based on many years of experience in training scientists in the field
of marketing.

2. Built on the unique theoretical and methodological developments of the
department's staff since 1992, the experience of implementing
international projects and research topics, cooperation with enterprises
and scientific institutions, including the National Academy of Sciences of
Ukraine.

3. It is based on own scientific developments, author's methods, modern
educational technologies.

4. Allows you to gain in-depth knowledge of industrial marketing and
related fields.

5. Allows you to conduct research in cooperation with the university's
innovation units.

niaposainamm yHisepcuTeTy.
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4 - NMpupaTHICTb BUNYCKHUKIB 0,0 NpaueBflaliTyBaHHA Ta NOAANbLUIOro HaB4YaHHA /
Eligibility of graduates for employment and further study

MpupaTHicTb Ao npaueBnawTtyBaHHA / Eligibility for employment

MpaueBnawTyBaHHA HA NOCafgax HAayKOBUX i
HaykoBonegaroriyHMx NpayiBHUNKIB Y HAYKOBUX
yCTaHOBaX i 3aKnagax BULLOI OCBITK, Nocagax
€KCrnepTiB, KOHCY/IbTAHTIB, aHaniTUKIB, TOLWO B
yCTaHOBaX Ta OpraHisauisax.
MpaueBnawTyBaHHS 3a K 003:2010:

2310 Buknapgadi 3aknagis BULLOI OCBITHU
2419.1 HaykoBi cniBpobiTHUKW (MapKeTUHTr,
e(heKTUBHICTb rocnoaapCbKoi AisnbHOCTI,
pauioHanizauis BUpobHULUTBA, iHTeNneKTyasibHa
BJIACHICTb)

2419.2 lNpodhecioHann y chepi MapKeTUHry,
e(heKTMBHOCTI FroCcnogapCbKoi AisNbHOCTI,
pauioHanizauii BMpobHUUTBA, iIHTEeNeKTYyasbHOI
BJIACHOCTI Ta iHHOBAUINHOT BisfbHOCTI.

Employment in positions of scientific and
scientific teaching staff in scientific institutions
and institutions of higher education, positions of
experts, consultants, analysts, etc. in institutions
and organizations.

Employment under GC 003:2010:

2310 Teachers of higher education institutions
2419.1 Research staff (marketing, efficiency of
economic activity, rationalization of production,
intellectual property)

2419.2 Professionals in the field of marketing,
business efficiency, rationalization of production,
intellectual property and innovation.

Mopanbwe HaB4yaHHA / Further study

MpaBo 3000yTTSA HAYKOBOrO CTYMeHs A0KTopa
HayK Ta 00OaTKOBUX KBafidhikaLin y CUCTEMI
OCBITW OOPOCNUX.

The right to obtain a Doctor of Science degree
and additional qualifications in the adult
education system.
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5 - BuknapaHHA Ta ouiHioBaHHA / Teaching and assessment

BuknapaHHa Ta HaBYaHHA/Teaching and studying

3arasbHUin CTUAb HaBYaHHA - NpobneMHo-
opieHTOBaHUN. MepenbayvyaeTbcsa 0cobUCTICHO-
OpiEHTOBAHE, CTyAEHTOLIEHTPOBaHeE,
CaMOCTiHe HaBYaHHS, HaBYaHHS Yepes
0OCNig>XeHHs, HaBYaHHS Yepe3 BUKJadaHHS
(meparoriyHa npakTuka).

OCBIiTHS ck/1lagoBa. BuknagaHHA NpoBOANTLCA Y
GopMi neKkuin, NPakTUYHUX 3aHATb, BUKOHAHHS
iHOMBIAYaIbHUX CEMECTPOBUX 3aBAaHb,
CaMOCTINHOT pob0oTKn i3 MOXNBICTIO
KOHCY/IbTYBaHHS i3 BUKagavyeM, peanisauii
iHTePaKTMBHOIO HaB4YaHHSA, ANCKYCiN Ha 3adaHy
TeMaTuky, iHAMBIAYaNbHUX 3aHATb i3
3aCTOCYBaHHSAM iHHOPMaLiNHO-KOMYHIiKaLiNnHNX
TexHoNorin (enekTpoHHe HaB4YaHHA (e-learning),
OHNlaNH-NeKUil) 3@ OKPEMMMU OCBITHIMU
KOMMOHEHTaMnN. BUKOPUCTOBYIOTbCHA OKpPeEMi
efleMeHTU 3MillaHOro HaB4YaHHS, (MaTepian
MOXKe HajaBaTUCb OHJIANH, ANCTAHLINHO),
negaroriyHa npakTuka, yydacTb Yy bBi3Hec-
ceMmiHapax.

HaykoBa cknagoBa. BUKOHaHHSA HayKoBOI
CKnagoBoi BigbyBa€eTbCs BignoBigHO

00 iHOMBiAYyaNnbHOro NaaHy HayKoBoi poboTwu
acnipaHTa, Wo nepenbavyae BUKOHAHHSA
ancepTauii, y4acTb Y HAyKOBO-MPaKTUYHNX
KOHbepeHLiax, HanMcaHHA Te3 Ta cTaTen 3a
pe3ynbTaTaMn OOCAIAXKEHHSA Y (PaxX0BUX
BITYM3HAHUX | 3aKOPAOHHUX BUOAHHSAX.

The general teaching style is problem-based. It
involves personality-oriented, student-centered,
independent learning, learning through
research, learning through teaching
(pedagogical practice).

Educational component. Teaching is conducted
in the form of lectures, practical classes,
individual semester assignments, independent
work with the possibility of consulting with the
teacher, interactive learning, discussions on a
given topic, individual classes with the use of
information and communication technologies (e-
learning, online lectures) on individual
educational components. Some elements of
blended learning are used (material can be
provided online, remotely), pedagogical
practice, participation in business seminars.
Scientific component. The implementation of the
scientific component takes place in accordance
with the individual plan of the postgraduate
student's scientific work, which includes the
implementation of the dissertation, participation
in scientific and practical conferences, writing
abstracts and articles based on the results of the
research in professional domestic and foreign
publications.

OuiHloBaHHA / Assessment

Bci BuOM HaB4YaNbHOI AiAIbHOCTI OCBITHLOI
CKJ1a[]0BOI Ta KOHTPOJIbHI 3axoan (ycHi Ta
MNCbMOBI 3aJliK1, eK3aMeHU, MoAYyJIbHi
KOHTPOJIbHI poboTu, iHOMBIAYyasibHi CEMECTPOBI
3aBJaHHSA) OLiHIOOTLCA BiAMNOBIAHO A0
PENTUHIOBOI CUCTEMUN 3a CTODAIbHO LWKasok
3 nodanblUMM NepeBeaeHHSIM B OLLIHKN
YHIBEPCUTETCbKOI LLIKaN.

