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NMPEAMBYVYJIA / PREAMBLE

PO3POBJIEHO / ELABORATED:

PO3POBJIEHO npoeKTHO rpynoto:

KepiBHUK rpOeKTHOI rpynun

LWynbrina JlogMuna MmnxannieHa, LOKTOP EKOHOMIYHUX HayK, Npocecop, Nnpodecop Kadeapn
NPOMUNCIIOBOIr0 MapKeTUHry, rapaHT OHIM gokTopa dinocodii «MapKeTuHr»

YneHy npoeKTHOI rpynu:

Jinnuk lpnHa BikTopiBHa, npe3npeHT 'O «YKpaiHCbKa acouiauis MapKeTUHIy»

Konb4ynk Ceprin OneroBuy, Ha4asbHUK Bigainy aHaniTuku Ta undgposux iHHoBauin MNMPAT «D®
«JapHunus»»

ConHues Ceprin Onekcinosud, gokTop izanko-MaTeMaTUYHUX HaykK, Npodecop, 3aBigyBayd Kadenpu
MPOMUNCIIOBOr0 MapKeTUHIY

303ysboB OnekcaHap BikTopoBuY, KaHOMAAT EKOHOMIYHUX HayK, Nnpodecop, npodecop kKadenpun
MPOMUCSIOBOr0 MapKEeTUHIY

Xurankesuny XXaHHa MuxannisHa, LOKTOP €KOHOMIYHMUX Hayk, rnpodgecop, npodecop kKadenpu
MPOMUC/IOBOr0 MapKeTUHry

LapboBa TeTsaHa OnekcaHApiBHa, KaHONAAT €KOHOMIYHUX HayK, AOLEHT Kadeapu NPpOMUCIOBOro
MapKeTUHry

KocTsa Ceprin borgpaHosuy, 3006yBay

DEVELOPED by the project team:

Head of the project group

Shulhina Liudmyla Mykhailivna, doctor of economic sciences, professor, professor of the department
of industrial marketing, guarantor of the ONP of the doctor of philosophy "Marketing"

Members of the project team:

Lylyk Iryna Viktorivna, president of the NGO "Ukrainian Marketing Association"

Kolchyk Serhii Olehovych, Head of the Department of Analytics and Digital Innovations of PJSC "FF
Darnytsia"

Solntsev Sergii Oleksiyovych, Doctor of Physical and Mathematical Sciences, Professor, Head of the
Department of Industrial Marketing

Zozulov Oleksandr Viktorovych, candidate of economic sciences, professor, professor of the
department of industrial marketing

Zhygalkevych Zhanna Mykhailivna, doctor of economic sciences, professor, professor of the
department of industrial marketing

Tsarova Tetiana Oleksandrivna, Candidate of Economic Sciences, Associate Professor of the
Department of Industrial Marketing

Kostia Serhii Bohdannovych, acquirer

MOroa>XeHoO / AGREED:

HaykoBo-MeTOoAMYHa KOMICifl YHiBepcuTeTy 3i cneuianbHocTi D5 «MapkeTuHr»/ The Scientific and
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Methodological Commission of the University on specialty D5 "Marketing" / (npoTokon / minutes of
meeting No___ Big / dated 2025)

Monosa HMKY/Head of SMCU Jloamuna WYJIbIHA/ Liudmyla SHULHINA

MeToamn4Ha paga Kl im. Iropsa Cikopcekoro / The Methodological Council of Igor Sikorsky Kyiv
Polytechnic Institute (npoTokon / minutes of meeting Ne_ Big / dated 20))
Fonosa MeTtoaun4Hoi pagu / Head of the Methodological Council

TeTaHa XKEJIACKOBA / Tetiana ZHELIASKOVA

BPAXOBAHO / CONSIDERED:

1.YvMHHMM CTaHOapPT BULLOI OCBITK 3a cneuianbHicTio 075 «MapKeTuHr» gna TpeTboro (4oKTop
inocogii) piBHA BMLLOT ocBiTK (Haka3z MOH Ne 313 Big 07.04.2022).

URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-osvita/zatverdzeni%20standarty/2022/04/08/0
75-Marketynh-07.04.22-313.pdf

2. PekoMeHpauUii 3 BpaxyBaHHSA 3ayBa)KeHb Ta CNabKux CTOPiH 3@ CTPYKTYpPOK Ta 3MICTOM OCBIiTHbLOI
nporpamMu 3a pesysbTaTaMn akpeaguTaLin OCBiTHIX Nporpam yHiBepcuteTy. MeTogmnyHa paga Bif
01.02.2024.URL: https://osvita.kpi.ua/mr_04_2023-2024

3. Pe3ynbTaTu BHYTPILLHLOro cCaMoaHanisy, npono3uuii poboTonasLiB, akafAeMi4HOT CAiNbHOTK Ta
3006yBayiB Apyroro (MaricTepcbKoro) piBHS BULLOI OCBITW LLOAO 3MiCTY OCBITHbO-NPOGECINHOI
nporpamu, BHeceHi o 06broBopeHHs Ha 3acigaHHi kadenpn NMPOMMUCIIOBOr0 MapKEeTUHTY.

4. ObroBopeHHSs npono3nuin Big poboToaasLUiB, akageMi4YHOI CNiIbHOTK Ta 3400yBayiB Apyroro
(MaricTepcbkoro) piBHSA BMLLOI OCBITU WOAO0 3MICTY, AKOCTi Ta YAOCKOHAJIEHHS OCBIiTHbO-
npodecinHoi Nporpamm Ha 3acigaHHax HMKY D5 MapkeTuHr.

5. MocTtaHoBa KMY Big 29.04.2025 Ne 266 «[Mpo 3aTBEpAXKEHHSA Nepeniky rajaysen 3HaHb i
cneuiansHocTen». URL: https://zakon.rada.gov.ua/laws/show/266-2015-%D0%BF#n11

7. HauioHanbHa paMKa KBasigikauin. 3aTBepa>XeHa noctaHoBoto KMY Ne 1341 Big 23.11.2011p.

8. PeueHsii, Biarykun pobotoaasLiB, CTENKXONAEPIB Ta pe3ybTaT rPOMaACcbKoro obroBopeHHs
Wo00 3MICTY, AKOCTi Ta yAOCKOHas/IeHHA OCBIiTHLO-NPOGECiNHOI NporpamMu.

9. NMonoxxeHHsa nNpo ocBiTHI Nporpamm Kl iM. Iropsa CikopcbKoro (3aTBepA>XeHO Ta BBEAEHO B Lit0
Haka3om Ne HO1/232/25 Big 24.03.2025 "lMpo 3aTBepOxeHHs MNonoXKeHHs Mpo oCBiTHI nporpamu K|
iM. Iropsa Cikopcbkoro"). URL: https://osvita.kpi.ua/node/137

10. ®opma onucy ocBiTHLOI nporpamu B KIl iM. Iropsa Cikopcbkoro. URL:
https://osvita.kpi.ua/node/137

11. Haka3 HO[L 362-25 Big 25.04.2025 «[Mpo nnaHyBaHHA Ta OpraHi3aLito 0CBiTHLOIro Npouecy Ha
2025-2026 HaB4YanbHUM pik». URL: https://document.kpi.ua/2025_HOD-362-25).