HaykoBa cknanosa. OuiHioBaHHSA 3006yBayva
30iNCHIOETLCA BiANOBIAHO 00 iHOMBIAYaIbHOIO
naaHy Noro Haykosoi poboTu. ATecTauis
3[iNCHIOETHLCA PaA30BOIO CrneLiani3oBaHoo
BYEHOIO pafolo Ha miacTasi NybAiYHOro 3axXmUCTy
HayKOBUX AOCAFHEHb Y hopMi AncepTaLlii.

All types of educational activities of the
educational component and control measures
(oral and written tests, exams, module tests,
individual semester assignments) are evaluated
in accordance with the rating system on a stobal
scale with further conversion to university scale
grades.

Scientific component. The evaluation of the
applicant is carried out in accordance with the
individual plan of his/her scientific work.
Certification is carried out by a one-time
specialized academic council on the basis of a
public defense of scientific achievements in the
form of a dissertation.
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6 - NMporpamMHi KoMmneTeHTHOCTI / Programme competencies

IHTerpanbHa KOMMNETEHTHICTb

/ Integral competence

30aTHICTb NpOAYKYBaTK HOBI igel, po3B’'a3yBaTu
KOMMAEKCHI npobnemun npogecinHoi Ta/abo
OOCNIAHNUBKO-IHHOBALIMHOT AisNbHOCTI y cdepi
MapKeTUHry, 3aCTOCOBYBaTN METOLO0JIOr 0
HayKoOBOI Ta negaroriyHol AissbHOCTI, @ TaKoX
MPOBOAUTM BJIACHI HAaYKOBI AOCNIAXKEHHS,
pe3ysbTaTh SKUX MaloTb HAYKOBY HOBU3HY,
TeopeTuyHe Ta NMpakKTUYHe 3Ha4YeHHS.

The ability to produce new ideas, to solve
complex problems of professional and/or
research and innovation activities in the field
of marketing, to apply the methodology of
scientific and pedagogical activities, as well
as to conduct own scientific research, the
results of which have scientific novelty,
theoretical and practical significance.

3aranbHi komneteHTHocTi (3K)

/ General competencies

3K 30aTHICTb 00 abCTPaKTHOro MUC/IEHHS, Ability to abstract thinking, analysis and
01 aHanisy Ta CMHTe3y synthesis
3K 30aTHICTb A0 nowyky, obpobneHHs Ta Ability to search, process and analyze
02 aHanisy iHopmMauii 3 pisHUX axxepen information from various sources
3K 30aTHICTL MPaLioBaTy B MPKHapoAHOMy Ability to work in an international context
03 KOHTEKCTI
3AATHICTD PO3B A3yBaTI KOMMNEKCHI The ability to solve complex problems in the
npobnemun y cchepi MapKeTUHIy Ha OCHOBI ) ) i X
. field of marketing on the basis of a systematic
3K CUCTEMHOro HayKOBOIro CBiTOrNAny Ta L .
. scientific worldview and a general cultural
04 3arasibHOro KyJbTYPHOro Kpyrosopy i3 : . . o
. O outlook in compliance with the principles of
OOTPUMAHHSAM NPUHLMNIB NMPOQECiNHOT eTUKN . . . .
L . professional ethics and academic integrity
Ta akageMiyHol fobpoYyeCcHOCTI
daxosi komneteHTHOCTI (PK) / Professional competencies
BHaTH'CTb finaHyBsatin | BUKOHyBaTH The ability to plan and carry out original
opuriHanbHi OCNIAXKEHHS, focaraTtu . D
) . . research, to achieve scientific results that
®K | HayKoBMX pe3ysbTaTiB, sIKi CTBOPIOIOTb HOBI .
s ! create new knowledge in the theory,
01 3HaHHA y Teopii, MeToaoNorii i MpakTULi .
methodology and practice of modern
Cy4YaCHOro MapKeTUHry Ta AOTUYHUX 00 HbOro ; . A
. . marketing and related interdisciplinary areas
MiDKANCUMNAIHAPHUX HanpsaMax
30aTHICTb YCHO | MMCbMOBO Npe3eHTyBaTu Ta | The ability to orally and in writing present and
obroBoptoBaTu pe3ysbTaTh HAayKOBUX discuss the results of scientific research and
oK nocnig»eHb Ta iHHOBaLNHMX po3pobok innovative developments in Ukrainian and
02 |yKpaiHCbKOW Ta iHo3eMHol MoBaMu, rnmboke | foreign languages, a deep understanding of
pPO3yMiHHS iIHLLOMOBHUX HayKOBUX TEKCTIB 3a | foreign language scientific texts according to
HanNnpPsMoM O0Chia)XeHb the direction of research
3'D'aTiHH'EIb 33;;2;03?;Bigﬁmcg:acsl;geggﬁm e Ability to apply modern marketing methods
oK PYyMEH P Y P and tools, digital technologies, resources and
TEeXHONOrii, pecypcn Ta EKOHOMIKO- : 4
03 : ! . . economic and mathematical methods and
MaTeMaTU4HiI MeToau i MoAeni y HayKoBiin Ta . L . o
ATV ) models in scientific and pedagogical activities
negarorivyHin gianbHoOCTI
@K |3paTHICTb 34iNCHIOBATN HayKOBO-MeaaroriyHy The ability to carry out scientific and
04 OiSNIbHICTb Yy BULLIA OCBITI pedagogical activities in higher education
oK 30aTHICTb A0 NpoBad>XeHHS HayKOBO- Ability to carry out scientific and
05 opraHizauinHoi AianbHOCTI Ta ynpaBniHHA | organizational activities and manage scientific
HayKOBO-AOCNIAHNLBKUMU NPOEKTaMm and research projects
30aTHICTb 00 KPUTUYHOIo nepeocmucieHHs i [Ability to critically rethink and develop modern
OK PO3BUTKY Cy4acHOI Teopii, meTogosorii Ta marketing theory, methodology and practice
06 MPakKTMKN MapKeTUHIYy B X04i NpoBedeHHS in the course of conducting own original
BJIACHUX OpUriHaNIbHUX HAYKOBMX O0CAIOXXEHb scientific research
BHaTH'CTb. AO BUABNEHHA | qmpMeanefu'” The ability to identify and formalize patterns of
3aKOHOMIpHOCTEN PO3BUTKY CY6'eKTIB . .
UHKOBMX Bl AHOCMH Ha OCHOBI development of subjects of market relations
oK ® l:naMeHTaanmx T3 NPUKNAAHUX on the basis of fundamental and applied
07 Y P research, development of recommendations

[ocCnigXeHb, po3pobsieHHs pekoMeHaauin
w040 NiaABULLEHHSA €ePEKTUBHOCTI
MapKeTUHIrOBUX CUCTEM

for increasing the efficiency of marketing
systems
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OK
08

30aTHICTb BUSABAATU, CTaBUTU i BUpiWLyBaTun
npobsemMn fOCNiOHULBLKOIO XapakTepy B
cchepi MapKeTUHry, ouiHIOBaTK Ta
3abe3nevyBaTu AKICTb BUKOHYBAHUX
nocnigykeHb Ta nybnikauito X pe3ynbTaTiB y
NpoiNbHNX PaxoBUX BITYNIHAHUX i
3apybiXKHMX BUOAHHSX, WO BXOOATb A0
Mi>KHapoOHUX HayKoMeTpuyHux 6a3 gaHux

The ability to identify, pose and solve
problems of a research nature in the field of
marketing, to evaluate and ensure the quality
of performed research and the publication of
their results in specialized professional
domestic and foreign publications that are
included in international scientometric
databases
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7 - NMporpaMHi pesynbtatyu HaB4aHHA (MPH) / Programme learning outcomes

[1PH
01

MaTwn nepepnoBi KOHUENTyasbHi Ta
MeTOA00rYHI 3HAaHHA 3 MAapPKETUHTY i
OOTUYHUX NpeaMeTHUX rany3en, a Takox
DOCNIOHULbKI HAaBUYKWN, OOCTATHI Ons
MpoBeAeHHS HayKOBUX i MPUKIaAHNX
0OCNig>XeHb Ha PiBHI OCTaHHIX CBITOBUX
OOCArHeHb 3 BiAMNOBIAHOIr0 HanpsaMy,
OTPUMaHHSA HOBUX 3HaHb Ta/abo 3JiINCHEHHS
iHHOBaALiN

Have advanced conceptual and
methodological knowledge of marketing and
related subject areas, as well as research skills
sufficient to conduct scientific and applied
research at the level of the latest world
achievements in the relevant field, obtain new
knowledge and/or implement innovations

[PH
02

Po3pobnatu Ta peanizoByBaTu HayKoBi Ta/abo
iHHOBAUiNHI NPOEKTU, AKi 4al0Tb MOXXJIMBICTb
MnepeoCcMNCINTL HasiBHE Ta CTBOPUTU HOBE
LinicHe 3HaHHSA Ta/abo npodecinHy NpakTuky
i pO3B'A3yBaTW 3HAYYLLi HAYKOBI Ta
TEeXHONOori4YHi NpobaeMn MapKeTUHry 3
ypaxyBaHHAM couiasibHUX, EKOHOMIYHMX Ta
MPaBOBUX aCMeKTIB

Develop and implement scientific and/or
innovative projects that provide an
opportunity to rethink the existing and create
new integral knowledge and/or professional
practice and to solve significant scientific and
technological problems of marketing, taking
into account social, economic and legal
aspects

[1PH
03

dopMyoBaTK | NepeBipaATU rinoTesu;
BUKOPUCTOBYBaTK ANA 06rpyHTYBaHHSA
BVWCHOBKIB HaJIe)XHi AOKa3un, 30KpeMa,
pe3ybTaTh TEOPEeTUYHOro aHanisy,
eKCrnepuMeHTanbHUX AOCNIAXKEHb i
MaTeMaTu4HoOro Ta/abo KoMmn'toTepHOro
MOAEeNI0BaHHSA, HasfABHI niTepaTypHi AaHi

Formulate and test hypotheses; use
appropriate evidence to substantiate
conclusions, in particular, the results of
theoretical analysis, experimental studies and
mathematical and/or computer modeling,
available literature data

[PH
04

FMnMboKo po3yMiTu Ta iMnNaeMeHTyBaTuU
3arasibHi NpUHUUNM Ta METOAN
MapKEeTUHIOBOI HAaYKN, a TaKOXX MEeTOoA00rit0
HayYKOBUX O0OCNiA)XeHb, 3aCTOCYyBaTn IX y
BJIACHUX OOCNIAXKEHHAX Ta Y BUKNa4aubKin
DiaNbHOCTI

Deeply understand and implement the general
principles and methods of marketing science,
as well as the methodology of scientific
research, apply them in own research and in
teaching activities

[1PH
05

MpencTaBnsaTy Ta ONpUAIOOHIOBATY
pe3ynbTaTn CaMOCTINHUX OpUTriHaNbHUX
HayKOBUX AOCAIAXKEHb, SKi MalOTb HayKOBY
HOBU3HY, TEOPeTUYHE Ta NpakTU4He
3HaYeHHA 3 AOTPUMAHHAM HaneXHoi
aKageMivyHoi fobpoyecHOCTi, a TaKoX
OEeMOHCTpYyBaTU BONOAIHHA MEeTOLONOrIE0
BUKNIaZaHHSA NpodecinHO-0piEHTOBaHUX
ONCUWMIH | HECTWM BigNOBigaNbHICTb 3a
HaBYaHHS iHWKNX

Present and publicize the results of
independent, original scientific research that
has scientific novelty, theoretical and practical
significance with due academic integrity, as
well as demonstrate mastery of the
methodology of teaching professionally
oriented disciplines and be responsible for
teaching others

[PH
06

MnaHyBaTW i BUKOHYBaTWN eMnipuyHi Ta/abo
TeopeTUYHi JOCNiOXKEeHHS 3 MapKeTUHIy Ta
OOTUYHNX MiXKAMCUMNAIHAPHUX HanpsMmiB 3
BUKOPUCTAHHSAM CyYaCHUX iIHCTPYMEHTIB Ta
OOTPUMaHHAM HOPM NPOGECiNHOI i
aKa[eMi4YHOI eTUKUN, KPUTUYHO aHanisyBaTu
pe3ynbTaTu BAACHUX AOCNIAXKEHD i
pe3ynbTaTh iHWNX JOCAIAHNKIB Y KOHTEKCTI
YCbOIr0 KOMMJIEKCY Cy4aCHUX 3HaHb LLOA0
nocnigxxysaHoi npobniemn

Plan and carry out empirical and/or theoretical
research on marketing and related
interdisciplinary areas using modern tools and
observing the norms of professional and
academic ethics, critically analyze the results
of own research and the results of other
researchers in the context of the entire
complex of modern knowledge regarding the
problem under study

[1PH
07

BifibHO Npe3eHTyBaTW Ta obrosopioBaTy 3
haxiBuamn i HepaxiBuAMU pe3ybTaTH
0OoCnioXeHb, HayYKOBiI Ta NMpuKAaaHi npobnemun
MapKeTUHry Aep>XaBHOI Ta iHO3eMHOI0
MOBaMu, ONpuUAIDAHIOBaTN pe3ybTaTn
DoCnigXeHb y HayKoBuX nybnikauisax y
MPOBIAHUX BITYN3HAHMX Ta Mi>KHAPOAHUX
HayKOBUX BUOAHHAX