PeueH3ii-BiArykn CTeNKXoN4epiB 400al0TbCA:


https://osvita.kpi.ua/node/137
https://osvita.kpi.ua/sites/default/files/downloads/Forma_Opys_OP.docx
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Mwuxanno OknaHgep
OpecbKni HauioHabHUA NONITEXHIYHUN YHiBEpCUTET
3aBigyBay Kadpeapun MapKeTuHry

depop4eHKo AHApIn
KWiBCbKNI HaUiOHabHUN eKOHOMIYHUI YHiBepCUTET iMmeHi Baguma NeTbMaHa
3aBiagyBay Kaheapu MapKeTuHry iMm. A. NaBneHka

AOyboBuk TeTaHa
KWIBCbKNW HaLiOHaNbHUA TOProBesibHO-eKOHOMIYHUI YHIBEPCUTET
Mpodecop kKadhenpun XXypHaniCTUKN Ta pekamMu

Esonwouia OIN / Evolution of the EP
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1. NPO®JIb OCBITHbOI MPOrPAMM / EDUCATIONAL PROGRAMME PROFILE

1 - 3aranbHa iHdopmMauia / General information

MNoBHa Ha3Ba 3akjiafy BULLOI OCBiTK Ta

HaB4asbHoOro nigposainy / Full name of

higher education institution and faculty
/ educational and scientific institute

HauioHanbHU TEXHIYHWUNA
yHiBepcuTeT YKpaiHu
«KNiBCbKUM NONITEXHIYHNIA
IHCTUTYT iMeHi Irops
Cikopcbkoro», ®akynbTeT

National Technical University
of Ukraine «lgor Sikorsky Kyiv
Polytechnic Institute»,
Faculty of Management and

MeHe)KMeHTY Ta Marketing
MapKeTUHIY
CTyniHb BULLOT OCBITW Ta Ha3Ba . .
0CBiTHbOI KBanidikauii / Higher CTyniHe AOKTOPa Qinocodii PhD Degree

education degree and education
qualification title

DOKTOp chinocodii 3
MapKETUHIY

PhD in Marketing

OdpiuinHa Ha3Ba OCBITHLOI NMporpamm /
Educational programme official title

MapkeTnHr

Marketing

Tun gunnaomy Ta 06cAr OCBiTHLOI
nporpamu / Diploma type and
educational programme volume

Ounnnom pokTtopa dinocodii,
OCBIiTHS CKNlafoBa 56
KpeauTis EKTC 3
nposefeHHsM BJIaCHOIro
HayKoBOIro JOCNig>KEeHHS Ta
0hOpPMSIEHHSA NOrO
pe3ynbTaTiB y BUrnagi
ancepTauil, TEPMIH
HaB4YaHHSA 4 POKKU

PhD diploma, 56 credits ECTS
with scientific research in the
form of a dissertation,
training period 4 years

IHdbopMauisa npo akpeguTadito /
Accreditation information of the
educational programme

AkpeguntoBaHo HA34BO,
cepTudikaT BiNnCHMA [0
2028-07-01

Accredited by NAQA,
cetificate No valid to
2028-07-01

Linkn, piseHb BULLOI 0CcBiTK / Education
cycle, level of higher education

HPK YkpaiHn - 8 piBeHb
QF-EHEA - TpeTin unkn
EQF-LLL - 8 piBeHb

NQF of Ukraine - 8 level
QF-EHEA - 3 cycle
EQF-LLL - 8 level

Mepepnymosun / Prerequisites

HasBHICTb CTyneHs MaricTpa

Master Degree

®opmun 3006yTTA oCcBiTK / Forms of

OyHa (pmeHHa); O4Ha (Bev.);

full-time; full-time evening;

Education 3aou.; part-time;
MoBga(n) BVIK}'I.a)J,aHHﬂ./ Language(s) of YKpaiHCbka Ukrainian
instruction

IHTepHeT-aapeca po3MilleHHS
ocBiTHbOI nporpamu / URL of the
educational programme

https://osvita.kpi.ua/D5_ONP
D_Marketing

10

2 - MeTa ocBiTHbOI nporpamu / Educational programme purpose

MigroToBka npodecioHanis, AKi BOJIOAIIOTb

KOMMNEeTEeHTHOCTAMU, AOCTaTHIMN ONs

BUPILLEHHS KOMMNEKCHUX npobnaem y ranysi
npocdecinHoi Ta/abo [oCNiAHNLbKO-IHHOBALIAHOI
DiNbHOCTI B chepi MapKeTUHry Y KOHTEKCTI

CTaJioro po3BUTKY CyCI'IiJ'IbCTBa, MaloTb

KOHUEeNTyasibHi Ta MeTOL0/10MNYHI 3HaHHSA,
30aTHi 0O iX PO3LWNPEHHS Ta NepeouiHKN,

MOXYTb CMiJIKyBaTUCb 3 EKCNEPTHUM i

HayKOBMM CepefoBULLEM Ta OEMOHCTPYIOTb
iHHOBALiNHICTb, BUCOKUI CTYMiHb CAMOCTINHOCTI

Ta akageMivyHoi obpoyecHOCTi.

Training of professionals who possess
competencies sufficient to solve complex
problems in the field of professional and/or
research and innovation activities in the field of
marketing in the context of sustainable
development of society, have conceptual and
methodological knowledge, capable of their
expansion and reassessment, can communicate
with expert and scientific environment and
demonstrate innovativeness, a high degree of
independence and academic integrity.
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3 - XapakTepucTuKa ocBiTHbOI nporpamu / Educational programme characteristics

MpeameTHa o6nacTtb / Subject area

e O6’eKT AisNIbHOCTI: MAPKETUHIOBA AiANIbHICTb
AK dbopMa B3aemMofii Cyb’'eKTIB PUHKOBUX
BiAHOCMH AN 3a00BOJIEHHSA IX €EKOHOMIYHUX Ta
couiasibHUX iHTepeciB.

e Llini HaBYaHHS: HabyTTS 30aTHOCTI
pO3B'A3yBaTN KOMMAEKCHI NnpobnemMn
npodecinHoi Ta/abo foCnifHNLbKO-IHHOBALINHOI
OiNbHOCTI y chepi CydacHOro MapKeTuHry, wo
nepepnbayvae rnmboke nepeocMmNCNEHHS HagBHUX
Ta CTBOPEHHS HOBUX LLiNICHUX 3HaHb Ta/abo
npodecinHOi NPaKTUKW; 30iNCHEHHSA HAaYKOBO-
negaroriyHol AissbHOCTI.

e TeopeTu4HU 3MICT rNpegMeTHOI

obs1acTi: cy4acHi MapKeTUHIOBi KOHLLenLii
ynpaeJiHHA 6i3HECOM; MOHATINHO-KaTEropinHnn
anapaT, npuHUMnn, pyHKUIl, KoHuenuii
MapKeTUHry Ta iX iCTOpUYHi nepeaymoBu;
cneundika isNbHOCTI PUHKOBUX CYB'EKTIB Y
pi3HUX chepax Ta Ha Pi3HUX TUMaX PUHKIB;
3MICT MapKeTUHIroBOI AifAsIbHOCTIi, po3pobneHHs
MapKeTUHIroBUX CTpaTerin Ta popmMyBaHHS
YMpPaBAiHCbKMX pilleHb Yy chepi MapKeTUHry.