Freely present and discuss with specialists and
non-specialists the results of research,
scientific and applied problems of marketing in
national and foreign languages, publish the
results of research in scientific publications in
leading domestic and international scientific
periodicals
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3acToCcoByBaTU CyYacCHi iIHCTPYMEHTH i

TexHonorii nowyky, obpobneHHs Ta aHani
[MPH | iHdopMaLlii, 30kpeMa MeToAn aHanily gaH
08 |Benukoro obcary Ta/abo cknagHoi CTPYKTY

cncremMm

crneuianizoBaHi 6a3n gaHux Ta iHopMaLirHi

Apply modern tools and technologies for
searching, processing and analyzing
information, in particular, methods of

analyzing data of a large volume and/or

complex structure, specialized databases and
information systems

3y
nx

pw,

OpraHizoByBaTW i 34iNCHIOBATN OCBITHIN

To organize and carry out the educational

[IPH | Npouec y Chepi MapkeTuHry, 1oro Haykose, process in the field of marketing, its scientific,
09 HaBYaJIbHO-MeTOANYHE Ta HOPMaTUBHE . .
educational-methodical and regulatory support
3abe3neyeHHs
8 - PecypcHe 3abe3nevyeHHs peanisauii nporpammu / Resource provision for programme
implementation

KappoBe 3abe3neueHHs / Staffing

HaykoBo-nefaroriyHum nepcoHan, 3aJyv4eHnn
00 peanizauii OCBiTHbLOI Nporpamm BigNoOBiAaE
KaZpOoBMM BMMOram 3abesneyeHHs
MpoBad)XeHHS OCBITHLOI AiNbHOCTI BigNOBIAHO
0o MoctaHoBn KabiHeTy MiHicTpiB YKpaiHu Big,
30.12.2015 p. Ne 1187 B 4MHHIN pepakuii.

The academic and teaching staff involved in the
implementation of the educational program
meets the personnel requirements for ensuring
the implementation of educational activities in
accordance with the Resolution of the Cabinet of
Ministers of Ukraine of 30.12.2015 No. 1187 in
the current version.

MaTepianbHO-TexHiYHe 3ab6e3neue

HHA / Material-technical support

BiaonoBigHO 4,0 TEXHOJIOTIYHUX BUMOI LLLOA0
MaTepiaslbHO-TeXHIYHOro 3abesnevyeHHs
OCBITHbOI AiANILHOCTI BiAMoOBiAHOro piBHA BO,
3aTBepOxeHux MNoctaHoBot KabiHeTy MiHicTpis
Ykpainum Big 30.12.2015 p. Ne 1187 B YMHHIN
penakuii.

In accordance with the technological
requirements for the material and technical
support of educational activities of the relevant
level of HE, approved by the Resolution of the
Cabinet of Ministers of Ukraine of December 30,
2015, No. 1187 in the current version.

IHpbopMauiHe Ta HaBYaSIbHO-MeTOoAUYHe 3abe3neue

education

HHA / Information and methodological support of the

al process

BianoBigHO A0 TEXHOJOMIYHMX BUMOT LLL0A0
HaBYaJ/IbHO-METOONYHOr0 Ta iHopMaLiNHOro
3abe3nevyeHHs OCBITHbLOI AiANbHOCTI
BianmoBigHOro piBHa BO, 3aTBEpAXEHUX
MocTaHoBow KabiHeTy MiHicTpiB YKpaiHu Bif
30.12.2015 p. Ne 1187 B 4MHHIN penakuii.

In accordance with the technological
requirements for educational, methodological
and information support of educational activities
of the relevant level of HE, approved by the
Resolution of the Cabinet of Ministers of Ukraine
of December 30, 2015, No. 1187 in the current
version.

9 - AkageMiyHa MoOOiNbH

ictb / Academic mobility

HauioHanbHa KpeauTHa MobGinbHicTb / National credit mobility

Mporpamoto 003BOJISIETLCA MOXKJINBICTb
akagemivyHoi MobisIbHOCTI ¥ BigMOBIAHOCTI 3
yrogamu, nignncaHumm YHiBEpCUTeTOM, 3riiHO
3 YAHHMM 3aKOHOOaBCTBOM.

The program allows the possibility of academic
mobility in accordance with the agreements
signed by the University, in accordance with
current legislation.

MixxHapogHa KpeauTHa MoGinbHicTb / International credit mobility

Mporpamoto A03BONISETLCA MiXKHapoAHa
akKagemiyHa MobinbHICTb (30kpema, Epasmyc+)
BiANOBiAHO A0 M00XKEHHSA MPO aKafeMiyHy
MOBinbHicTb KMl iM. Irops CikopcbKoro.

The program allows international academic
mobility (in particular, Erasmus+) in accordance
with the Regulation on academic mobility of KPI
named after Igor Sikorsky.

HaB4yaHHA iHO3eMHMuX 3800yBayiB BULLLOI OCBiTH /

Study of foreign applicants of higher education

Onsa iHO3eMHUX rpoMagsH HaBYaHHS
MPOBOANTLCSA YKPAIHCbKOK MOBOILO.

For foreign citizens, education is conducted in
Ukrainian language

10 - NMpoueanypa npucBoeHHA npodecinimx kBanidikauin / Procedure for awarding
professional qualifications

He nepenbayeHo NpucBoEHHA NpodecinHol
KBanigikaui.

There is no provision for the award of
professional qualifications.
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2. MEPEJIIK KOMMOHEHTIB OCBITHbOI MPOrPAMMN / COMPONENTS of EDUCATIONAL

PROGRAMME

Kon/Code

OcCBIiTHI koMNoHeHTU nporpamu/Components

KpeauTis
EKTC/ECTS
credits

dopMa
MigCyMKoOBOro
KoHTposto / Final
control form

HOPMATWBHI ocBiTHI koMmnoHeHTU/Required (standard) components

O60B’5A3KOBi KOMMOHEHTW LMKY 3arasbHoi nigrotoBkun/General training cycle

HaB4YanbHi gucumnniHyM gna oBONOAIHHSA 3arasibHOHayKoBUMK (pinocodcbkrmMmn) komneTeHTHocTaAMMK/Disciplines for

mastering general scientific (philosophical) competences

dinococbki 3acanm HayKoBoi AiANbHOCTI /

Hk 01 Philosophical Foundations of Scientific Activities 6.0 Exsamen / Exam
HaB4anbHi gncumnniny gna 3006yTTS MOBHUX KoMneTeHTHocTen/Disciplines for acquiring language competences
HK 02 IHO3eMHa MOBa /15 HayKOBOi AisiIbHOCTI /
Foreign Language for Scientific Activity
IHO3eMHa MoBa OJ1 HayKOBOi AisNIbHOCTI. YacTmHa 1. HaykoBi gocnigxeHHs / . .
HK 02.1 Foreign Language for Scientists. Part 1. Academic Research 3.0 3anik / Final test
|HO3eMHa MOBa /15 HayKOBOI AisifIbHOCTI. YacTnHa 2. HaykoBa KOMyHikaLis / . )

HK 02.2 Foreign Language for Scientific Activity. Part 2. Scientific Communication 3.0 3anix / Final test
HaB4anbHi gucumnniHn gna 3006yTTa rAmbuMHHUX 3HaHb 3i cneuianbHocTi/Disciplines for acquiring in-depth
knowledge of the specialty

MeTononoris HayKoB/UX AOCIAXKEHb B MAPKETUHTY /
HK 03 Methodology of Scientific Research in Marketing 5.0 Exsamen / Exam
MapKeTuHroBa aHaJliTUka Ha OCHOBI Cy4YacHUX IHPOPMaLIHNUX TEXHONOTIN /
HK 04 Marketing Analytics Based on Modern Information Technologies 5.0 Ek3samen / Exam
Cy4acHa napaiurMma MapKeTWHIy B YMOBaX iHHOBaLinHOT EKOHOMIKM /
HK 05 Modern Paradigm of Marketing in The Conditions of Innovative Economy 5.0 Exsamen / Exam
HK 06 MofeslioBaHHs EKOHOMI4HNX CUCTeM i NpoLecis / 50 ExsameH / Exam
Modeling of Economic Systems and Processes
HaB4anbHi gucumnniHn onsa 3006yTTA YHiBepcaibHMX KOMNeTeHTHocTel gocniaHuka/Disciplines for the acquisition
of universal competences of the researcher
OpraHisaLisi HayKoBO-iHHOBaLiNHOI AiANbHOCTI /
HK 07 Organization of Scientific and Innovative Activity >0 Ek3samen / Exam
AKTyanbHi npobsieMun Nneparorikv BULLLOT KO / . .
HK 08 Actual Problems of Higher School Pedagogy 2.0 Sanik / Final test
HK 09  |[lemaroriiHa npakTvka / 3.0 3anik / Final test
Pedagogical Practice
BUWBIPKOBI ocBiTHi komnoHeHTW/Elective components
Bunbipkosi KOMNOHEHTU LUKy npodecinHoi niarotosku/Professional training cycle
OCBIiTHin KOMNOHeHT 1 ®-KaTasory / . .
BK 01 Educational Component 1 from P-Catalogue 4.0 Sanik / Final test
OCBITHIn KOMMOHEHT 2 ®-KaTanory /
BK 02 Educational Component 2 from P-Catalogue >0 Ek3samen / Exam
BK 03 OCBIiTHin KOMNOHeEHT 3 ®-kaTasnory / 5.0 Ek3ameH / Exam

Educational Component 3 from P-Catalogue

3aranbHui obcar 06oB’a3k0BMX KOMNOHeHTIB / Total volume of the required

components: 42
3aranbHuii obcsar Bubipkosnx KomnoHeHTiB / Total volume of the elective components: 14
O6cAr 0CBITHIX KOMMOHEHTIB, WO 3abe3nevyoTb 3400yTTA KOMNETEHTHOCTEN
BM3Ha4YeHMX CTaHAapToM BuLLOi ocBiTK / Total volume of the educational components 42
aimed at acquisition of competencies specified in the Higher Education Standard:
3ATAJIbHWIA OBCAT OCBITHBLOT MPOrPAMIN / TOTAL VOLUME OF THE EDUCATIONAL 56

PROGRAMME
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3. CTPYKTYPHO-JIOINYHA CXEMA OCBITHbOI MPOrPAMU / STRUCTURAL-AND-LOGICAL
SCHEME OF THE EDUCATIONAL PROGRAMME

Oprammal dayioo Finocoderr )
fmoi > e Trosensa uosa s Faysosdi
sizmmocti/ ixmEncTif izmemoeri, Jacmmsa ] e
Organization of Philosophical Baymon soermoesny 4
sttt md Foundations of Foreign Language for e
Innovative Activity Scleatific smn““ﬁf.m lrfﬂdma
- Activitiss e
| T
¥ ¥
M“°"~°"’°f" Sinocodors ImozenEa MOEA ANA HayEOBoD
ERpEDERT e b Asmyamai npofmes izmemocri, Tacmama2
AQCNTESHE B e Coa =z
OTneE iamsocti/ nenarorizs sumi Hayxoea xouymizamiz Tt
Mathodobzy of Fhilosophicl o | Actual Forsign Language for i
T Foundationsof Problems of Higher 5 P
Sei e ey Scientific Activity Part2
Research in Seientific dazogy Scientific Communication
Marketine Activities
T ]
g ¥ — ¥
e Mapsersanr oo s s o o
saprery = pasosax | ocmomlcymaemx f——
M ad i Pecadics of Marketing Analytics Based on Pedagogical
Marketing in The Modem Information Practice 3 cenerp/
Conditions ofTnnovative Technologies semester
Ecomomy
. Educational Companent 1 fromP-Catalogne
H - B
Mogenssasm
sromaAiEI: cTa
imponeciz/ 4 couscrp!
Modslingof
semester
Economie Systems e b
my ! Oceivmié povmomesr 3 $- avanory
! Educatiomal Compensnt 3 fromP-Cataloy

BuxonaHHz HayEoEci podoTta/ Performing Research Work




*) Y pa3i 4OCTPOKOBOro 3axnUCTy AnucepTauinHoi poboTn iHAMBIAYaNbHWUIA NNaH HayKoBOi poboTn Mae

6yTn ckopu
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4. HAYKOBA CKJIAOOBA / SCIENTIFIC COMPONENT

NNAH HAYKOBOI POBOTHU

3p00yBauya ctyneHa pokrtopa ¢ginocodii*

roBaHUNA.

[Pik
nigroToBKN

3MicT HaykoBoi poboTu acnipaHTa

dopMa KOHTPOJIIO

CkNagaHHA iHOMBiAyasibHOro NJjaHy HaykKoBol
poboTu acnipaHTa Ta NOro 3aTBEPAXXEHHS Ha
BYeHin pani HHI/dakynbTeTy. Bubip Ta
06r'pyHTYBaHHS TEMW BJIACHOIO HayKOBOIO
0OCNiO>XEeHHS, BU3HAYEHHS 3MiCTy, CTPOKIB
BMKOHaHHA Ta obcary HaykoBux pobiT; Bubip
Ta 0OrpyHTYBaHHSA MeTOA0J10rii NpoBeAeHHS
BJIACHOr0 HAayKOBOr0 O0C/iIAXKEHHS,
30iINCHEHHSA OrNs4y Ta aHani3y iCHyl4Ynx
nornsgiB Ta Migxonis, WO PO3BUHYINCS B
CyYacHiln Hayui 3a obpaHUM HanNpsMOoM.