* MeTtoagu, MmeToanKku T1a

TEexXHOJI0rii: 3arajibHOHAYKOBI Ta cneuiasbHi
MeToAu, NpodecCinHi MeToanKN Ta TeXHONOTIi
3abe3nevyeHHs epeKTMBHOI iIHHOBALLiNHOT
MapKeTUHIroBOl Ta NPOBaA>XEHHS HayKOBO-
OOCNigHOI | NegarorivyHoi 4isnbHOCTI, MeToaun
aHanisy faHuXx i3 BUKOPUCTaHHAM CyYaCHUX
LUNPOBUX TEXHOJIOTIN.

* IHCTpyMeHTH Ta obaaaHaHHA: CyYacHi
YHiBepcaibHi Ta cneuianizoBaHi iHpopMaLinHi
Ta KOMYHiKaLUiHi cucteMun, NporpamHi
npoayKTn, HeobXiaHi AN HayKoOBUX
nocnigxeHb, MPUUHATTSA Ta NPOBaA>XKEHHS
iHHOBaLiNHOT MApPKEeTUHIOBOI OisiNIbHOCTI.

* Object of activity: marketing activity as a form
of interaction of subjects of market relations to
satisfy their economic and social interests.

* Learning goals: acquiring the ability to solve
complex problems of professional and/or
research and innovation activities in the field of
modern marketing, which involves a deep
rethinking of existing and creating new integral
knowledge and/or professional practice;
implementation of scientific and pedagogical
activities.

* Theoretical content of the subject area:
modern marketing concepts of business
management; conceptual and categorical
apparatus, principles, functions, concepts of
marketing and their historical prerequisites; the
specifics of the activities of market entities in
different areas and on different types of
markets; content of marketing activities,
development of marketing strategies and
formation of managerial decisions in the field of
marketing.

* Methods, techniques and technologies:
general scientific and special methods,
professional methods and technologies for
ensuring effective innovative marketing and
implementation of scientific research and
pedagogical activities, methods of data analysis
using modern digital technologies.

* Tools and equipment: modern universal and
specialized information and communication
systems, software products necessary for
scientific research, adoption and implementation
of innovative marketing activities.

OpieHTauis

on / Aspect

OCBIiTHbO-HayKoOBa

Educational and scientific

OcHoBHu# ¢okyc Ol / Main focus

Mporpama 6a3yeTbCa Ha NepefoBUX HAYKOBUX
MONOXKEHHSAX, WO BPaxoBYIOTb aKTyaJlbHUN CTaH
i NepcrneKTUBM PO3BUTKY NpodecinHoi chepwm,
OpiEHTOBaHa Ha (PpopMyBaHHSA Ta PO3BUTOK
HayKOBMX | HAYKOBO-MPUKJIAAHUX MOJIOXKEHb
MapKeTUHry. ®oKyc HayKoBOI CKJ1ag0BoOI
NiagroTOBKW 30Cepen>XeHo Ha HayKOBUX
npobnemMax MapKeTUHIOBOI AiASIbHOCTI B
ranyssax, NoB’A3aHUX i3 TEXHIYHUM
CNpsAMYBaHHSAM YHiBEpCUTETY.

Kno4oBi csioBa: MapKeTUHIr, MPOMUCIIOBUIA
MapKeTWHr, iHHoBaLil, Teopis Ta MeTo40J10ris
MapKeTUHry

The program is based on advanced scientific
provisions that take into account the current
state and prospects for the development of the
professional sphere, and is focused on the
formation and development of scientific and
scientific-applied marketing provisions. The
focus of the scientific component of training is
on scientific problems of marketing activities in
the fields related to the technical direction of the
University.

Keywords: marketing, industrial marketing,
innovation, theory and methodology of
marketing

Ocob6nueocTi ON / Features
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OcobnuBicTb (YHiKanbHiCTb) OMN «MapKeTUHr»
Nossira€ y Tomy, Lo BOHa:

1. CnnpaeTbca Ha baraTopivyHWMA QOCBIg
NiAroTOBKM HayKOBLIB B Chepi MapKeTUHry.

2. NobypoBaHa Ha YHiKaJIbHUX TEOPETUKO-
MeTOOUNYHUX PO3pobKax KONEKTUBY Kadeapu,
noymHato4m 3 1992 poky, [OCBiAi BAKOHAHHSA
Mi>KHapOOHUX NPOEKTIB Ta HAaYKOBO-A0CIAHUX
TeMm, cniBnpaui 3 NiANpneEMCTBaMU Ta
HayKoBMMMN yCTaHoBaMu, y T.4. HAH YkpaiHn.

3. ba3yeTbCH Ha BNaCHMX HayKOBUX po3pobKax,
aBTOPCbKUX METOoAMKaX, Cy4aCHUX OCBITHIX
TEXHONOorisxX.

4. Nlo3Bons€e oTpuMaTn NornnmbaeHi 3HaHHS 3
MPOMUCSIOBOr0 MapKEeTUHIY Ta Yy CNopigHeHnX 3
HUM chepax.

5. [103BONISIE BUKOHYBATW AOCIOXXEHHSA Y
cniBnpaui 3 iHHOBaLiMHMMK Nigpo3ainamm
yHiBEpCUTeTy.

The feature (uniqueness) of OP "Marketing" is
that it:

1. It is based on many years of experience in
training scientists in the field of marketing.

2. It is built on the unique theoretical and
methodological developments of the
department's staff since 1992, the experience of
implementing international projects and
research topics, cooperation with enterprises
and scientific institutions, including NAS of
Ukraine.

3. It is based on own scientific developments,
author's methods, modern educational
technologies.

4. Allows you to gain in-depth knowledge of
industrial marketing and related fields.

5. Allows you to carry out research in
cooperation with innovative units of the
university.

4 - MpMpaTHICTb BUNYCKHUKIB A0 NpaueBialUTyBaHHA Ta NOAANbLUOro HaB4YaHHA /
Eligibility of graduates for employment and further study

MpupaTtHicTh po npauesnawTtyBaHHA / Eligibility for employment

MpaueBnawwTyBaHHA Ha Nocafgax HayKOBUX i
HaykKoBOMNeAaroriYyHMx npauiBHUKIB Y HAayKOBUX
yCTaHOBax i 3aKsagax BULLOI OCBITU, NoCajax
€KCrnepTiB, KOHCYNbTAHTIB, aHaNiTUKIB, TOLWO B
yCTaHOBaxX Ta OpraHisauisx.
MpaueBnawTyBaHHsa 3a AK 003:2010:

2310 Buknapaydi 3aknaniB BULLLOI OCBITKU
2419.1 HaykoBi cniBpoBIiTHUKN (MapKeTUHT,
e(heKTUBHICTb roCrnoAapCbKoi AiaNbHOCTI,
pauioHanizauis BUpobHMLTBA, iHTEeNeKTyasibHa
BJIACHICTb)

2419.2 MpodecioHann y cepi MapKeTUHry,
e(eKTUBHOCTI rocnofapCbKoil AisfNIbHOCTI,
pauioHanizauil BUpobHMLTBA, iIHTeNeKTyanbHOI
BJIACHOCTI Ta iHHOBALiNHOI OiA/IbHOCTI.

Employment in positions of scientific and
scientific teaching staff in scientific institutions
and institutions of higher education, positions of
experts, consultants, analysts, etc. in institutions
and organizations.

Employment under DK 003:2010:

2310 Teachers of higher education institutions
2419.1 Research staff (marketing, efficiency of
economic activity, rationalization of production,
intellectual property)

2419.2 Professionals in the field of marketing,
business efficiency, rationalization of production,
intellectual property and innovation.

Mopanbwe HaByaHHA / Further study

MpaBo 3000yTTA HAyKOBOro CTyMeHs AOKTOpa
HayK Ta LOOATKOBUX KBasiikauin y cuctemi
OCBITW AOPOCIUX.

The right to obtain a Doctor of Science degree
and additional qualifications in the adult
education system.
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5 - BuknapaHHA Ta ouiHioBaHHA / Teaching and assessment

BuknapaHHa Ta HaBYaHHA/Teaching and studying

3arasbHUin CTUAb HaBYaHHA - NpobneMHo-
OpiEHTOBAHUN.

BuknagaHHs npoBoAnTbLCA y hOpMi ekuin,
NMPaKTUYHNX Ta CEMIHAPCbKNX 3aHATD,
BUKOHAHHS iHAUBIAYaIbHUX CEMECTPOBUX
3aBAaHb, CaMOCTIiNHOI poboTKn i3 MOXUBICTIO
KOHCY/IbTYBaHHS i3 BUKagavyeM, peanisauii
iHTepPaKTMBHOIO HaB4YaHHSA, ANCKYCiN Ha 3adaHy
TeMaTuky, iHAMBIAYaNbHUX 3aHATb i3
3aCTOCYBaHHSAM iHHOPMaLiNHO-KOMYHIiKaLiNnHNX
TexHoNorin (enekTpoHHe HaB4YaHHA (e-learning),
OHNlaNH-NeKUil) 3@ OKPEMMMU OCBITHIMU
KOMMOHEeHTaMn. BUKOpNCTOBYIOTHCA OKpeMi
efleMeHTU 3MillaHOro HaB4YaHHS, (MaTepian
MOXKe HajaBaTUCb OHJIANH, ANCTAHLINHO),
negaroriyHa npakTuka, yydacTb Yy bBisHec-
ceMiHapaXx, y4acTb Y HayKOBUX KOHepeHUisX,
HanuCaHHA CTaTeln Ta Te3 3a pe3yJibTaTamMu
ancepTauinHoro ocnigXeHHs, BAKOHaHHS
auncepTauinHoi poboTn.

The general learning style is problem-oriented.
Teaching is conducted in the form of lectures,
practical and seminar classes, individual
semester tasks, independent work with the
possibility of consulting with the teacher,
implementation of interactive learning,
discussions on a given topic, individual classes
with the use of information and communication
technologies (electronic learning (e-learning),
online lectures) by individual educational
components. Separate elements of blended
learning are used (the material can be provided
online, remotely), pedagogical practice,
participation in business seminars, participation
in scientific conferences, writing articles and
theses based on the results of dissertation
research, and performing dissertation work.

OuiHloBaHHA / Assessment

Bci BUAW HaBYasbHOI OistNIbHOCTI Ta KOHTPOJIbHI
3axoau (yCHi Ta MMCbMOBI 3aNiKN, eK3aMeHMN,
MOAYJIbHi KOHTPOJIbHI poboTn, iHAUBIAYabHI
CeMeCcTpOBi 3aBAaHHSA) OLiHIOTbLCA BiAMNOBIAHO
00 PENTUHIOBOI cUCcTeMu 3a cTobanbHO
LKaMo 3 NoAasibLMM rnepeBeseHHSIM B OLLiHKK
YHIBEPCUTETCbKOI LLIKan.

All types of educational activities and control
measures (oral and written assessments, exams,
modular control papers, individual semester
assignments) are evaluated according to the
rating system on a one-point scale with further
conversion into university scale evaluations.
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6 - NMporpamMHi KoMmneTeHTHOCTI / Programme competencies

IHTerpanbHa KoMneTeHTHicTb / Integral competence

30aTHICTb NpOAYKYBaTK HOBI igel, po3B’'a3yBaTu
KOMMAEKCHI npobnemun npogecinHoi Ta/abo
OOCNIAHNUBKO-IHHOBALIMHOT AisNbHOCTI y cdepi
MapKeTUHry, 3aCTOCOBYBaTN METOLO0JIOr 0
HayKoOBOI Ta negaroriyHol AissbHOCTI, @ TaKoX
MPOBOAUTM BJIACHI HAaYKOBI AOCNIAXKEHHS,
pe3ysbTaTh SKUX MaloTb HAYKOBY HOBU3HY,
TeopeTuyHe Ta NMpakKTUYHe 3Ha4YeHHS.

The ability to produce new ideas, to solve
complex problems of professional and/or
research and innovation activities in the field
of marketing, to apply the methodology of
scientific and pedagogical activities, as well
as to conduct own scientific research, the
results of which have scientific novelty,
theoretical and practical significance.

3aranbHi komneteHTHocTi (3K)