O opMIEHHSA OTPUMaHNX pe3ysbTaTiB B TEKCTI
oucepTauinHoro gocnigXeHHs. Miarotoeska Ta

Meplie 3BiTyBaHHA: AOMNOBIAb Ha
3acigaHHi Kadenpun nNpo

3aTBEPO KEHHA TeMU AncepTauil Ta
njaHy HaykoBoi poboTu acnipaHTa
Ha TePMiH NiAroTOBKW B acnipaHTypi
3 NpefCcTaBJ/IEHHSAM 3aTBEPAXKEHOIO
iHOMBIAYaIbHOrO MNJaHy.

nepioaAnYHNX HayKOBUX BUAAHHSAX
npoiHaekcoBaHmx y 6asax pgaHux Web of
Science Core Collection Ta/abo Scopus (8o
Taknx MOXyTb ByTn 3apaxoBaHi 0O4HOOCIOHI
IMoHorpadii, wo pekomeHAOBaHI 40 APYKY
ByeHolo pagoto YHiBepcuTeTy Ta NnponLuav
peueH3yBaHHA abo maTeHT Ha BMHaXxXiA, Wo
NPONLLOB KBanihikaLinHy ekcrnepTusy Ta
be3nocepefHbO CTOCYETLCA HAaYKOBUX
pe3ynbTaTiB gucepTadii).

1 pik ; ; . . re 3BiTyBaHHSA: AOMNOBiAb Ha
P nybnikauist He MeHwe 1-1 cTaTTi y HayKoBUX 'D'DY Ty A \A
d 3acifaHHi kKadenpu Npo xig,
BUOAHHSAX, BKJIKOYEHUX A0 Nepesiiky HayKoBUX . X
N BUKOHAHHSA iHOMBIAYaIbHOrO MaaHy
chaxoBux BuaaHb YKpaiHu (kaTeropii b), abo y " .
. HaykKoBoOI poboTu acnipaHTa 3
nepioaAnYHNX HayKOBUX BUAAHHAX .
. npeacTaB/IEHHAM NiATBEPAXKYIOYMX
npoiHaekcoBaHux y 6a3zax gaHux Web of o \
: . MaTepianiB Mpo HayKoBi pe3ybTaTn
Science Core Collection Ta/abo Scopus (go !
. o (ny6nikauii, naTeHTN TowWwoO, asne He
TaKuUX MOXYTb ByTN 3apaxoBaHi 04HOOCIOHiI . e .
. MeHwe 1 nybnikauii BianosigHoro
IMoHorpadgii, o pekoMmeHaoBaHI 4O APYKY .
. ;) PiBHS 3@ TEMOIO ancepTauii).
ByeHoto pagoto YHiBepCcUTETY Ta NPoOnLLIn
peueH3lyBaHHA abo MaTeHT Ha BUHaxiA, Wo
MPOWLLOB KBaslipikauUinHy ekcnepTn3y Ta
H6e3nocepenHbO CTOCYETLCA HAYKOBUX
pe3ynbTaTiB gucepTauil).
MpoBeneHHs Nig KepiBHULTBOM HayKOBOIO
KepiBHMKa BSIAaCHOr0 HAayKOBOro fochigxeHHs, |lepwe 3BiTyBaHHA: 4ONOBiAb Ha
wo nepenbavae BUpilLeHHS AOCAIAHULbKKNX 3acifnaHHi Kadenpu Npo xig
3aBOaHb LUISXOM 3aCTOCYBaHHSA KOMMJIEKCY BWKOHaHHSA iHAMBIQYaNbHOrO MaaHy
TEOpeTUYHMX Ta eEMAIPUYHUX METOLIB. HaykoBoi poboTn acnipaHTa 3
OchopMAEHHSA OTPUMaHUX pe3ybTaTiB B TEKCTI [npeacTaBAeHHAM NiATBEPAXKYOHYMX
oucepTauinHoro gocnig)xeHHs. Niarotoeska Ta |MaTepianiB Npo NiArOTOBKY MPOEKTY
nybnikauia He MmeHwe 1-1 cTaTTi y HAyKOBUX nybnikauin BiANoBiAHOro piBHA 3a
BUOAHHAX, BKJIIOYEHUX 00 Nepesiiky HayKoBuUX |TemMolo aucepTauii, Npo y4acTb y
2 pik haxoBux BuaaHb YKpaiHu (kaTeropii b), abo y [HaykoBmx KoHepeHLuiax.

[lpyre 3BiTyBaHHSA: 4OMNOBiAb Ha
3acifnaHHi Kadenpu Npo xig
BUKOHAHHSA iHOMBIAYaIbHOrO MaaHy
HaykoBoI poboTn acnipaHTa 3
npeAcTaB/eHHAM NiATBEPAXKYI0YMX
MaTepianiB MPo HayKoBi pe3ybTaTn
(ny6nikauii, naTeHTN TOWO, ajne He
MeHLwe 2 nybnikauin BignosigHoro
piBHA 3a TeMO gucepTadii).
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AHai3 Ta y3arajbHEHHSA OTPMMaHNX
pe3ynbTaTiB BJJACHOr0 HAayKOBOIro
nocnig)KeHHs; obrpyHTyBaHHS HayKoOBOI
HOBM3HUN OTPUMaAHNX pe3ysbTaTiB, IX
TeopeTnyHoro Ta/abo NPakKTUYHOrO 3HAYEHHS.

oucepTauinHoro gocnigXeHHs. Miarotoeska Ta
nybnikauis He MeHwe 1-i cTaTTi y HAayKOBUX
BUOAHHSAX, BKJIKOYEHUX [0 Nepesiiky HayKoBUX

O opMAEHHSA OTPUMAHNX pe3ysbTaTiB B TEKCTI

Meple 3BiTyBaHHA: AOMNOBIAb Ha
3acCigaHHi Kadenpun Npo xig
BUKOHAHHS iHOUBIAYaIbHOIO NaaHy
HaykoBoOi poboTu acnipaHTa 3
NpeacTaB/IEHHAM NiATBEPAXKYIOHMX
MaTepianiB Npo NigrOTOBKY MPOEKTY
nybnikauii BignosiaHoro pieHA 3a
TeMoto gucepTauil.