/ General competencies

3K 30aTHICTb 00 abCTPaKTHOro MUC/IEHHS, Ability to abstract thinking, analysis and
01 aHanisy Ta CMHTe3y synthesis
3K 30aTHICTb A0 nowyky, obpobneHHs Ta Ability to search, process and analyze
02 aHanisy iHopmMauii 3 pisHUX axxepen information from various sources
3K 30aTHICTL MPaLioBaTy B MPKHapoAHOMy Ability to work in an international context
03 KOHTEKCTI
3AATHICTD PO3B A3yBaTI KOMMNEKCHI The ability to solve complex problems in the
npobnemun y cchepi MapKeTUHIy Ha OCHOBI ) ) i X
. field of marketing on the basis of a systematic
3K CUCTEMHOro HayKOBOIro CBiTOrNAny Ta L .
. scientific worldview and a general cultural
04 3arasibHOro KyJbTYPHOro Kpyrosopy i3 : . . o
. O outlook in compliance with the principles of
OOTPUMAHHSAM NPUHLMNIB NMPOQECiNHOT eTUKN . . . .
L . professional ethics and academic integrity
Ta akageMiyHol fobpoYyeCcHOCTI
daxosi komneteHTHOCTI (PK) / Professional competencies
BHaTH'CTb finaHyBsatin | BUKOHyBaTH The ability to plan and carry out original
OpWriHaNbHI AOCAIOXXEHHSA, AOCAraTuU . D
) . . research, to achieve scientific results that
CK | HaykoBuX pe3ynbTaTiB, SKi CTBOPIOIOTb HOBI .
s ! create new knowledge in the theory,
01 3HaHHA y Teopii, MeToaoNorii i MpakTULi .
methodology and practice of modern
Cy4YaCHOro MapKeTUHry Ta AOTUYHUX 00 HbOro ; . A
. . marketing and related interdisciplinary areas
MiDKANCUMNAIHAPHUX HanpsaMax
30aTHICTb YCHO | MMCbMOBO Npe3eHTyBaTu Ta | The ability to orally and in writing present and
obroBoptoBaTu pe3ysbTaTh HAayKOBUX discuss the results of scientific research and
CK nocnig»eHb Ta iHHOBaLNHMX po3pobok innovative developments in Ukrainian and
02 |yKpaiHCbKOW Ta iHo3eMHol MoBaMu, rnmboke | foreign languages, a deep understanding of
pPO3yMiHHS iIHLLOMOBHUX HayKOBUX TEKCTIB 3a | foreign language scientific texts according to
HanNnpPsMoM O0Chia)XeHb the direction of research
3'D'aTiHH'EIb 33;;2;03?;Bigﬁmcg:acsl;geggﬁm e Ability to apply modern marketing methods
CK PYyMEH P Y P and tools, digital technologies, resources and
TEeXHONOrii, pecypcn Ta EKOHOMIKO- : 4
03 : ! . . economic and mathematical methods and
MaTeMaTWU4Hi MeToau i Mogeni y HaykoBin Ta . L . o
ATV ) models in scientific and pedagogical activities
negarorivyHin gianbHoOCTI
CK |3maTHiCTb 34iNCHIOBAaTU HAayKOBO-NeaarorivyHy The ability to carry out scientific and
04 OiSNIbHICTb Yy BULLIA OCBITI pedagogical activities in higher education
CK 30aTHICTb A0 NpoBad>XeHHS HayKOBO- Ability to carry out scientific and
05 opraHizauinHoi AianbHOCTI Ta ynpaBniHHA | organizational activities and manage scientific
HayKOBO-AOCNIAHNLBKUMU NPOEKTaMm and research projects
30aTHICTb 00 KPUTUYHOIo nepeocmucieHHs i [Ability to critically rethink and develop modern
CK PO3BUTKY Cy4acHOI Teopii, meTogosorii Ta marketing theory, methodology and practice
06 MPakKTMKN MapKeTUHIYy B X04i NpoBedeHHS in the course of conducting own original
BJIACHUX OpUriHaNIbHUX HAYKOBMX O0CAIOXXEHb scientific research
BHaTH'CTb. AO BUABNEHHA | qmpMeanefu'” The ability to identify and formalize patterns of
3aKOHOMIpHOCTEN PO3BUTKY CY6'eKTIB . .
: . development of subjects of market relations
PUHKOBUX BiJHOCUH Ha OCHOBI : .
CK (byHOAMEHTANBHIX Ta NPUKNALHAX on the basis of fundamental and applied
07 Y P research, development of recommendations

[ocCnigXeHb, po3pobsieHHs pekoMeHaauin
w040 NiaABULLEHHSA €ePEKTUBHOCTI
MapKeTUHIrOBUX CUCTEM

for increasing the efficiency of marketing
systems
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CK
08

30aTHICTb BUSABAATU, CTaBUTU i BUpiWLyBaTun
npobsemMn fOCNiOHULBLKOIO XapakTepy B
cchepi MapKeTUHry, ouiHIOBaTK Ta
3abe3nevyBaTu AKICTb BUKOHYBAHUX
nocnigykeHb Ta nybnikauito X pe3ynbTaTiB y
NpoiNbHNX PaxoBUX BITYNIHAHUX i
3apybiXKHMX BUOAHHSX, WO BXOOATb A0
Mi>KHapoOHUX HayKoMeTpuyHux 6a3 gaHux

The ability to identify, pose and solve
problems of a research nature in the field of
marketing, to evaluate and ensure the quality
of performed research and the publication of
their results in specialized professional
domestic and foreign publications that are
included in international scientometric
databases
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7 - NMporpaMHi pesynbtatyu HaB4aHHA (MPH) / Programme learning outcomes

[1PH
01

MaTwn nepepnoBi KOHUENTyasbHi Ta
MeTOA00rYHI 3HAaHHA 3 MAapPKETUHTY i
OOTUYHUX NpeaMeTHUX rany3en, a Takox
DOCNIOHULbKI HAaBUYKWN, OOCTATHI Ons
MpoBeAeHHS HayKOBUX i MPUKIaAHNX
0OCNig>XeHb Ha PiBHI OCTaHHIX CBITOBUX
OOCArHeHb 3 BiAMNOBIAHOIr0 HanpsaMy,
OTPUMaHHSA HOBUX 3HaHb Ta/abo 3JiINCHEHHS
iHHOBaALiN

Have advanced conceptual and
methodological knowledge of marketing and
related subject areas, as well as research skills
sufficient to conduct scientific and applied
research at the level of the latest world
achievements in the relevant field, obtain new
knowledge and/or implement innovations

[PH
02

Po3pobnatu Ta peanizoByBaTu HayKoBi Ta/abo
iHHOBAUiNHI NPOEKTU, AKi 4al0Tb MOXXJIMBICTb
MnepeoCcMNCINTL HasiBHE Ta CTBOPUTU HOBE
LinicHe 3HaHHSA Ta/abo npodecinHy NpakTuky
i pO3B'A3yBaTW 3HAYYLLi HAYKOBI Ta
TEeXHONOori4YHi NpobaeMn MapKeTUHry 3
ypaxyBaHHAM couiasibHUX, EKOHOMIYHMX Ta
MPaBOBUX aCMeKTIB

Develop and implement scientific and/or
innovative projects that provide an
opportunity to rethink the existing and create
new integral knowledge and/or professional
practice and to solve significant scientific and
technological problems of marketing, taking
into account social, economic and legal
aspects

[1PH
03

dopMyoBaTK | NepeBipaATU rinoTesu;
BUKOPUCTOBYBaTK ANA 06rpyHTYBaHHSA
BVWCHOBKIB HaJIe)XHi AOKa3un, 30KpeMa,
pe3ybTaTh TEOPEeTUYHOro aHanisy,
eKCrnepuMeHTanbHUX AOCNIAXKEHb i
MaTeMaTu4HoOro Ta/abo KoMmn'toTepHOro
MOAEeNI0BaHHSA, HasfABHI niTepaTypHi AaHi

Formulate and test hypotheses; use
appropriate evidence to substantiate
conclusions, in particular, the results of
theoretical analysis, experimental studies and
mathematical and/or computer modeling,
available literature data

[PH
04

FMnMboKo po3yMiTu Ta iMnNaeMeHTyBaTuU
3arasibHi NpUHUUNM Ta METOAN
MapKEeTUHIOBOI HAaYKN, a TaKOXX MEeTOoA00rit0
HayYKOBUX O0OCNiA)XeHb, 3aCTOCYyBaTn IX y
BJIACHUX OOCNIAXKEHHAX Ta Y BUKNa4aubKin
DiaNbHOCTI

Deeply understand and implement the general
principles and methods of marketing science,
as well as the methodology of scientific
research, apply them in own research and in
teaching activities

[1PH
05

MpencTaBnsaTy Ta ONpUAIOOHIOBATY
pe3ynbTaTn CaMOCTINHUX OpUTriHaNbHUX
HayKOBUX AOCAIAXKEHb, SKi MalOTb HayKOBY
HOBU3HY, TEOPeTUYHE Ta NpakTU4He
3HaYeHHA 3 AOTPUMAHHAM HaneXHoi
aKageMivyHoi fobpoyecHOCTi, a TaKoX
OEeMOHCTpYyBaTU BONOAIHHA MEeTOLONOrIE0
BUKNIaZaHHSA NpodecinHO-0piEHTOBaHUX
ONCUWMIH | HECTWM BigNOBigaNbHICTb 3a
HaBYaHHS iHWKNX

Present and publicize the results of
independent, original scientific research that
has scientific novelty, theoretical and practical
significance with due academic integrity, as
well as demonstrate mastery of the
methodology of teaching professionally
oriented disciplines and be responsible for
teaching others

[PH
06

MnaHyBaTW i BUKOHYBaTWN eMnipuyHi Ta/abo
TeopeTUYHi JOCNiOXKEeHHS 3 MapKeTUHIy Ta
OOTUYHNX MiXKAMCUMNAIHAPHUX HanpsMmiB 3
BUKOPUCTAHHSAM CyYaCHUX iIHCTPYMEHTIB Ta
OOTPUMaHHAM HOPM NPOGECiNHOI i
aKa[eMi4YHOI eTUKUN, KPUTUYHO aHanisyBaTu
pe3ynbTaTu BAACHUX AOCNIAXKEHD i
pe3ynbTaTh iHWNX JOCAIAHNKIB Y KOHTEKCTI
YCbOIr0 KOMMJIEKCY Cy4aCHUX 3HaHb LLOA0
nocnigxxysaHoi npobniemn

Plan and carry out empirical and/or theoretical
research on marketing and related
interdisciplinary areas using modern tools and
observing the norms of professional and
academic ethics, critically analyze the results
of own research and the results of other
researchers in the context of the entire
complex of modern knowledge regarding the
problem under study

[1PH
07

BifibHO Npe3eHTyBaTW Ta obrosopioBaTy 3
haxiBuamn i HepaxiBuAMU pe3ybTaTH
0OoCnioXeHb, HayYKOBiI Ta NMpuKAaaHi npobnemun
MapKeTUHry Aep>XaBHOI Ta iHO3eMHOI0
MOBaMu, ONpuUAIDAHIOBaTN pe3ybTaTn
DoCnigXeHb y HayKoBuX nybnikauisax y
MPOBIAHUX BITYN3HAHMX Ta Mi>KHAPOAHUX
HayKOBUX BUOAHHAX

Freely present and discuss with specialists and
non-specialists the results of research,
scientific and applied problems of marketing in
national and foreign languages, publish the
results of research in scientific publications in
leading domestic and international scientific
periodicals
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3acToCcoByBaTU CyYacCHi iIHCTPYMEHTH i Apply modern tools and technologies for
TexHonorii nowyky, o6pobaeHHs Ta aHanisy searching, processing and analyzing
[MPH | iHdopMaLii, 30KkpeMa MeToan aHanisy gaHunx information, in particular, methods of
08 |Benukoro obcary Ta/abo cknagHoi CTPYKTypw, analyzing data of a large volume and/or
crneuianizoBaHi 6a3u gaHux Ta iHbopMauinHi | complex structure, specialized databases and
cucTemMm information systems
OpraH'3°ByB&.]TV' | SAINCHIOBATI OCBITHIV To organize and carry out the educational
[1PH | npouec y cepi MapKeTUHry, NOro Haykose, . ! . . o
process in the field of marketing, its scientific,
09 HaBYaJIbHO-MeTOANYHE Ta HOPMaTUBHE ) )
educational-methodical and regulatory support
3abe3neyeHHs

8 - PecypcHe 3abe3nevyeHHs peanisauii nporpammu / Resource provision for programme
implementation

Kappose 3a6e3n

eyeHHsn / Staffing

BionoBigHO A0 KagpOBMX BUMOT LLOAOO0
3abe3nevyeHHs NPoBaA)XeHHs OCBITHbOI
OiNbHOCTI ong BignosigHoro pisBHa BO
(mopgaTtok 2 Ao JliueH3inHux ymoB),
3aTBepa)xeHux MNoctaHoBot KabiHeTy MiHicTpiB
YkpaiHu Big 30.12.2015 p. Ne 1187 B YMHHIR
penakuii.

In accordance with the personnel requirements
for ensuring the implementation of educational
activities for the corresponding level of HE
(Appendix 2 to the Licensing Conditions),
approved by the Resolution of the Cabinet of
Ministers of Ukraine dated 12.30.2015 No. 1187
in the current version.

MaTepianbHO-TexHiYHe 3ab6e3ney

eHHs / Material-technical support

BiaonoBigHO 4,0 TEXHOJIOTIYHUX BUMOI LLLOA0
MaTepiaslbHO-TeXHIYHOro 3abesnevyeHHs
OCBITHbOI AiANILHOCTI BiAMOBIAHOrO piBHA BO
(mopaTok 4 po JliueHsinHnx ymos),
3aTBepOxeHux MNoctaHoBot KabiHeTy MiHicTpis
Ykpainum Big 30.12.2015 p. Ne 1187 B YMHHIN
penakuii.

In accordance with the technological
requirements for the material and technical
support of educational activities of the
corresponding level of HE (Appendix 4 to the
License Terms), approved by the Resolution of
the Cabinet of Ministers of Ukraine dated
12.30.2015 No. 1187 in the current version.

IHdpopMauiHe Ta HaBYaNbHO-MeTOoAUYHe 3abe3neueHHs / Information and methodical support of the

education

al process

BignoBigHO 40 TEXHONOrYHMX BUMOT LLLOO0
HaBYaJ/IbHO-METOONYHOr0 Ta iHopMaLiNHOro
3abe3nevyeHHs OCBITHbLOI AiANbHOCTI
BianosigHoro pieHs BO (gogaTtok 5 oo
JliueHsinHnx ymoB), 3aTBepa)xeHunx MocTaHOBO
KabiHeTy MiHicTpiB YkpaiHu Big 30.12.2015 p. Ne
1187 B 4MHHIN pepakuil.