[lpyre 3BiTyBaHHSA: AONOBiAb Ha

o0ep)XaHNX pe3ysibTaTiB Ta OTPMMaHHS
nigTBEpPAXXyBaJZIbHUX OOKYMEHTIB.
Mpoxoo)xeHHs Npouenypw aTecTalil pa3oBoto
creuianizoBaHO BYEHOW padolo Ha MigcTasi
ny6nivyHOro 3aXncTy HayKOBUX AOCAFHEHb Y
chopmMi gucepTauil.

3 piK hbaxoBux BuaaHb YKpaiHu, abo y nepioanyHumnx . . .
. 3acifaHHi kKadenpu nNpo xig,
HayKOBUX BUOAHHAX NPOiHOAEKCOBaHMX Y Bazax . X
. . BUKOHaHHSA iHAMBIAYaNbHOMO naaHy
naHux Web of Science Core Collection Ta/abo " .
X HaykoBoOi poboTu acnipaHTa 3
Scopus (80 Taknx MOXYTb ByTn 3apaxoBaHi .
T . npencTaB/ieHHAM NiATBEPAXKYHOHNX
04HOOCIOHI MOHOrpadii, WO peKkomMeHaoBaHi [0 o \
. MaTepianiB NPO HayKoBi pe3ysbTaTu
npyKy ByeHoto pagoto YHiBepcuTeTy Ta !
- (ny6nikauii, naTeHTN, pe3yabTaThn
NPONLAN peLeH3yBaHHA abo NaTEHT Ha . ;
! 5 L . anpobaulito focnigKeHb Towo, ane
BUHaxig, Wo nponwoB KBaniikauinHy . oo
He MeHLe 3 nybnikauin
ekcnepTunly Ta 6e3nocepeHbO CTOCYETLCSA : . .
! Bi4ANOBIOHOrO PiBHA 3a TEMOO
HayKoOBMX pe3yJsbTaTiB gncepTauii).
nucepTauii) Ta TeKCT gucepTadil.
MepLue 3BiTYyBaHHA: AOMOBiIAb Ha
3acifaHHi Kagenpw Npo 3aBepLleHHS
aucepTauil, Npo HasaBHICTb He
MeHwe 3 nybnikauin BignosigHoro
. . . piBHA 3 MpeACcTaB/IeHHAM
MigpseneHHs NigCyMKiB WOA40 NOBHOTKU . o
) . nigTBepaXKyto4nx MaTepianis Ta
BUCBIT/IEHHA pe3ynbTaTiB gucepTauii B
: . 3aBepLUEHOro TeKCTY gucepTauil.
HayKOBMX CTaTTAX BiAMNOBIAHO YNHHUX BUMOT,
npencTtaB/ieHHS ohopMIeHNX pe3ynbTaTiB . .
PeA cp. PMAE be3y [pyre 3BiTyBaHHSA: pe3eHTauUin
nocnigXKeHb Ha 3acifaHHi Kadenpwu, BHECEHHS 2 .
) . L : oncepTauinHoOro 4oCNig>XeHHs Ha
3MiH 00 ochbopMieHOI AucepTadii BiANoOBigHO . . .
: - 3acifaHHi Kadenpun y TepMiHn
4 pik OTPUMaAHUX peKoMeHaauin. BnpoBag>XeHHs

BCTaHOBJIEHI HOPMATMUBHMMM
NOKYMEeHTaMW, HafjaHHS BUCHOBKY
NpPoO HayKOBY HOBMU3HY, TEOPETUYHE
Ta NpaKTU4He 3Ha4YeHHs
pe3ynbTaTiB gucepTadil.

ATecTauis - NnybniyHnn 3axncT
auncepTauii B pa3osin
crieuianizoBaHin BYEHIn paai.
OTpUMaHHS AUNJIOMY OOKTOPa

dpinocodii.

PLAN OF RESEARCH WORK

of the applicant for the degree of Doctor of Philosophy*.

*) In case of early defense of the dissertation, the individual research plan must be adjusted.

Year of
training

The content of a graduate student's research

paper

Form of control




1 year

[Drawing up an individual plan of research work
of a graduate student and its approval by the
IAcademic Council of the Institute/Faculty.
Selection and justification of the topic of own
scientific research, determination of the
content, timing and scope of scientific work;
selection and justification of the methodology
for conducting own scientific research, review
and analysis of existing views and approaches
that have developed in modern science in the
chosen field. Presentation of the obtained
results in the text of the dissertation research.
|Preparation and publication of at least 1 article
in scientific journals included in the list of
scientific professional journals of Ukraine
(category B), or in periodicals indexed in the
Web of Science Core Collection and/or Scopus
databases (these may include single
monographs recommended for publication by
the Academic Council of the University and
peer-reviewed or a patent for an invention that
has passed a qualification examination and is
directly related to the scientific results of the
dissertation).

First report: a report at a meeting of
the department on the approval of
the topic of the dissertation and the
plan of scientific work of the
graduate student for the period of
postgraduate training with the
presentation of the approved
individual plan.

Second reporting: a report at the
department meeting on the progress
of the individual research plan of the
graduate student with the
presentation of supporting materials
on scientific results (publications,
patents, etc., but at least 1
publication of the appropriate level
on the topic of the dissertation).

2 year

Conducting your own research under the
supervision of a supervisor, which involves
solving research problems by applying a set of
theoretical and empirical methods.
|Presentation of the obtained results in the text
of the dissertation research. Preparation and
publication of at least 1 article in scientific
journals included in the list of scientific
professional journals of Ukraine (category B), or
in periodicals indexed in the Web of Science
Core Collection and/or Scopus databases (these
may include single monographs recommended
for publication by the Academic Council of the
University and passed the peer review or a
patent for an invention that has passed the
qualification examination and is directly related
to the scientific results of the dissertation).

First report: a report at a meeting of
the department on the progress of
the individual plan of scientific work
of the graduate student with the
presentation of supporting materials
on the preparation of a draft of
publications of the appropriate level
on the topic of the dissertation, on
participation in scientific
conferences.

Second reporting: a report at a
meeting of the department on the
progress of the individual plan of
scientific work of the graduate
student with the presentation of
supporting materials on scientific
results (publications, patents, etc.,
but at least 2 publications of the
appropriate level on the topic of the
dissertation).
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3 year

Analysis and synthesis of the results of their
own research; substantiation of the scientific
novelty of the results, their theoretical and/or
practical significance. Presentation of the
obtained results in the text of the dissertation
research. Preparation and publication of at
least 1 article in scientific journals included in
the list of scientific professional journals of
Ukraine, or in periodicals indexed in the Web of
Science Core Collection and/or Scopus
databases (these may include single
monographs recommended for publication by
the Academic Council of the University and
passed the review or a patent for an invention
that has passed a qualification examination and
is directly related to the scientific results of the
dissertation).