In accordance with the technological
requirements for educational and
methodological and informational support of
educational activities of the corresponding level
of HE (Appendix 5 to the Licensing Terms),
approved by Resolution of the Cabinet of
Ministers of Ukraine dated 12.30.2015 No. 1187
in the current version.

9 - AkageMiyHa MOOiNbH

ictb / Academic mobility

HauioHanbHa KpeauTHa MobGinbHicTb / National credit mobility

Mporpamoto A03BOJISIETLCA MOXKJINBICTb
akagemivyHoi MobisIbHOCTI ¥ BigMOBIAHOCTI 3
yrogamu, nignncaHumm YHiBEpCUTeTOoM, 3rigHo
3 YAHHMM 3aKOHOOaBCTBOM.

The program allows the possibility of academic
mobility in accordance with the agreements
signed by the University, in accordance with
current legislation.

MixxHapogHa KpeauTHa MoGinbHicTb / International credit mobility

Mporpamoto A03BONISETLCA MiXKHapoAHa
akKagemiyHa MobinbHICTb (30kpema, Epasmyc+)
BiANOBiAHO A0 M00XKEHHSA MPO aKafeMiyHy
MOBinbHicTb KMl iM. Irops CikopcbKoro.

The program allows international academic
mobility (in particular, Erasmus+) in accordance
with the Regulation on academic mobility of KPI
named after Igor Sikorsky.

HaB4aHHs iHO3eMHuX 3p06yBaviB BO / Study of Foreign applicants of HE

Onsa iHO3eMHUX rpoMagsH HaBYaHHS
MPOBOANTLCSA YKPAIHCbKOK MOBOILO.

For foreign citizens, education is conducted in
Ukrainian language
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2. MEPEJIIK KOMMOHEHTIB OCBITHbOI MPOrPAMMN / COMPONENTS of EDUCATIONAL

PROGRAMME

Kon/Code

OcCBIiTHI koMNoHeHTU nporpamu/Components

KpeauTis
EKTC/ECTS
credits

dopMa
MigCyMKoOBOro
KoHTposto / Final
control form

HOPMATWBHI ocBiTHI koMmnoHeHTU/Required (standard) components

O60B’5A3KOBi KOMMOHEHTW LMKY 3arasbHoi nigrotoBkun/General training cycle

HaB4YanbHi gucumnniHyM gna oBONOAIHHSA 3arasibHOHayKoBUMK (pinocodcbkrmMmn) komneTeHTHocTaAMMK/Disciplines for

mastering general scientific (philosophical) competences

dinococbki 3acanm HayKoBoi AiANbHOCTI /

3001 Philosophical Foundations of Scientific Activities 6.0 Exsamen / Exam
HaB4anbHi gncumnniny gna 3006yTTS MOBHUX KoMneTeHTHocTen/Disciplines for acquiring language competences
3002 IHO3eMHa MOBa /15 HayKOBOi AisiIbHOCTI /
Foreign Language for Scientific Activity
IHO3eMHa MoBa OJ1 HayKOBOi AisNIbHOCTI. YacTmHa 1. HaykoBi gocnigxeHHs / . .
3002.1 Foreign Language for Scientists. Part 1. Academic Research 3.0 3anik / Final test
|HO3eMHa MOBa /15 HayKOBOI AisifIbHOCTI. YacTnHa 2. HaykoBa KOMyHikaLis / . )
30022 Foreign Language for Scientific Activity. Part 2. Scientific Communication 3.0 3anik / Final test
HaB4anbHi gucumnniHn gna 3006yTTa rAmbuMHHUX 3HaHb 3i cneuianbHocTi/Disciplines for acquiring in-depth
knowledge of the specialty
MeTononoris HayKoB/UX AOCIAXKEHb B MAPKETUHTY /
Mo 01 Methodology of Scientific Research in Marketing 5.0 Ek3samen / Exam
MapKeTuHroBa aHaJliTUka Ha OCHOBI Cy4YacHUX IHPOPMaLIHNUX TEXHONOTIN /
116 02 Marketing Analytics Based on Modern Information Technologies 5.0 Ek3samen / Exam
Cy4acHa napaiurMma MapKeTWHIy B YMOBaX iHHOBaLinHOT EKOHOMIKM /
no o3 Modern Paradigm of Marketing in The Conditions of Innovative Economy 5.0 Exsamen / Exam
110 04 MofeslioBaHHs EKOHOMI4HNX CUCTeM i NpoLecis / 50 ExsameH / Exam
Modeling of Economic Systems and Processes
HaB4anbHi gucumnniHn onsa 3006yTTA YHiBepcaibHMX KOMNeTeHTHocTel gocniaHuka/Disciplines for the acquisition
of universal competences of the researcher
OpraHisaLisi HayKoBO-iHHOBaLiNHOI AiANbHOCTI /
1o 05 Organization of Scientific and Innovative Activity >0 Ek3samen / Exam
AKTyanbHi npobsieMun Nneparorikv BULLLOT KO / . .
1o 06 Actual Problems of Higher School Pedagogy 2.0 3anik / Final test
no oy  |[leAaroriuHa npaktika / 3.0 3anik / Final test
Pedagogical Practice
BUWBIPKOBI ocBiTHi komnoHeHTW/Elective components
Bunbipkosi KOMNOHEHTU LUKy npodecinHoi niarotosku/Professional training cycle
OCBIiTHin KOMNOHeHT 1 ®-KaTasory / . .
1B 01 Educational Component 1 from P-Catalogue 4.0 Sanik / Final test
OCBITHIn KOMMOHEHT 2 ®-KaTanory /
18 02 Educational Component 2 from P-Catalogue >0 Ek3samen / Exam
1B 03 OCBIiTHin KOMNOHeEHT 3 ®-kaTasnory / 5.0 Ek3ameH / Exam

Educational Component 3 from P-Catalogue

3aranbHui obcar 06oB’a3k0BMX KOMNOHeHTIB / Total volume of the required

components: 42
3aranbHuii obcsar Bubipkosnx KomnoHeHTiB / Total volume of the elective components: 14
O6cAr 0CBITHIX KOMMOHEHTIB, WO 3abe3nevyoTb 3400yTTA KOMNETEHTHOCTEN
BM3Ha4YeHMX CTaHAapToM BuLLOi ocBiTK / Total volume of the educational components 42
aimed at acquisition of competencies specified in the Higher Education Standard:
3ATAJIbHWIA OBCAT OCBITHBLOT MPOrPAMIN / TOTAL VOLUME OF THE EDUCATIONAL 56

PROGRAMME
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3. CTPYKTYPHO-JIOINYHA CXEMA OCBITHbOI MPOrPAMU / STRUCTURAL-AND-LOGICAL
SCHEME OF THE EDUCATIONAL PROGRAMME

Opramamis Pinccopeari Imosenes nos2 X
mayroEC- 3TN EayEoBOl ZTHEOCTL
moBarmEmOT maywosol Yacrioea 1. Hayxosi
mixmemocTi Fammocr aocriTsenn
Merogoaonx
S 05.104:00:..!: Asryami npodasu Iwm MOB2 11X
sacamt mayKoBol ‘EEYEOBO! TATLEOCTL.
J0CTITERMD: B : mexzrorixg srmol ? s
h AEERCTL e Hacrsom 2. Haynosa
MapKeTITY
Cysacka mapatersa Prar T pp— Tezarormma Ocerreit
MIDKSTHRTY B YMOBEX eyeacm: mpeETINE EOMDORERT |
umor i) imbopacacilme: P
prsirra Temomorti Y
e Ocaimuit
riv—
Mozemonaray g
exomoMiTIn - ¥
cHeTeM i
mpouesis
Ocairaiit
KoMmOoReRT 3
$-rararory
v

Hanncanna arcepramiinoi poSotn

1 cemectp

2 cemectp

3 cemecTp

4 cenectp

Organization of Philosophical )
Seientifie and Foundationsof &FDEE,; 5‘“%“5‘,2:,,“
Innovative Activities Sesentific o L 5 =
Activities Tearc
] T
y 3
Methodobgy of Philosophical Forsign Langaage for
R i Foundationsof Actual Problems of Scientists. Part 2. Scientific
search in ientific School P .
Marketing Acthvitias Higher edagogy Communication
7 u
Marketing Analytics
Moders Paradigmof Based on Modem Pedagogical Elective
Marketingin The Information Prattics Educational
Conditions of Innovate Technologies Component |
Economy Ea
| = Catalogue
/ Elective
Educational
Component2
Medelingof i
Economi Systerms
and Proces ses Catalogue
Elective
Educational
Component 3
from P-
Catlogue

Writing a dissertation

1 semester

2 semester

3 semester

4 semester
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4. HAYKOBA CKJIAOOBA / SCIENTIFIC COMPONENT
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5. ®OPMA ATECTALLII 306YBAYIB BULLLOi OCBITU / THE FORM OF ATTESTATION FOR
DEGREE PURSUERS

BunyckHa aTecTauia 3n006yBayiB BNLWOI OCBITY 3@ OCBITHbO-HAaYKOBOKO NpPOrpamMolo «MapKeTUuHr»
creuianbHOCTi 075 «MapKeTuHr» 34iNCHI0ETLCA Y hopMi NMy6aivYHOro 3aXxncTy amcepTauinHol poboTu
Ta 3aBepLIYyETbCH BUAAYE AOKYMEHTa BCTAaHOBIEHOMO 3pa3ka Npo NpUCyA)XeHHSA CTyneHsA AOKTOopa
inocoii 3 NPUCBOEHHAM KBanidhikaLii « GOKTOp hifocodii 3 MapKeTUHry»,

BiopnosigHO A0 BMMOTr A0 ohOpMJIEHHS AUcepTauil OANH aBTOPCbKUN apKyLl AopiBHIOE 40 Tuc.
OPYKOBaHMX 3HaKiB, BpaxoBylo4n Lndpn, po34iNoBi 3HaKW, MPOMIXXKN MiXK C/IoOBaMi, WO CTaHOBUTb
6113bK0 24 CTOPIHOK APYKOBAHOIro TEKCTY NMpu opopMIEHHI ancepTalii 3a 4ONOMOroto
KOMM'IOTEPHOT TEXHIKX 3 BUKOPUCTaHHAM TeKCToBOro pegaktopa Word: wpudT - Times New Roman,
po3mip wpudTy - 14 pt.

OuncepTauis Ha 3006yTTSA HAayKOBOro CTyrneHsa KaHgmaaTa HaykK NnoBMHHa maTtwm obcar 7,6-10,1
aBTOPCbKUX apKyLwiB, 0pOpMAEHMX BiAMOBIAHO A0 BUMOT, yCTaHOBAeHUX MOH. Mpn BUKOPUCTaHHI
LWX BUMOT WOA0 MaKCMManbHOro Ta/abo MiHiManbHOro obcary oCHOBHOro TEKCTY AucepTauii Ha
3006yTTA HAYKOBOIro CTyneHsa AoKTopa dinocodii, hakTnYHO 06Csir OCHOBHOIO TEKCTY Ma€e
CTaHoBUTN 160-212 cTOopiHOK A4.

KeanigikauiiHa poboTa nepeBipAeTLCA Ha NiariaT Ta Nicaa 3aXUCTy PO3MIlLYETLCA B peno3nTopil
HTB YHiBepcuTeTy AN4 BisIbHOro Joctyny. BunyckHa atecTauis 34iNCHI0ETLCA BIiAKPUTO Ta
nybniyHo.

The graduation certification of students of higher education in the educational-scientific program
"Marketing" specialty 075 "Marketing" is carried out in the form of a public defense of the
dissertation work and ends with the issuance of a document of the established model on awarding
the degree of Doctor of Philosophy with the qualification "Doctor of Philosophy in Marketing".
According to the requirements for the design of the dissertation, one author's sheet is equal to
40,000 printed characters, including numbers, punctuation marks, spaces between words, which is
about 24 pages of printed text when designing a dissertation using computer technology using the
Word text editor: font - Times New Roman, font size - 14 pt.

The dissertation for obtaining the scientific degree of candidate of sciences must have a volume of
7.6-10.1 author's sheets, drawn up in accordance with the requirements established by the Ministry
of Education and Science. When using these requirements regarding the maximum and/or minimum
volume of the main text of the dissertation for obtaining the scientific degree of Doctor of
Philosophy, in fact the volume of the main text should be 160-212 A4 pages.

The qualification work is checked for plagiarism and after protection is placed in the NTB repository
of the University for free access. Graduation certification is carried out openly and publicly.
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6. MATPULA BIAMNOBIAHOCTI MPOrPAMHUX KOMMNETEHTHOCTEA KOMMOHEHTAM
OCBITHbOI MPOrPAMU / COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES WITH
PROGRAMME COMPONENTS

30 01|30 02|10 01|10 02(r10 03(I10 04(r10 0510 06|10 07
3K01| X X X X
3K 02 X X X X
3K 03 X X X X
3K04| X X X
CK 01 X X
CK 02 X
CK 03 X X X X
CK 04 X X
CK 05 X X
CK 06 X X
CKo7| X X X
CK 08 X X X
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7. MATPULUA 3ABE3NEYEHHA MPOrPAMHUX PE3YJIbTATIB HABYHAHHA BIANOBIAHUMU

KOMMOHEHTAMU OCBITHbOI MPOrPAMMN / COMPLIANCE MATRIX OF PROGRAMME
LEARNING OUTCOMES WITH PROGRAMME COMPONENTS

30 01|30 02|10 01110 02(r10 03|10 0410 05|10 06|10 07
nPHO1| X X X X
MPH 02 X X X
nPH 03] X X X X X X
[PH 04 X X X X X X
MPH 05| X X X X X
MPH 06| X X X X
rPH 07 X X X X X
lPH 08 X X X
rPH 09 X X X
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