The first report: a report at a
meeting of the department on the
progress of the individual plan of
scientific work of the graduate
student with the presentation of
supporting materials on the
preparation of a draft publication of
the appropriate level on the topic of
the dissertation.

Second report: a report at a meeting
of the department on the progress of
the individual plan of scientific work
of the graduate student with the
presentation of supporting materials
on scientific results (publications,
patents, results of research testing,
etc., but not less than 3 publications
of the appropriate level on the topic
of the dissertation) and the text of
the dissertation.

4 year

Summarizing the completeness of the
dissertation results in scientific articles in
accordance with the current requirements,
presenting the finalized research results at the
department meeting, making changes to the
finalized dissertation in accordance with the
recommendations received. Implementation of
the results and obtaining supporting
documents. Passing the certification procedure
by a one-time specialized academic council on
the basis of a public defense of scientific
achievements in the form of a dissertation.

First report: a report at a meeting of
the department on the completion of
the dissertation, on the availability of
at least 3 publications of the
appropriate level with the
presentation of supporting materials
and the completed text of the
dissertation.

Second reporting: Presentation of the
dissertation research at a meeting of
the department within the time limits
established by regulatory
documents, providing a conclusion
on the scientific novelty, theoretical
and practical significance of the
dissertation results.

Attestation is a public defense of the
dissertation in a one-time specialized
academic council. Obtaining a Doctor

of Philosophy degree.
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5. ®OPMA ATECTALLII 306YBAYIB BULLLOi OCBITU / THE FORM OF ATTESTATION FOR
DEGREE PURSUERS

BunyckHa aTecTauisa 3006yBadiB BMLWLOT OCBITM 3@ OCBIiTHbO-HAyKOBOIO MporpamMoro «MapKeTuHr»
cneuianbHOCTi D5 «MapKeTuHr» 34iNCHI0ETLCA Y hopMi NyBAIYHOro 3aXUCTy AMcepTauinHol poboTu
Ta 3aBepLUYETHCS BUAaYeo JOKYMeHTa BCTaHOB/IEHOr0 3pa3ka npo NMpucya>KeHHs CTyneHsa AOKTopa
inocoii 3 NPUCBOEHHAM KBanidhikaLii « GOKTOp hifocodii 3 MapKeTUHry»,

BignoBigHO OO0 BMMOr A0 OOpMJIEHHS AMcepTauii oAnH aBTOPCbKMIN apKyl OopiBHE 40 TuUC.
OPYKOBaHMX 3HaKiB, BpaxoBylo4n undpun, po3ainosi 3HaKN, NMPOMIXKKK MiXK CNOBaMU, LLLO CTAaHOBUTb
6113bKO 24 CTOPIHOK APYKOBAHOro TeKCTYy nNpu odOopMJIEHHI AucepTauii 3a AOMNOMOroto
KOMM'IOTEPHOI TEXHIKN 3 BUKOPUCTaHHAM TeKCToBOro pegaktopa Word: wpudT - Times New Roman,
po3mip wpudTy - 14 pt.

OuncepTauia Ha 3006yTTA HayKOBOro CTyneHsa KaHAuMAaTa Hayk MoBUMHHa MaTtu obcar 7,6-10,1
aBTOPCbKUX apKyLWiB, opopMAEHNX BiANOBIAHO A0 BMUMOr, yCTaHOBAeHUX MOH. Mpn BUKOPUCTaHHI
LUWX BUMOI WOO0 MakKCMManbHOro Ta/abo MiHiManbHOro obcsary oCHOBHOro TeKCTy AucepTauii Ha
30006yTTA HAayKOBOro CTyrneHs AokTopa dinocodii, pakTuyHo obCcar oCHOBHOro TeKCTY MaeE
CTaHoBUTN 160-212 cTOopiHOK A4.

KBanigikauiniHa poboTa nepeBipaeTbCA Ha NnariaT Ta NicNa 3aXUCTY PO3MIlLYETLCA B perno3nTopil
HTB YHiBepcuTeTy ANdA BiNbHOro AOCTyny. BunyckHa aTecTauis 30iMCHIOETLCA BiAKPUTO Ta
nybniyHo.

The final certification of applicants for higher education in the educational and scientific program
“Marketing” of the specialty D5 ‘Marketing’ is carried out in the form of a public defense of the
dissertation and ends with the issuance of a document of the established form on the award of the
degree of Doctor of Philosophy with the qualification “Doctor of Philosophy in Marketing”.

In accordance with the requirements for the dissertation formatting, one author's sheet is equal to
40 thousand printed characters, including numbers, punctuation marks, spaces between words,
which is about 24 pages of printed text when the dissertation is prepared by computer using the
Word text editor: font - Times New Roman, font size - 14 pt.

The dissertation for the degree of Candidate of Sciences should have a volume of 7.6-10.1 author's
sheets, drawn up in accordance with the requirements established by the Ministry of Education and
Science. When using these requirements for the maximum and/or minimum volume of the main text
of the dissertation for the degree of Doctor of Philosophy, the actual volume of the main text should
be 160-212 A4 pages.

The qualification work is checked for plagiarism and after defense is placed in the University's STB
repository for free access. Graduation certification is carried out openly and publicly.
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6. MATPULA BIAMNOBIAHOCTI MPOrPAMHUX KOMMNETEHTHOCTEA KOMMOHEHTAM
OCBITHbOI MPOrPAMU / COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES WITH

PROGRAMME COMPONENTS

HK 01|HK 02|HK 03|HK 04|HK 05|HK 06|HK 07|HK 08|HK 09

3K01| X X X X

3K 02 X X X X

3K 03 X X X X
3K04| X X X

PK 01 X X

®K 02 X X X
PK 03 X X X X
DK 04 X X
®K 05 X X

@K 06 X X

oK 07] X X X

@K 08 X X X




24/24

7. MATPULUA 3ABE3NEYEHHA MPOrPAMHUX PE3YJIbTATIB HABYHAHHA BIANOBIAHUMU

KOMMOHEHTAMU OCBITHbOI MPOrPAMMN / COMPLIANCE MATRIX OF PROGRAMME
LEARNING OUTCOMES WITH PROGRAMME COMPONENTS

HK 01|HK 02|HK 03[HK 04|HK O5|HK 06|HK 07|HK 08|HK 09
nPH o1l X X X X
MPH 02 X X X
MnPH 03| X X X X X X
MPH 04 X X X X X X
MPH 05| X X X X X
nPH 06| X X X X
[PH 07 X X X X X
[PH 08 X X X
nrPH 09| X X X X X
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